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INFLATION IN THE CONSUMER SECTOR 

OF THE REPUBLIC OF UZBEKISTAN 

In January 2022,

goods and services

in the consumer

market became more

expensive on average

by 0.9%.

In annual terms

(relative to January

2021), the increase in

prices in the consumer

sector amounted to

9.8%.

The short-term consolidated CPI

in January 2022 was 0.1 points lower than

in January 2021 and 0.3 points higher than

in January 2020.

The annualized CPI for January 2022

was 1.8 points lower than in January 2021

and 4.5 points lower than in January 2020.

FOR COMPARISON: 
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JANUARY 2022 CPI for the Republic of Uzbekistan for the main 

groups of goods and services for January, % 

INFLATION IN THE CONSUMER SECTOR 

OF THE REPUBLIC OF UZBEKISTAN 

2021 
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The leaders in the
growth of prices and tariffs
for the first month of 2022
were food products, which
increased in price by an
average of 1.3%.

Non-food products
over the same period
increased in price by
0.5%, paid services to the
population - by 0.7%.

FOR COMPARISON:
in January 2021, the
highest increase in prices
for the month was noted
for paid services (1.4%)
and food products (1.2%),
while non-food products
became more expensive
by only 0.5%.

In January 2020, the
undisputed leaders in
terms of price growth were
food products, which
became more expensive
by 1.0% over the month.

to the previous month

Food products Non-food products Services
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groups of goods and services for January, % 

INFLATION IN THE CONSUMER SECTOR 

OF THE REPUBLIC OF UZBEKISTAN 

by January of the previous year

Food products Non-food products Services

2022 

2021 

2020 

Food products are leaders

in price growth in annual terms.

Thus, in January 2022, relative

to January 2021, they increased

in price by an average of 13.1%.

Non-food products and paid

services for the same period,

respectively, became more

expensive by 7.8% and 6.9%.

FOR COMPARISON:

in January 2021, a similar

situation was observed with the

leadership of food inflation

(15.5% versus 9.0% for non-

food products and 8.2% for

services). In January 2020, the

increase in food prices also

dominated (16.7%). However,

the increase in prices for

services was higher than for

non-food products (15.1%

versus 10.8%).
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for non-food products, % 
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for paid services to the population, % 
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INFLATION IN THE CONSUMER SECTOR 

OF THE REPUBLIC OF UZBEKISTAN 

to the previous month

0,15
0,17

0,54

Contribution of price changes for the main groups of goods 

and services to the growth of the consolidated CPI 

for the Republic of Uzbekistan, p.p.* 

January 

2022

0,32
0,16

0,52

January 

2021

0,07
0,08

0,44

January 

2020

* here and further percentage points. When calculating the share of influence, the contribution 

data is rounded to 0.01 percentage points.

In January 2022, due to

rising prices for food

products, the consolidated

CPI increased by 0.54 p.p.

over the month, non-food

products - by 0.17 p.p.

The increase in tariffs

for services added another

0.15 percentage points to the

consolidated indicator.

Food products

Non-food products

Services

FOR COMPARISON: in

January 2021, a similar

picture was observed with

the dominance of the

influence of food inflation.

Due to the growth in food

prices, the consolidated CPI

for the month increased by

0.52 percentage points.

A year earlier, in January

2020, the contribution of food

products was also in the lead,
reaching 0.44 p.p.
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2022

INFLATION IN THE CONSUMER SECTOR 

OF THE REPUBLIC OF UZBEKISTAN 

by January of the previous year 

Contribution of price changes for the main groups

of goods and services to the growth of the consolidated CPI

for the Republic of Uzbekistan, p.p. 

January 

2022

January 

2021

January 

2020

In the structure of

the annual consolidated

CPI for January 2022,

the contribution of food

inflation was also

pronounced (5.53 p.p.).

Non-food products

accounted for 2.71 p.p.,

services - 1.60 p.p.

Food products

Non-food products

Services

FOR COMPARISON:

in January 2021 and

2020, the contribution

of food inflation to annual

CPI growth was higher

and amounted to 6.55

p.p. and 7.11 p.p.,

respectively.

