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In July 2022, the
average price level in the
consumer market decre-

ased by 0,1%
In the first seven
months of 2022, the

increase in prices in the
consumer sector reached

64 9% with an average
monthly value of 0.9 %

In annual terms
(relative to July 2021), the
increase in consumer

prices amounted to 123 %

Average monthly growth
for January-July

2022 o m
2021 I m

2020 e m

Note: here in the info graphic for a wide range of users, the data is given with an accuracy
of 0.01%. Further, to facilitate the perception of information, the information is rounded to 0.1%.

INFLATION IN THE CONSUMERISE@I (ORI0EMIIERIEEVEH (616




.

2022

@Ow2020 @=Om202] eCw2022

to the previous month

102,0 101,7
101,5

101,6
101.2 101,0
100,8 100,¢
100,4 100,6
100,0 99,9

4 99,8
99,8 99,8 " 99,7

January February March April May June July

by December of the previous

year
100,6
January 101,0
100,9
February il%’f'?
101,4
102,8
March 102,5
102,9
. 104,5
April 104,1
104,4
104,8
May 104,6
105,5
104,6
June 104,4
106,5
104,3
July 104,2
106,4

100,0 102,0 104,0 106,0 108,0

INISN RO NNEEI=RCOINSIUYISRSIECTOR OF TrHE REPUS

to the corresponding month
of the previous year

114,3
111,6
109,8

113,5
111,4
109,7

113,6

100,0 105,0 110,0 1150 120,0

COEUZBEKISTAN



o - Y 99,0

Uy

2022 100.9
—— ) 100,3

@ » 991
July o™ 100,5
U2 -y ™ 100,2

ab Y 98,7

July o™ 1005
220 &y 1004

’ FOOD PRODUCTS

’ NON-GROCERY GOODS

’ SERVICES

The leader in monthly
price growth in July 2022 was
non-food products, which rose
in price by 09 % on average
per month. Services for the
month increased in price by
0,3 % The seasonal factor has

become a key factor in
determining the  dynamics
of prices for food products,
which have become cheaper

by 10 % over the month.

FOR COMPARISON: in
July 2021, the decrease in
food prices for the month was

recorded at around 09 %%

Non-food products became
more expensive during this

period by 05 9 services - by
0,2 %.

In July 2020, the decline
in food prices was more

pronounced (-13 %). Non-food
products increased in price by
05 %over the month, paid
services to the population -
by 04 %
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. FOODSTUFFS

. NON-GROCERY GOODS

SERVICES

Despite the decline in
prices in July of the current
year, food products retain
their leadership in price
growth relative to the end of
2021. Since the beginning
of this year, they have risen
in price by /7 % This is
followed by non-food
products, which have
become more expensive by

6,/ % over the specified
period. The increase in
prices for paid services to
the population amounted to

3,5 %

FOR COMPARISON:
in January-July 2021 and
2020, the gap in price
indices between the three
groups was less
pronounced. The leaders in
price growth relative to the
end of the previous year in
July 2021 and 2020 were
food products. Non-food
products were the group
with the smallest price
increase in January-July
2021 (36 %, while in
January-July 2020 services
(3,6 %) acted as such.
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. FOODSTUFFS

. NON-GROCERY GOODS

. SERVICES

In July 2022, food products
became more expensive than
others in  annual terms.
Compared to July last year, they
increased in price by 163 %
Non-food products and paid
services over the same period,
respectively, became  more

expensive by 111%and 6,9 %
FOR COMPARISON:

annual price growth for food

products in July 2021 and 2020

also outpaced non-food products
and paid services.

