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CONSOLIDATED CONSUMER PRICE INDEX (CPI) 

FOR THE REPUBLIC OF UZBEKISTAN, % 

INFLATION IN THE CONSUMER SECTOR OF THE REPUBLIC OF UZBEKISTAN 

In March 2022, goods and

services in the consumer

market became 1,5 %. more

expensive on average.

In January-March 2022,

the increase in prices in the

consumer sector amounted to

2,9 % with an average monthly

value of 1,0 %.

In annual terms (relative

to March 2021), the increase

in consumer prices reached

10,5 %.

In March 2021, on average, goods

and services became more expensive

by 0,8 %, per month, and by 1,3 % in the

same period in 2020.

For Q1 2021, the increase in

prices in the consumer sector was

recorded at 2,5 % with an average

monthly increase of 0,8 %, in March

2020 this figure reached 2,8 % with

an average monthly increase of 0,9 %.

The increase in the annual CPI for

March 2021 was 10,9 %, while in

March 2020 it was higher and reached

13,6 %.

FOR COMPARISON: 

Note: here for a wide range of users, the data are given with an accuracy of 0.01%. Further,

to facilitate the perception of information, the information is rounded to 0.1%.
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INFLATION IN THE CONSUMER SECTOR OF THE REPUBLIC OF UZBEKISTAN 

MARCH 

2022  

to the previous month 

to the corresponding month of the previous year 

2020 2021 2022

DYNAMICS OF CONSOLIDATED CPI, %
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INFLATION IN THE CONSUMER SECTOR OF THE REPUBLIC OF UZBEKISTAN 
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DYNAMICS OF CONSOLIDATED CPI, %

by December of the previous year 
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The short-term composite CPI in March 2022 was 0,7 points higher

than in March 2021 and 0,2 points higher than in March 2020.

FOR INFORMATION: in February 2022, the increase in the

short-term consolidated CPI was 0,5 %.

The increase in consumer prices in January-March 2022 was 0,4

points higher than in the first quarter of 2021, and 0,1 points higher

than in the same period in 2020.

The annual CPI for March 2022 was 0,4 points lower than in March

2021 and 3,1points lower than in March 2020.

FOR INFORMATION: in February 2022, the increase in the

consolidated CPI in annual terms reached 9,7%.
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INFLATION IN THE CONSUMER SECTOR OF THE REPUBLIC OF UZBEKISTAN 

MARCH 

2022 

CPI FOR MAIN GROUPS OF GOODS 

AND SERVICES, %

The leaders in the

growth of prices and tariffs in

March 2022, as well as a

month earlier, were food

products, which increased in

price by an average of

2,5 %per month.

Non-food products over

the same period increased in

price by 1,1 %, paid services -

only by 0,4 %.

FOR COMPARISON: in

March 2021, the highest

increase in prices for the

month was noted for food

products (1,2 %). Non-food

products became more

expensive during this period

by 0,6 %, paid services - by

0,4%.

In March 2020, the

leaders in price growth were

also food products, which

became more expensive by

1,9 %over the month.

to the previous month 

Food products Non-food products Services 

March
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March
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INFLATION IN THE CONSUMER SECTOR OF THE REPUBLIC OF UZBEKISTAN 

MARCH 

2022 

CPI FOR MAIN GROUPS OF GOODS AND 

SERVICES, %

by March of the previous year 

Food products Non-food products Services 

March 2022 

As in the previous month,

food products remain leaders

in terms of price growth in

annual terms. Thus, in March

2022, compared to March

2021, they increased in price

by an average of

14,5 %. Non-food products and

paid services for the same

period, respectively, became

more expensive by 8,2 % and

6,5 %.

FOR COMPARISON: the

dominance of food inflation

was also typical for March

2021 and 2020. The increase

in prices in annual terms for

food products in March 2021

was 13,9 %, in March 2020 -

16,4 %.

At the same time, if in

March 2021 the top three in

terms of price growth were

closed by services (8,3 %),

then in March 2020 the price

increase for them was more

significant (14,1 %), allowing

them to take second place in

a kind of price growth rating.

March 2021

March2020 



Leadership in price growth in

January-March of this year is also

held by food products. Since the

beginning of this year, they have

risen in price by 4,4 %. This is

followed by non-food products,

which have become more

expensive by 2,1 %. over the

specified period. The increase in

prices for paid services to the

population amounted to 1,5 %.

FOR COMPARISON: in the

first quarter of 2021 and 2020,

food products also became

leaders in price growth, becoming

more expensive, respectively, by

3,1% and 4,3%.

The increase in prices for

non-food products for January-

March 2021 and 2020 was

equivalent (1,7 % each). Their

growth in services was more

pronounced in January-March

2021 (2,7 %), while in the same

period of 2020 it reached only

1,5 %.

