
THE STATE COMMITTEE OF 

REPUBLIC OF UZBEKISTAN ON 

STATISTICS

MAY 2022



INFLATION IN THE CONSUMER SECTOR OF THE REPUBLIC OF UZBEKISTAN

MAY 2022 

CONSOLIDATED CONSUMER PRICE INDEX (CPI) 

FOR THE REPUBLIC OF UZBEKISTAN, %

In May 2022, goods and services in the

consumer market, on average, became more

expensive by 1,0 %.

In January-May 2022, the increase in

prices in the consumer sector amounted to 5,5

%with an average monthly value of 1,1%.

In annual terms (relative to May 2021), the

increase in consumer prices reached 11,0 %.

in May 2021, goods and services on

average per month became more expensive

by 0,5 %, and in the same period of 2020 0,3
%.

In January-May 2021, the increase in

prices in the consumer sector was recorded

at 4,6 % with an average monthly growth of

0,9 %, in January-May 2020, this indicator

was slightly higher and reached 4,8 % with

an average monthly growth of 0,9%.

The increase in the annual CPI for May

2021 was 10,9 %, while in May 2020 it was

higher and reached 14,0 %.

FOR COMPARISON: 

Note: here in the infographic for a wide range of users, the data is given with an accuracy

Of 0.01%. Further, to facilitate the perception of information, the information is rounded to 0.1%.
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CPI FOR MAIN GROUPS OF GOODS AND 

SERVICES, %

In May 2022, for the first

time this year, non-food

products became the leaders

in terms of price and tariff

growth for the month, which,

on average, rose by 1,3 %.

Food products over the

same period increased in price

by 1,2 %, paid services - only

0,4 %.

FOR COMPARISON: in

May 2021, the highest

increase in prices per month

was noted for services (0,7 %).

Food and non-food products

became more expensive in a

month, respectively, by 0,5 %

and 0,4%.

In May 2020, a decrease

in food prices was recorded (-

0,2 %), and the leaders in

terms of price growth were

services that became more

expensive in a month by 0,8 %.

to the previous month

FOODSTUFFS

NON-GROCERY GOODS

SERVICES
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Leadership in price growth

in January-May this year is held

by food products. Since the

beginning of this year, they have

risen in price by 7,7 %. This is

followed by non-food products,

which have become more

expensive for the specified

period by 4,9 %. The increase in

prices for paid services to the

population amounted to 2,4 %.

FOR COMPARISON: in

January-May 2021 and 2020,

the leaders in price growth were

also food products, which

became more expensive,

respectively, for 6,7% and7,5 %.

The second position of this

rating in May 2021 was

occupied by services (3,9 %),

and in May 2020 - non-food

products (3,0 %).

The third line in the ranking

for January-May 2021 belonged

to non-food products (2,5 %), for

January-May 2020 - services

(2,5 %).

CPI FOR MAIN GROUPS OF GOODS AND 

SERVICES, %

by December of the previous 

year

FOODSTUFFS

NON-GROCERY GOODS

SERVICES

MAY

2022 

MAY

2022 

MAY

2022 



Despite the loss of leadership

in price growth in the short term,

food products retain their leading

position in terms of price growth in

annual terms. So, in May 2022,

relative to May 2021, they rose on

average by 14,2 %. Non-food

products and paid services over the

same period, respectively, became

more expensive by 10,3 %and 6,2 %.

FOR COMPARISON: annual

price growth for food products in

May 2021 and 2020 also outpaced

non-food products and paid

services.

So, in May 2021, food

products, relative to May 2020, went

up by 14,4 %, while for non-food

items, the increase was 8,2 %,

services ï8,5 %.

In May 2020, the increase in

food prices in annual terms reached

18,2 %. Then, in descending order,

followed by services (13,0 %)

and non-food products (9,4 %).
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CPI FOR MAIN GROUPS OF GOODS AND 

SERVICES, %

by May of the previous year
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CPI FOR FOOD PRODUCTS, %

to the corresponding month of the previous year

The increase in consumer prices for food products for the month in

May 2022 was 0,7 points higher, than in May last year, and 1,4 points

higher, than May 2020.

