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CONSOLIDATED CONSUMER PRICE INDEX(CPRI)
FOR THE RERUBLIC OFUZBEKISTAN FOR NOVEMBER; %
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In November 2022, the average price level in the consumer market
increased by 1.3%.

In January-November 2022, the increase in prices in the consumer
sector reached 10.9% with an average monthly value of 0.9%.

In annual terms (relative to November 2021), the increase in consumer
prices amounted to 12.3%.

FOR INFORMATION:

Consolidated CPI in selected countries for. ©October. 2022, increase (decrease) in %

(based on available datal from efficialiwebsites ofi national statistical services)
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g  \lithuania : 13 536
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e Russia ' 126
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DYNAMICS OF CONSOLIDATED. CPI, %
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CPI FOR GOODS AND SERVICES, %

PRODUCTS SERVICES

to the previous month
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Note: The numbers of the months are indicated here in Roman numerals.
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CPI FOR MAIN GROUPS OF GOODS AND SERVICES, %

to the previous month

1024
1019
1015
1012
100,9 1009 1008
100,5
November 2020 November 2021 November 2022
The leader in price growth for the month in @ Consolidated CPI

November 2022 was food products, which
increased in price by an average of 2.0%. The

increase in prices for goods in this group was 0.1
points higher than the increase in the aggregate
indicator. ™ Non-food products

@ Food products

Non-food products over the same period
increased in price by 0.9%, services - by 0.8%. Services

CPIldynamics for. January-November: 2022

99,0
January February March April May June July August September October November
B max.—March (102.5 %) pn  max. - April (101.4 %) max. — October (101.5 %)
min. — July (99.0 %) min. — August (100.4 %) min. - July (100.3 %)
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CPl| FOR MAIN. GROUPRPS OF GOODS AND. SERVICES, %

by December of the previous year
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Food products in November of this year
retained their leadership in price growth “% Consolidated CPI

compared to the end of last year (13.1%) with an
average monthly increase for January-November
2022 by 1.2%. Non-food products for the specified
period rose by 9.9% with an average monthly
increase of 0.9%. The increase in prices for paid
services in January-November 2022 reached
1.2% with an average monthly value of 0.6%.

@ Food products

M Non-food products

Services

CPI dynamics for January-November: 2022

131
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CPI FOR MAIN GROURS OF GOODS AND SERVICES, %

by November of the previous year
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13 1103
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The increase in food prices in annual terms
in November 2022 reached 16.0%, providing the
undisputed leadership of this group of goods. SISt

(0 Consolidated CPI

Non-food products, compared with
November 2021, became more expensive by #8 Non-food products

10.8%, services - by 1.8%.

Services

CPI dynamics for. January-Noevember 2022

165 83 63 166

159 1160
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109
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January February March April May June July August September October November
Bl max. - September (116.6%) B max. - July (111.1%) max. - November (107.8%)
min. - January, February (113.1%) min. - February (107.7%) min. - May (106.2%)
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Dynamics of CPl excluding fruits and vegetables

for: January-November 2022,%

to the previous month
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STRUCTURE OF THE CONTRIBUTION OF PRICE CHANGES

FOR THE MAIN GROURS OF GOODS AND SERVICES
10 THE GROWIH OF THE COMPOSITE CPI

to the previous month

November 2022 +1,34 PP

‘ @ 414.2%s

+0,84pp. +031pp.  +019pp

|| r r

November 2021

+081pn. +029pp. +0,12pp.

|| r r

+193 re

+1,22 ve

November 2020

+1,02pp. +031pp. +0,20pp.

|| m r

@ FOOD PRODUCTS

¥ NON-FOOD PRODUCTS
7 SERVICES

In November of this year,
the key inflationary factor in
the short term, taking into
account the specific weight,
was the rise in prices for
food products. With a
general increase in their
prices for the month by
2.0%, their contribution to
the increase in  the
consolidated indicator
reached +0.84 p.p., which is
over 62% of the total impact
of the observed goods and
services.

The share of non-food
products, which rose in price

by 0.9% over the month,

accounted for 23.1% of the
total impact. Due to rising
prices in this group, the
consolidated CPI rose by
0.31 p.p. over the month.

The contribution of price
growth for services was the
smallest among the three
main groups and reached

0.19 p.p. (14.2%).
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STRUCTURE OF THE CONTRIBUTION O PRICE CHANGES

FOR THE MAIN GROURS OF GOODS AND SERVICES
10 THE GROWIH OF THE COMPOSITE CPI, p.p.

by December of the previous year

November 2022 +10,88 n.n.

19,3 %
Food products I 519

Non-food products _ 343

Services ﬁ 166 53,2 %

319%

November 2021 +8,62 no.

Food products I 156 191% /1

Non-food products - 2.1

Services 165 929

28,0 %

November 2020

Food products I 535 ne %
Non-food products - 210
Services =1 140
286 % 6.6%

The dominant contribution to the growth of the consolidated CPI for
November 2022 compared to December last year belongs to food

products, which, having risen in price by an average of 13.1%, increased
the consolidated CPI by 9.19 .. Thus, the share of goods in this group
accounted for 93.2% of the total impact.
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STRUCTURE OF THE CONTRIBUTION O PRICE CHANGES
FOR THE MAIN GROURS OF GOODS AND SERVICES

10 THE GROWIH OF THE COMPOSITE CPI, p.p.

by November of the previous year

November 2022 +12,28 np.

| THele

99,0 % 304 % 14,6 %
November 2021 +10,29 n.n.

