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CONSOL IDATED. CONSUMER'PRICE INDEX (CPI)

FOR THE RERUBI'IC OF UZBEKISTAN , %

. FEBRUARY
' 2022

to the previous
month

by December
of the previous year

by February
of the previous year

February
2021 2022

Note: here for a wide range of users, the data are given with an accuracy of 0.01%. Further,
to facilitate the perception of information, the information is rounded to 0.1%.

In February 2022, goods
and services in the consumer

market became more
expensive on average by
0.9%.

In January-February 2022,
the increase in prices in the
consumer sector amounted to

14% with an average monthly
value of 0.1%.
In annual terms (relative to

February 2021), the increase
in consumer prices reached

9.7%.

FOR COMPARISON:

In February 2021, goods and
services became more expensive on

average by 0.6% per month, and by
0.8% in the same period in 2020.

In the first two months of 2021, an
increase in prices in the consumer

sector was recorded at around 1.1%
with an average monthly increase of

0.8%, in January-February 2020 this
figure reached 14% with an average
monthly increase of 0.1%.

The increase in the annual CPI for

February 2021 was T.4%, and in
February 2020 it was higher and

reached 13.9%.
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DYNAMICS OESIHECONSOLIDATED CPI, %
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The short-term composite CPI in February 2022 was 0.1 points

lower than in February 2021 and 0.3 points lower than in February
2020.

FOR INFORMATION: in January 2022, the increase in the
short-term consolidated CPI was 0.9%.

The increase in consumer prices in January-February 2022 was

0.3 points lower than in the first two months of 2021, and
is equivalent to the figure in the same period in 2020.

Annualized CPI for February 2022 was 1.1 points lower than in
February 2021 and 3.8 points lower than in February 2020.

FOR INFORMATION: in January 2022, the increase in the
consolidated CPI in annual terms reached 9.8%.
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CPI FOR THE MAINS-GROUPS OF GOODS

ANDSERVICES, %

' FEBRUARY
2022

to the previous month

February

2022

m The leaders in the
m growth of prices and tariffs
in February 2022 were
food products, which
increased in price by an
m average of 0.6% per

month.

Non-food products
February and paid services for the
same period increased in

2021
m price by 0.9%.
1006

FOR COMPARISON:
in  February 2021, the
highest increase in prices
per month was noted for

paid services (0.8%). Food
m and non-food products

became more expensive

over this period by 0.6%.

February In February 2020, the

2020 undisputed leaders in

price growth were food

m products, which became

m more expensive by 1.3%
over the month.

L Food products l Non-food products .J Services
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CPI FOR THE MAIN' GROUPS OF GOODS

ANDSSERVICES, %

' FEBRUARY
2022

1131
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146
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February 2021

158

mm

February 2020

by February of the previous year

Food products are leaders
in price growth in annual
terms. Thus, in February 2022,
compared to February 2021,
they increased in price by an
average of 13.1%. Non-food
products and paid services for
the same period, respectively,
became more expensive by

1.1% and 6.9%.

FOR COMPARISON: in
February 2021, a similar
situation was observed with
the leadership of food inflation
(14.6% versus 9.1% for non-
food products and 8.8% for
services). In February 2020,
the increase in food prices also
dominated (19.8%). However,
the increase in prices for
services was higher than for
non-food products (14.9%

versus 9.9%).

._) Food products l Non-food products -J Services
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CPI FOR THE MAINS GROUPS OF GOODS

ANDSERVICES, %

' FEBRUARY
2022

by December of the previous year

m Leadership in price growth in

January-February of this year also
W belongs to food products.
Compared to the end of 2021,
they have risen in price by 1.9%.
This is followed by services that
have become more expensive by
1.1% over the specified period. The
increase in prices for non-food
products was 0.1 points lower and

amounted to 1.0%.

FOR COMPARISON: in
January-February 2021, paid
services became the leaders in
price growth, having become
more expensive over this period
by 2.2%. Food products (1.8%)
February 2021 were second in price increase,
while non-food products closed

m the top three (1.1%).

In January-February 2020,
the picture was somewhat
different. the leading position in
terms of price growth belonged to
food products (2.8%), followed by
non-food products (0.8%) and

services (0.6%).

February 2022

1018 1022

February 2020

._J Food products l Non-food products .J Services
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CPI FOR FOOD PRODUCTS, %
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CPI FOR FOOD PRODUCTS, %

~ FEBRUARY

2022 by December of the previous year
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Thus, the short-term CPI for food products in February 2022 was

the same as in February 2021 and 0.1 points lower than in February
2020.

FOR INFORMATION: a month earlier, in January 2022, short-
term CPI growth for food was 1.3%.

The increase in consumer prices for food products in January-
February 2022 was 0.1 points higher than in the first two months
of 2021 and 0.9 points lower than in the same period in 2020.

Annual food CPI for February 2022 was 1.9 points lower than in
February 2021 and 2.1 points lower than in February 2020.

FOR INFORMATION: in January 2022, as well as in February
of this year, the growth of CPI for food products in annual terms

reached 13.1%.
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CPI FOR NON-FOODRPRODUCTS, 9%
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by December of the previous year

- 1002
I, 1008
2021 — January
I 1011
m February
2022 1005

The comparison showed that the short-term CPI for non-food
items in February 2022 was 0.1 point lower than in February 2021 and
2020.

FOR INFORMATION: a month earlier, in January 2022, the
increase in the short-term CPI for non-food products, as in February of

this year, was 0,9 %.
The increase in consumer prices for non-food products in

January-February 2022 was 0.1 points lower than in the first two
months of 2021 and 0.2 points higher than in the same period in 2020.

The annual CPI for non-food items for February 2022 was at 14
points lower, than in February 2021, and on 2,2 points higher than
the same indicator for February 2020.

FOR INFORMATION: in January 2022, the increase in CPI for

non-food products in annual terms was 0,1 points higher, than in
February of this year, and reached 1,8 %.
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CRI FOR PAID SERVICES TO THE PUBLIC, %

FEBRUARY )
2022 by December of the previous year

11003
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A comparison of short-term CPIs for services for February of the
last three years showed that in February 2022, this indicator was at 0,3

points lower, than in February 2021, and on 0,2 points higher, than in
February 2020 .