FOR COMPARISON: monthly short-term CPI growth for food

products in May 2022 was 0,3 points lower the monthly average for

January-May 2022 (1,2%vs. 1,5 %).

The increase in consumer prices for food products in January-May

2022 was 1 points higher, than in the same period in 2021, and 0,2

points lower, than in January-May 2020.
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The annual CPI for food products for May 2022

was at 0,2 points lower, than in May 2021, and on

4 points lower same indicator for May 2020.
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CPI FOR NON-FOOD PRODUCTS, %

The comparison showed that the short-term CPI for non-food

products in May 2022 was at

0,9 points higher, than in May 2021, and on 0,7 points higher, than

May 2020.

FOR COMPARISON: For the third month in a row, short-term CPI

growth for non-food items exceeded the 1% threshold. At the same time,

the average monthly increase in CPI for goods of this group for January-

May 2022 amounted to 1,0 %. Thus, the increase in the short-term CPI for

non-food products in May 2022 was 0,3 points higher average monthly

growth for January-May of the current year.

The increase in consumer prices for non-food products in January-

May 2022 was 2,4 points higher,

than in the corresponding period of 2021, and 1,9 points higher, than in

January-May 2020, becoming the highest figure for this period over the

past three years.
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to the corresponding month of the previous year

The annual CPI in the considered group for May

2022 was at 2,1 points higher, than in May 2021, and

on 0,9 points higher same indicator for May 2020.
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CPI FOR PAID SERVICES TO THE PUBLIC, %

A comparison of short-term CPI for services for May of the last three

years showed that in May 2022 the indicated indicator was at 0,3 points

lower, than in May 2021, and on 0,4 points lower, than May 2020.

FOR INFORMATION: monthly short-term CPI growth for services in

May 2022 was 0,1points lower, than the monthly average for January-

May 2022 (0,5 %).

The increase in consumer prices and tariffs for services in January-

May 2022 was 1,5 points lower, than in the corresponding period of the

previous year, and 0,1points lower indicator for January-May 2020.
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CPI for paid services for May 2022 in annual

terms was at 2,3 points lower, than in May 2021,

and on 6,8 points lower same indicator for May

2020.
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to the previous month

STRUCTURE OF THE CONTRIBUTION OF PRICE CHANGES 

FOR THE MAIN GROUPS OF GOODS AND SERVICES TO THE 

GROWTH OF THE COMPOSITE CPI

MAY2022 

* here and below percentage points.

In May 2022, due to the

increase in food prices, the

consolidated CPI for the month

increased by 0,49 p.p.*, non-food

items - 0,44 p.p., services - on 0,10
p.p. The share of food products

accounted for 47,6 % from the

overall impact of observed goods

and services. The share of non-

food products, composition 42,7 %,

services ï9,7%.

FOR COMPARISON: in May

2021, the contribution of food

inflation to the growth of the

consolidated indicator for the

month was 0,20 p.p. Further, as

influence decreased, services

followed (0,16 p.p.) and non-food

items (0,14p.p.).

In May 2020, the decline in

food prices allowed the

consolidated CPI for the month to

fall by 0,08 p.p., while rising prices

and tariffs for non-food goods and

services increased it by 0,37p.p.
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by December of the previous year

MAY2022 Due to the growth in food

prices, the consolidated CPI

for May 2022 increased by

December 2021 by 3,27 p.p.,

non-food items - on 1,69 p.p.,

services - on

0,55 p.p. Thus, the share of

food products accounted for

59,3 %, non-food products -

30,7 %, services - 10,0 % from

the overall impact of observed

goods and services.

