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CONSOLIDATED CONSUMER PRICE INDEX (CPI) ‘
‘ FOR THE REPUBLIC OF UZBEKISTAN, %

The measurement of the socio-economic development of any country
is carried out on the basis of a basic set of macro indicators, among which
a special place is given to the consumer price index (CPI) as the main
indicator of inflationary processes in the consumer sector.

The consequences of inflation are manifested both in the economic
and social spheres. At the same time, modern economists agree that both
high uncontrolled inflation and persistent deflation have their negative
consequences, and the priority areas of anti-inflationary policy should be to
ensure the indicator is within a certain target (target indicator), as well as
reducing inflationary expectations of the population and business.

Consolidated CPI for February, %
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An important key indicator of inflation in the consumer sector of the
country is the consumer price index (CPI), which characterizes the
change in the cost of a fixed set of goods and services with an unchanged
consumption structure.

In February 2023, the consolidated CPI compared to the previous
month amounted to 100.9%, by December 2022 - 101.4%.

In annual terms (compared to February of the previous year), this
figure reached 112.2%.
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CONSOLIDATED CPI IN THE REPUBLIC OF UZBEKISTAN
: AND SOME OTHER COUNTRIES, %

CPI in one form or another is calculated in most countries of the
world, including neighboring countries.

CPI calculation in our republic has been introduced since 1994 with
the technical assistance of the IMF.

The basis for the compilation of the CPI is the Methodological
Provisions on the organization of monitoring consumer prices (tariffs) for
goods and services and the calculation of consumer price indices
(approved in a new edition by the resolution of the State Committee on
Statistics No. 33 of 27.09.2022), which are developed taking into account
the recommendations of the "Guidelines on the Consumer Price Index:
Theory and Practice" (IMF, OECD, Eurostat, UNECE, World Bank and

ILO) https://lib.stat.uz .

Consolidated CPI in selected countries* for January 2023, %
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*based on available data from official websites of national statistical services
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https://lib.stat.uz/

CPl FOR GOODS AND SERVICES FOR FEBRUARY, %

According to the approved methodology, price registration is carried out
monthly from the 10th to the 20th. The data collection is organized in such a
way that the price registration in this time period for each position is carried
out once, and the interval between registrations for adjacent periods is one
calendar month. The level of average prices is influenced by many factors,
including assortment and territorial shifts. When calculating the CPI, their
influence is excluded in order to identify only inflationary factors. More than
10 thousand objects of trade and services are examined monthly, more than
120 thousand price quotations are fixed.

In February 2023, the CPI for goods for the month was 100.6%,
services - 100.9%. Since the beginning of this year, this indicator has
reached 101.4% and 101.2%, respectively. In annual terms, it was at the

level of 113.4% and 108.9%.
PRODUCTS SERVICES

to the previous month
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CPl FOR MAIN GROUPS OF GOODS AND SERVICES, %

The entire set of goods and

services for monitoring price changes,
consisting of 510 items, is divided into
f three large groups:
e @ non-food products

@ food products

@ services

February to the previous month
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CPI
FOR FEBRUARY, %

to the previous month by December of the previous year by February of the previous year

CONSOLIDATED CPI
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Without taking into account changes in prices for fruits and
vegetables, the short-term consolidated CPI for February 2023 was
100.3%. By the level of December 2022, this indicator is fixed at around
100.8%, February 2022 - 112.9%.
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STRUCTURE OF THE CONTRIBUTION OF PRICE CHANGES

FOR THE MAIN GROUPS TO THE GROWTH OF THE COMPOSITE CPI

February to the previous month

Contribution, p.p. Share in total contribution, %
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In February 2023, the contribution of price changes for food products
to the growth of the consolidated CPI for the month amounted to 0.31 n.p.

They accounted for about 91.4% of the total impact of observed goods
and services.

The share of the contribution of non-food products amounted
to 20.4% (with a contribution of 0.11 p.p.), paid services to the population —
22.2% of the total impact (with a contribution of 0.12 p.p.).

The calculation of the CPI is based on the following two data
sources:

1) information about the structure of household expenditures (data
from sample surveys of households), which serve as the basis for the
formation of specific weights;

2) information on price changes for a selective range of territories,
objects of trade and services, as well as representative goods.

