


Consolidated consumer price index (CPI)  

for the Republic of Uzbekistan,% 

INFLATION IN THE CONSUMER SECTOR  

OF THE REPUBLIC OF UZBEKISTAN 

By March 

2020 

by December  

2020 

by February  

2021 
average monthly 

growth* 

In March 2021, goods 

and services in the consumer 

market increased on average 

by 0.8%. 

Since the beginning  

of this year, their prices have 

increased by 2.5% with  

an average monthly value  

of 0.8%. 

In annual terms, the CPI 

growth reached 10.9%.  

 in March 2020, goods and 

services became more 

expensive by 1.3% on average 

per month. 

In January-March 2020, 

the consolidated CPI grew by 

2.8% with an average monthly 

value of 0.9%. 

The annual consolidated 

CPI in March 2020 reached 

13.6%. 
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The short-term consolidated CPI in March 2021 was 0.5 

points and 0.4 points lower than in March 2020 and 2019, 

respectively.   

The consolidated CPI in annual terms (to the 

corresponding month of the previous year) for March 2021 

was 2.7 points lower than in the same periods in 2020 and 

2019. 

This indicator for January-March 2021 (compared  

to December of the previous year) was 0.3 points lower than 

the same indicator for March last year, and 1.8 points lower 

than in March 2019.  
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to the previous month  

Food products Non-food products Services 

March 
2021  

March  
2020  

March 
2019  

0,52 

0,82 

0,64 

0,22 

0,31 

0,28 

0,10 

0,19 

0,26 

61,6 

62,1 

54,3 

26,5 

23,5 

23,7 

11,9 

14,4 

22,0 

As for the structure  

of growth in the short-term 

consolidated CPI for March 

2021, due to the growth  

in prices for food products,  

it increased by 0.52 

percentage points. The 

increase in prices for non-

food products added 0.22 

percentage points to the 

consolidated CPI, and due  

to the growth in prices and 

tariffs for services, the 

consolidated indicator 

increased by another 0.10 

percentage points.  

Thus, the share of the 

impact of food products 

accounted for 61.6%, non-

food products - 26.5%, paid 

services to the population - 

11.9% of the total impact of 

rising prices for goods and 

services.  

The structure of the contribution of price changes for the 

main groups of goods and services to the increase in the 

consolidated CPI in the Republic of Uzbekistan 

* hereinafter percentage points. 



51,0 

25,3 

23,7 

The State Committee of the Republic  

of Uzbekistan on Statistics 

INFLATION IN THE CONSUMER SECTOR  

OF THE REPUBLIC OF UZBEKISTAN 

March 2021  

T
h

re
e

 la
rg

e
 

g
ro

u
p

s
 

to March of the previous year  

Food products Non-products 
Services 

The structure of the contribution of price changes for the 

main groups of goods and services to the increase in the 

consolidated CPI in the Republic of Uzbekistan 

In the structure of the 

consolidated CPI in annual 

terms for March 2021, the 

leadership continues to be held 

by food products, the growth of 

prices for which increased this 

indicator by 5.9 percentage 

points. (about 54.1% of the total 

impact of goods and services). 

The dominance of food 

inflation was also characteristic 

of the annual rate in March 

2020 and 2019. 
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March 2021  Note: when calculating the share of influence, 

the data on the contribution were rounded  

to 0.01 p.p. 



The State Committee of the Republic  

of Uzbekistan on Statistics 

INFLATION IN THE CONSUMER SECTOR  

OF THE REPUBLIC OF UZBEKISTAN 

March 2021  

T
h

re
e

 la
rg

e
 

g
ro

u
p

s
 

to December of the previous year  

Food products 

Non-food products 

Services 

The structure of the contribution of price changes for the 

main groups of goods and services to the increase in the 

consolidated CPI in the Republic of Uzbekistan 

All products and services 

The share of the impact of rising prices for food products in 

the total increase in the consolidated CPI for the first quarter of 

this year amounted to 51.6% of goods. For non-food products, 

this indicator reached 23.6%, services - 24.8%. 