FOR COMPARISON:

in May 2021, the contribution

of food inflation to the growth

of the consolidated CPI by

December 2020 was 0,45

points lower and composed

2,82 p.p. (share in the total

contribution 61,6 %). A year

earlier, in May 2020, the

dominance of food inflation in

the growth of the consolidated

CPI by December 2019 was

more pronounced (3,19 p.p.

from 4,8 p.p., or 66,3 %from the

total contribution).FOODSTUFFS

NON-GROCERY GOODS

SERVICES

STRUCTURE OF THE CONTRIBUTION OF PRICE CHANGES 

FOR THE MAIN GROUPS OF GOODS AND SERVICES TO THE 

GROWTH OF THE COMPOSITE CPI

MAY2021

MAY2020

contribution, p.p.

contribution share, %
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by May of the previous year

STRUCTURE OF THE CONTRIBUTION OF PRICE CHANGES 

FOR THE MAIN GROUPS OF GOODS AND SERVICES TO THE 

GROWTH OF THE COMPOSITE CPI

The structure of the

annual consolidated CPI for

May 2022 also clearly

showed the dominance of

food inflation. Due to the

increase in food prices, the

consolidated CPI in annual

terms for May 2022

became higher by 5,98 p.p.,

what contains 54,5 % from

the total increase.

Non-food products

accounted for 3,56 p.p. (32,5

%), services ï1,41 p.p. (12,9
%).

FOR COMPARISON:

in May 2021 and 2020, the

share of the contribution of

food inflation in the

structure of the annual CPI

also exceeded the 50%

threshold. At the same time,

the contribution to the

growth of the consolidated

indicator in annual terms for

May 2021 amounted to

6,08 p.p.,May 2020ï7,73p.p.

FOODSTUFFS

NON-GROCERY GOODS

SERVICES

MAY2022 

Total contribution +11,0 p.p.

5,98p.p.

54,6 %

3,56 p.p.

32,5 %

1,41 p.p.

12,9 %
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Total contribution +14,0 p.p.

7,73 p.p.

55,4 %

3,25 p.p.

23,3 %

2,97 p.p.

21,3 %

MAY2021

Total contribution +10,9 p.p.

6,08 p.p.

55,7 %

2,87 p.p.

26,3 %

1,96 p.p.

18,0 %
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Name
May

2020 

May

2021 

May

2022 

I. Food and non-alcoholic drinks 99,7 100,5 101,1

II. Alcoholic drinks, tobacco products 100,8 100,3 101,1

III. Clothing and footwear 100,4 100,2 101,2

IV. Housing services, water, electricity, 

gas and other fuels 100,7 100,0 100,5

V. Household items, home appliances 

and ongoing home maintenance 
101,3 100,3 101,6

VI. Healthcare 101,0 100,6 101,7

VII. Transport 99,7 101,1 100,3

VIII. Information and communication 100,3 100,1 100,3

IX. Leisure, sports and culture 100,3 100,2 100,5

X. Educational Services 103,5 103,8 100,3

XI. Restaurants and hotel services 101,0 100,4 101,9

XII. Insurance and financial services 101,1 100,1 99,8

XIII. Household goods and services, 

social protection and miscellaneous 

goods and services 
100,8 100,6 101,7

to the previous month

CPI BY COICOP SECTIONS REPUBLIC OF 

UZBEKISTAN 2018, %



100,9 101,2 101,6

2020 2021 2022

101,4
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102,6
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May to December of the previous year

107,7

106,8

107,8

2020 2021 2022

FOOD AND SOFT DRINKS ALCOHOLIC DRINKS AND 

TOBACCO

CLOTHES AND SHOES
HOUSING, WATER, ELECTRICITY, 

GAS AND OTHER FUELS

HOUSEHOLD ITEMS, APPLIANCES 

AND ROUTINE HOUSING 

MAINTENANCE

HEALTH CARE

I II

III IV

V VI

TRANSPORT INFORMATION AND 

COMMUNICATION
VII VIII

CPI BY COICOP SECTIONS REPUBLIC OF 

UZBEKISTAN 2018, %

103,8

105,0

104,1

2020 2021 2022

101,6

103,2

101,8

2020 2021 2022

102,8
101,5

104,0

2020 2021 2022

103,3 102,7

106,0

2020 2021 2022

105,8
104,2

105,8

2020 2021 2022
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May to December of the previous year

