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  IInnffllaattiioonn  iinn  tthhee  ccoonnssuummeerr  sseeccttoorr  ooff  tthhee  RReeppuubblliicc    

ooff  UUzzbbeekkiissttaann  iinn  NNoovveemmbbeerr  22002200  
  
 

 
 

 

  
CCCooonnnsssooollliiidddaaattteeeddd   cccooonnnsssuuummmeeerrr   ppprrriiiccceee   iiinnndddeeexxx   (((CCCPPPIII)))      

iiinnn   ttthhheee   RRReeepppuuubbbllliiiccc   ooofff   UUUzzzbbbeeekkkiiissstttaaannn,,,%%%   

 

 

 
 

 

 
 

NNNooovvveeemmmbbbeeerrr   222000111999      NNNooovvveeemmmbbbeeerrr   222000222000      
 

 
 

 

 
 

  

  

VV  In November 2020, the average level of consumer prices 
and tariffs for the month increased by:    

11,,55 %%   

   

VV  In November 2019, on average monthly prices and tariffs 
for goods and services increased by: 

111,,,777   %%%   

   

VV  In January-November 2020, prices and tariffs in the 
consumer market increased on average by:  

99,,55 %%   

   

VV  In January-November 2019, goods and services have 
risen on average by: 

111333,,,333   %%%   

 
  

VV  The increase in the consolidated CPI for November 2020 
in annual terms was: 

1111,,33 %%   

   

VV  In November 2019, compared to November 2018, goods 
and services on average became more expensive by: 

111555,,,666   %%%   

bbyy  NNoovveemmbbeerr  

22001188    

bbyy  DDeecceemmbbeerr  

22001188    

bbyy  OOccttoobbeerr  

22001199  
        110011,,55    

bbyy  OOccttoobbeerr  

22002200    

bbyy  DDeecceemmbbeerr  

22001199    

bbyy  NNoovveemmbbeerr  

22001199    

110011,,77  

110099,,55  

        111111,,33    

111133,,33  

111155,,66  



  
 
 
 
 

 

 
Inflation in the consumer sector of the Republic of Uzbekistan   

 

 

NNoovveemmbbeerr    

22002200    

 

SSTTAATTEE  CCOOMMMMIITTTTEEEE  OOFF  TTHHEE  RREEPPUUBBLLIICC    

OOFF  UUZZBBEEKKIISSTTAANN  OONN  SSTTAATTIISSTTIICCSS  

 

22

00 

  TThhee  aavveerraaggee  mmoonntthhllyy  CCPPII** growth in January-November 2020 

amounted to 00..88%% against 1.1% in the same period in 2019.  

 

  
DDDyyynnnaaammmiiicccsss   ooofff   ttthhheee   cccooonnnsssooollliiidddaaattteeeddd   CCCPPPIII   

   iiinnn   ttthhheee   RRReeepppuuubbbllliiiccc   ooofff   UUUzzzbbbeeekkkiiissstttaaannn,,,%%%   

   

 
to the previous month 

 

 
to December of the previous year 

 

 to the corresponding month of the previous year 

 

                                                           
* The average monthly increase in the price index is calculated as the average geometric value from the short term price indices 

to the previous month for each month of the period under review. 
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FFoooodd  pprroodduuccttss in November this year rose on average by 22,,44  %%,,  

nnoonn--ffoooodd  pprroodduuccttss - by 00,,99  %%,,  and  sseerrvviicceess - by 00,,99  %%..  
 
 

 

 
  

DDDyyynnnaaammmiiicccsss   ooofff   CCCPPPIII   iiinnn   ttthhheee   RRReeepppuuubbbllliiiccc   ooofff   UUUzzzbbbeeekkkiiissstttaaannn      

fffooorrr   mmmaaaiiinnn   gggrrrooouuupppsss   ooofff   gggoooooodddsss   aaannnddd   ssseeerrrvvviiiccceeesss,,,%%%   

to the previous month 
 

 
  

FFooooddssttuuffffss   

 

NNoonn--ffoooodd  pprroodduuccttss   
  

 

SSeerrvviicceess 

 
 

 

 

 

 

 

 