So, in July 2021, food
products, compared to July
2020, rose by 151 9 while for
non-food products, the increase
was 8,3 % services - /8 %

In July 2020, the annual
increase in food prices reached
190 9% Further, in descending
order, followed by services
(130 % and non-food products
(94 %.
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The increase in consumer prices for Average monthly growth
food products in January-July 2022 was for January-July

3 points higher, than in the same
period in 2021, and 2,8 points higher, 1.1
than in January-July 2020, becoming
the highest indicator for this period
of the last three years.
The annual CPI for food products
in July 2022 was 12 points higher,
than in July 2021 and 2,7 points lower 0.7 0,7
than the same indicator for July 2020.

2020 2021 2022
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The comparison showed that the short-term CPI for non-food items
was 04 points higher in July 2022 than in July 2021 and 2020.

The increase in consumer prices Average monthly growth
for non-food products in January-July for January-July
2022 was 3,1 points higher, than in
the corresponding period of 2021, and 0,9

26 points higher, than in January-
July 2020, remaining the highest
indicator for this period for the last

three years.
The annual CPI in

the group 0,6

under consideration for July 2022 was

28 points higher, than in

July 2021, 0,5

and 1/ points higher than the same

indicator for July 2020.
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January | 115,1 B 1082 B 1069
February [T 1146 D 10838 B 106,5
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May B 1130 B 05,5 B 1062
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The short-term CPI for

than in July 2020.

The increase in consumer prices
and tariffs for services in January-July
2022 was the lowest indicator for the
analyzed period of the last three
years and was 0,8 and 0,1 points

lower than in the corresponding
periods of 2021 and 2020.

The annual CPI for paid services
for July 2022 was also the lowest
indicator for this month in the last
three years.
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July 2022 was
points lower

Average monthly growth
for January-July
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Summer is traditionally the
season for harvesting and
saturating the market with fruits
and vegetables, which s
manifested in a decrease in the
average level of prices for
contribution goods in this group and, as a
0,31p.p. result, the short-term CPI for

- food products is fixed at below
100%. This, as a rule, entails a
decrease in the summary

Total contributiont0,1p.p. indicator in the short term.

Thus, due to a decrease Iin

JULY 2021 f". food prices, the consolidated
e CPI1 in July of this year fell by

0,45 p.p., over the month.

to the previous month

JULY 2022 ™o

o
Contribution

-0,45p.p.

[y contributiori

®0.06p.p.

Contribution

-0,38p.p. _.
Contribution Y At the same time, the

~ 0,1%.p. inflationary contribution of non-

[y Contributiol e
* 03pip food products reached 0,31 pp,
' which is significantly higher

e than in July 2021 and 2020.
Total contributiont0,2p.p. _ _
The impact of price

r'u. changes on services was less
ULIBY 202 ® significant and

Contribution amounted to 0,06 p.p.
-0,55p.p.

Contribution

0,1%.p.
{ )

Contributior!

®0,09%p.

@ rFOoODSTUFFS

\»
. . . NON-GROCERY GOODS
Total contribution-0,3p.p. @ scrvices

* here and below percentage points.
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PRICEICHANGES

by December of the previous year

JULY022 +6,4pp.

contribution, p.p. +3,2Z +2,34 +O,81¢

®6e

O @ @
contribution : : :

share, % 50,9 36,5 12,6

JUL?021 +4 . 2pp.

contribution,p.p.+1, 9% +1, %3 +0, 99

® © @
contribution : : :

share, % 47.3 29,2 23,5

JULY020 +43pp.

contribution,pp. +2 .07

7 +1,41 +0.8]
O @ @
contribution : : :

share, % 48,3 32,9 18,8

@ rooDSsTUFFS

@ NON-GROCERY GOODS
@) SERVICES

Due to the growth in
food prices, the
consolidated CPI for July
2022 compared to
December 2021
increased by 327 pp,
non-food products i1 by
234 pp, services - by
0,81 pp. The share of food
products accounted for
509 9% non-food products
T 365 9% services 1 126
% of the total impact
of observed goods and
services.

It is noteworthy that
in January-July 2021 and
2020, the contribution
of food and non-food
products was significantly
lower, while the
contribution  of  price
changes for services was
close to the level of July
this year.