5,53
2,71

1,60

6,55
3,13

1,89

7,11
3,74

3,45



JANUARY

2022

CPI by COICOP sections of the Republic 

of Uzbekistan 2018 for January 2022, % 

INFLATION IN THE CONSUMER SECTOR 

OF THE REPUBLIC OF UZBEKISTAN 

Name
by December 

2021

by January 

2021

I. Food and soft drinks 101,3 113,0

II. Alcoholic beverages, tobacco products 100,8 111,1

III. Clothing and footwear 100,9 105,9

IV. Housing services, water, electricity, 

gas and other fuels 100,3 102,8

V. Household items, appliances and 

routine maintenance of housing 
100,8 107,9

VI. Healthcare 101,2 108,9

VII. Transport 99,6 112,3

VIII. Information and communication 100,2 103,0

IX. Recreation, sports and culture 101,5 110,2

X. Educational services 100,2 111,6

XI. Restaurants and hotel services 102,3 115,6

XII. Insurance and financial services 100,0 100,4

XIII. Household goods and services, social 

protection and various goods and services
100,8 110,9
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2022

CPI in the Republic of Uzbekistan for section 

I. "Food and non-alcoholic drinks" 

for January,% 

INFLATION IN THE CONSUMER SECTOR 

OF THE REPUBLIC OF UZBEKISTAN 
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101,0

2020 2021 2022

100,3
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to the previous month

GRAIN CROPS AND CEREAL 

PRODUCTS
MEAT PRODUCTS

99,5

100,0

100,5

101,0

2020 2021 2022

100,4

100,8
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99,5

100,0
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101,5

2020 2021 2022

101,1
101,0

100,4

100,4

100,6

100,8

101,0

2020 2021 2022

100,6

100,9 100,9

FISH AND OTHER SEAFOOD 
MILK, OTHER DAIRY 

PRODUCTS AND EGGS

99,0

100,0

101,0

102,0

2020 2021 2022

100,1

101,5

100,3

102,9

103,0

103,1

103,2

2020 2021 2022

103,0

103,2

103,1

OIL AND FATS FRUITS AND NUTS

In January

2022, fruit and

vegetable products

traditionally took the

lead in monthly

price increases.

Thus, fruits and nuts

increased in price,

compared to the

end of 2021, by

3.1%, vegetables,

tubers, plantains

and legumes - by

5.8%.

Meat products,

on the contrary, fell

slightly in price over

the month (0.4% on

average).
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2022
CPI in the Republic of Uzbekistan for section

I. "Food and non-alcoholic drinks",% 

INFLATION IN THE CONSUMER SECTOR 

OF THE REPUBLIC OF UZBEKISTAN 

January to the previous month

SOFT DRINKS

99,8

100,0

100,2

100,4

100,6

2020 2021 2022

100,1

100,6
100,5

100,0

102,0

104,0

106,0

2020 2021 2022

104,0

102,3

105,8

VEGETABLES, TUBERS, 

PLANTAINS AND LEGUMES

99,5

100,0

100,5

101,0

101,5

2020 2021 2022

100,2

101,2

100,8

SUGAR, CONFECTIONERY 

AND DESSERTS

99,5

100,0

100,5

101,0

2020 2021 2022

100,0

100,6 100,6

PREPARED FOOD AND 

OTHER FOOD PRODUCTS 

The increase

in prices for the

month in January

2022, compared

to the same

indicator for

January last year,

was higher for

cereals and

cereals (0.9%

versus 0.6%), as

well as for

vegetables,

tubers, plantains

and legumes

(5.8% versus

2.3%).