RECREATION, SPORT AND 

CULTURE
EDUCATIONAL SERVICESIX X

Continuation

RESTAURANTS AND 

HOSPITALITY
INSURANCE AND FINANCIAL 

SERVICESXI XII

HOUSEHOLD GOODS AND 

SERVICES, SOCIAL PROTECTION 

AND MISCELLANEOUS GOODS AND 

SERVICES

XIII

CPI BY COICOP SECTIONS REPUBLIC OF 

UZBEKISTAN 2018, %

Among the sections of COICOP

RUz 2018 in May 2022, section XI

became the leader in terms of price

growth for the month. ñRestaurantsand

hotel servicesò(increase in prices for

1,9 %). Section VI shared the second

position in this ranking. "Health care"

and section XIII. ñHouseholdgoods

and services, social protection and

miscellaneous goods and

servicesò(accordingto 1,7%).

The third position belongs to section V. "Household items, household

appliances and routine maintenance of housingñ(1,6 %).

Compared to December and May 2021, prices increased more than

others in section XI. "Restaurants and hotel services" (respectively 8,0 %

and 18,0 %).
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I III

X XI XII

XIII

FOOD AND SOFT DRINKS CLOTHES AND SHOESALCOHOLIC DRINKS AND 

TOBACCO

HOUSING, WATER, 

ELECTRICITY, GAS AND 

OTHER FUELS

May to May of the previous year

II

HOUSEHOLD ITEMS, 

APPLIANCES AND ROUTINE 

HOUSING MAINTENANCE

HEALTH CAREIV V VI

TRANSPORT INFORMATION AND 

COMMUNICATIONVII VIII IX RECREATION, SPORT 

AND CULTURE

EDUCATIONAL 

SERVICES
RESTAURANTS AND 

HOSPITALITY

INSURANCE AND 

FINANCIAL SERVICES

HOUSEHOLD GOODS AND 

SERVICES, SOCIAL PROTECTION 

AND MISCELLANEOUS GOODS

AND SERVICES

CPI BY COICOP SECTIONS REPUBLIC OF 

UZBEKISTAN 2018, %

NOTE: The COICOP RUz 2018 classifier has been

introduced into the practice of calculating the CPI since

2021. For statistical purposes,a retrospectivecalculation

of the CPI for 2020 was carried out in the structure

of COICOPRUz 2018. CPI for May 2020 in annual terms

(by May 2019) by sectionsandgroupsof COICOPRUz2018

wasnot formeddueto the lack of a comparisonbasein the

contextof sectionsandgroupsfor 2019.
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CPI BY SECTION 

I. çFOOD AND SOFT DRINKSè,%

100,8

100,8

101,0

99,0 101,0 103,0

2020.

2021.

2022.

to the previous month

CEREALS MEAT PRODUCTS

FISH AND OTHER 

SEAFOOD

MILK, OTHER DAIRY 

PRODUCTS AND EGGS

OIL AND FATS FRUITS AND NUTS

In May 2022, the

leadership in monthly

price growth in this

section belongs to

grain crops and

cereal products,

which, on average,

have become more

expensive by 4,9 %.

In addition,

prices for fruits and

vegetables have risen

significantly (3,4 %),

sugar, confectionery

and desserts (2,6 %),

oil and fat products

(2,3 %) and soft drinks

(1,6 %).
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99,0 104,0 109,0

2020.

2021.

2022.

101,0

100,3

101,3

99,0 101,0 103,0

2020.

2021.

2022.

101,2

100,6

101,6

99,0 101,0 103,0

2020.

2021.

2022.

SOFT DRINKS

VEGETABLES, TUBERS, 

BANANAS AND PULSES

SUGAR, PASTRY AND 

DESSERTS

PREPARED FOOD AND 

OTHER FOOD PRODUCTS

The one-

percent mark of

price growth for the

month was also

overcome by fish

and other seafood,

as well as prepared

foodstuffs and other

food products

(according to 1,3 %),

milk, other dairy

products and eggs

(1,1%).