Note: when calculating the share of the contribution, all initial data, including the total contribution,

are rounded up to 0.01 p.p.
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by July of the previous year

JUL2022

contribution, p p.

+12,3p

’_/ (+3,85 >ul +1 50 >y
31.33 129

| o | o

contribution
share, %

5.8

JuLeo021 +11,4p

contribution, p p.

(6,37 +2 (+2,87 ol +1 32 58
contribution | E

share, %
S7/6 25,9 1655

JULY2020 +14,4p

contribution, p.p.

e ) ) )
contribution % Q &
share, %

96,4 22,77 209
\ o L o L o

@ roopsTUFFs
@ NON-GROCERY GOODS

& SERrRvICES

Note: when calculating the share of the contribution, all initial data, including the total contribution,

are rounded up to 0.01 p.p.
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The structure of the
annual consolidated CPI
for July 2022 also clearly
showed the dominance
of food inflation. Due to
the increase in food

prices, the consolidated
CPI in annual terms for
July 2022 became higher
by 688 pp, which is
slightly less than 56 %
of the total increase.

Non-food items
accounted for 3,85 pp.
(313 %), services i 159
pp.(129 %.

It is noteworthy that
in the structure of the
consolidated CPI in
annual terms for July
2022, compared with
similar indicators for July
2021 and 2020, the share
of non-food products

increased (313 %against
259 % and 22,7 %), the
share of services, on the

contrary, became
significantly lower

(129 % versus 165 % and
209 %).




to the previous month

. Food and non-alcoholic drinks

Il. Alcoholic drinks, tobacco products

lll. Clothing and footwear

IV. Housing services, water, electricity,
gas and other fuels

. Household items, home appliances
and ongoing home maintenance

VI. Healthcare

VII. Transport

VIl Information and communication

IX. Leisure, sports and culture

X. Educational Services

XI. Restaurants and hotel services

XIl. Insurance and financial services

XlIl. Household goods and services,
social protection and miscellaneous
goods and services
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2022

2011 SECTIONS
€ OF UZ=KIST A

July by December of the previous year

I FOOD AND SOFT DRINKS

107,7
104,8 1047
E B ;
2020 2021 2022
”l CLOTHES AND SHOES
105,0
103,5
101 9
2020 2021 2022

V HOUSEHOLD ITEMS, APPLIANCES
AND ROUTINE HOUSING
MAINTENANCE

107,9
1048 1041
C
2020 2021 2022
VI I TRANSPORT
1054 1058
102 5
2020 2021 2022
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I I ALCOHOLIC DRINKS AND
TOBACCO
106,1
2020 2021 2022

HOUSING, WATER, ELECTRICITY,
IV GAS AND OTHER FUELS

103,6
EE'B 102.6
2020 2021 2022

VI HEALTH CARE
107.3 107.4

105 0
2020 2021 2022

VI I I INFORMATION AND
COMMUNICATION

101,3 1018 1020
o O
2020 2021 2022




Continuation

July by December of the previous year

RECREATION, SPORT AND X EDUCATIONAL SERVICES
CULTURE
109,4 106,7
105 0
1030 4t 101,4
m B :
2020 2021 2022 2020 2021 2022
XI RESTAURANTS AND XI INSURANCE AND
HOSPITALITY FINANCIAL SERVICES
109,7 LGS =
107,3 106 1
I I 100,2
2020 2021 2022 2020 2021 2022

HOUSEHOLD GOODS AND Food and non-alcoholic
XIIISERVICES, SOCIAL PROTECTION beverages in July this year

AND MISCELLANEOUS GOODS AND became Cheaper by :Ll % over

SERVICES
the month, having a decisive
108,7 impact on the current
105,14 1055 consolidated CPI. The leaders in
l price growth among sections of
l COICOP Rep. of Uzbekistan

2018 were section XlI
"Insurance and financial

services" (29 %), as well as VI
"Transport" (2,2 %).
Compared to December 2021, prices increased more than others in
sections XI| "Restaurants and hotel services" (9,7 %) and IX "Recreation,
sports and culture” (94 %).