102,8
102,0

101,5101,0

100,5

98,2 98,7

102,3

101,4

102,8 103,0

101,0 101,3

101,9 103,3

99,8

98,8 98,7
100,3

102,2

102,3 102,4

January February March April May June July August SeptemberOctober November

2019

2020

100,5

101,5

100,8

101,1
100,7

100,6 100,4

102,1

100,9 100,7100,8

100,2
100,6

100,9

100,7
100,6

100,6100,5

100,8

101,0
100,8100,9

January February March April May June July August SeptemberOctober November

2019 2020

100,5 100,8 101,2
100,6

101,5
100,7

100,2

105,6

102,0

100,4 100,6100,3 100,3
100,8

100,3
100,8100,6

100,4

100,4100,5

100,7100,9

January February March April May June July August SeptemberOctober November

2019 2020



  
 
 
 
 

 

 
Inflation in the consumer sector of the Republic of Uzbekistan   

 

 

NNoovveemmbbeerr    

22002200    

 

SSTTAATTEE  CCOOMMMMIITTTTEEEE  OOFF  TTHHEE  RREEPPUUBBLLIICC    

OOFF  UUZZBBEEKKIISSTTAANN  OONN  SSTTAATTIISSTTIICCSS  

 

44

00 

FFoorr  iinnffoorrmmaattiioonn:: in November 2019, food products became more 
expensive by 3.0%, non-food products - by 0.8%, services - by 0.6%.  

 

 

  

IIImmmpppaaacccttt   ooofff   ppprrriiiccceee   ccchhhaaannngggeeesss   fffooorrr   ttthhheee   mmmaaaiiinnn   gggrrrooouuupppsss      

ooofff   gggoooooodddsss   aaannnddd   ssseeerrrvvviiiccceeesss   ooonnn   ttthhheee   ccchhhaaannngggeee   iiinnn   ttthhheee   

cccooonnnsssooollliiidddaaattteeeddd   CCCPPPIII   iiinnn   ttthhheee   RRReeepppuuubbbllliiiccc   ooofff   UUUzzzbbbeeekkkiiissstttaaannn   

   fffooorrr   NNNooovvveeemmmbbbeeerrr   222000222000,,,   ppp...ppp...******   

to the previous month 
   

  

VV  Due to the rise in prices for food products, the consolidated CPI 
for the month increased by 1.0 percentage points,  which is 66.7%  
of the total increase. 

VV  The rise in prices for nnoonn--ffoooodd  pprroodduuccttss added 00..33 percentage 
points to the consolidated indicator for the month. (2200..00%% of the total 
increase). 

VV  The increase in prices and tariffs for sseerrvviicceess increased  
the consolidated indicator for the month by an additional 00..11 percentage 
points. (1133..33%% of the total increase). 

**) hereinafter - percentage points. 
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FFoorr  iinnffoorrmmaattiioonn:: in November 2019, the contribution of growth  

in food prices to the increase in the consolidated CPI for the month 

amounted to 1.3 p.p. Due to the increase in prices for non-food products, 

the aggregate indicator increased by 0.3 p.p., the growth in tariffs  

for services increased the consolidated CPI by another 0.1 p.p. 

 

 

  

DDDyyynnnaaammmiiicccsss   ooofff   ttthhheee   iiinnnfffllluuueeennnccceee   ooofff   ppprrriiiccceee   ccchhhaaannngggeeesss   fffooorrr   ttthhheee   

mmmaaaiiinnn   gggrrrooouuupppsss   ooofff   gggoooooodddsss   aaannnddd   ssseeerrrvvviiiccceeesss   ooonnn   ttthhheee   iiinnncccrrreeeaaassseee   

(((dddeeecccrrreeeaaassseee)))   iiinnn   ttthhheee   cccooonnnsssooollliiidddaaattteeeddd   CCCPPPIII      

iiinnn   ttthhheee   RRReeepppuuubbbllliiiccc   ooofff   UUUzzzbbbeeekkkiiissstttaaannn,,,   ppp...ppp...   

to the previous month 

 

 
Note: data have been rounded to the nearest 0.1 p.p. 
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The range of fluctuations in the contribution to the monthly increase  
in the consolidated CPI of price changes for non-food products during 
January-November 2020 was at the level of 0.1-0.4 p.p., for paid services 
to the population - within 0.1-0.2 p.p. Against this background,  
the range of the contribution of food inflation during the analyzed period  
of the current year was wider (from - 0.6 p.p. to 1.4 p.p.). At the same 
time, during the last three months of the current year, the prevailing 
influence of food inflation (0.9-1.0 p.p.) remained, while for non-food 
products this indicator was recorded in the range of 0.3-0.4 p.p., services - 
0.1-0.2 p.p. 