FOR INFORMATION: a month earlier, in January 2022, short-
term CPI growth for services was 0,2 points higher, than in February
of this year, and amounted to 0,7 %.

The increase in consumer prices and tariffs for services in January-
February 2022 was 1,1 points lower, than the first two months of 2021,
and 0,9 points higher, than in the same period in 2020 .

CPI for paid services for February 2022 in annual terms was 2.3

points lower than in February 2021, and 8.1 points lower than the
same indicator for February 2020.

FOR INFORMATION: in January 2022, the increase in CPI for
paid services for the population in annual terms was 04 points higher,
than in February of this year, and reached 6,9 %.
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STRUCTURE OF THE CONITRIBUTION OF PRICE
CHANGES FOR THEIMAIN'GROUPS OF GOODS AND

A8 SERVICES TOTHE GROWTH OF THE COMPOSITE CPI

" FEBRUARY
— 2022

to the previous month

February 2022 In February 2022, due to
rising prices for food products,
41’1 L the consolidated CPI increased

915 31,4% y by 024 pp* over the month,
W% 4 0,24 pp. non-food products - by 0.16 p.p.
016 services — by 011 p.p. Food
10 BD. products accounted for 41.1% of
0-“ n.n. the total impact of observed

Tt goods and services. The share
Total contribution + 0,6 n. of non-food products was 31.4%,

services - 21.9%.

February 2021 FOR COMPARISON: in
4 February 2021, the ratio of the
31-4 % contribution of the main groups

313+ 4 was in relatively  equal
31,3 % 4 n 24 proportions  with a  slight
0 20 &% 0. advantage in favor of food

&0 D products. The share of non-food

I 0,20 n.n. products and paid services

- accounted for 31.3% each, while
Total contribution + 0’6 p.D. the share of food products was

31.4%.

A year earlier, in February
February 2020 2020, the dominance of food
618% y inflation in the growth of the

y

y consolidated CPI for the month

87, « 23,9 « 057 was pronounced (67.8% of the

. I 0.20 WOF BB otal contribution).
y p.n.

I 0,07 u».

Total contribution + 0,9 p.p.

. Foodstuffs . Non-grocery goods O Services

* here and below percentage points. When calculating the share of influence, data on the
contribution are rounded up to 0.01 p.p. q
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STRUCTURE OETHE CONIRIBUTION OF PRICE
CHANGES FOR THE MAIN GROUPS OF GOODS AND

| SERVICES TO, [THE GROWIH OF THE COMPOSITE CPI

\ _' ' FEBRUARY
/ 2022 by February of the previous year

February In the structure of the
2022 )
annual consolidated CPI for

BN BN N rebuay 2022, the

dominance of food inflation
5,53 .. 2,61 .. 1,50 .. was clearly manifested.

Due to the increase in food

51,0% 21,5 % 15,5 % prices, the consolidated

CPI in annual terms for
February 2022 became

February higher by 9.93 .., which is
2021 91.0% of the total increase.

BN BN D o P

accounted for 2,61 pp. (21,9

619.. 319.. 203.. % services—150 pn (155

%).
54,4 % 21J % 11,9 % FOR COMPARISON:

in February 2021 and 2020,
the contribution of food
inflation to the growth of the
annual CPI was higher and

amounted to 6.19 pn.,

- _ = respectively. and 6.13 p.p. At

the same time, its share in
6-13 .. 3;42 n.n. 3;33 n.a. the structure of the growth
of the composite indicator

49-9% 25-4 % 24,1 % on the contrary, was Iowe;

and amounted to 94.4%

@ roodstuffs and 49.9%, respectively .
@ nNon-grocery goods

o Services

February
2020




STRUCTURE OETHE CONTRIBUTION OF PRICE
CHANGES FORIHEIMAIN'GROUPS OF GOODS AND

SERVICES TONHEGROWITH OF THE COMPOSITE CPI

 FEBRUARY
— 2022

by December of the previous year

February 2022

The consolidated CPI for
February 2022 to December
2021 was formed under the
influence of rising prices for

0,19 p.D. 0,33 DD, 0,26 p.D. food products (0.19 p.p.), non-
51,3 o 23,9 % 18,8 % food products (0.33 n.p.) and

services (0. 26 p.p.). Thus, the
share of food products
February 2021 accounted for 91.3%, non-food
products - 23.9%, services -

18.8% of the total impact of
observed goods and services.

077, 036 092.. FOR COMPARISON: in
467+« 221« 312 February 2021, the

contribution of food inflation to
the growth of the consolidated
CPl by December 2020 was

0.2 points lower and amounted
to 0.11 p.p. (share in the total

contribution 46.1%). A year
earlier, in February 2020, the

1,01 . 0,28 .. 0,15 . dominance of food inflation in

February 2020

the growth of the consolidated
10:5% 19!3% 10-2% CPl by December 2019 was

more pronounced (101 p.p.
@ Foodstuffs out of 144 p.p., or 10.9%).

. Non-grocery goods

@ services
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CPI BY SECTION COICOP 2018 OF RERUBL|C

OF UZBEKISTAN, 9%

. FEBRUARY

\, 2022 to the previous month
- =0 d =0 a 20 a
- 2020 2()2 20022
l. Food and non-alcoholic drinks 1014 1005 1006
II. Alcoholic drinks, tobacco products 100,6 102,0 1005
lll. Clothing and footwear 100,8 1003 1008
IV. Housing services, water, electricity,
gas and other fuels 1003 1003 100,2
V. Household items, home appliances
and ongoing home maintenance 1005 1006 1007
VI. Healthcare 100,3 101,0 10“.6
VII. Transport 1001 1010 1000
VIII. Information and communication 100,2 100,4 10“,1
IX. Leisure, sports and culture 1003 1013 1008
X. Educational Services 1001 1005 100,2
XI. Restaurants and hotel services 1004 1011 1004
XII. Insurance and financial services 100,0 1007 1000
XIll. Household goods and services,
social protection and miscellaneous 101,2 101,5 100.8
_goods and services
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CPI BY SECTION COICOP 2018 OF RERUBLIC