% >

551% 26,1 18,2

November 2020 +11.31np.

pr L L N 613 255 132«

@ ~00D PRODUCTS ™ NON-FOOD PRODUCTS ™ Sservices
The increase in the consolidated CPI for November 2022 compared
to November last year was also most tangibly affected by the increase in
food prices, which, having risen in price by an average of 16.0%,
increased the consolidated CPI by 6.16 1.1. (99% of total influence).
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CPI BY COICOP. 2018 SECTIONS Republic of Uzbekistan, %

VI.

VII.

VIII.

XI.

Xll. Insurance and financial services

XIll. Household goods and services,

to the previous month

Name November November November
2020 2021 2022

Food and soft drinks

Alcoholic beverages, tobacco
products

. Clothing and shoes

Housing services, water,
electricity, gas and other fuels

Household items, household
appliances and routine
maintenance of housing

Healthcare

Transport

Information and communication

. Recreation, sports and culture

Educational services

Restaurants and hotel services

other goods and services

In November 2022, of the main sections of COICOP 2018 Rep. of
Uzb., the primacy in price growth for the month belongs to section I. “Food

and non-alcoholic drinks” (2.0%).
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CPI BY COICOP 2018 SECTIONS Republic of ' Uzbekistan, %

November to December of the previous year

FOOD AND SOFT DRINKS

2020 [ 1127

2021 [ 1107

2022 [ 1135
1040 1080

112,0  116,0

HOUSING SERVICES, WATER,
ELECTRICITY, GAS

AND OTHER FUELS

ALCOHOLIC BEVERAGES
AND TOBACCO PRODUCTS

CLOTHING AND SHOES

2020 [ 1078 2020 S 1073

2021 [N 1100 2021 [ 1042

2022 [N 1099 2022 [N 1084
106,0 1080  110,0 1120 100,0 104,0 108,0 112,0

HOUSEHOLD ITEMS, HOUSEHOLD

2020 [N 1050
2021 [N 1034
2022 [ 1049

104,0 104,5 105,0 105,5

TRANSPORT

APPLIANCES AND ROUTINE HEALTHCARE
MAINTENANCE OF HOUSING
2020 [N 1016 2020 [N 1115
2021 [ 1067 2021 [ 1076
2022 [N 1118 2022 [N 1149
104,0 108,0 112,0 116,0 102,0 108,0 114,0 120,0

RECREATION, SPORTS
AND CULTURE

INFORMATION

AND COMMUNICATION

2020 [N 1081
2021 | 1132
2022 [ 1073

100,0 1050 1100 1150

EDUCATIONAL SERVICES

2020 [ 1027 2020 [ 1059

2021 [ 1027 2021 [N 1081

2022 [ 1015 2022 | 1138
100,0 103,0 106,0 109,0 100,0 105,0 110,0 115,0

RESTAURANTS INSURANCE AND

FINANCIAL SERVICES

AND HOTEL SERVICES

2020 [N 1053
2021 [ 1112
2022 [ 1037

1000 1050 1100 1150

HOUSEHOLD GOODS AND
SERVICES AND OTHER GOODS

AND SERVICES

2020 [ 1091
2021 [N 1095
2022 I 1143

100,0 1060 1120  118,0

INEFLATION IN THE CONSUMER SECTOR OF THE REPUBLIC OF UZBEKISTAN

2020 [ 1146 2020 [N 1039

2021 [N 1128 2021 [ 1003

2022 [ 1205 2022 [N 1043
100,0 110,0 120,0 130,0 100,0 102,0 104,0 106,0

The top three in terms of price growth
relative to December 2021 included the
following sections:

v «Restaurants and hotel services» (20,9 %);
v «Healthcare» (14,9 %);
v" «Household goods and services,

other goods and services» (14,3 %).
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CPI BY COICOPR. 2018 SECTIONS Republic of Uzbekistan, %

November to November of the previous year

I 135 N 1158 FOOD AND SOFT DRINKS
I 11 1107 ALCOHOLIC BEVERAGES
- = AND TOBAGGO PRODUCTS
I 1052 I 1097 CLOTHING AND SHOES
HOUSING SERVICES, WATER, ELECTRICITY,
IV 1050 [N 1054 GAS AND OTHER FUELS
HOUSEHOLD ITEMS, APPLIANCES
v 1077 [N N 1127 AND ROUTINE HOUSING MAINTENANCE
VI 1088 I 1160 HEALTHCARE
viE a7 NN 1074 TRANSPORT
VIII 1031 [N 1017 INFORMATION AND COMMUNICATION
RECREATION, SPORTS
IX 1090 PN 148 AND CULTURE
X 115 _- 104,0 EDUCATIONAL SERVICES
RESTAURANTS
X 13 N 1225 AND HOTEL SERVICES
Xl 1004 | 1024 INSURANCE AND FINANCIAL SERVICES
HOUSEHOLD GOODS AND SERVICES,
Xl 1108 [N N 156 OTHER GOODS AND SERVICES
m 2021 m 2022

NOTE: The COICOP 2018 Rep. of Uzb. classifier has been introduced into the practice of
calculating the CPI since 2021. For statistical purposes, a retrospective calculation of the CPI for 2020
was carried out in the structure of COICOP 2018 Rep. of Uzb. The CPI for November 2020 in annual
terms (to November 2019) by sections and groups of COICOP 2018 Rep. of Uzb. was not formed due to the
lack of a comparison base in the context of sections and groups for 2019.
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CPI FOR SECTION , %0

November to the previous month

In November
of this vyear,

&) +
Cereals Meat products vegetables, tu-
and cereal products
bers and legumes

ne 1015 014 (8.9%) became
1013 leaders in terms

1006 1003 of price growth
for the month.