A decrease

in prices was noted

for vegetables,

tubers, plantains and

legumes (-8,1%).

to the previous month Continuation

May May

May May

CPI BY SECTION 

I. çFOOD AND SOFT DRINKSè,%

FORCOMPARISON: in May 2021 and 2020, fruits and nuts were leading

by a significant margin among the main groups of food and non-alcoholic

beverages in terms of monthly price growth (price increases, respectively,

for 8,9 %and 3,7%).
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May to December of the previous year

95,0 100,0 105,0 110,0 115,0

2022.

2021.

2020.

110,9

101,5

108,9

CEREALS MEAT PRODUCTS FISH AND OTHER 

SEAFOOD

98,0 100,0102,0104,0106,0108,0

2022.

2021.

2020.

101,8

103,3

107,1

95,0 100,0 105,0 110,0

2022.

2021.

2020.

106,1

105,5

107,1

MILK, OTHER DAIRY 

PRODUCTS AND 

EGGS

OIL AND FATS FRUITS AND NUTS

95,0 100,0 105,0 110,0

2022.

2021.

2020.

103,9

102,7

106,8

50,0 75,0 100,0 125,0 150,0

2022.

2021.

2020.

106,8

126,1

105,4

100,0 110,0 120,0 130,0

2022.

2021.

2020.

114,2

120,6

124,7

SOFT DRINKS

VEGETABLES, 

TUBERS, 

BANANAS AND 

PULSES

SUGAR, PASTRY 

AND DESSERTS

PREPARED FOOD AND 

OTHER FOOD 

PRODUCTS

95,0 105,0 115,0 125,0

2022.

2021.

2020.

112,8

104,7

99,0

95,0 105,0 115,0

2022.

2021.

2020.

110,1

106,7

104,4

95,0 100,0 105,0 110,0

2022.

2021.

2020.

104,9

103,1

103,1

100,0 102,5 105,0 107,5

2022.

2021.

2020.

105,8

102,9

103,2

CPI BY SECTION 

I. çFOOD AND SOFT DRINKSè,%

In terms of price increases in January-May

2022, fruit and vegetable products are in the

lead. Thus, compared to the end of last year,

fruits and nuts increased in price by 14,2 %,

vegetables, tubers, plantains and legumes - on

12,8 %. In addition, the price of grain crops and

cereal products has risen significantly (10,9 %),

as well as sugar, confectionery and desserts

(10,1%).
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MEAT PRODUCTS

by May of the previous year

MILK, OTHER DAIRY 

PRODUCTS AND EGGS

OIL AND FATS FRUITS AND NUTS

In May 2022, the leading positions in

price growth in annual terms continue to

hold vegetables, tubers, plantains and

legumes (32,0 %). The second line of the

rating belongs to sugar, confectionery and

desserts (18,6 %). Closing the top three in

terms of price growth in annual terms are

cereals and cereals (16,5 %).

CPI BY SECTION 

I. çFOOD AND SOFT DRINKSè,%

CEREALS FISH AND OTHER 

SEAFOOD

SOFT DRINKS

VEGETABLES, TUBERS, 

BANANAS AND PULSES
SUGAR, PASTRY AND 

DESSERTS

PREPARED FOOD AND 

OTHER FOOD PRODUCTS

May 2021 May 2022 

Fish and other seafood also passed the 10% mark in annual price

growth in May 2022 (13,0 %), milk, other dairy products and eggs

(10,9 %), soft drinks (11,6 %).

106,2

116,5

114,5

110,0

110,3

113,0

113,1

110,9

151,8

107,1

113,0

108,3

115,4

132,0

115,8

118,6

106,9

109,5

105,6

111,6
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May to the previous month

CPI FOR SELECTED FOOD,%

101,2 100,4 102,0

105,9

98,9

102,6103,2

106,3

101,1

95,0

100,0

105,0

110,0

115,0

2020 2021 2022 

RICE AND RICE CUT WHEAT FLOUR

BEEF WITH BONES

EGGSMILK, RAW, FRESH

May to May of the 

previous year
May to December of 

the previous year

2020 2021 2022 

2020 2021 2022 

2020 2021 2022 

2020 2021 2022 

2020 2021 2022 
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100,4 102,5 104,3