OF UZBEKISTAN, 9%

'FEBRUARY

2022 February to December of the previous year
I Food and non-alcoholic Alcoholic drinks and tobacco
drinks II products
2020 71025 2020 M 1006
2021 | 1018 2021 | N 1026
2022 - 1019 2022 N 1013

101 101,5 102 102,5 103

I I I Clothing and footwear

2020 N 1012
2021 M 1007
2022 N 1016

100 100,5 101 1015 102

V Household items, home
appliances and ongoing home
maintenance

2020 | 1008
2021 1011

2022 1016
100 1005 101 1015 102

VI I Transport

2020 W 1003
2021 N 1015
2022 M 996

98 99 100 101 102

98 100 102 104

IV Housing services, water,
electricity, gas and other fuels

2020 ~ 1003

2021

2022 1005

98 100 102 104

VI Healthcare

2020 M 1006
2021 | N 1018
2022 | N 1018

100 100,5 101 101,55 102

1026

VI II Information and communication

2020 | 1003
2021 1005
2022 | 1003

100,2 100,4 100,6
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CPI BY SECTION OF COICOR2018

OF REPUBLIC OF UZBEKISTAN 90

'FEBRUARY

2022 February to December of the previous year
IX Leisure, sports and culture X Educational Services
2020 1011 2020 "M 1001
2021 1018 2021 N 1006
2022 | 1024 2022 M 1004
100 101 102 103 995 100 1005 101
XI Restaurants and hotel X” Insurance and financial services
services
2020 " 1017 2020 1000
2021 | N 1027 2021 | 1007
2022 | N 1027 2022 1000
101 102 103 99,5 100,0 1005 101,0
X”I Household goods and services, Among the sections of
;??%F;ﬁéiﬁtéognoigi . COICOP 2018 Rep. of Uzb in
services Febr_uary 2022,_ _the following
2020 1017 sectloqs . _d|V|ded t_he
— championship in terms of price
2021 1021 growth for the month: Ill “Clothes
2022 1016 and footwear”, 1X “Recreation,

sports and culture”, as well as XIlI
“‘Household goods and services,
social protection and various
goods and services” (increase in

prices for 0,8 %).

Compared to December 2021 and February 2021, prices increased
more than others in section XI “Restaurants and hotel services” (an
increase of 2.1% and 14.1%, respectively).

101 101,5 102 102,5
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CPI BY SECTION OF COICOR2018

OF REPUBLIC OF UZB EKISITAN;%%

'FEBRUARY

2022 by February of the previous year
Food and non-alcoholic Alcoholic drinks and Clothing and
drinks tobacco products footwear

Housing services, water, Household items, home Healthcare
electricity, gas and other appliances and ongoing home
fuels maintenance

. Leisure, sports
Transport Informatl_on gnd and culture
communication
)\

VI V|-

Educational Restaurants and hotel Insurance and
Services services financial services

Household goods and services,  NQTE: TheCOICOP2018Rep of Uzbclassifierhas
social protection and beenintroducedinto the practice of calculating the CPI
mérs\;igzneous goods and since 2021 For statistical purposes,a retrospective

calculation of the CPI for 2020 was carried out in the
structureof COICOP2018Rep of Uzh. CPI for February
2020in annualterms(by February2019 by sectionsand
groupsof COICOP2018 Rep of Uzbwasnotformeddue
to thelack of a comparisorbasein the contextof sections
andgroupsfor 2019.

) February 2021 @ February 2022 2
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' FEBRUARY
2022

CEREALS AND CEREALS

1007
1005

100,0

2020 2021 2022
February

FISH AND OTHER SEAFOOQOD

1014

100,7
“ 1003

2020 2021 2022
February

OIL AND FATS

1014
100,6
9938

2020 2021 2022
February

INFLATION/INITHE CONSUMERSSECTORIOETHERERPUB N COFUZB EKISITAN

CRIEORSSECITION

to the previous month

MEAT PRODUCTS

1019

100 9
999

2020 2021 2022
February

MILK, OTHER DAIRY
PRODUCTS AND EGGS

II 993 II
1
2020 2021 2022
February

FRUITS AND NUTS

1043

017 1020

2020 2021 2022
February

| SEOODANDISSORIEDRINK'S %

For the second
month in a row, fruit
and vegetable
products are
leading in terms of
price growth for the
month, which s
largely due to the
seasonal factor.
Thus, fruits and
nuts increased in
price, compared to
January 2022, by
20%, vegetables,
tubers, plantains
and legumes - by
2.1%.

Meat and dairy
products for the
month, on the
contrary, slightly fell
in price (by 0.1%). A
decrease in prices
was also noted for
oil and fat products

(by 0.2%) .

2.




VEGETABLES, TUBERS, SUGAR, PASTRY AND

PLANTAINS AND PULSES DESSERTS
1021
1018 1008
1005
| | 11 | I | | n
2020 2021 2022 2020 2021 2022
February February
PREPARED FOOD AND SOFT DRINKS
OTHER FOOD PRODUCTS
1009
1004 1004
1003 100 9
" 1002
2020 2021 2022 2020 2021 2022
February February

CPIFORSECTION;
ISEOODANDISORTFDRINK'S 96
nFEBRUARY Continuation
2022 to the previous month

wi

The short-term
CPl for February
2022 was higher
than the same
indicator for
February 2021 for
cereals and cereals
(100.9% vs. 100.0%),
fruts and nuts
(102.0% vs. 101.1%),
vegetables, tubers,
fruits, plantains and
legumes (102.1%
Versus 100.8%),
dairy products and
eggs (99.9% versus
99.3%).