2020 2021 2022 2020 2021 2022

The second
Fish = Milk, other dairy position belongs
and other seafood !(. products and eggs to milk dairy
1021 1029 028 products qnd
’ eggs, which
010 increased in price

1011 0
1007 by 2.8% over the

2020 2021 2022 2020 2021 2022 month.
'4( . (\'.3{: _ The top three
[(WFW Oil and fats - Fruits and nuts leaders in price
growth are fruits
093 1068 1049 and nuts, as well
1012 \ as prepared
0\0\0 foods and other
99,8 1017 food products,
2020 2021 2022 2020 2021 2022 which have be-

come more ex-

st s G pensive by 17%
an egumes
over the month.

108,5 1028 Along  with
1012 \o/ ' this, in November
1017 : o

103,0 of this vyear,

2020 2021 2022 2020 2021 233'24 a decrease in
prices for sugar,

Prepared food products i
A Soft drinks confectionery and

desserts (-0.6%),
as well as oil

1018
/\301.1 y and fat products
1016 (-0.2%) was

1010 100,7

2020 2021 2022 2020 2021 2022
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CP| FOR SECTION

November to December of the previous year

Grain crops
and cereal products

2020 1129
2021 105,2
2022 130,0

Fish and other

seafood
2020 110,0
2021 111,3
2022 111,0
Oil and fats
2020 124,2
2021 125,8
2022 111,4

Vegetables, tubers

and legumes

2020 100,1
2021 113,6
2022 104,9

Prepared food

products and other

products
2020 106,2
2021 106,9
2022 109,5

The top three in
terms of price growth in
January-November 2022
included cereals and
cereal products (30.0%),
sugar, confectionery and
desserts (24.3%), milk,
dairy products and eggs

(19.8%).

In  addition, non-
alcoholic beverages

(12.3%) and oil and fat

products (11.4%) went up
significantly.

The average level of
prices for fruits and nuts
in November this year
remained lower than at
the end of last vyear.
Compared to December
2021, they were sold

cheaper by 6.1%.

INFLATION IN THE CONSUMER SECITOR OF THE REPUBLIC OF UZBEKISTAN

Meat
products

2020 117,4
2021 111,9
2022 109,7
Milk, other dairy
products and eggs
2020 115,1
2021 108,5
2022 115,8

Fruits
and nuts
2020 111,7
2021 108,4
2022 93,3

Sugar, confectionery
and desserts

2020 111,6
2021 113,0
2022 124,3

Soft drinks

2020 105,2
2021 107,8
2022 112,3
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CPI FOR SECTION

November to November of the previous year

Grain crops and cereal products
Meat products

Fish and other seafood

Milk, other dairy products and eggs

Oil and fats

Fruits and nuts

Vegetables, tubers and legumes

Sugar, confectionery and desserts

Prepared food products and other food
products

Soft drinks

In  November 2022, the
leading positions in terms of price
growth in annual terms among the
groups of section I. "Food and non-
alcoholic beverages" are held by
cereals and cereals (31.8%), as well

as sugar, confectionery and
desserts (26.3%).
The least significant price

increase compared to the level of
November last year was noted for
meat products (9.2%), prepared
food products and other food
products (10.2%).

106,2 _ 1318

132 _ 1094
1132 _ 120
109 _ 110
1286 — mg
133 - 985
1238 — 133
147 — 126,3
1016 _ 10,2

1086 F 13,0

m 2021 m 2022

The decrease in the average
price level compared to
November last year was recorded
for fruits and nuts (-1.9%).

Compared to the same
indicator for November 2021, the
Increase in prices in annual terms
for November 2022 was lower for
meat products (9.4% vs. 13.2%),
fish and other seafood (12.0% vs.
13.2%), oils and fats (11.9% versus
28.6%), vegetables, tubers and
legumes (13.3% versus 23.8%).
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CPlI FOR SELECTED FOOD,%
November § November § November
2020 2021 2022

SIECRANICES: 1o N (- | I | AR |

to the previous month 100,5 99,2 101,7
by December of the previous year 113,8 97,8 122,7
by November of the previous year 111,8 97,7 122,5
Whewrrowe ) ||
to the previous month 100,5 101,6 101,2
by December of the previous year 1135 105,5 1441
by November of the previous year 116,0 106,8 146,8
/A\\

BE WITH BONES A [ [
to the previous month 101,5 99,2 101,5
by December of the previous year 120,0 111,2 109,3
by November of the previous year 120,7 112,2 108,5
to the previous month 101,7 101,4
by December of the previous year 124,2 109,6 109,4
by November of the previous year 125,5 110,9 108,9
to the previous month 101,9 104,1 102,1
by December of the previous year 114,2 112,6 115,3
by November of the previous year 118,0 116,1 118,0
to the previous month 105,4 107,0
by December of the previous year 133,0 101,7 121,9
by November of the previous year 142,3 105,2 121,6
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CP| FOR SEL'ECTED FOOD,%