INFLATION IN THE CONSUMER SECTOR OF THE REPUBLIC OF UZBEKISTAN 

MARCH 

2022 

CPI FOR MAIN GROUPS OF GOODS 

AND SERVICES, %

by December of the previous 

year 
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INFLATION IN THE CONSUMER SECTOR OF THE REPUBLIC OF UZBEKISTAN 
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CPI FOR FOOD PRODUCTS, %
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CPI FOR FOOD PRODUCTS, %

by December of the previous year 
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Having reached 2,5 %, in March 2022, the short-term CPI growth for

food products became the largest indicator for March over the past three

years. Thus, the increase in consumer prices for food products for the

month in March 2021 was 1,3 points, and in March 2020 it was 0,6

points lower, than in March 2022.

FOR COMPARISON: a month earlier, in February 2022, the

increase in the short-term CPI for food products was 0,6 %.

The increase in consumer prices for food products in January-March

2022 was 1,3 points higher, than in the first three months of 2021, and

0,1points higher, than in the same period in 2020.

The annual CPI for food products in March 2022 was 0,6 points

higher, than in March 2021 and 1,9 points lower than in March 2020.

FOR COMPARISON: a month earlier, in February 2022, the CPI

growth for food products in annual terms reached 13,1%.
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CPI FOR NON-FOOD PRODUCTS, %
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INFLATION IN THE CONSUMER SECTOR OF THE REPUBLIC OF UZBEKISTAN 

MARCH 

2022 
by December of the previous year 
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The comparison showed that the short-term CPI for non-food items

in March 2022 was 0,5 points higher, than in March 2021 and 0,2

points higher , than in March 2020.

FOR COMPARISON: earlier, in January and February 2022,

short-term CPI growth for non-food products was only 0,5 %.

The increase in consumer prices for non-food products in January-

March 2022 was 0,4 points higher, than in the first quarter of 2020

and 2021.

The annual non-food CPI for March 2022 was 0,6 points lower,

than in March 2021 and 1,8 points lower than in March 2020.

FOR COMPARISON : in February 2022, the increase in CPI for

non-food products in annual terms was 0,5 points lower, than in March

of this year, and reached 7,7%.
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CPI FOR PAID SERVICES TO THE PUBLIC, %
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CPI FOR PAID SERVICES TO THE PUBLIC, %

by December of the previous year 
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A comparison of short-term CPIs for services for March of the last

three years showed that in March 2022 the indicated indicator was

equivalent to the indicator for March 2021, and 0,4 points lower, than in

March 2020.

FOR COMPARISON: a month earlier, in February 2022, the

increase in the short-term CPI for services was 0,1 points higher,

than in March of this year, and amounted to 0,5 %.

The increase in consumer prices and tariffs for services in January-

March 2022 was 1,2 points lower, than in Q1 2021, and is equivalent to

the corresponding indicator for January-March 2020.

CPI for paid services for March 2022 in annual terms was 1,8 points

lower, than in March 2021 and 7,6 points lower than in March 2020.

FOR COMPARISON: a month earlier, in February 2022, the CPI

for paid services for the population in annual terms, the same as in

March of this year, was 6,5 %.
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MARCH 

2022 

to the previous month 

STRUCTURE OF THE CONTRIBUTION OF PRICE 

CHANGES FOR THE MAIN GROUPS OF GOODS AND 

SERVICES TO THE GROWTH OF THE COMPOSITE CPI 

March2022 

* here and below percentage points. When calculating the share of influence, data on the

contribution are rounded up to 0.01 p.p.

In March 2022, due to the

increase in prices for food

products, the consolidated CPI

for the month increased by

1,04 p.p.*,non-food products - by

0,40 p.p., services - by 0,09 p.p.,

The share of food products

accounted for 68,0 %of the total

impact of observed goods and

services. The share of non-food

products was 26,1 %, services ï

5,9 %.

FOR COMPARISON: in

March 2021 and 2020, the share

of the contribution of food

inflation to the growth of the

consolidated indicator for the

month exceeded the 60% mark.

Food products accounted for,

61,9 % and 62,1 % respectively,

of the total increase in the short-

term composite CPI for March

2021 and 2020.

Food products Non-food products Services 

Total contribution+1,5 p.p. 

1,04 p.p. 68,0 %

0,40 p.p. 26,1 %

0,09 p.p. 5,9 %

March2021

Total contribution+0,8 p.p. 

0,52p.p. 61,9%

0,22p.p. 26,2%

0,10p.p. 11,9%

March2020

Total contribution+1,3p.p. 