Compared to the short-term CPI for February 2020, the CPI for the
month in February 2022 was lower for almost all positions in the section,
with the exception of vegetables, tubers, plantains and legumes (102.1% in
February 2022 against 101.8% in February 2020) and soft drinks (100.4%
vs. 100.2%).
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CRIEORSSECITION

| SEOODANDISSORIEDRINK'S %

' FEBRUARY _
2022 February to February of the previous year

CEREALS MEAT PRODUCTS

FISH AND OTHER
SEAFOQD

——— —
1096 20m 118 g
A—— A—
2022 2022
MILK, OTHER DAIRY OIL AND FATS FRUITS AND NUTS

PRODUCTS AND EGGS

120,6 5 14,0
JR—
1096 " 1230 Ty 141 "0
—— A —
2022 2022 2022

In February 2022, vegetables, tubers, plantains, legumes (28.9%) and
oil and fat products (23.0%) continue to hold the leading positions in terms
of price growth in annual terms. Closes the top three in terms of price
growth in annual terms, fruits and nuts (14.1%).

Sugar, confectionery and desserts (13.9%), fish and other seafood

(11.8%) also overcame the 10% mark in annual price growth in February
this year.

25

INFELATIONFIN THE CONSUNMERSSECIORIOENHERERPUBINE OEUZB EKISIHAN




CRIEORSSECITION

| SEOODANDISSORIEDRINK'S %

; FEBRUARY Continuation
2022 February to February of the previous year
VEGETABLES, TUBERS, SUGAR, PASTRY AND
PLANTAINS AND PULSES ~ DESSERTS The annual
increase in prices in
February 2022,

compared to the
14,1 same indicator for

[RRS— S February  last  year,

12 y 113,’
_85 20 j — 2021 was higher for fish
2022 2022 and other seafood

(118% in February
PREPARED FOOD AND SOFT DRINKS 2022 against  T1.5%
OTHER FOOD PRODUCTS in  February 2021),
fruits and nuts (14.1%
VS. 14.0%), and
vegetables, tubers,
plantains and le-
gumes (283% vs.
6.3%).

In February of this year, significantly lower than in February 2021,
there was an increase in the annual CPI for cereals and cereals (1.8% in
February 2022 against 13.4% in February 2021), as well as for milk, other
dairy products and eggs (9.6% versus 16.8%).
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CRIEORSSECITION

SEOODIANDISSORIEDRINK'S 9%

February to December of the previous year

CEREALS MEAT PRODUCTS FISH AND OTHER
SEAFOQOD
2020 1011 2020 1024
2021 100,6 2021 1013
2022 1014 2022 99,5
1000 1005 101,0 1015 8,0  100,0 1020 104, 1005 101,0 1015 102,0
MILK, OTHER DAIRY QIL AND FATS FRUITS AND NUTS
PRODUCTS AND
EGGS
2020 1010 2020 100,8 2020 1074
2021 1003 2021 1028 2021 1049
2022 100,3 2022 1001 2022 1051
99,5 100,0 1005 101,0 8,0 1000 102,0 104,0 103,0104,0105,0106,0107,0108,0
VEGETABLES, SUGAR, PASTRY PREPARED FOOD AND
TUBERS, AND DESSERTS OTHER FOOD
PLANTAINS AND PRODUCTS
PULSES
2020 1059 2020 1007 2020 1003
2021 1032 2021 1020 2021 1016
2022 1081 2022 1012 2022 100,8
100,0102,0104,0106,0108,0110,0 100,0 101,0 102,0 99,5 100,0100,5101,0101,5102,0

SOFT DRINKS

With a significant margin in terms of price
growth in January-February 2022, fruit and

2020 1003 vegetable products are in the lead. Thus, in the
first two months of this year, fruits and nuts
2021 1011 . : .
increased in price by 3.1%, vegetables, tubers,
2022 1010

plantains and legumes - by 8.1%.
99,5 100,0 100,5 101,0 1015
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CPI FOR SELECTED FOOD,%

' FEBRUARY
2022

RICE AND RICE CUT WHEAT FLOUR

100,6
2020

k

100,0

1305

2021

1142

1009
2022 2
109,0
96,0 100,0 110,0 120,0 90,0 100,0 110,0 120,0 130,0 140,0
BEEF WITH BONES MUTTON

T 1023 1023
2020 2020
1218 1216
:mn.u 1000
2021
2021 1182 : 1225
: 999 ‘ 100,0 &
2022 :
109,0 1084

0 100,0 1100 1200 130,0 90,0 1000 1100 120,0 130,

F

2022
90

MILK, RAW, FRESH EGGS

1008 | 19

. 11 2020 hma
00,6 94,5

202 182 20z kms

S h |
0038 ™ 98,0 o~
2022 L 2022 é
12 - 103.6 '
90,0 100,0 110,0 120,0 90,0 100,0 110,0 120,0 130,0 140,0
‘ February 3 February to December February to February
to the previous month of the previous year of the previous year
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CPI FOR SELECTED FOOD,%

FEBRUARY Continuation
2022

COTTON OIL SUNFLOWER OIL

1 33
202 =
o Eﬂm
1025 -
2021 M 1361 ( o
2022 :iiﬁi T
1264 o w
90

,0 1050 120,0 1350 1500

90,0 1050 120,0 1350 1500

BUTTER GRANULATED SUGAR

2020 g 109 2020 == 109
- 132 1 1151

013

1151 / 2021 ' 120,
2022 = o 2022 = 1909
— B N
1126 w1

1012
2021 ——

P

90,0 100,0 110,0 120,0 90,0 1000 110,0 1200 130,0
‘ February ~ February to December ‘ February to February
to the previous month of the previous year of the previous year

In February of this year, among the main foodstuffs (excluding fruits
and vegetables), prices for wheat flour (0.9%) and fresh milk (0.8%)
increased most significantly over the month. The most significant decrease
was recorded for eggs (-2.0%).

The leading positions in price growth in January-February 2022 belong
to wheat flour (2.2%) and butter (2.3%).