Continuation

November § November § November
2020 2021 2022

to the previous month 104,1 100,2 97,5
by December of the previous year 129,2 129,4 109,3
by November of the previous year 129,4 132,4 109,2
ks
SUNFowesRow o6 ] ]
to the previous month 103,4 101,3 97,4
by December of the previous year 128,1 133,0 109,7
by November of the previous year 128,6 136,4 109,9
o <] ] ]
to the previous month 101,7 102,8 102,4
by December of the previous year 112,9 110,5 115,8
by November of the previous year 113,9 112,0 117,7
G R N N
to the previous month 102,4 104,1
by December of the previous year 118,5 123,4 147,4
by November of the previous year 118,7 126,0 149,8

In November 2022, among the
main observed food products
(excluding fruits and vegetables),
the leaders in price growth were
eggs, Wwhich became more
expensive by 7.0% (in October of
this year, they went up by 14.4%).

In terms of price growth
relative to the end of 2021,
granulated sugar and bread made

from wheat flour of the 1st grade
(19 times) retain the leading
positions.

In annual terms, granulated
sugar, wheat flour, as well as
bread made from wheat flour of
the 1st grade (1.9 times) have risen
in price more than others.

INFLATION IN THE CONSUMER SECITOR OF THE REPUBLIC OF UZBEKISTAN 19



CPl| FOR CERTAIN TYPES OF ERUITFTAND VEGETABLE

PRODUCTS,%

to the previous month

The most significant increase in prices

The seasonal factor
continues to have a
decisive influence on the
level of prices for fruits and
vegetables.

Cucumbers became
the leader in terms of price
growth for the month

(by 1.7 times).

Prices for eggplants,
tomatoes and bell peppers
went  up  significantly

(by 1.2 times).

in November 2022

eggplants

+
bulgarian +23,0
pepper

The most significant price reduction
in November 2022

Lemons continue to
lead in terms of price
reduction among fruits
and vegetables. Their
prices have been falling
for the third month in a
row. In November of this
year, these citrus fruits
became cheaper by

another 18.8%.

INFLATION IN THE CONSUMER SECITOR OF THE REPUBLIC OF UZBEKISTAN
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CP| FOR SELECTED ERUITFAND VEGETABLE PRODUCTS,%

November 2022 to December 2021

onion _119_9
turnip = ————————— 1215 Onion is the
carrot  — 118, leader in price growth

radish Eesseeeeeeeeeessss 117 4

bananas  e——116.9 compared to the end

beet Ee———————————— 10§ 3' of last year - in
mash =———————— 108 3 January—November of
cucumbers — E——— 104,] this year, it has

i | 1
pumpkin 94,6 become 18 times
melons e ——— 3 ] .

maore expensive.

greens —eee———————— 3 ]
potato ——————— () 6

tomatoes ~TE——— () () . The mogt
grenades ~———— §6 8 noticeable decrease in

lemons — E— §5,0 prices over this period
peaches e §4,5 was noted for

pears s 8§09 .
watermelons ——————— ]9 4 eggplant’ which,
compared to Decem-

apples =——————— T] 6
grape  e—15 4 ber 2021, became

Bulgarian pepper  se— 0,5 33.4% cheaper.

garlic ~ =——— 701
cabbage ~=———— (85
eggplant ~ =——————— GG 6

November 2022 by November 2021

cucumbers ~ E——EE——— 1§03 In terms of price
onhion s 1786 growth in annual
eggplant = ———— 13]] b
Bulgarian pepper  se—136.8 terms, cucumbers are
turnip — — 11§ 9 leading, having be-
fresh tomatoes I — 118,7 come more expensive
carrot ~ =—— 1141 .
bananas EE————————— 1122 by 1.9 times compared
radish — e——— 1119 to November 2021.
mash ——— 10,2
beet n—— 10],3 Garlic  became
greens e 1014 the leader in price
pumpkin 385 reduction in annual
grape =ee———— ]9
pomegranate - =E——— 93 3 terms. Compared to
potato  me— 014 November last vyear,

watermelons ~ —————— 14

peaches Te— 0,0 prices for it decreased

lemons ~ e—— §3 3 by 33.9%.
pears ~=——————— 8§31
apples ~ m——— §26 B products with rising prices

cabbage ~=——— 75 _ _
garﬂc E—— 35556 B products with reduced prices
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CONTRIBUTION TO THE GROWITH (DECREASE) OF THE COMPOSITE CPI

OF PRICE CHANGES FOR MAIN FOOD GROUPS AND SOET DRINKS
FOR NOVEMBER 2022

to the previous month

Total contribution +0,82 p.p.
B 013

B 013

B o.11
001 B
B 007
I

Grain crops
and cereal products

Meat products

Milk, other dairy products
and eggs

Oils and fats

Fruits and nuts

Vegetables, tubers
and legumes

002

Sugar, confectionery
and desserts

Prepared food products
and other food products

J 0,02

Soft drinks

=,
'y
]

Among the commodity groups included in section I. "Food and non-
alcoholic beverages", the most significant contribution to the growth of the
consolidated CPl was made by the increase in prices for vegetables,

tubers and legumes (+0.39 n.0. out of 0.82 p.n.).
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CONTRIBUTION TO THE GROWTH (DECREASE) OF THE COMPOSITE CPI

OF PRICE CHANGES FOR MAIN FOOD GROUPS AND SOET DRINKS
FOR NOVEMBER 2022

by December of the previous year

Total contribution +9,38 p.p.