Thus, the share and contribution of each position (section, group,
specific product or service) to the change in the summary indicator
Is evaluated taking into account price changes and the share of the
position in the cost structure.
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STRUCTURE OF THE CONTRIBUTION OF PRICE CHANGES

FOR THE MAIN GROUPS TO THE GROWTH OF THE COMPOSITE CPI

Contribution, p.p. Share in total contribution, %
° °
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= Food products = Non-food products = Services

In January-February 2023, the contribution of price changes for food
products to the growth of the consolidated CPl amounted to 0.13 n.p. They
accounted for about 99.1% of the total impact of observed goods and
services. The share of the contribution of non-food products amounted to

24.3% of the total impact (contribution +0.33 p.p.). The contribution of price
changes for services was the smallest among the three main groups and

reached 0.28 p.n. (20.6%).
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CPI BY. COICOP 2018 SECTIONS '
| OF THE REPUBLIC OF UZBEKISTAN, %

As part of the execution of paragraph 36 of the "Roadmap" for
the implementation of the National Strategy for the Development of
Statistics of the Republic of Uzbekistan in 2020-2025, approved by the
Decree of the President of the Republic of Uzbekistan No. PD-4796
dated August 3, 2020 "On measures to further improve and
develop the national system of statistics Republic of Uzbekistan”,
since January 2021, the State Committee on Statistics was the first
among the CIS countries to completely switch to the formation of the
CPI based on the Classification of Individual Consumption According
to Purpose (COICOP) 2018, which is based on the UN international
standard - Classification of Individual Consumption According
to Purpose (COICOP) 2018.

February to the previous month*

® ®
I. Food ll. Alcoholic beverages,
and non-alcoholic drinks tobacco products
102,5 102,5 102,0
101,5 1014 101,5 =
' = 100,8 ’ =
1005 = — = = 1005 = = — ’
095 == = = 095 = = = =
2020 2021 2022 2023 2020 2021 2022 2023
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1. Clothing and shoes electricity, gas and other fuels
102,5 102,5
1015 101,5
100,8 1008
005 = 100,3 = 999 1005 1003 1003 1002 1000
g5 = = = = g5 = = = =
2020 2021 2022 2023 2020 2021 2022 2023
V. Household items, home appliances VI. Healthcare
and ongoing home maintenance
102,5 102,5
101,5 1007 101,5 1010
1005 1006 100 = 1006 4994
1005 @ — = = 1002 005 003 = = T
99,5 — p— — — 99,5 p— — — p—
2020 2021 2022 2023 2020 2021 2022 2023

*For statistical purposes, price indices for 2020 have been recalculated based on the structure of COICOP 2018 of the Rep. of Uzb.
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CPI BY COICOP 2018 SECTIONS |
_ OF THE REPUBLIC OF UZBEKISTAN, %

February to the previous month
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In February 2023 short-term CPI for the month in Section VII.
"Transport" amounted to 102.0%, section 1. "Food and non-alcoholic

beverages" - 100.8%, in sections IX. "Recreation, sports and culture”
and XIllIl. "Household goods and services, other goods and services" -

100.6%. In other sections, it did not exceed the average value for
observed goods and services (100.9%).
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CPI BY COICOP 2018 SECTIONS
OF THE REPUBLIC OF UZBEKISTAN, %

February to December of the previous year

I. Food and soft drinks ll. Alcoholic beverages,
tobacco products

2020 1025 2020
2021 2021 102,6
2022 1019 2022
2023 1019 2023 100,5

[ll. Clothing and shoes IV. Housing services, water,

electricity, gas and other fuels
2020 2020
2021 2021 1026
2022 1016 2022 1005
2023 1008 2023 100,2
V. Household items, household VI. Healthcare

appliances and routine

maintenance of housing
2020 2020 100,6
2021 2021 1018
2022 1016 2022 1018
2023 2023 1014

VII. Transport VIII. Information and
communication

2021 2021 1005
2022 2022
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CPI BY COICOP 2018 SECTIONS
OF THE REPUBLIC OF UZBEKISTAN, %

