Socio-economic situation of the Republic ef.Uzbekistan
(for January-February 2022)

1. Industrial Products

In January-February 2022, enterprises of the republic produced indus-
trial products worth 66.7 trillion soums, the index of industrial production
compared to the same period last year amounted to 107.4%.

At the same time, the share of manufacturing industry in the total vol-
ume of industrial production was 79.0%, mining and quarrying 11.3%, elec-
tricity supply, gas supply, steam and air conditioning 9.1%, water supply,
sewerage, waste collection and disposal 0.6%.

The main factors behind the growth of industrial production were an in-
crease in output at manufacturing enterprises by 7.8% compared to the same
period of the previous year, as well as at power supply, gas, steam and air
conditioning enterprises - by 15.8%.

At the same time, there is an increase in production at mining and quar-
rying enterprises - by 1.3% and a decrease in production at water supply,
sewerage, waste collection and disposal enterprises - by 0.1%.

A significant impact on the change in the volume of the manufacturing
industry was caused by an increase in output at enterprises producing motor
vehicles, trailers and semi-trailers (193.1% by January-February 2021), basic
pharmaceutical products and drugs (191.4%), at enterprises producing
machinery and equipment not included in other groupings (126.3%), at
enterprises producing rubber and plastic products (121.1%).

At the same time, compared to the same period of the previous year,
there was a decrease in output at enterprises producing computers, electron-
ic and optical products (64.9% by January-February 2021), coke and refined
petroleum products (59.7%), electrical equipment (82.3%), chemical produc-
tion enterprises (95.8%).

In the mining industry and quarrying, a significant impact on the change
in production volumes had an increase in output at enterprises for the extrac-
tion of metal ores (119.7% compared to January-February 2021). At the same
time, there is a decrease in volumes at enterprises for the production of crude
oil and natural gas (95.2% compared to January-February 2021).

Compared to the same period of the previous year, the growth rate of
consumer goods amounted to 127.1%, while their share in the total volume of
industrial production reached 30.0%.

In the structure of consumer goods production, the share of food prod-
ucts was 35.8%, non-food products 64.2%.

At the same time, the growth rate of food products by the corresponding
period of 2021 amounted to 114.2%, non-food products 135.6%.




2. Inflation rate

Tire inflation rate in the consumer sector of the Republic in“January-
February 2022 amounted to 1.4%.

Since the beginning of 2022, the leaders in the growth of prices and tar-
iffs have become food products, which have risen in price by an average of
1.9%. Non-food products over the same period increased in price by 1.0%,
paid services to the population - by 1.1%.

Due to the growth in prices for food products, the consolidated CPI for
January-February 2022 increased by 0.79 percentage points, non-food
products - by 0.33 percentage points. The increase in tariffs for services
added another 0.26 percentage points to the consolidated indicator.

The contribution of food inflation to the overall increase in the consoli-
dated CPI for the first two months of the current year accounted for 57.0% of
the total contribution. The share of the contribution of price growth for non-
food products over this period reached 24.2%, services - 18.7% of the total
contribution of all goods and services covered by the observation of changes
in consumer prices.

The increase in prices for food and non-alcoholic beverages is a key in-
flationary factor among the sections of COICOP 2018 Republic of Uzbekistan
- and leads in terms of contribution to the growth of the consolidated CPI. The
goods of this section have become more expensive by 1.9% over the two
months of the current year, due to which the consolidated CPI has increased
by 0.74 percentage points since the beginning of the year.

Of the main groups of goods in this section, fruit and vegetable products
have traditionally become leaders in terms of price growth since the begin-
ning of the year. Thus, fruits and nuts increased in price, compared to the end
of 2021, by 5.1%, vegetables, tubers, plantains and legumes - by 8.1%. The
total contribution of fruits and vegetables to the growth of the consolidated
CPI for January-February 2022 amounted to 0.59 p.p. A significant contribu-
tion was also made by price changes for cereals and cereals (price growth by
1.4%, contribution of 0.11 p.p.), sugar, confectionery and desserts (1.2% and
0.03 p.p.). The total contribution of other groups amounted to 0.04 p.p. At the
same time, the limiting factor was the decrease in prices for meat products
(by an average of 0.5%, contribution - 0.04 percentage points), citrus fruits
(-3.9%, - 0.02 percentage points), and also for eggs (- 2.9%, - 0.03 p.p.).

A tangible contribution was also made by price changes for clothing and
footwear (price increase by 1.7%, contribution of 0.19 p.p.), as well as in the
healthcare sector (1.8%, 0.11 p.p.)