Leadership in terms of price growth in annual terms is held by cotton
(21.0%) and sunflower (26.4%) oils, as well as granulated sugar (22.7%).
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CRIEOR'SELECTED ERUIIFAND VEGETABLE

RRODUCIS,%

~ ' FEBRUARY _
\, | 2022 to the previous month

APPLES LEMONS MANDARINS

BANANAS CUCUMBERS

TOMATOES CARROT BELL PEPPER

10422

99,3 1027
1032 911 1059
1053 102,0 103.8

. February 2020 @ February 2021 4 February 2022




CRIEOR'SELECTED ERUIIFAND VEGETABLE

RRODUCIS,%

\ FEBRUARY Continuation
, 2022 to the previous month

ONION POTATO GARLIC

100,6
984
1033
CABBAGE BEET GREENERY
99,6 100,6 ; 1010
997 1020 1048
103,0 1011 1019
- February 2020 @ February 2021 @ February 2022
In  February 2022, fresh The leading positions in

cucumbers (3.9%) and tomatoes terms of price reduction for the
(9.3%) became the leaders in price month belong to oranges (-1.6%)
growth for the month from fruit and tangerines (-1.1%).

and vegetable products.

)
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CRIEOR'SELECTED ERUIIFAND VEGETABLE
RRODUCIS,%

. FEBRUARY
2022

APPLES LEMONS

BELL PEPPER

ONION

CUCUMBERS

by December of the previous year

MANDARINS PEARS

TOMATOES

0]
(1067
1220]]

POTATO

CAB BAGE

ﬂml
mmu
1095]

In  January-February 2022,
eggplants (by 13 times), fresh

cucumbers (24.9%) and tomatoes
(22.0%) became leaders in price
growth from fruit and vegetable
products.

1022

INELATIONANAIHE CONSUNMERISECTIORNG

GREENERY

T
m. .. February 2020
' # February 2021

M' ® February 2022

The leaders in price reduction
for the first two months of this year
are tangerines, which have
become cheaper by 1.3% over this
period.
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CRIEOR'SELECTED ERUIIFAND VEGETABLE

RRODUCIS, %

. FEBRUARY

2022 by February of the previous year
APPLES LEMONS MANDARINS
10,1 1091 it
881
112,2 LLIA
BANANAS CUCUMBERS
918 825
111
110.1 86,2 914
TOMATOES CARROT BELL PEPPER

131 85,5 *

124 1291 49,3

1356 1611 88,8

.~ February 2020 @ February 2021 4 February 2022

*) The commodity item has been included in the sample since 2020. CPI by February
2019 has not been formed due to the lack of a price comparison base.
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CRIEOR'SELECTED ERUIIFAND VEGETABLE

RRODUCIS,%

FEBRUARY Continuation

2022 by February of the previous year
ONION POTATO GARLIC
1634 1116 2984
86,8
19,9 1248
CABBAGE BEET GREENERY
804

1385 96,9

- February 2020 4 February 2021 @ February 2022

The top three in terms of price growth in annual terms for February
2022 were white cabbage (1.9 times), carrots (61.1%) and eggplants
(66.9%).

The most significant price reduction, compared to February last
year, was noted for bananas (-13.8%), as well as for bell peppers (-11.2%).

*) The commodity item has been included in the sample since 2020. CPI by February
2019 has not been formed due to the lack of a price comparison base.

INEEAR@NRINSFEISIEONSUYISRSECTOR OF TrE REPUSLIC OF UZB&




CONTRIBUTION TO THE GROWITH (DECREASE) OF THE
CONSOLIDATED CRILOERRICE CHANGES FOR MAIN FOOD

AND SOETDRINKS IN FEBRUARY 2022, p.p.

- FEBRUARY

2022

to the previous month

0,11 0,01

0,01 -0,01 0,09

-0,03 0 0,03 0,06 0,09

0,01

0,12 0,15 0,18 0,21 0,24 0,27

Total contribution +0,23 p.p.

. Oils and fat

@ Milk, other dairy products
and eggs

. Meat products

@) Cereals and cereal products

As a month earlier, the main
inflationary factor in section |I.
“Food and non-alcoholic drinks” in
February 2022 was the increase
in prices for fruits and vegetables.
Due to the seasonal increase in
prices for goods of this group, the
consolidated CPI for the month in
total increased by 0,2 p.p.

@) Fruits and nuts

- Vegetables, tubers, plantains
. and legumes

@ Sugar, confectionery and
desserts

5_,; Soft drinks

A significant contribution was
also made by price changes for

grain crops and cereal products
(0.04 pp.).

At the same time, the
reduction in prices for oil and fat
and meat products, as well as for
milk, other dairy products and
eggs, served as a constraining
factor, due to which the

consolidated CPl was lower by
0,03 p.n.

35!
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CONTRIBUTION TO GROWIIHA(DECREASE) SUMMARY CPI

OF PRICE CHANGES EORAHE MAIN FOOD AND NON-

el

~ FEBRUARY

-0,04 0,01

ALCOHOLIC BEVERAGES GROUPS FOR FEBRUARY 2022, P.P.

2022 by December of the previous year

0,03 0,02

0,46 0,56 0,66 0,76

Total contribution +0,74 p.p.

. Meat products
. Cereals and cereal products

. Fish and other seafood

Q Milk, other dairy products and eggs

’ Fruits and nuts

The dominance of the
influence of seasonal price
increases on fruits and vegetables
among the goods of section |
“‘Food and soft drinks” also
manifested itself in the structure of
the CPI for January-February
2022. Due to the increase in
prices for fruits and nuts, the
consolidated CPI increased by
022 pp. by December 2021,
vegetables, tubers, plantains and
legumes - by 0.37p.p.

INFLATION IN THE CONSUMER SECTOR OF THE REPUBLIC OF UZBEKISIHAN

. Vegetables, tubers, plantains and
. legumes

i Sugar, confectionery and desserts

U Prepared foods and other
foodstuffs

l\....z Soft drinks

A significant contribution was
also made by price changes for
grain crops and cereal products
(0.1 pp.). The influence of other
groups in this section was less
significant and in total increased
the consolidated CPI by 0.08 p.n.

At the same time, the
decrease in prices for meat
products served as a deterrent,
due to which the consolidated CPI
became lower by 0.04 p.p.