2020
2021
2022
2023

2020
2021
2022
2023

February to December of the previous year

IX. Recreation, sports
and culture

Al 1011
Al 1018
s 1024
B 1018

Xl. Restaurants and hotel
services

el 1017
1021
02,1
B 1012

XIll. Household goods and

services, other goods and services

2020
2021
2022
2023

Ml 1017
Al 1021
el 1016
B 1015

Continuation

X. Educational services

2020 el 1001

2021 ] 1006
2022 ] 1004
2023 N 997

XIl. Insurance
and financial services

2020 | 1000

2021 ] 1007

2022 | 100,0
2023 | 1001

NOTE: The COICOP 2018 classifier
of the Republic of Uzbekistan has been
introduced into the practice of calculating the
CPl since 2021. For statistical purposes,
to form long-term price indices for 2021,
a retrospective calculation of short-term CPI
for 2020 was carried out in the structure of
COICOP 2018 of the Republic of Uzbekistan.

The CPI for January-February 2023 was lower than in the same
period last year for almost all sections, with the exception of sections
I. “Food and non-alcoholic drinks” (equal values for 101.9%),
VII. "Transport" (102.7% vs. 99.6%), XII. "Insurance and financial services"
(2100.1% vs. 100.0%).
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CPI BY COICOP 2018 SECTIONS

OF THE REPUBLIC OF UZBEKISTAN, %

February to February of the previous year

FOOD AND SOFT DRINKS ALCOHOLIC BEVERAGES AND CLOTHING AND SHOES
TOBACCO PRODUCTS

2021 141 2021 mo 2021 1018
2022 111 2022 1094 2022 1064
2023 154 2023 1099 2023 108,5

HOUSING, WATER, HOUSEHOLD ITEMS, HOUSEHOLD HEALTHCARE
ELECTRICITY, GAS AND OTHER APPLIANCES AND ROUTINE

FUELS MAINTENANCE OF HOUSING

2021 108,0 2021 1089 2021 141
2022 102,6 2022 108,0 2022 108,5
2023 1048 2023 121 2023 1163

COMMUNICATION AND CULTURE
2021 1109 2021 1034 2021 1015
2022 mz2 2022 1027 2022 1097
2023 132 2023 1016 2023 137

EDUCATIONAL SERVICES RESTAURANTS AND HOTEL INSURANCE AND FINANCIAL
SERVICES SERVICES
2021 1061 2021 1112 2021 1047
2022 ma3 2022 141 2022 99,1
2023 1034 2023 1211 2023 1044
ggg\?li:(;Fg%()E%Dgo%NDDs NOTE: The COICOP 2018 classifier of the Republic of
AND SERVICES Uzbekistan has been introduced into the practice of calculating
2021 1110 the CPI since 2021. For statistical purposes, to form long-term
' price indices for 2021, a retrospective calculation of short-term
2022 101 CPI for 2020 was carried out in the structure of COICOP 2018 of
2023 1138 the Republic of Uzbekistan.
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CPI FOR

February to the previous month In  February

Srzglgecrreoarl)fﬂoducts Meat products 2023, the short-
term CPl below
2020 m—— 1007 2020 m—019 100.0% was
2021 wesssm 100,0 2021 w— 1005 recorded in the
2022 m———— 1005 2022 weeem 999 groups "Meat
2023 mmm—m 1003 2023 wa 995 products" (99.9%)
® e and "Oils and fats"
_ Milk, other (99.2%).
Fish and other seafood dairy products and eggs Seasonality
2020 n——— 1014 2020 wewem 999 affected the
2021 m—— 1007 2021 u 993 current short-term
2022 e 100,3 2022 wewem 999 price index in the
2023 m———— 1010 2023 w1003 groups "Fruits and
® - nuts" (101.7%) and
Oil and fats Fruits and nuts "Vegetables,
tubers and
legumes" (109.1%).
2020 s 100,6 2020 — s 104,3
2021 e———— 1014 2021 we— 1017 In other
2022 weeem 998 2022 m— 1020 groups, excluding
2023 m 992 2023 m—— 1017 fruits and
® - vegetables, as
Vegetables, Sugar, confectionery We_" as the group
tubers and legumes and desserts "Fish and other
2020 = 1018 2020 m— 1005 SeafOOd_"’ Where
2021 w1008 021 1008 the price index
2022 w—— 1021 2022 s 1004 was 101.0%, the