FFoorr  iinnffoorrmmaattiioonn:: in January-November 2019, the range  
of fluctuations in the impact of food inflation on the growth of the 
consolidated CPI was in the range of -0.9 p.p. up to 1.3 p.p. For non-food 
products, this indicator remained within the range of 0.1 p.p. up to 0.7 
p.p., for services - from 0.1 p.p. up to 1.2 p.p. 

 

In general, in January-November 2020, the level of prices for ffoooodd  

pprroodduuccttss increased by 1122..66%%, nnoonn--ffoooodd  pprroodduuccttss - by 77..88%%, sseerrvviicceess - 
by 66..11%%.  

FFoorr iinnffoorrmmaattiioonn:: in January-November 2019, the increase in prices 
for food and non-food products, as well as for services, respectively, 
amounted to 14.8%, 10.4% and 14.9%. 

 
 

 

 
  

CCCPPPIII   ooofff   mmmaaaiiinnn   gggrrrooouuupppsss   ooofff   gggoooooodddsss   aaannnddd   ssseeerrrvvviiiccceeesss      

iiinnn   ttthhheee   RRReeepppuuubbbllliiiccc   ooofff   UUUzzzbbbeeekkkiiissstttaaannn,,,   %%%   

to December of the previous year 
 

 

 

  

FFooooddssttuuffffss  

 

  

NNoonn--ggrroocceerryy  ggooooddss  

 

  

SSeerrvviicceess  

NNNooovvveeemmmbbbeeerrr   222000111999      

 

NNNooovvveeemmmbbbeeerrr   222000222000      
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Below is a comparison of the CPI dynamics against December of the 

previous year for the main groups of goods and services for January-

November 2019 and 2020. 
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fffooorrr   mmmaaaiiinnn   gggrrrooouuupppsss   ooofff   gggoooooodddsss   aaannnddd   ssseeerrrvvviiiccceeesss,,,%%%   

to December of the previous year 
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In November of this year, just as in the previous months of 2020,  
the dominance of the contribution to the increase in the consolidated CPI 
over December of the previous year of price changes for food products 
remained. 
 

  

IIImmmpppaaacccttt   ooofff   ppprrriiiccceee   ccchhhaaannngggeeesss   fffooorrr   ttthhheee   mmmaaaiiinnn   gggrrrooouuupppsss      

ooofff   gggoooooodddsss   aaannnddd   ssseeerrrvvviiiccceeesss   ooonnn   ttthhheee   gggrrrooowwwttthhh   ooofff   ttthhheee   

cccooonnnsssooollliiidddaaattteeeddd   CCCPPPIII   iiinnn   ttthhheee   RRReeepppuuubbbllliiiccc   ooofff   UUUzzzbbbeeekkkiiissstttaaannn      

fffooorrr   JJJaaannnuuuaaarrryyy---NNNooovvveeemmmbbbeeerrr   222000222000,,,   ppp...ppp...   

to December of the previous year 

  00,,66    11,,44  22,,88  44,,55  44,,88  44,,66  44,,33    44,,88  66,,33  77,,88        99,,55  

  

  GGooooddss  aanndd  sseerrvviicceess  --  ttoottaall      NNoonn--ggrroocceerryy  ggooooddss  

  FFooooddssttuuffffss      SSeerrvviicceess  
 

By November of this year, 
the contribution of price changes 
for goods to the increase in the 
consolidated CPI by December 
2019 reached 8.1 p.p. The 
dynamics of the impact of price 
increases for non-food products 
and paid services throughout the 
entire period was steadily 
directed towards a gradual 
increase. For food products, this 
indicator increased in the first 
four months of the year, after 
which the seasonal factor was 
reflected in a decrease in the 
contribution (to 2.2 p.p. in 
August), and from September  
it again took a course towards  
an increase and by November  
it reached 5.4 p.p. 

FFoorr  iinnffoorrmmaattiioonn:: in January-
November 2019, the impact  
of higher food prices on the growth 
of the consolidated CPI versus 
December 2018 was predominant in 
all months excluding July.  
By November 2019, the impact  
of rising prices for food products 
reached 6.5 p.p., non-food products 
- 3.6 p.p., services - 3.2 p.p.  