Grain crops
and cereal products

I 246
B 0,88

Meat products

Fish and other seafood

§0.10

B 063

M 033
-029 I

Milk, other dairy products
and eggs

Oils and fats

Fruits and nuts

Vegetables, tubers
and legumes

B o023

(1)

Sugar, confectionery
and desserts

Prepared food products
and other food products

J§o13

Bo22

The most significant contribution to the growth of the consolidated CPI
for January-November 2022 among the groups of goods included in section I.
"Food and non-alcoholic beverages" was made by an increase in prices for
cereals and cereals. Due to the increase in prices for goods of this group, the

consolidated CPI for 11 months of the current year increased by 2.46 p.p.

Soft drinks

@l B R E (B m ¥y P

The limiting factor was the decline in prices for fruits and nuts, which
allowed the consolidated CPI to drop by 0.29 p.p.
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CONTRIBUTION TO THE GROWIH OFTHE COMPOSITE CPI

OF PRICE CHANGES FOR MAIN FOOD GROURS AND SOEFT DRINKS
FOR NOVEMBER 2022, p.p.

by November of the previous year

Total contribution +6,32 p.p.
Grein crops I 61

and cereal products

Meat products _ 0,85

Fish and other seafood . on

Milk, other dairy products B 069

and eggs

Oils and fats - ﬂ,35

SZARBCEGY

Fruits and nuts -0,06 B

Rt —

and dosserts I 0.76
g Prepared food products and . n'15

other food products

Soft drinks - 0,24

According to calculations, the most significant contribution to the growth
of the consolidated CPI for November 2022 in annual terms was made by the
increase in prices for cereals and cereals. Due to the increase in prices for
goods in this group, the consolidated CPI increased by 2.61 percentage poinis
compared to November of the previous year.

Price changes had a significant impact on meat products, milk, other
dairy products and eggs, sugar, confectionery and desserts, as well as
vegetables, tubers and legumes (total contribution +2.92 p.n.).
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CPI FOR SECTION

ALCOHOLIC BEVERAGES

November

month

2020 101,1
2021 101,2
2022 101,4

to the previous
month

to the previous

year
106,8
109,3
110,3

by December
of the previous year

by December
of the previous

1017 1083
vodka 01,3 10,7
00,3 =105,8
beer 01,2 a—106,1
. A——100,6 r104,6
wine 1009 —106,8
e 100,6 1050
cognac - 100,8 09,7
A— 1011 A—106,5
November to the previous by December
month of the previous
year
2020 100,9 110,7
2021 100,4 111,7
2022 101,6 108,9
to the previous by December
month of the previous year
_'lﬂﬂ,ﬁ P |
cigarettes 1004 —10':1,1
A 1011 A 108,0
other e 101,8 1081
tobacco - 1004
products = /SEGG—_—_—[lh— 1026 A—110,6

by November

of the previous
year

110,5
111,3

by November of the
previous year

112 4

6,5
— 110, 4

1073
— 108 4

by November

of the previous
year

112,5
109,2

by November of the
previous year

2,3
1083

A———1T11 1

© November 2020 @ November 2021 @ November 2022
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CPI FOR SECTION

November
to the previous month

P~

1013
1008
2020 2021

November MATERIALS FOR MAKING CLOTHES
to the previous

1012
1006
month 1011
by December 1018
of the previous year 1036
1088

by November

. 104.8
of the previous year 1101

OUTERWEAR

to the previous
month

by December
of the previous year

by November

. 1053
of the previous year |t 1005

November to December
of the previous year

>

2022 2020 2021

November to November
of the previous year

108,2
1054

2022 2021
OTHER ITEMS OF CLOTHING AND ACCESSORIES

1014
1009
1009

106,0
1039
1016

105,0
109,0

CLEANING, MENDING, TRILORING AND RENTAL OF CLOTHES

1014
101,6
1012

1103
110

121

1114
144

November
to the previous month

‘\r‘ -
1011 1007 1010 1058 103,8

2020 2021

November to December
of the previous year

e

2022 2020 2021

November to November
of the previous year

1087

1047
2022 2020

November
to the previous
month

by December
of the previous year

by November

of the previous vear |Gt 1005

M 2020
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BOOTS, SHOES AND OTHER FOOTWEAR

SHOE CLEANING, REPAIR AND RENTAL
1020
1012
1015
135
28 1161

B 2021 W 2022




CPl| FOR SECTION

MAINTENANGCE, REPAIR AND

ACTUAL RENTAL PAYMENT"
AL PROTECTION OF RESIDENTIAL PREMISES
November to the previous month November tothe previous month
2020 o 1003
2021 o0 1012 2021 [ 100,2
2022 000 1026 2022 o0 1008
by December of the previous year by December of the previous year
2020 2020 000000 ms3
2021 0000 1072 2021 000 1057
2022 0000000000 2022 0o00000 ms
by November of the previous year by November of the previous year
2021 0000 106,7
2022 00000 O0GPOGOOOG 159 2022 0000000 121

*) monitoring has been conducted since 2021
November 2022 to:

Name October December November
2022 2021 2021

Materials for the maintenance and repair

. ) . 100,7 110,8 111,8
of residential premises
el e 100,1 106,1 105,3
cement
paints of all kinds 101,2 111,9 112,8
slats, baseboards, beads 99,5 115,8 117,5
dry solutions 100,9 112,1 114.4
for construction
window glass 101,8 111,2 112,8
Serwcgs for the _maln_tenance_, repair and 1013 114.6 116.3
protection of residential premises
including:
_ ) 101,1 113,4 115,2
services of locksmiths, plumbers
electrician services 101,8 115,2 117,8
painting works 101,2 114,8 116,2

In November 2022, against the backdrop of rising prices for rental
housing, as well as maintenance, repair and security of residential
premises, the price situation in the field of utilities remained stable.
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CPl FOR SECTION

November to the previous November to December November
month of the previous year to November
of the previous year

2020 2021 2022 2020 2021 2022 2021 2022

FURNITURE, HOUSEHOLD ITEMS AND PILE CARPETS

100,6 100,8 100,7 104,7 105,7 110,0 106,6 110,9

TEKTILES USED IN THE HOUSEHOLD
100,9 1006 1010 | 1071 1046 1121 105,9 113,4

HOUSEHOLD APPLIANCES
1006 ~ 100,3 1011 | 1055 1086  109,3 109,5 109,8

GLASSWARE, CUTLERY AND HOUSEHOLD UTENSILS
101,0 1005  101,1 | 1070 1054 1094 | 106,3 110,3

TOOLS AND DEVICES USED IN GARDENING
100,6 1004  100,3 | 1064 1057  109,8 106,2 110,4

GOODS AND SERVICES USED IN CONNECTION WITH HOUSEHOLD MANAGEMENT
1006 1006  101,2 | 1133 1079 1161 109,0 116,9

In November 2022, the most notable increase in prices for the month
was noted for household goods, as well as for glassware, cutlery and

household utensils (1.1% each). At the same time, small household
appliances became more expensive than large ones (2.1% against 1.9%).

In terms of price growth both in January-
November 2022 (16.1%) and in annual terms

(16.9%), goods and services used in connection with
housekeeping are leading. The most significant
increase in prices among the goods and services of
this group was recorded for household detergents

and cleaners (by 18.1% against December and
19.0% against November last year).
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CPI FOR SECTION

November November to December November to November
to the previous month of the previous year of the previous year

MEDICINES AND MEDICAL PRODUCTS

101,5

190 1127 L I 1162

101
101,0 112,0 F 114,0

O ~ i) - e

2020 2021 2022 2020 2021 2022 2021 2022

OUTPATIENT TREATMENT SERVICES

Ei 1017 o zzz 08 1157 2201 | 116,8

INPATIENT TREATMENT SERVICES

Outpatient treatment services, as well as other healthcare
services, increased in price by 1.4% in November 2022, sharing the
lead in monthly price growth in the Healthcare section.

The leadership in price growth both in January-November
2022 and in annual terms belongs to other healthcare services
(17.9% and 18.3%, respectively). Among them, the prices for
medical laboratory services increased most significantly (19.0% and
19.2%, respectively).
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CP| FOR SECTION

OPERATION
PURCHASE OF VEHICLES OF PERSONAL VEHICLES

1087 108.8 1089 1250

1226

November November November November November November
2020 2021 2022 2020 2021 2022
SERVICES FOR TRANSPORTATION
PASSENGER TRANSPORT SERVICES
OF GOODS
1105 1067 1083 11641171
w58 | 06 1073%%3

100,

November November November November November November
2020 2021 2022 2020 2021 2022

From the goods and services of the "Transport" section in November
of this year, passenger transport services (1.1%) became the leaders in terms
of price growth for the month. Of the main types of services included in the
group, air passenger transport services increased most significantly (6.9%),
including domestic traffic - by 6.8%, international - by 6.4%.

The limiting factor was the decline in the price of propane for vehicles,
which became cheaper by 3.9% in a month.

Superiority in price growth both for the period since the beginning of
the current year and in annual terms belongs to courier services (1.4 times).

. to the previous month . by December of the previous year .by November of the previous year
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CP| FOR SECTION

INFORMATION AND COMMUNICATION EQUIPMENT @

November 2020 2021 2022

to the previous month

1005 | 1003 | 1011

by December of the previous year

1049 | 1058/ | 1063

by November of the previous year

| 1066 | 1069

The average level of prices for
information and communication
equipment increased by 11% over
the month, including fixed and
mobile telephone equipment - by
1.7% and 1.1%, information processing
equipment - by 0.7%.

Over the period since the
beginning of the year, as well as in
relation to November last vyear,
peripheral equipment and its
consumable components have risen
in price more noticeably than others
(by 7.9% and 8.1%, respectively).

November 2020 2021 2022

to the previous month

1002 | 1001 | 1001

by December of the previous year

1014' | 1010/ | 989

by November of the previous year

| 1012 | 989

Of the services in the field of
informatization, in November of this
year, an increase in prices was
recorded for the repair of information
and communication equipment (1.4%),
as well as for complex tele-
communications services (1.2%).