CPI for the month
was below the

2023 n—mmm 100,1 2023 E—— 1007

o =0
average for
Prepared food products . : "
and other food products Soft drinks section . Foqd
and non-alcoholic
2020 mmmeesm 100,3 2020 mssm 100,2 beverages."
2021 m——— 1009 2021 m— 1004
2022 m— 100,2 2022 mmssm 1004 - -
2023 m—100,2 SUaS T 2023 s 1002
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CPIl FOR

February to December of the previous year

Grain crops and cereal Meat products
products

1014 1024

1006 1005 w01 enl v i
——]

1011 1013 7 :

2020 2021 2022 2023 2020 2021 2022 2023

| 1 )
Fish and other seafood Milk, othaerr](;jzirysroducts The seasonal
99 factor had an impact

on the CPI in section

1010 gog - "Food and non-
WMG\IM:_",;J 1003 1003 alcoholic beverages"
for January-February

2020 2021 2022 2023 2020 2021 2022 2023 2023. Thus, the CPI
exceeding the
QOil and fats Fruits and nuts average Value for the
section was noted for
fruits and nuts

1028 014 1g 1051

1008 100,1 : ' 1026 (102.6%), as well as

tubers and Iegumes
2020 2021 2022 2023 2020 2021 2022 2023 (1132%).

Sugar, confectionery In all groups,

and desserts with the exception of
meat products, milk,
other dairy products

Vegetables, tubers
and legumes

1081 1132

: 102,0
1059 4939 1007 1012 1002 and eggs, as well as
/\G\o' vegetables, tubers

2020 2021 2022 2023 2020 2021 2022 2023 @andlegumes, CPI for

January-February
2023 was lower than
the same indicator of
the previous year.

Ready-made food Soft drinks
and other products
101,6 1008 1011 1010

1nm,s 1003~ 003

2020 2021 2022 2023 2020 2021 2022 2023
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CPI FOR

February to February of the previous year

Grain crops and cereal

products
|

134 1302

1015

@

2021 2022 2023

Fish and other seafood
]

ms ms m9

@ @ ¢

2021 2022 2023

Oil and fats
]

1296
@ 1280 1095
8 =)

2021 2022 2023

Sugar, confectionery
and desserts

—
M1 g 125
¢ @
2021 2022 2023

Meat products
|

b 1096 1110

O 9o ¢

2021 2022 2023

Milk, other dairy products

and eggs
|

1168 1096 198

@ o ¢

2021 2022 2023

Fruits and nuts

|
® © 920
=)
2021 2022 2023

Ready-made food
and other products

|
1081 1058 1103
@ ¢ ©
2021 2022 2023

Vegetables, tubers
and legumes

]
@
2021 2022 2023
Soft drinks
]
1068 1084 1126
®© © ©
2021 2022 2023

The average level of prices for fruits and nuts in February this year
remained lower than in the corresponding month of the previous year. CPI
in annual terms for February 2023 in the groups "Oils and fats", "Fruits and
nuts", "Vegetables, tubers and legumes" was lower than the same indicator

for February 2022.
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CPl FOR SELECTED FOOD PRODUCTS FOR FEBRUARY,%

Rice and rice section

2020 2021 2022 2023

Beef with bones
127,8

()
\18,2
()
wg,o 110,2
103,0 o———o

1005 993

9.

2020 2021 2022 2023
Raw, fresh milk
® ® ®
/
17,7 118,2 ¢ 17,6
115,2
101,9 102,2 102,1 101,7
[ ] L [ ] ®
]
100,8 100,8
2020 2021 2022 2023
Sunflower oil
1361
126,4
\.
1070

5, 104,5
100.9 () 99 2
H/- 99,4 98,7
2020 2021 2022 2023

===l to the previous month
=e=hy February of the previous year

Wheat flour
139,4
130,5 °
[ )
\1.4,2 109,0
1014 1 .00,8 _:1 02,2 9.6
EII'IF- Ei.pi.l UU,9Y 0 ,. /
2020 2021 2022 2023
Mutton G
127,6 4
o
\12.2,5
\ 108.4 110,1
103,0 *—
° 100,5 99,8 100,0
— 0 °
B T & Ed
2020 2021 2022 2023
Eggs
131,3 1298 132;9
L4 °