Compared to the short-term monthly price change in January 2020,

the increase in monthly prices in January 2022 was higher for almost all

items in the section, with the exception of meat products (a decrease of

0.4% in January 2022 against an increase of 0.4 % in January 2020) and

milk, dairy products and eggs (up 0.4% in January 2022 vs. 1.1% in January

2020).
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CPI in the Republic of Uzbekistan for section 

I. "Food and non-alcoholic drinks",%

INFLATION IN THE CONSUMER SECTOR 

OF THE REPUBLIC OF UZBEKISTAN 

January to January of the previous year

GRAIN CROPS AND CEREAL 

PRODUCTS

MEAT PRODUCTS FISH AND OTHER 

SEAFOOD

MILK, OTHER DAIRY 

PRODUCTS AND EGGS
OIL AND FATS FRUITS AND NUTS

2021

2022

2021

2022 

2021

2022

2021

2022 

2021 

2022

2021

2022

The leading positions in terms of price growth in annual terms for

January 2022 belong to vegetables, tubers, plantains, legumes (26.8%)

and oil and fat products (25.0%). The third position was shared by fruits

and nuts, as well as sugar, confectionery and desserts (14.4% each).

Significantly added in the price of fish and other seafood (12.2%),

as well as meat products (10.3%). The rest of the groups in this section

did not overcome the 10% threshold of price growth in annual terms.
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CPI in the Republic of Uzbekistan for section 

I. "Food and non-alcoholic drinks",% 

INFLATION IN THE CONSUMER SECTOR 

OF THE REPUBLIC OF UZBEKISTAN 

January to January of the previous year

SOFT DRINKS

VEGETABLES, TUBERS, 

PLANTAINS AND LEGUMES
SUGAR, CONFECTIONERY

AND DESSERTS

PREPARED FOOD AND 

OTHER FOOD PRODUCTS 

108,4

106,5

107,6

107,5

2021

2022

2021

2022

2021 

2022

2021 

2022

NOTE: The COICOP Rep. of Uzb 2018 classifier has been introduced into the

practiceof calculatingtheCPI since2021. It is basedon the UN internationalstandard-

Classificationof Individual ConsumptionAccordingto Purpose(COICOP)2018.

For statistical purposes,a retrospectivecalculationof the CPI for 2020wascarried

out in thestructureof COICOPRep. of Uzb2018. At thesametime,theconsolidatedCPI,

aswell astheCPI for thethreemaingroups(food,non-foodproducts,paid servicesto the

population)did not change,comparedwith previouslypublisheddata.

CPI for January 2020 in annual terms (by January 2019) by sectionsand groups

of COICOP of the Republic of Uzbekistan2018 was not formed due to the lack

of a comparisonbasein termsof sectionsandgroupsfor 2019.

The annual

increase in prices

in January 2022,

compared with the

same indicator

for January last

year, was higher

for vegetables,

tubers, plantains

and legumes

(26.8% vs. 7.3%),

ready-made food

and other

foodstuffs (7.6%

vs. 7.5%), soft

drinks (8.4% vs.

6.5%).



JANUARY 2022 CPI in the Republic of Uzbekistan

for selected food products,% 

INFLATION IN THE CONSUMER SECTOR 

OF THE REPUBLIC OF UZBEKISTAN 
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RICE AND RICE SECTION WHEAT FLOUR
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2020

108,4
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BEEF WITH BONES MUTTON 

99,9

134,4

134,0

99,1

100,5

103,0
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2022

2021

2020

115,0

118,4
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101,6

101,1
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2022

2021

2020

EGGS RAW, FRESH MILK

January to the previous month January to January of the previous year
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for selected food products,% 

INFLATION IN THE CONSUMER SECTOR 

OF THE REPUBLIC OF UZBEKISTAN 
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SUNFLOWER OIL COTTONSEED OIL

113,3

114,7

115,6

101,7

100,8

100,6

90,0 100,0 110,0 120,0 130,0

2022

2021

2020

123,7

123,3

115,5

101,0

102,4

100,4

90,0 100,0 110,0 120,0 130,0 140,0

2022

2021

2020

BUTTER GRANULATED SUGAR

January to the previous month January to January of the previous year

In January of this year, among the main food products (excluding

fruit and vegetable products), prices for butter (1.7%), fresh milk and

wheat flour (1.3% each), as well as granulated sugar (1.0%) increased the

most significantly over the month.

A decrease in prices was noted for eggs (-0.9%), rice of all varieties

and rice cut (-0.3%), beef and mutton (within 0.2-0.6%).