Lower prices for gasoline (-6.5%) and propane (-12.1%) served as a de-
terrent, allowing the inflation rate to become lower by 0.11 percentage points
at the beginning of the year.




3. Construction works

The volume of construction work in January-February 2022 amounted
to 12 825.0 billion soums with a growth rate of 102.8%. Of the total construe-
tion work, 1 746.0 billion soums or 13.6% were carried out by large enterpris-
es and organizations, small enterprises and micro-firms 8 900.5 billion soums
or 69.4% and informal sector entities 2 178.5 billion soums or 17.0%.

4. Retail trade turnover

The retail trade turnover in January-February 2022 increased by 13.3%
compared to the same period last year and amounted to 37 070.2 billion
soums.

The share of trade turnover of large enterprises amounted to 22.7%, the
growth rate increased by 54.5% compared to last year. The retail turnover of
small businesses increased by 4.2% compared to the same period last year,
the share of sales in the total retail turnover amounted to 68.3%. Of the total
volume of trade, the sale of goods in unorganized trade amounted to 3 357.7
billion soums. The share of this sector in the total volume of trade was 9.1%.

5. Foreign trade turnover

The foreign trade turnover of the Republic in January-February 2022
amounted to 8 731.3 million US dollars and increased by 4 010.4 million US
dollars or 84.9% compared to the corresponding period last year. Exports
amounted to 4 096.5 million US dollars and increased by 173.2% compared
to the corresponding period last year. Imports amount to 4 634.9 million US
dollars, increased by 43.9% compared to the corresponding period last year.

The structure of exports also showed an increase, including: animal and
vegetable oils, fats and wax increased by 3.8 times compared to the same
period last year (up to 1.8 million US dollars), drinks and tobacco - by 2.5
times (4.1 million US dollars), various finished products - by 30.9% (34.2
million US dollars), food and live animals - 25.9% (38.3 million US dollars), as
well as manufactured goods by 24.3% (142.3 million US dollars).

In the structure of imports, the main share falls on machinery and
transport equipment - 34.1% (1 580.0 million US dollars), industrial goods -
19.8% (915.5 million US dollars), as well as chemicals and similar products
13.0% (601.9 million US dollars).

6. Volume of services rendered

In January-February 2022, the volume of market services provided was
equal to 47.3 trillion soums and increased by 15.7 percent compared to the
corresponding period last year.

The main factor in the growth of the total volume of market services
rendered was an increase in financial services by 34.8% (contribution to the
growth of the total volume of services rendered by 7.5 points), trade services
by 10.3% (contribution to the growth of 2.7 points), transport services by
10.1%.(contribution to the growth of 2.3 points), communication and




information services by 30.6% (contribution to the increase of 1.8 paints
services related to real estate by 12.7% (contribution to the increase of 0.4
points). :

The largest volume of services falls on trade services (12.1 trillion
soums, the growth rate of 110.3% compared to last year), financial services
(11.2 trillion soums, 134.8%) and transport services (9.9 trillion soums,
110.1%).

7. Number of enterprises and organizations

As of March 1, 2022, the number of operating enterprises and organiza-
tions in the Republic (excluding dehkan and farm enterprises) amounted to
537.4 thousand units (of which, small businesses and microfirms 470.7 thou-
sand units). Compared to the same period last year, the growth in the number
of operating enterprises amounted to 10.1% (including 11.1% of small enter-
prises and microfirms). The largest increase in the number of operating en-
terprises and organizations was noted in Samarkand (by 19.2%),
Kashkadarya (by 13.6%), Khorezm (by 12.1%), Navoi (by 11.0%),
Surkhandarya (by 11.0%), Andijan (by 10.6%), Fergana (by 9.8%), Jizzakh
(by 9.1%) and Tashkent (by 8.8%) regions.

By types of economic activity, the largest growth in the number of oper-
ating enterprises is accounted for by trade (by 17.6%), healthcare and social
services (by 13.0%), agriculture, forestry and fisheries (by 11.0%), infor-
mation and communications (by 9.3%), accommodation and catering services
(by 9.2%), industry (by 6.8%), transportation and storage (by 5.9%) and con-
struction (by 5.5%).

In January-February 2022, 15.9 thousand enterprises and organizations
were newly created in the Republic, of which 15.2 thousand were small en-
terprises and microfirms.

As of March 1, 2022, the number of operating enterprises with foreign
capital participation in the Republic amounted to 13 531 units. Compared
to the previous year, the growth in the number of operating enterprises
amounted to 12.1% or 1 462 units. Of these, joint ventures make up — 6 067
units, foreign enterprises — 7 464 units.