103,6

2020 2021 2022 2023

Granulated sugar P /

o141,2
124,7 122/
51— ——e
[ ]
100 a7 101 Y
2020 2021 2022 2023

=eo=hy December of the previous year
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CPI FOR CERTAIN TYPES OF FRUIT AND VEGETABLE PRODUCTS.
FOR FEBRUARY 2023,%

to the previous month

Onion
Tomatoes
Cucumbers
Cabbage
Carrot
Beet
Garlic
Apples
Lemons
Potato
Bananas

by December of the previous year

Onion
Tomatoes
Cucumbers
Cabbage
Apples
Carrot
Beet
Garlic
Potato
Lemons
Bananas

by February

Onion
Carrot
Cucumbers
Beet
Bananas
Tomatoes
Potato
Cabbage
Apples
Lemons
Garlic

ST 1098
S 1093
ST 1092
S 1081
1031
1032
1027
1025
1025
1024
984

e 1990

A 114
A 16,8
S 10,2
ST 1054
T 1053
1048
LY
1038
1025
m—— 98,6

of the previous year
S 297 2

P 1268
A— 1214
S— 1123
A 1081
A 1071
] 95,0
m— 774
m— 76,3
m— 755
m— 712

The increase in prices
for fruits and vegetables,
which is typical for the winter
months, is mainly due to the
seasonal factor. At the same
time, the increase in onion
prices in February 2023 was
less pronounced than at the
beginning of the year (109.8%
vs. 18471%). The CPI for
bananas in February of this
year relative to the previous
month was recorded at a
level below 100% (98.4%).

CPlI for onions for
January-February 2023
amounted to 139.0%, while
the increase in prices for this
product did not exceed 3
thousand soums.

Cabbage, apples,
lemons, garlic, pomeg-
ranates, herbs, eggplants,
potatoes, pumpkins in
February 2023  became
goods with a decrease in
prices in annual terms. By
February 2022, the CPI for
them was in the range of
68.8-95.7%.

™% products with rising prices

I products with reduced prices
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CONTRIBUTION TO THE GROWTH (DECREASE) OF THE CONSOLIDATED CPI
OF PRICE CHANGES FOR MAIN FOOD AND SOFT DRINKS IN FEBRUARY 2023, p. &

to the previous month

Total contribution +0,30 p.p.

o— °
o022
0,06
0,02 001 001 ., - 002 o001 o001
0w 0 0 ¢ e o0 0
IV ~
= D, q 4 A P a =
m & D B g . = ®
[ ®
by December of the previous year Total contribution +0,19 p.p.
°
0,99
010
004 o001 o001 004 001 001 001
© 0o 0 0¢g © ) 0 ©
> /i x a =
. BB 5f .0 28§
by February of the previous year Total contribution +6,2 p.p.
29 o— ®
10 LI 08 o7
01 - 01 02
c o O o 03 0 © o ©
. o 99
. ) P —
m S b =l RP 2T
® -
Grain crops and cereal products Fruits and nuts
Meat products Vegetables, tubers
and legumes
Fish and other seafood Sugar, confectionery
and desserts
Milk, other dairy products Prepared food products and
and eggs other food products
Oils and fats Soft drinks
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CPI FOR

ALCOHOLIC BEVERAGES
February to the previous by December of the by February of the
2020 100,8 100,8
2021 100,9 101,7 108,9
2022 100,5 101,4 110,1
2023 100,1 100,2 109,7
Vodka Wine

2020 2021 2022 2023 2020 2021 2022 2023

Cognac Beer
1006 !
2020 2021 2022 2023 2020 2021 2022 2023
TOBACCO PRODUCTS
February to the previous by December of the by February of the
month previous year previous year
2020 100,0 100,0
2021 104,9 105,1 117,2
2022 100,5 101,0 107,8
2023 100,7 101,3 110,2
Cigarettes Other tobacco products
1638 1107
10 1061
100,0 10 10
1&5'1
2020 2021 2022 2023 2020 2021 2022 2023

Dto the previous month Bby December of the previous year @by February of the previous year
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CPl FOR

February
1016
1012
100,7 1008
1009
1003 100,7 999
2020 2021 2022 2023
2021 1 108,3
2022 /1 106,6
2023 1108,5