Thus, the contribution of food 
inflation to the growth of the 
consolidated CPI for January-
November 2019 was 1.1 points 
higher than in the same period  
of 2020. For non-food products and 
services, the difference was 0.9 and 
1.8 points, respectively. 
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SSStttrrruuuccctttuuurrreee   ooofff   ttthhheee   iiinnnfffllluuueeennnccceee   ooofff   ppprrriiiccceee   ccchhhaaannngggeeesss   iiinnn   ttthhheee   

mmmaaaiiinnn   gggrrrooouuupppsss   ooofff   gggoooooodddsss   aaannnddd   ssseeerrrvvviiiccceeesss   ooonnn   ttthhheee   gggrrrooowwwttthhh   

ooofff   ttthhheee   cccooonnnsssooollliiidddaaattteeeddd   CCCPPPIII   fffooorrr   NNNooovvveeemmmbbbeeerrr   222000222000,,,%%%   
  

 

to December of the previous year 
 

  

In specific 

indicators, the share 

of the impact of 

price changes in 

food products in 

November 2020 

was 56.8%, non-

food products - 

28.4%, services - 

14.8% of the total 

increase in the 

consolidated CPI by 

December 2019. 
 

VV    FFooooddssttuuffffss 

VV    NNoonn--ggrroocceerryy  ggooooddss 

VV    SSeerrvviicceess 
 

 

FFoorr  iinnffoorrmmaattiioonn:: the share of the impact of food products in 

November 2019 accounted for 48.7%, non-food products - 27.1%, 

services - 24.2%. 

 

 

As for the annual CPI for the main groups of goods and services,  

as shown by the monthly comparison for January-November 2019  

and 2020, by the end of the analyzed period of 2020, the CPI for food, 

non-food products and paid services to the population was lower than  

in November 2019. At the same time, for food products the difference  

in indicators was 2.1 points, non-food products - 3.5 points, services - 

9.8 points. 
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DDDyyynnnaaammmiiicccsss   ooofff   ttthhheee   aaannnnnnuuuaaalll   CCCPPPIII   iiinnn   ttthhheee   RRReeepppuuubbbllliiiccc      

ooofff   UUUzzzbbbeeekkkiiissstttaaannn   fffooorrr   ttthhheee   mmmaaaiiinnn   gggrrrooouuupppsss      

ooofff   gggoooooodddsss   aaannnddd   ssseeerrrvvviiiccceeesss,,,%%%   

to the corresponding month of the previous year 
 

 
  

FFooooddssttuuffffss NNoonn--ggrroocceerryy  ggooooddss 

  

SSeerrvviicceess 
Monthly comparison  

of the annual CPI for the main 

groups of goods and services 

for January-November 2019 

and 2020 showed that during 

the specified period the 

maximum absolute difference 

in indicators for food products 

was noted in April (3.1 points), 

for non-food products - in 

September and October  

(3.9 points), for services - in 

September (13.6 points). 
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As for the impact of price changes in the main groups of goods and 

services on the growth of the consolidated CPI in annual terms,  

in November of this year due to the rise in prices for food products, this 

indicator increased by 6.9 p.p., non-food products - by 2.9 p.p., services - 

by 1.5 p.p. 

The share of the contribution of price increases for the main groups  
to the increase in the consolidated CPI for November 2020 to November 
2019 amounted to 61.0% of the total impact for food products, 25.7%  
for non-food products, and 13.3% for services. 
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VV    FFooooddssttuuffffss  VV    NNoonn--ggrroocceerryy  ggooooddss  VV    SSeerrvviicceess  
 

 

FFoorr  iinnffoorrmmaattiioonn:: the consolidated CPI in November 2019 

versus November 2018 due to the rise in prices for food products 

increased by 8.0 p.p., non-food products - by 4.1 p.p., paid services  

to the population - by 3.5 p.p. 

 In specific terms, the influence ratio was 51.3%, 26.3% and 
22.4%, respectively. 
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VVV   In November 2020, the observed types of food products 
increased in price on average over a month by:   

22,,44 %%   

   

VV  In November 2019, on average per month, food prices 
increased by: 

333,,,000   %%%   

   

VVV   In January-November 2020, food prices increased  
on average by: 

1122,,66 %%   

   

VV  In January-November 2019, food prices increased on 
average by: 

111444,,,888   %%%   

 
  

VVV   The CPI growth for goods of this group in November 
2020 in annual terms was: 

1166,,33 %%   

   

VV  In November 2019, compared to November 2018, food 
products became more expensive by: 

111888,,,444   %%%   
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