11,6 % 

23,3 % 65,1 % 

12,1 % 

21,3 % 66,6 % 

24,8 % 

23,6 % 51,6 % 

4,3 p.p., 

100,0 % 
2,8 p.p., 

100,0 % 

2,5 p.p., 

100,0 % 

Note: when calculating the share of 

influence, the data on the contribution were 

rounded to 0.01 p.p. 
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January  February  March January  February  March January  February  March 

2019  2020  2021  

The CPI growth for food 

products in March this year 

amounted to 1.2% per month, 

which is 0.7 and 0.3 points 

lower than in March 2020 and 

2019. 

The growth of the annual 

CPI in this group in March 

2021 was at the level of 13.9%. 

This is 2.5 points lower than 

last year's figure and 1.4 points 

lower than in March 2019.  

 

In January-March 2021, 

food prices increased by 3.1%, 

which is 1.2 points lower than 

in the corresponding period of 

2020, and 3.3 points lower than 

in January-March 2019.  
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January February March 

2019  2020  2021  

The increase in the CPI 
for non-food products in 
March this year amounted to 
0.6% over the month. In 
March last year, this figure 
was 0.3 points, and in March 
2019 - 0.2 points higher than 
in March this year.  

The growth in the annual 
CPI in this group in March 
2021 was 8.8%, which is 1.2 
points lower than the indicator 
for the same period last year, 
and 1.6 points lower than in 
March 2019. 

Relative to December 
2020, non-food products 
became more expensive by 
1.7%, which is comparable to 
the increase in prices for this 
group in January-March 2020, 
and 1.1 points lower than in 
the first quarter of 2019.   
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In March 2021, services 

rose in price by 0.4% over a 

month. This is 0.4 points 

lower than in March last year 

and 0.8 points lower than in 

March 2019.  

The annual CPI in this 

group in March 2021 was 

108.3%, against 114.1% in 

March 2020 and 115.7% in 

March 2019. 

 

During the first quarter of 

2021, services became more 

expensive by 2.7%, which is 

1.2 and 0.2 points higher 

than the increase in prices 

for this group in January-

March 2020 and 2019, 

respectively.   
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average monthly growth  

for January-March  

0,8 % 

 

average monthly growth  

for January-March  

0,5 % 

 

average monthly growth  

for January-March  

0,9 % 
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Name 
by February 

2021 

by 

December 

2020 

by March 

2020 

I. Food and non-alcoholic 

drinks 101,2 103,1 113,9 

II. Alcoholic drinks, tobacco 

products  100,8 103,5 110,2 

III. Clothes and footwear 100,3 101,0 107,3 

IV. Housing services, water, 

electricity, gas and other fuels  100,4 103,0 108,0 

V. Household items, appliances  

and routine home maintenance 
 

100,8 101,9 109,0 

VI. Health care 100,9 102,7 113,5 

VII. Transport 100,5 102,1 110,1 

VIII. Information and 

communication 
100,4 100,9 103,5 

IX. Leisure, sports and culture  100,6 102,4 107,6 

X. Educational services  100,2 100,8 103,4 

XI. Restaurants and hotel services 100,8 103,5 116,3 

XII. Insurance and financial services 100,0 100,7 104,6 

XIII. Household goods and services, 

social protection and 

miscellaneous goods and services 
101,1 103,3 111,3 
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CPI for the Republic of Uzbekistan under section I. 

"Food and non-alcoholic drinks" for March 2021,%  

 
Cereals and cereals products 
 

 

Meat (beef, lamb, pork and 

poultry) 
 

Fish and other seafood 
 

Milk, other dairy products  

and eggs 
 

Oil and fats 
 

Fruits and nuts 
 

Vegetables, tubers, plantains and 

legumes 
 
 

Sugar, confectionery and 

desserts 
 

Prepared food products and other 

food products 
 

Soft drinks  

Among foodstuffs and 

non-alcoholic beverages, the 

top three in terms of price 

increases in March of this 

year included vegetables, fruit 

tubers, plantains and legumes 

(4.7%), fruits and nuts (2.6%), 

oil and fats (1.4 %).  

 

in March 2020, leading 

positions in price growth 

were held by vegetables, 

tubers, plantains and 

legumes (5.0%), fruits and 

nuts (4.4%), as well as meat 

products (1.8%). 

  

 

S
e
c
tio

n
 I 