=O==t0 the previous month
=C==|y December of the previous year

to the previous month

2020

2021 2022 2023 2020 2021

MATERIALS FOR MAKING CLOTHES

by December
of the previous year

2022

/22 SHOES

1018
1011
1007 1008
1008 1009
1002 999
2020 2021 2022 2023

2021 ———1 106,3
2022 /11058
2023

1 108,95

Oby February of the previous year

by February
of the previous year

2023 2021 2022 2023

101,7

100,7 108,3 1059 108,9

1009 100,2 100,6 1002 1012 100,5
OUTERWEAR
1009 100,3 100,8 99,9 101,17 100,7

101,6

100,8 108,3 106,6 1084

OTHER ITEMS OF CLOTHING AND ACCESSORIES

1004 100,2 100,5 1000 1014

100,7 101,2

100,8 106,3 1059 107,7

CLEANING, MENDING, TAILORING AND RENTAL OF CLOTHES

101,5 1011 1006 100,7 102,1

101,5 1021

1015 111 1123  113,0

BOOTS, SHOES AND OTHER FOOTWEAR

100,8 100,2 100,9 99,9 101,0

SHOE CLEANING, REPAIR AND RENTAL

100,6 101,8

100,7 106,41 1057 1084

1016 101,0 100,7 1011 1042 1022 1024 1028 1183 1131 1156

Seasonal discounts for winter clothing and footwear were reflected in
the change in the average price level in Section lll. "Clothes and shoes".
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CPIl FOR

ACTUAL RENT FOR HOUSING"

2020

2023 ' 124,2

*) monitoring has been conducted since 2021

WATER SUPPLY AND OTHER SERVICES RELATED
TO THE MAINTENANCE OF RESIDENTIAL PREMISES

2020
2021
2022
2023

2020
2021
2022
2023

2021
2022
2023

MAINTENANCE, REPAIR AND SECURITY
OF RESIDENTIAL PREMISES

2020 [N 100,8 3
2021 [N 101,0 r
2022 I 1005

2023 NN 100,0 B

2020 [ 100,8 \1
2021 N 1014

2022
2023

2021
2022
2023

2020 I 100,0
2021 I 100,0
2022 IO 100,0
202z I 100,0

2020 N 100,0
2021 [N 100,0
2022 [N 1001
202z N 1000 February

[ to the previous month

2021 1001
2022 1001

2023 ' 100,0 by February of the previous year

) by December of the previous year

Prices in section IV. "Housing services, water, electricity, gas and
other fuels" in February this year did not change significantly.

Fluctuations in price indices were recorded only in the group
"Maintenance, repair and protection of residential premises"”, where the
short-term CPI for materials for the maintenance and repair of residential
premises amounted to 99.1%, services for the maintenance, repair and

protection of residential premises - 101.0%.

Prices for the main types of communal services remained stable

throughout the month.
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CPI FOR '

February
FURNITURE AND HOUSEHOLD ITEMS

100
1005 101 2 1016 1007
1n|ill 08 100, ' mn
2020 2021 2022 2023
TOOLS AND DEVICES USED IN EVERYDAY LIFE
AND GARDENING
1089
1069 1065
1009 1009
1008 1nnl,sl mi 12 ggﬂg's
2020 2021 2022 2023
GLASSWARE, CUTLERY AND HOUSEHOLD
UTENSILS
1093
1015 1067
1010 w007 1010 100,6
1ooi I 1mi I 100, ﬁl 100, 2
2020 2021 2022 2023

HOUSEHOLD APPLIANCES
1091 109.1
106,6
1007 1011 1008
1005 1001 1oo'i 1003
2020 2021 2022 2023

TEKTILES USED IN THE HOUSEHOLD

123

1011
1010 100 1011
mlisl 1005 100' 1003
2020 2021 2022 2023

GOODS AND SERVICES USED IN CONNECTION
WITH HOUSEHOLD MANAGEMENT

116,8
149
1095

1008 1013 1020 1008

1006 100 101, ‘““3
TN

2020 2021 2022 2023

mto the previous month mby December of the previous year mby February of the previous year

In February of this year, the upper limit of CPI fluctuations for

household furniture was 100.3%.

The range of CPlI changes for the main types of household

appliances ranged from 99.1% (heaters and air conditioners) to 100.8%
(repair and installation of household appliances). CPI for kitchen utensils

and household items for the month amounted to 100.4%.