23,



CONTRIBUTION TO.GROWIH(DECREASE) SUMMARY CPI
OF PRICE CHANGES/FOR THE MAIN FOOD

AND NON-ALCOHOLIC BEVERAGES GROUPS
FOR EEBRUARY 2022, P.P. AND %

_ FEBRUARY _
\‘ 2022 by February of the previous year

Total contribution +5.2 p.p.

0.09' 015 @) Grain crops and cereal products
040 -
. Meat products

130 { Fish and other seafood

i Milk, other dairy products and eggs

0,63 . Oils and fats
067 . Fruits and nuts
Vegetables, tubers, plantains
010 039 . and legumes
' ~  Sugar, confectionery and desserts
o
088
o Prepared food products
- and other food products
0.61 . Soft drinks
The overall impact of rising prices The most significant
for food and soft drinks = 100 % contribution to the growth of the

consolidated CPI for February

2022 compared to February 2021
LLY from the main groups of section I.
"Food and non-alcoholic
beverages" was made by price
changes for fruits and vegetables,
meat, oil and fat products, as well
as for cereals and cereal
products. The total contribution of
the listed groups reached 4.09 p.p.

35
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CRI EOR'SECTIONII. AL COHOLIC DRINKS,

TOBACCOH, %

' FEBRUARY
2022

«

February 2020 =February 2021 = February 2022

to the previous month
1049

1008100.9
= g 1905 10,0 1005
| Alcoholic TTobacco products‘
beverages

by December of the previous year
1051

1017
1014
100,8 010
100,
| Alcoholic | Tobacco |
beverages products

by February of the previous year

1089 ﬁ
| Alcoholic | Tobacco |
beverages products

2022,
alcoholic beverages became
more expensive by 0.39% over
the month, including vodka -
by 0.1%, cognac and beer - by
0.2%, wine - by 0.1%.

In February

Tobacco products also
rose in price by 0.5% over the
month, including cigarettes -
by 0.6%, other tobacco
products - by 0.3%.

Compared to December
2021, alcoholic beverages
increased in price by 14%,
including vodka - by 1.8%, beer
- by 12%, cognac - by 0.8%,
wine - by 0.I%. For the first two
months of 2022, tobacco
products became more
expensive by 1.0%, including
cigarettes - by 12%, other
tobacco products - by 0.8%.

In annual terms, alcoholic
beverages are leading in terms
of price growth (10.1%), while
tobacco products have

become more expensive by
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CP| FOR SECTION II.
CLOTHES AND SHOES, %

'FEBRUARY

2022
to the previous month by December by February
of the previous year of the previous year
1009

1012

Clothes W
e T g me— s

I 106,6

et ez ' - e
1009 1018 [ 1058
“ February 2020 = February 2021 ® February 2022

to the previous month

1016
n.'g 1 m.'a 1 1 1 1 um
by December of the previous year

1042

1011

101,
00

s 00

by February of the previous year 183
Materials Outerwear Otheritems Cleaning, mending, Boots, shoes  Shoe cleaning,
for the manufacture of clothing  tailoring and rental  and other  repair and rental
of clothing and accessories of clothes footwear
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CPI FOR SECTION IV. "HOUSING SERVICES, WATER,
ELECTRICITY, GAS AND OTHER FUELS", %

' FEBRUARY
2022

to the previous month by December of the previous year by Februafﬁ/id‘ffthe previouS year

ACTUAL RENT FOR HOUSING*

I 1002 I 100.2
A v00.0 (LI 1005 MU 1082

98,0 100,0 102,0 98,0 100,0 102,0 98,0 108,0 118,0

MAINTENANCE, REPAIR AND PROTECTION OF RESIDENTIAL PREMISES

i . 1008 1008

INNNHHNMTI 1010 NNONMIAnnnnmm o1a  MHANNNITI0D 13.0
NN 100,5 NHHNMITHNAANIm 1009 A 106.3

98,0 100,0 102,0 98,0 100,0 102,0 100,0 110,0 120,0

WATER SUPPLY AND OTHER SERVICES RELATED TO HOUSING MAINTENANCE

i | 1002 100,2
(I 100,1 NAINEIEAACRRRRETERCATA - 1308 NI 43,8
[N 100,1 LI 1011 AT 1025

98,0 100,0 102,0 50,0 100,0 150,0 50,0 100,0 150,0

ELECTRICITY, GAS AND OTHER FUELS

| . 1000 100,0

(I 100,0 (NN 100,0 LTI 100,1
I 100,0 (A 100.1 I 1001

98,0 100,0 102,0 98,0 100,0 102,0 80,0 100,0 120,0
*) monitoring has been conducted since 2021

In February 2022, services and materials for the maintenance and repair of
residential premises became more expensive, respectively, by 0.6% and 0.4%. Other
services related to the maintenance of residential premises increased in price by 0.9%
over the month. The leaders in terms of price growth in January-February 2022 are
services for the removal of household waste (3.9%), and in annual terms - services for the
maintenance, repair and protection of residential premises (10.1%).

INFLATION IN THE CONSUMER SECTOR OF THE REPUBLIC OF UZBEKISTAN
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CPI FOR SECTION V. "HOUSEHOLD ITEMS,

HOUSEHOLD APPLIANCES AND ROUTINE
HOUSING MAINTENANCE", %

" FEBRUARY
2022

T

FURNITURE, HOUSEHOLD TOOLS AND DEVICES USED IN
UTILITIES AND PATCHED HOUSEHOLD APPLIANCES HOUSEHOL D AND GARDENING
CARPETS

to the previous month

‘004 r00s Troos 1005 ”;. q_o—_oj ‘008 1008 Tioos

by December of the previous year

P -, -, l‘Eﬂ -, -, ) == -, = )
EII)IIE 1012 %1016/ ‘1007 “1011 S1011) émog 1009 “1012
by February of the previous year

w62 1069 1066 " 1091 1069 1065

GOODS AND SERVICES USED IN

CONNECTION WITH HOUSEHOLD
MANAGEMENT

TEXTILES USED/IN THE GLASSWARE, CUTLERY AND
HOUSEHOLD HOUSEHOLD UTENSILS

to the previous month

‘1006 U105 1007 ‘1001 Tr00 5 Wq ‘006 10035 1010/
by December of the previous year
o0 Boor Tion Croo Foor Fional ‘008 T Tiozo
by February of the previous year
1081 1069 101,5"1111_5.1} 1149 J— 1095
- February 2020 4 February 2021 @ February 2022
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" EEBRUARY
2022