103,7 113,7

120,5
117,4

132,7 132,8

75,0

85,0

95,0

105,0

115,0

125,0

135,0
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101,5
100,5 101,7
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104,6
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116,2

112,0
116,4
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85,0
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101,6 99,8 102,5
106,0
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110,5
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90,0

105,0

120,0
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101,4 98,5 102,3

104,3

132,2

105,8107,3

167,6

103,7

75,0

90,0

105,0

120,0

135,0

150,0

165,0

180,0

CPI FOR SELECTED FOOD,%

SUNFLOWER OILCOTTON OIL

BUTTER SUGAR

From staple foods (excluding fruits and vegetables) wheat flour

became the leader in price growth for the month in May of this year (9,6 %)

and granulated sugar (4,3 %). Long-grain rice, buckwheat and bread from

flour of the 1st grade in a month became more expensive by 3,0 %,

vegetable oil - on average 2,4 %, milk - on 2,2 %, poultry meat - within

1,9-2,2 %, beef and lamb ïwithin 0,5-0,7 %. Egg prices in May fell by

another 1,6 %.

The leading positions in price growth for January-May 2022 belong to

granulated sugar and wheat flour (in 1,2 time). The same goods are

leading in terms of price growth in annual terms (growth, respectively, by

32,8 %and 27,3%).

Continuation

May to the previous 

month
May to May of the 

previous year
May to December of 

the previous year

2020 2021 2022 2020 2021 2022 

2020 2021 2022 2020 2021 2022 



68,3

83,7

79,1

94,0

122,4

104,2

93,8

89,4

98,1

54,0

70,7

79,1

70,9

89,2

108,9

102,1

99,0

103,3

62,8

85,0

76,5

105,7

99,2

108,0

40,2

37,2

57,3

56,6

59,6

69,0

101,7

130,2

107,2

103,2

116,7

103,1

101,7

103,7

103,2

100,1

103,0

102,9

121,8

102,7

116,5
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CPI FOR SELECTED FRUIT 

AND VEGETABLE PRODUCTS,%

to the previous month

May 2020 

May 2021

May 2022

CARROT

BELL PEPPER

CUCUMBERS TOMATOESBANANAS

PEARS MANDARINS LEMONSAPPLES

GARLICPOTATOONION

GREENSBEETCABBAGE

In May 2022, the leaders in
price growth for the month from
fruits and vegetables became
lemons (16,5 %), onion and radish
(8,9 %), bananas (8,0 %) and carrots
(7,2%).

Leading positions in price
reduction for the month belong to
cucumbers (-42,7 %), tomatoes
(-31,0 %), garlic (-23,5 %), bell
pepper, cabbage (-20,9 %),
eggplant (-18,8 %).



75,8

92,4

108,7

107,3

154,9

115,1

96,6

98,2

100,9

64,8

96,1

120,6

96,3

89,5

158,7

158,6

108,3

102,7

106,8

95,0

84,4

107,3

105,2

111,0

31,2

27,3

76,8

60,4

86,2

101,9

115,0

160,6

133,8

135,8

132,6

120,3

123,6

119,2

112,4

109,7

108,4

96,3

221,3

122,8

116,7
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CPI FOR SELECTED FRUIT 

AND VEGETABLE PRODUCTS,%

by December of the previous year

May 2020 

May 2021

May 2022 

CARROT

BELL PEPPER

CUCUMBERS TOMATOESBANANAS

PEARS MANDARINS LEMONSAPPLES

GREENSBEETCABBAGE

GARLICPOTATOONION

Onion has become the leader

in price growth in January-May

2022 from fruit and vegetable

products (in 1,6 time), eggplant

(in 1,4 time) and carrot (33,8 %).

The most notable decrease in

prices for the specified period was

noted for fresh cucumbers

(-23,2%) and garlic (-15,6 %).