0,82p.p. 62,1%

0,31p.p. 23,5%

0,19p.p. 14,4%
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STRUCTURE OF THE CONTRIBUTION OF PRICE 

CHANGES FOR THE MAIN GROUPS OF GOODS AND 

SERVICES TO THE GROWTH OF THE COMPOSITE CPI 

March2022

March2021

March 2020

In the structure of the

annual consolidated CPI for

March 2022, the dominance

of food inflation was clearly

manifested. Due to the

increase in food prices, the

consolidated CPI in annual

terms for March 2022

increased by 6,11p.p., which

is 58,4 % of the total

increase.

Non-food products

accounted for 2,85 p.p.

(27,3 %), services ï1,49 p.p.

(14,3 %).

FOR COMPARISON:

in March 2021 and 2020,

the contribution of food

inflation to the growth of the

annual CPI reached, 5,86

p.p.respectively and 6,95 p.p.

At the same time, its share

in the growth structure of

the composite indicator was

lower than in March 2022,

and amounted to, 54,0 %

and 51,0 % respectively.
Food products

Non-food products

Services 

Total contribution +10,5 p.p.

Total contribution +10,9 p.p.

Total contribution +13,6 p.p.



INFLATION IN THE CONSUMER SECTOR OF THE REPUBLIC OF UZBEKISTAN 

MARCH 

2022 
by December of the previous year 

March2022
The consolidated CPI for

March 2022 compared to

December 2021 was formed

under the influence of rising

prices for food products

(1,84 p.p.), non-food products

(0,74 p.p.) and services

(0,35 p.p.). Thus, the share of

food products accounted for

62,8 %, non-food products -

25,3 %, services ï11,9 %of the

total impact of observed goods

and services.

FOR COMPARISON: in

March 2021, the contribution of

food inflation to the growth of

the consolidated CPI by

December 2020 was 0,55

points lower and amounted to

1,29 p.p. (share in the total

contribution 51,6 %). A year

earlier, in March 2020, the

dominance of food inflation in

the growth of the consolidated

CPI by December 2019 was

more pronounced (1,85 p.p. out

of 2,77p.p., or 66,8 %).
Food products

Non-food products

Services 

STRUCTURE OF THE CONTRIBUTION OF PRICE 

CHANGES FOR THE MAIN GROUPS OF GOODS AND 

SERVICES TO THE GROWTH OF THE COMPOSITE CPI 

March2021

March2020
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INFLATION IN THE CONSUMER SECTOR OF THE REPUBLIC OF UZBEKISTAN 

MARCH 

2022 

Name 
March

2020 

March

2021 

March

2022 

I. Food and non-alcoholic drinks 102,0 101,2 102,5

II. Alcoholic drinks, tobacco products 101,6 100,8 100,8

III. Clothing and footwear 100,8 100,3 100,1

IV. Housing services, water, electricity, 

gas and other fuels 100,4 100,4 100,4

V. Household items, home appliances 

and ongoing home maintenance 
100,6 100,8 101,3

VI. Healthcare 101,5 100,9 101,3

VII. Transport 101,2 100,5 101,9

VIII. Information and communication 100,3 100,4 100,6

IX. Leisure, sports and culture 100,5 100,6 100,5

X. Educational Services 102,8 100,2 100,1

XI. Restaurants and hotel services 101,6 100,8 101,3

XII. Insurance and financial services 100,1 100,0 100,7

XIII. Household goods and services, 

social protection and miscellaneous 

goods and services 
100,8 101,1 101,1

to the previous month 

CPI BY COICOP 2018 SECTIONS REPUBLIC 

OF UZBEKISTAN, %
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MARCH 

2022 

March to December of the previous year 
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maintenance 

Healthcare
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INFLATION IN THE CONSUMER SECTOR OF THE REPUBLIC OF UZBEKISTAN 

MARCH 

2022 
March to December of the previous year 

Leisure, sports and culture Educational Services IX X

Continuation 

Restaurants and hotel 

services 
Insurance and financial services XI XII

Household goods and services, 

social protection and 

miscellaneous goods and services
XIII

CPI BY COICOP 2018 SECTIONS 

REPUBLIC OF UZBEKISTAN, %

Among the sections of the

COICOP 2018 of the Republic of

Uzbekistan in March 2022, the

undisputed leader in terms of price

growth for the month was section I.

ñFoodand non-alcoholic drinksò

(price increase by 2,5 %). Section

VII was the second in terms of

price growth. "Transport" (1.9%).

The third position was shared by three sections at once: V.
ñHouseholditems, household appliances and routine maintenance of

housingò,VI. "Health" and XI. "Restaurants and hotel services" (1,3%

each).
Compared to December 2021, prices increased more significantly

in section I. ñFoodand non-alcoholic drinksò(4,4 %), compared to March
2021, their most significant increase was noted in section XI.

"Restaurants and hotel services" (15,3%).
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