Services for the repair of
information and communication
equipment in November 2022 retained
their leadership in price growth both
by December (12.1%) and in annual
terms (13.4%).
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CPI FOR SECTION

Novembertothe = November to December November to
previous month of the previous year November of the
previous year

RECREATION SERVICES

1011 1040 In November
¢ ¢ 2022, the leading
100,5 1097 1109 position in monthly
1001 1083 1094 price growth belongs
M N M to  services for
SERVICES FOR THE ORGANIZATION OF CULTURAL EVENTS organizing  cultural
m 1010 10438 events (1.0%). At the
- ) same time, tickets to
m 10!],4 199-4 “!'-5 theaters became
m 1010 1107 17 more expensive by
: > 2 2.8%, cinema
ORGANIZATION OF COMPLEX RECREATION theaters - by 0.9%
m 109'1 122'5 The first line of a
m 1005 1044 1049 kln.d of price growth
N ¢ ¢ rating for January-
m 100,0 108,0 1086  November 2022 is
GARDENING PRODUCTS AND PETS occupied by
m 1011 1082 stathnery gnd
. . drawing  materials
m 1013 1025 1028 (by 1.4 times).
oz BERL 109,0 1107 Compared — to
74 - o November last year,
NEWSPAPERS, BOOKS AND STATIONERY the goods of this
m 1004 110,2 group became more
X - expensive by 38.3%,
m 109-2 198'0 1@-4 also securing the
m 1008 1290 1297 leadership in price
mmmsneroners i
OTHER LEISURE PRODUCTS terms.
0N 1008 106.2
oz R 105,1 1058
a2 SEERLL 1095 1107
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CPI FOR SECTION

In November of

PRESCHOOL AND PRIMARY EDUCATION the current yeal, a
decrease in the

15,2 amount of fees for
- “32 132 children  attending

non-state  preschool
educational
1010  organizations was
1009
100.0 recorded (by an
’ 100,0 99 9 average of 0.9%).
l.\ I. For information:

the fees were
November 2020 November 2021  November 2022  reduced only in three

regions of the
HIGHER EDUCATION republic, including the
most significant one

1098 in Surkhandarya
19s region (-4.0%).

1019 1019 In addition, in

November 2022, an

1008 increase in tuition
100,0 100,0 1000 fees for educational
l. I. courses (10%), as

well as for tutoring
November 2020 November 2021  November 2022  services (1.1%), was

registered.
Educational
EIlIlGA'I'IIIN NOT DIVIDED BY DEGREES T became
125 leaders in  price

1051

101 6

100 9

“12 102 growth both in
1090 January-November
(11.2%) and in annual
terms (12.1%).
'I ‘ to the previous month
by December

November 2020 November 2021 November 2022 of the previous year

by November
of the previous year
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CPI FOR SECTION

November November to December November to November
to the previous month of the previous year of the previous year
127,5 127,5
s 1021 120,0 Ly 120,0 aa
103,0 \ I 114,6\/ I /
101,5 112,5 112,5
1019 121 143
100,0 105,0 105,0
2020 2021 2022 2020 2021 2022 2021 2022
2020 2021 2022 2020 2021 2022 2021 2022
READY-MADE FOOD IN A CAFE
102.,6 102.,4 102,1 114.,2 112.,6 1215 114.0 123,7

READY-MADE FOOD IN CANTEENS

103,4 102,8 102,0 115,4 111,8 120,1 113,5 122,0

OTHER CANTEENS, CAFETERIAS AND FAST FOOD ESTABLISHMENTS

103,6 102,9 101,2 114.0 114,0 121.,4 115,9 123,9
November November to December November to November
to the previous month of the previous year of the previous year
102,0 101'1 118,0 1161 117,0 116.3
101,0 116,0 “4'8\/ 115,0
100,0 — 114,0 1130 1143

" 1001 14,2
99,0 1000 112,0 111,0
2020 2021 2022 2020 2021 2022 2021 2022

HOTELS, MOTELS AND SIMILAR HOTEL SERVICES

100,3 100,0 102,2 108,5 109,8 116,4 110,2 116,8

RECREATION CENTERS AND SIMILAR SERVICES

100,0 100,0 100,2 118,6 118,2 115,9 118,2 115,9
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CPI FOR SECTION

INSURANCE
to the previous by December by November
month of the previous year of the previous year

November 2020 100,0 100,0 100,0
November 2021 100,0 100,0 100,0
November 2022 100,0 100,0 100,0

FINANCIAL SERVICES
to the previous by December by November
month of the previous year of the previous year

November 2020 100,0 106,6
November 2021 100,1 100,6 100,8
November 2022 100,2 108,7 109,0

The price situation in the banking institutions became more
insurance services market has expensive by 6.6%, the fee for
remained stable both since the money transfers increased by
beginning of 2022 and in annual 3.2%, and the most significant

terms. price increase was recorded for
In the financial services money transfer services through

market in November of this year, electronic payment  systems

an increase in prices was  (11.1%).

recorded, which averaged 0.2%.