45,9 124,0202,4 100,5 156,1 103,7 -* 103,8 101,5

-* 65,3 106,6 94,8 83,7 194,5 160,0 96,9 114,5 245,0 87,7 107,7

105,4 115,2 92,6 80,4 112,8207,8 51,5 110,5 140,1 78,0 182,0 135,2

180,1 94,7 112,0 95,2 117,4108,8 -* 168,5 106,8 232,1 101,0 117,0

INFLATION IN THE CONSUMER SECTOR OF THE REPUBLIC OF UZBEKISTAN

MAY 2022 

by May of the previous year

*) The commodity item has been included in the sample since 2020. The CPI by May 2019
has not been formed due to the lack of a price comparison base.

CPI FOR SELECTED FRUIT 

AND VEGETABLE PRODUCTS,%

MANDARINS LEMONSAPPLES

CUCUMBERSBANANAS

PEARS

CARROT

BELL PEPPER

TOMATOES

GREENSBEETCABBAGE

GARLICPOTATOONION

May 2021 

May 2022 

The top three in terms of
price growth in annual terms for
May 2022 were cucumbers (in 2,1

time), cabbage (in 2,0 time) and
onion (in 1,9 time).

The most significant decline
in prices compared to May last
year was noted for grapes (-11,8 %)
and bananas (-7,4%).

May2020 
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CONTRIBUTION TO THE GROWTH (DECREASE) OF THE 

CONSOLIDATED CPI OF PRICE CHANGES IN MAIN FOOD 

GROUPS AND SOFT DRINKS FOR MAY 2022, P.P.

to the previous month

Total contribution +0,5 p.p.

The most significant

contribution to the growth of the

short-term consolidated CPI for

May 2022 was made by price

changes for grain crops and

cereal products, due to which the

consolidated CPI for the month

increased by 0,40p.p.

The increase in prices for

fruits and nuts was reflected in

the growth of the composite index

by 0,15p.p.

The increase in prices for

meat products led to an increase

in the consolidated CPI by 0,09 p.p.

The increase in the price of

sugar, confectionery and

desserts, as well as oil and fat

products, was added by 0,07p.p.

The contribution of other

product groups included in the

section was less significant and

did not exceed 0,04p.p.

The limiting factor was the

decline in prices for vegetables,

tubers, plantains and legumes,

due to which the aggregate

indicator became lower by 0,37p.p.

Vegetables, tubers, plantains and 

legumes

Fruits and nuts

Milk, other dairy products and eggs

Cereals

Meat products

Sugar, confectionery and dessertsFish and other seafood

Prepared foods 

and other foodstuffs

Soft drinksOils and fats

0,40

0,09

0,01

0,04

0,07

0,15-0,37 0,07

0,02

0,03



Vegetables, tubers, plantains and 

legumes

Fruits and nuts

Milk, other dairy products and eggs

Cereals

Sugar, confectionery and desserts

Fish and other seafood

Prepared foods 

and other foodstuffs

Soft drinks

Oils and fats

Meat products

INFLATION IN THE CONSUMER SECTOR OF THE REPUBLIC OF UZBEKISTAN

MAY 2022 

CONTRIBUTION TO THE GROWTH (DECREASE) OF THE 

CONSOLIDATED CPI OF PRICE CHANGES IN MAIN 

FOOD GROUPS AND SOFT DRINKS FOR MAY 2022, P.P.

0,89

0,16

0,05

0,16

0,20

0,61

0,58

0,29

0,07

0,10

Total contribution +3,1 p.p.

The growth in prices for

fruits and vegetables

continues to have a significant

impact on the consolidated

CPI by December of the

previous year. Thus, according

to calculations, due to the

increase in prices for fruits,

nuts, vegetables, tubers,

plantains and legumes, the

consolidated CPI for May 2022

against December 2021 in

total increased by 1,19 p.p.