The leaders in price growth in annual terms are restaurant services
and hotel services (186 %).
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JULY
2022
July by July of the previous year
I FOOD AND SOFT DRINKS I I ALCOHOLIC DRINKS AND I I I CLOTHES AND SHOES
TOBACCO

I HOUSING, WATER, V HOUSEHOLD ITEMS, VI HEALTH CARE
ELECTRICITY, APPLIANCES AND ROUTINE
GAS AND OTHER FUELS HOUSING MAINTENANCE

I TRANSPORT VI I IINFORMATION AND RECREATION SPORT
COMMUNICATION AND CULTURE

X EDUCATIONAL XI RESTAURANTS AND XI INSURANCE AND
SERVICES HOSPITALITY FINANCIAL SERVICES

X| | [;OUSEHOLD GOODS AND SERVICES, NOTE: The COICOP 2018 Rep of Uzbekistan
OCIAL PROTECTION AND

MISCELLANEOUS GOODS classifier has been introduced into the practice

AND SERVICES of calculatingthe CPI since2021 For statisticalpurposesa

2021 6 1106 retrospectivecalculationof the CPI for 2020wascarried out
1

in the structure of COICOP 2018 Rep of Uzbekistan CPI
for July 2020in annualterms(by July 2019 by sectionsand

groupsof COICOP2018 Rep of Uzbekistarwasnot formed
2022 @ Lia1 due to the lack of a comparison base in the context

of sectionsand groupsfor 2019
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to the previous month

CEREALS
JULY
2020. ! 100,1
= 100,2
e 101,
FISH AND OTHER
SEAFQQD
JULY
2020. | 100,0
2021 Zgemp B 100,2
2022. == 100,5
OlL AND FATS
JULY
2020. 2 100,2
424
2021. 100,1
2022. == 100,9

CPl| BY:SECTION =

MEAT PRODUCTS

JULY

2020. = 100,4

2021 N =101

2022.

MILK, OTHER DAIRY

PRODUCTS AND EGGS
JULY
2020. 99,5 =
2021. 1 ‘%} 99 A
202"2% 99,1

FRUITS AND NUTS

JULY
2020. 89,4
)]
2021, . 930==

e 101,C

In July 2022,
a seasonal
decrease in prices
for  fruits and
vegetables  was
recorded.

Thus,  fruits
and nuts became
cheaper by 142 o,
over the month,
vegetables, tubers
and legumes i

by 1,7 %

A decrease in
prices over the
month was also
noted in the group

"Milk, dairy
products and
eggs@E9 ),
which IS

associated with a
seasonal decrease
in prices for fresh
milk and eggs.
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‘l | CPIl BY.SECITION
\

Continuation

2022

to the previous month

VEGETABLES, TUBS SUGAR, PASTRY
AND PULSES AND DESSERTS
JULY JULY
2020. 97,8 m 2020. R 100,2

As for the rise
in prices, in July
this year it was
most significant in

95,8 o % 8 1002

983 @ 101,: N
- the groups i Su g a1
confectionery and
dess e (s,
PREPARED FOOD AND SOFT DRINKS N Gr acraps and
OTHER FOOD PRODUCTS cerealpr oduast s
well as A Meat
JuLy JuLy product @
each).
2020. Bm 1002 2020 | 100,0
2021. B 100,1 2021. == 100,6
] T
2022. e 100,72 2022. meee 100,8

FOR COMPARISON: in July 2021, the leaders in price growth
for the month were meat products (1,2 %), in terms of decrease - fruits
and nuts (-7,0 %).

A year earlier, in July 2020, meat products (04 %

and fruits and nuts (-106 % were also leaders in monthly price increases
and decreases, respectively.
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