MEDICINES AND MEDICAL PRODUCTS

rebruary ) o0 |

to the previous

Oof the main
observed groups of

month goods and services in
Bﬁrfeei%fgggg:‘)fthemm the healthcare sector
by February of the in February 2022, the
previous year most significant price

Increases were
OUTPATIENT SERVICES recorded for diagnostic

imaging services and
medical laboratories,

as well as medicines
(0.1%).

February 2020

to the previous

month 10072

by December of the
previous year 100’8

by February of the
previous year

In January-
February of the current
year, the highest price
INPATIENT TREATMENT SERVICES increase was noted for

dental services (2.6%),
February 2020} as well as services
to the previous | for diagnostic imaging

month 10010} and medical
B@g‘;@@ﬁg; R 10015 laboratories (2.9%).
B?’eﬁ%ﬁg?/:aya?f S Superiority in
price growth in annual
OTHER HEALTH SERVICES terms  belongs to

dental services (11.0%).

February ’ ‘ m W

to the previous

month m

by December of the
previous year TIDT]:[D

by February of the
previous year
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CPI FOR SECTION VII.
"TRANSPORT", %

~ FEBRUARY
2022

PURCHASE OF VEHICLES

February 2020) 2021 2022 In February 2022,
L(q) cEfgfhlorevious services for the
transportation of

passengers by city
buses (3.8%) became
5 the leaders in terms of
y February of th . .

previous year price and tariff growth

_______________________________ for the month.
OPERATION OF PERSONAL VEHICLES FOR INFORMATION:

by December of {
previous year

February 2070 2021 2022 an increase in the cost
to trrwltehprevious 1002 101'6’ 991 of travel by this type of
mo . - 3 * transport was

recorded only in the
Fergana region (on
average by 35.5%).

by December of {
previous year |

by February of th

previous year The most
--------------------------------------------------- significant decrease in
PASSENGER TRANSPORT SERVICES prices for the month
February 2020 2021 2022 o;c!lljn;red for propane
to the previous (' . ll).

monthp 4 99’8 . ‘ mﬂ@ ! ‘ Mﬂ

The leadership in
price growth for
January-February
2022 belongs to

by December of §
previous year |

by February of th . . .
previous year | | | international air
___________________________________________________ transport services.
SERVICES FOR TRANSPORTATION OF GOODS Tariffs  for monitored
—— destinations have
February 2070 20241 2022 increased by 4.6% over
to the previous these two months.
month ; ﬂm § mﬂ
In annual terms,
by December of { gasoline holds the

revious year .
P / lead (by 14 times).
by February of tH
previous year
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CPI FOR SECTION VIIl. INFORMATION
AND COMMUNICATION, %

~ FEBRUARY
= 2022

INFORMATION AND
COMMUNICATION
EQUIPMENT

to the previous month

® 005
-~ 1003

\/

by December
of the previous year

O

@

—1009
-~ 1001

by February
of the previous year

— 1061
— 106,2

.

~. February 2020

INFLATION IN THE CONSUMER SECTOR OF THE REPUBLIC OF UZBEKISTAN

In  February
2022, the leader in
price growth in this
section belongs to
peripheral
equipment and its
consumable
components,
which increased in
price by 0.6% over
the month, as well
as services for the
repair of
information and
communication
equipment (0.9%).

At the same
time, the latter
holds the lead in
terms of price
growth both
relative to the end
of 2021 (1.9%) and

relative to
February 2021
(19.4%).

4 February 2021

INFORMATION AND
COMMUNICATION
SERVICES

to the previous month

~

® . 102
- — 100,0

L

-~

by December
of the previous year

O

@ -

‘ =~
®, — 1003
— 100,1

by February
of the previous year

T~
@ — s
| —+1008
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CPI FOR SECTION IX. "RECREATION,

SPORT AND CULTURE", %

{  FEBRUARY
- 2022

to the previous by December by February

month of the previous of the previous
year year
1005 1009 The top three in
RECREATION .
SERVICES 1065 terms of price growth

for the month in
1097 February 2022
included the services
of cinemas (2.4%),
concert halls (2.1%)

=

U UH)

SERVICES FOR THE
ORGANIZATION OF

100,7 1013 1070

CULTURAL EVENTS 1019 and museums (1.6%).
102,6 Compared to
December last vyear,
09 8 3919 prices for newspapers
ORGANIZATION and periodicals (23.2%)
(R‘Egé’E"l{’r'l-gg 1004 1018 and museum services
100,0 100,0 (8.9%) increased more
than others.
1003 1003 The undisputed
ESOREEE%GAND ; leaders in terms of
1020 1022 i '
PETS / ’ price growth in annual
1010 104,0 terms in  February
2022 among the goods
- .., and services in this
gg‘gigﬁfgsv — 72 section are
STATIONERY 1005 1094 nevysg_ap(lers hanhd
periodicals, which,
UL 109.9 compared to February
2021, have become
100,¢ 1) i
O = IEURE 1009 1050 rznﬁoﬁr(; expensive by
PRODUCTS 100'3 100,6 106.4 .J /0.

- February 2020 4 February 2021 4 February 2022
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CPI FOR SECTION X.

“EDUCATIONAL SERVICES", %

" FEBRUARY
2022

to the previous by December of the by February of the & =
month previous year previous year F

PRESCHOOL AND PRIMARY EDUCATION

In the field of paid
education in February
2022, the largest
increase in prices for the
month was noted for
training  services in
foreign language
courses and  other
training courses (1.2%).