These products accounted for

over 38 % from the total

contribution of goods section

and order 21,6 % from the total

contribution of all observable

goods and services.

by December of the previous year

A significant contribution was made by price changes for grain

crops and cereals (0,89 p.p.), sugar, confectionery and desserts (0,29

p.p.), oil and fat products (0,20 p.p.), meat products, as well as milk, dairy

products and eggs (by 0,16 p.p.). The influence of other groups in this

section was less significant and in total increased the consolidated CPI

by 0,22p.p.
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MAY 2022 

CONTRIBUTION TO THE GROWTH (DECREASE) OF THE 

CONSOLIDATED CPI OF PRICE CHANGES IN MAIN FOOD GROUPS 

AND SOFT DRINKS FOR MAY 2022, P.P. And % *

23,2

16,1

1,8

7,13,67,1

26,8

8,9
1,8 3,6

The most significant

contribution to the growth of the

consolidated CPI for May 2022 to

May 2021 from the main groups

of section I. "Food and non-

alcoholic beverages" made price

changes for fruits and vegetables,

meat, dairy, oil and fat products,

sugar, confectionery products

and desserts, as well as cereals

and cereal products. The total

contribution of the listed groups

reached 5,26p.p.

Vegetables, tubers, plantains and 

legumes

Fruits and nuts

Milk, other dairy products and eggs

Cereals

Meat products

Sugar, confectionery and desserts

Fish and other seafood

Prepared foods 

and other foodstuffs

Oils and fats

Soft drinks

1,3

0,9

0,1
0,4

0,2
0,4

1,5

0,5

0,1 0,2

The overall impact of price increases on 

food and non-alcoholic beverages = 100%

Total contribution +5,6 p.p.

by May of the previous year

* when calculating the share of influence, the contribution indicators are rounded up to 0.1 p.p.
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101,3

100,6

100,0 100,5 101,0 101,5

May
2020

May
2021

May
2022

to the previous month

CPI BY SECTION 

II. çALCOHOLIC DRINKS, 

TOBACCO PRODUCTSè, %

In May 2022, alcoholic

beverages became more

expensive by 1,3 %,

including beer, - by 1,7 %,

vodka and wine by 1,2 %,

cognac - on 0,8 %.

Tobacco products have

risen in price by 0,7%.

To the level of December

2021, alcoholic beverages

increased in price by 4,2 %,

including vodka, by 4,9 %, beer

- on 3,8 %, wine - on

3,0 %, cognac - on 2,1 %. Since

the beginning of 2022, tobacco

products have become more

expensive by - 3,7 %,

including cigarettes,

3,3 %, other tobacco products -

by 4,4%.

In annual terms, alcoholic

beverages lead in price growth

(10,4 %), while tobacco products

became more expensive by

8,7%.

by May of the previous year

by December of the previous 

year

Alcoholic drinks

Tobacco 

products

Alcoholic 

drinks

Tobacco 

products

Alcoholic 

drinks

Tobacco 

products



to the previous month
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MAY

2022 

101,3

101,1

100,2

100,3

100,2

100,4

100,0 100,5 101,0 101,5 102,0

Clothing

Shoes
104,6

103,9

101,4

101,6

102,3

102,9

100,0 102,0 104,0 106,0

108,0

108,2

105,8

107,3

100 102,5 105 107,5 110

to the previous 

month
by May of the previous 

year

by December of the 

previous year

CPI BY SECTION 

III. çCLOTHES AND SHOESè, %

MATERIALS FOR 

CLOTHING

by December of the previous year

by May of the previous year

OUTERWEAR OTHER CLOTHING AND 

ACCESSORIES

CLEANING, 

REPAIRING, 

SEWING AND 

RENTAL OF CLOTHES

BOOTS, SHOES AND 

OTHER FOOTWEAR

CLEANING, REPAIR 

AND SHOE RENTAL

100,3

100,4

101,3

100,4

100,3

101,1

100,6

100,2

101,0

100,5

100,5

100,9

100,2

100,2

101,3

100,8

100,6

100,8

102,8

101,6

104,5

102,9

101,5

103,8

102,5

101,3

103,5

104,2

103,5

104,7

102,2

101,3

104,6

107,3

104,6

104,4

107,8

107,8

107,3

108,1

105,8

107,6

110,9

112,9

105,6

107,9

117,5

112,7

May 2020 May 2021 May 2022 