The leading positions in terms of price growth in annual terms for

January 2022 belong to vegetable oil (1.3 times) and granulated sugar

(23.7%). A slight decrease in prices was recorded for rice (-0.3%) and eggs

(-0.1%).



JANUARY 2022 CPI in the Republic of Uzbekistan for certain 

types of fruits and vegetables,% 

INFLATION IN THE CONSUMER SECTOR 

OF THE REPUBLIC OF UZBEKISTAN 
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100,0
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MANDARINSLEMONSAPPLES

January 2020 January 2021 January 2022



JANUARY 2022 CPI in the Republic of Uzbekistan for certain types 

of fruits and vegetables,%

INFLATION IN THE CONSUMER SECTOR 

OF THE REPUBLIC OF UZBEKISTAN 

GREENERYBEETCABBAGE

102,4

102,2

106,4

101,9

102,3

104,2

105,5

102,5

113,3

106,6

102,3

103,1

101,1

100,9

101,6

104,5

103,6

100,0

to the previous month

GARLICPOTATOONION

January 2020 January 2021 January 2022

In January 2022, eggplant

became the leader in terms of

price growth for the month from

fruit and vegetable products (by

1.3 times). In addition, prices for

cucumbers (18.4%), tomatoes

and bell peppers (15.9% each),

cabbage (6.6%), apples (5.6%),

garlic (5.5%) and greens have

risen significantly. (4.5%).

The leading positions in

terms of price reduction for the

month belong to tangerines

(-6.2%) and oranges (-3.5%).
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CPI in the Republic of Uzbekistan for certain types 

of fruits and vegetables,%

INFLATION IN THE CONSUMER SECTOR 

OF THE REPUBLIC OF UZBEKISTAN 

by January of the previous year

January 2020 January 2021 January 2022

-*

115,1

166,9

108,6

115,9

200,6

MANDARINSLEMONSAPPLES

161,1

125,5

93,4

86,1

85,5

117,4

103,9

87,4

118,6

CUCUMBERSBANANASPEARS

100,0

112,5

122,6

-*

90,6

47,8

87,5

160,1

131,8

79,4

132,9

73,1

CARROT BULGARIAN PEPPERTOMATOES

*) The commodity item has been included in the sample since 2020. The CPI 

by January 2019 has not been formed due to the lack of a price comparison base. 
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CPI in the Republic of Uzbekistan for certain types 

of fruits and vegetables,%

INFLATION IN THE CONSUMER SECTOR 

OF THE REPUBLIC OF UZBEKISTAN 

by January of the previous year

January 2020 January 2021 January 2022

294,9

124,7

89,2

113,7

120,3

139,3

GARLICPOTATOONION

165,3

110,0

86,5

-*

99,7

105,8

102,8

139,8

107,5

GREENERYBEETCABBAGE

84,5

179,4

100,9

The top three in terms of price growth in annual terms in January

2022 were white cabbage (1.8 times), eggplant (1.7 times) and carrots

(1.6 times). Beetroot (39.8%), pumpkin (34.3%), fresh tomatoes (32.9%)

went up significantly.

The most significant price reduction, compared to January last

year, was noted for fresh cucumbers (-14.5%), bananas (-12.6%), as

well as bell peppers (-9.4%).

*) The commodity item has been included in the sample since 2020. The CPI 

by January 2019 has not been formed due to the lack of a price comparison base. 
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Contribution to the increase (decrease) in the consolidated 

CPI for the Republic of Uzbekistan of price changes 

for the main food groups and non-alcoholic beverages 

for January 2022, p.p. and % 

INFLATION IN THE CONSUMER SECTOR 

OF THE REPUBLIC OF UZBEKISTAN 

to the previous month

0,07

-0,04 0,01

0,02

0,01

0,13

0,27

0,02

0,01

0,01

Total contribution +0.51 p.p.

In January 2022, the main

inflationary factor in section I.

ñFood and non-alcoholic

beveragesòwas the increase in

prices for fruits and vegetables.

Due to the seasonal increase in

prices for goods in this group, the

consolidated CPI for the month

increased by 0.4 p.p.