The same type of
service is the leader in
terms of price growth
relative to the end of last
year. In January-
February 2022, tuition at
various courses became
more expensive by 1.8%.

The leaders in
annual price growth in
February 2022, as well
as a month earlier, were
services provided by
state educational
organizations in the field
of preschool education
(19.0%).

<+ February 2020 @ February 2021 4 February 2022

4\
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CPI EORSECTION XIRESTAURANITS

ANDHOTEL 'SERVICE 9%

' FEBRUARY
2022

FOOD AND BEVERAGE SERVICES HOTEL SERVICE

to the previous month to the previous month

w 1010 1004

by December of'the previous year: by December of the previous year:

M 10,1 1012

by Eebruary of'the previous year by Eebruary of the previous year

1174 119,2 1183 1108

Ready-made food in cafes, canteens and fast food establishments in
February of this year became more expensive in the range of 0.1-0.9%.
Hotel services rose in price by 11% over the month. After a significant
increase in the cost of services of recreation centers, campsites and
similar hotel services in January of this year (11.6%), in February the
increase in prices for this type of service amounted to only 0.1%.

The first place in price growth for the first two months of 2022
belongs to the services of recreation centers, campsites and similar hotel
services (11.1%), and in annual terms - to the services of fast food
establishments (11.1%).

. February 2020 4 February 2021  4@pFebruary 2022

S
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CPl FOR SECTION XlI. “INSURANCE

AND FINANCIAL SERVICES", %

K

- FEBRUARY
) 2022

INSURANCE FINANCIAL
SERVICES
to the previous month to the previous month
.—1 The price
y - situation in this
—-~ 1000 section is

- 1“0,“ I 101“ relatively Stf’ible
10“,“ 1“0'0 ' flt_)r:ea long time.

cost of
insurance
services remains

previous year _
. I unchanged in

by December of the by December of the

previous year ‘—1

— relation to
5 February 2021.

e & 1“0.“ A T 101 d The financial
~ N L) . t
Inu,n 1n“ n Zml’:!(\)/lces sector

showed

rice stability in
by February of the by February of the P y
previous year previous year February 2022.

1000 295 1083

An increase in prices, compared to February 2021, was noted only
for money transfer services (3.0%), a decrease - for money transfer
services through electronic payment systems (-3.0%).

|

_ February 2020 @ February 2021 4 February 2022

i\
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CPI FOR SECTION XllI. "HOUSEHOLD GOODS

AND SERVICES, SOCIAL PROTECTION AND
MISCELLANEOUS GOODS AND SERVICES", %

" FEBRUARY
= 2022

HOUSEHOLDIGOODS
ANDSERVICES

to the previous by December of the by February of the
month previous year previous year

1016

OTHER/ITEMS FOR
PERSONALSUSE

)

-----

In February 2022, of the main groups of goods and services in this
section, the top three in terms of price growth for the month were
photocopying services (11%), hairdressing and personal service
establishments (1.9%), as well as watch repair services (1.1%).

Since the beginning of the year, prices for hairdressing salons and
personal care establishments have increased more than others in the
section (3.3%). The same type of service is the leader in terms of price
growth in annual terms (20.1%).

< February 2020 4@ February 2021 4 February 2022

INFLATION IN THE CONSUMER SECTOR OF THE REPUBLIC OF UZBEKISTAN



CONTRIBUTION TO GROWIH(DECREASE) SUMMARY CPI OF
PRICE CHANGES FOR GOODSAND SERVICES BY SECTIONS
OF THE COICOP-2018 "OENHE REPUBLIC OF UZBEKISTAN

FOREFEBRUARY 2022, P.P.

. FEBRUARY

2022

to the previous month

0,01 0,02 004 0,01 003
023 0,09 005 0,02 0,01

by December of the previous year

-003 0,01 0,05 0,11 006 0,05

074 019 on 001 001 0,07

by February of the previous year

0,09 028 054 0,09 0,26 043

522 075 058 093

In February 2022, the dominance of food inflation remained, which
manifested itself both in the structure of the increase in the short-term
consolidated CPI, and in the structure of the indicator by December
and February of last year.

@ Food and soft drinks @ Transport
@ Alcoholic beverages, tobacco products Information and communication
' Clothing and footwear Recreation, sports and culture

Housing services, water, electricity, Education

gas and other fuels

Household items, household appliances . Restaurants and hotel services
. and routine maintenance of housing

Household goods and services,

- Healthcare miscellaneous goods and

services
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REEERENCEANEORMATION, \

FEBRUARY
2022

Consumer Price Index (CPI) — it is one of
the most important indicators of inflation in the
country's consumer sector. It characterizes the _
change in the cost of a fixed set of goods and
services purchased by the average consumer for
final consumption.

CPI calculation has been introduced in the republic since 1994 with
the technical assistance of the IMF.

The basis for compiling the CPI is the Methodological Provisions
for Organizing Monitoring of Consumer Prices (Tariffs) for Goods and
Services and Calculating Consumer Price Indices (approved in a new
edition by the State Committee on Statistics Resolution No. 46 dated
November 30, 2020), which were developed taking into account the
recommendations of the consumer prices: Theories and practices” (IMF,
OECD, Eurostat, UNECE, World Bank and ILO) hitps://lib.stat.uz .

The formation of the CPI is carried out on the basis of two data
sources:

1) information on the structure of household expenditures
according to sample surveys of households;

2) price registration data for a selective range of territories, objects
of trade and services, representative goods.

According to the approved methodology, price registration is carried
out monthly from the 10th to the 20th. The collection of data is organized
in such a way that the registration of prices in this time period for each
position is carried out once, and the interval between registrations for
adjacent periods is one calendar month. The level of average prices is
influenced by many factors, including assortment and territorial shifts.
When calculating the CPI, the influence of these factors is excluded in
order to identify only inflationary factors.

The set of goods and services for monitoring price changes includes
510 items selected based on socio-economic significance and
representativeness in the structure of household spending.

More than 10 thousand objects of trade and services are examined
monthly, more than 110 thousand price quotations are fixed.



https://lib.stat.uz/