This is due to the increase in fees

for money transfers by an average

Leadership in price growth in
annual terms is held by money
transfer services through
of 0.1%. electronic payment  systems

In January-November of the  (11.1%).
current year, the services of
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CPI FOR SECTION

HOUSEHOLD GOODS AND SERVICES @

<

N
ovember In  November 2022, a

101:;'2 significant increase in prices
’ for the month was recorded for

1018 electrical appliances for

"0 159 hairdressing services (3.1%)

to the previous
month

by December
of the previous year

and personal care
by November ma establishments (2.3%) became
of the previous year 1184 the leader in price growth.
OTHER PERSONAL ITEMS LD)
November
to the previous 1008 _Among other items and
month 1005 services for personal use,
1013 watch repair services rose the
by December 1013 most during the month (2.3%),
of the previous year 104,8 which also lead in price growth

1091 for January-November 2022
(13.4%) and in annual terms

106,5 0

by November
of the previous year

OTHER SERVICES

November

10 the brevious 100,2 Among other services, the

month 100.2 leadership in price growth per
100.3

month (0.9%), for the period

103,9 182 since the beginning of the
109 82 current year (30.9%) and in

annual terms (32.4%) belongs

- nig2 (o photocopying services.
1097

== 2020 = 2021 = 2022

by December
of the previous year

by November
of the previous year
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CONTRIBUTION TO. THE GROWIH (DECREASE) O THE CONSOLIDATED. CPI

OF PRICE CHANGES FOR GOODS AND SERVICES BY COICOP 2018

SECTIONS IN RERP.OF UZB. FOR NOVEMBER 2022, P.P.

Food and soft drinks
Alcoholic beverages, tobacco products

Clothing and shoes

Housing services, water, electricity, gas and other fuels

Household items, household appliances and routine
maintenance of housing

Healthcare

Transport

Information and communication
Recreation, sports and culture
Education

Restaurants and hotel services

Insurance and financial services

Household goods and services, miscellaneous
goods and services

to the previous month

E——— 0,82
® 0,01
. 012
W 004
e 0,07
S 0,08
8 0,05
W 0,02
= 0,02

W 0,01
i 0,03

N 0,07

Food and soft drinks
Alcoholic beverages, tobacco products
Clothing and shoes

Housing services, water, electricity, gas and other fuels

Household items, household appliances and routine
maintenance of housing

Healthcare

Transport

Information and communication
Recreation, sports and culture
Education

Restaurants and hotel services
Insurance and financial services

Household goods and services, miscellaneous
goods and services

by December 2021

E——— 5,38
§009
B 097
B 0,52
N 0,86
B 0,95
S 0,61
10,05

- 037
#0,09

B 036
1002
N 0,61

INFLATION IN THE CONSUMER SECITOR OF THE REPUBLIC OF UZBEKISTAN 37



CONTRIBUTION TO THE GROWITH (DECREASE) OF THE CONSOLIDATED. CPI

OF PRICE CHANGES FOR GOODS AND SERVICES BY COICOP 2018
SECITIONSIN RERP.OF UZB. FOR NOVEMBER 2022, P.P.

by November of the previous year

Food and soft drinks e 6,32
Alcoholic beverages, tobacco products | 0’10
Clothing and shoes e 113
Housing services, water, electricity, gas and other fuels - 0'51
:c;lijnstteer:]%lrgjcléeor?i,orlljoslijﬁgehoId appliances and routine - 0'92
Healthcare e 1,01
Transport e 0,61
Information and communication } 0,06
Recreation, sports and culture -0,39
Education | 0,09
Restaurants and hotel services ® 040
Insurance and financial services I 0,02
Household goods and services, miscellaneous - 0.66

goods and services

The top three in terms of contribution to the growth of the short-term
consolidated CPI for November 2022 included food and non-alcoholic
beverages, clothing and footwear, and healthcare. They accounted for

over 16% of the total influence.

These three sections are also leading in terms of contribution to the
growth of the composite indicator by December 2021. Their share in the

deposit structure reached 61%.

The increase in prices for food and non-alcoholic beverages, clothing

and footwear, as well as in the healthcare sector provided about 68.8% of
the total increase in the consolidated CPI in annual terms.
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REFERENCE INFORMATION

Consumer Price Index (CPI) — it is one of the
most important indicators of inflation in the country's
consumer sector. It characterizes the change in the cost
of a fixed set of goods and services purchased by the
average consumer for final consumption.

CPI calculation has been introduced in the republic since 1994 with the
technical assistance of the IMF.

The basis for compiling the CPI is the Methodological Provisions for
Organizing Monitoring of Consumer Prices (Tariffs) for Goods and Services
and Calculating Consumer Price Indices (approved in a new edition by State
Statistics Committee Resolution No. 46 dated November 30, 2020), which
were developed taking into account the recommendations of the consumer
prices: Theories and practices” (IMF, OECD, Eurostat, UNECE, World Bank
and ILO) https://lib.stat.uz .

The formation of the CPI is carried out on the basis of two data sources:

1) information on the structure of household expenditures according to
sample surveys of households;

2) price registration data for a selective range of territories, objects of
trade and services, representative goods.
According to the approved methodology, price registration is carried out

monthly from the 10th to the 20th. The data collection is organized in such
a way that the price registration in this time period for each position is carried
out once, and the interval between registrations for adjacent periods is one
calendar month. The level of average prices is influenced by many factors,
including assortment and territorial shifts. When calculating the CPI, the
influence of these factors is excluded in order to identify only inflationary
factors.

The set of goods and services for monitoring price changes includes

510 items selected taking into account the socio-economic significance and
representativeness in the structure of household expenditures.

More than 10 thousand objects of trade and services are examined
monthly, more than 110 thousand price quotations are fixed.

"~ Price Statistics Department

Tel.: +99871 202-80-36, 202-81-74


https://lib.stat.uz/