A significant contribution was

also made price changes for

cereals and cereal products (0.07

p.p.), sugar, confectionery, and

desserts (0.02 p.p.), milk, dairy

products and eggs (0.02 p.p.). The

total contribution of other groups

was 0.04 p.p.

In this case the limiting factor

was the decline in prices for meat

products, due to which the

consolidated CPI was lower by

0.04 p.p.

Vegetables, tubers, 

plantains and legumes

Fruits and nuts

Milk, other dairy products and eggs

Grain crops and cereal products

Meat products

Sugar, confectionery and dessertsFish and other seafood

Prepared food products 

and other food products

Oils and fats Soft drinks
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Contribution to the increase (decrease) in the consolidated 

CPI for the Republic of Uzbekistan of price changes 

for the main food groups and non-alcoholic beverages 

for January 2022, p.p. and % 

INFLATION IN THE CONSUMER SECTOR 

OF THE REPUBLIC OF UZBEKISTAN 

by January of the previous year

11,0

18,1

1,9

6,9

14,011,9

23,5

7,9
1,9 2,9

Vegetables, tubers, plantains and 

legumes

Fruits and nuts

Milk, other dairy products and eggs

Grain crops and cereal products

Meat products

Sugar, confectionery and desserts

The most significant

contribution to the growth of the

consolidated CPI from the

groups of section I. "Food and

non-alcoholic beverages" in

January 2022 was made by price

changes for fruits and

vegetables, meat, oil and fat

products, as well as for grain

crops and cereal products. The

total contribution of the listed

groups reached 4.08 p.p.

Fish and other seafood

Prepared food products 

and other food products

Oils and fats

Soft drinks
0,57

0,94

0,10
0,36

0,73

0,62

1,22

0,41
0,10

0,15

Impact of rising prices on food 
and non-alcoholic beverages = 100% 

Total contribution  +5,2 p.p.
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CPI in the Republic of Uzbekistan for section II. 

ñAlcoholic drinks, tobacco productsò, % 

100,0 100,0

100,8

100,2

100,9

100,5

Alcoholic beverages Tobacco products

January 2020 January 2021

January 2022

In January 2022, alcoholic

beverages became more

expensive by 0.9% over the

month, including vodka and

beer - by 1.0%, cognac - by

0.7%, wine - by 0.5%.

Tobacco products over the

same period rose in price by

0.5%, including cigarettes - by

0.6%, other tobacco products -

by 0.4%.

Compared to January

2021, alcoholic beverages

increased in price by 10.5%,

including vodka - by 12.1%,

cognac - by 10.4%, wine - by

7.4%, beer - by 7.2% .

Tobacco products,

compared with the level of

January 2021, became more

expensive by 12.5%, including

cigarettes - by 12.5%, other

tobacco products - by 12.4%.

to the previous month

108,8

111,8

110,5

112,5

Alcoholic beverages Tobacco products

January
2021

January
2022

by January of the previous year



Shoe cleaning, 

repair and rental
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CPI in the Republic of Uzbekistan under section 

III. "Clothes and shoes",% 

100,4

100,3

100,4

100,5

100,8

100,9

Clothes

Footwear

January
2020

January
2021

January
2022

to the previous month by January of the previous year

105,1

106,2

106,9

108,9

January
2021

January
2022

101,1 100,8 100,7 101,6 100,8 101,7

105,5 106,1 105,6

112,9

104,9

113,5

January 2022 to December 2021 January 2022 to January 2021

Materials 

for the manufacture

of clothing

Other items 

of clothing 

and accessories

Boots, shoes 

and other 

footwear

Outerwear Cleaning, mending, 

tailoring and rental 

of clothes 

Clothes for the first month of the year went up by 0.8%, shoes - by

0.9%. At the same time, prices for shoe cleaning, repair and rental

services increased more than others (1.7%). In annual terms, clothes

became more expensive by 6.2%, shoes - by 5.1%. The leaders in

terms of price growth in annual terms are also services for cleaning,

repairing and renting shoes (13.5%).