The range of CPI for various types of tools and devices used in
everyday life and gardening in February of this year amounted to

98.6-100.1%.
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CPl FOR

February
to the previous month

MEDICINES AND MEDICAL PRODUCTS

February to December
of the previous year

100,8 100,7 102,0 1015

00,5 1010 1004
10021002 1003 o *

1002 49 4 L J 100,0

99,9 99,0

2020 2021 2022 2023 2020 2021 2022 2023

OUTPATIENT TREATMENT SERVICES

101,4 e 103,0 1021 1024
1008 e 101 9, W5 g ¥
-
1004 1002 1003 101,0 105 @
w - -
99,9 100,0

2020 2021 2022 2023 2020 2021 2022 2023

INPATIENT TREATMENT SERVICES

104,3 106,0 1044
102,8 '103'4 103,0 . 1016
' "~ 100,59 ' 100,8
101,3 1006 1008 ., @ w
100,0 o ®
99,3 il 97,0
2020 2021 2022 2023 2020 2021 2022 2023
OTHER HEALTH SERVICES
103,0 106,0
'102. 1 1039 025
102,0 1030 1010 - " 1017
-
101,0 1001 1007 100,6 100,0 .
v ® 0
100,0 97,0

2020 2021 2022 2023 2020 2021 2022 2023

February to February
of the previous year
a

7
120,0 %‘ 1112
1138 L 4
1125 < 1019
105,0 '
97,5

2020 2021 2022 2023

W

1250 143 1T
115,0 w 1097 W
v
105,0
95,0
2020 2021 2022 2023
H
—
B
111,0 .
1016 1015
108,0 ' '
105,0

2020 2021 2022 2023

i s
120,0 1111 1112

. w
115,0
1098
110,0 .
105,0

2020 2021 2022 2023

CPI for dental preventive services in February 2023 for the month
amounted to 101.0%, for diagnostic imaging services and medical
laboratories — 100.6%, medicines — 100.2%, inpatient and outpatient
rehabilitation services - respectively 100.8% and 100.4%.
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CPIl FOR

February to the previous by December by February
month of the previous of the previous
ear ear
PURCHASE OF VEHICLES g g

1000 1000
1001 sy 1001

OPERATION OF PERSONAL VEHICLES

—h
(—)
(-
({-)

A
1016 |

PASSENGER TRANSPORT SERVICES

90 B 1003
1005 ey 1011
1011y 1015
1019y 1029

GOODS TRANSPORTATION SERVICES

—t
(—)
S
(-]

1004 g 1006
1010 s 1012 gy 1104

In February
2023, the short-
term CPI for
gasoline was
101.1%, other
fuels for cars —

105.3%.

CPI for
passenger air
transport

services for the
month  reached
103.1%, road -
101.7%, railway —
100.6%.

In February
of this year, an
increase in
prices for new
cars was
recorded. CPI for
the month for
them amounted

to 101.3%.
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CPIl FOR

INFORMATION AND COMMUNICATION EQUIPMENT

February to the previous month

2020 2021 2022 2023
i | s | ik | o

February to December of the previous year

February to February of the previous year

INFORMATIZATION SERVICES

February to the previous month

2020 2021 2022 2023
£ £3E3 £3

February to December of the previous year

JLIE]

2021 2022 2023
Ed E3 E3

February to February of the previous year

The CPI for information and
communication  equipment  in
February of this year amounted to
100.3%, which is lower than in the
same month of 2020-2021 and is
equivalent to the figure for
February 2022.

The range of fluctuations in
short-term CPI for goods included
in this group ranged from 99.1%
(laptops) to 100.9% (mobile
telephone equipment and
equipment for receiving, recording
and reproducing sound and
images).

Of the services in the field of
informatization in February of this
year, an increase in prices was
recorded only for complex
telecommunications services and
services for the repair of
information and communication
equipment, where the CPI

amounted to 100.7% and 100.2%,

respectively. Taking into account
the share of these services, as
well as the stability of prices for
other services observed in this
area, the CPl for the month

formed at 100.0%.
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CPl FOR

/T
d@ g

SERVICES FOR TIIE ORGANIZATI(IN

REATION SERVICES
REC OF CULTURAL EVENTS
February Eebruary
1003
2020 . 1005 2020 _“1'81; 5
1015 1018
2021 [ 1021, 1055 2071 1019 10
1004
202 — 12 1091 2022 1125 -
100,2 101,2
2023 (1006 1084 2023 [— (] 3 1108
ORGANIZATION OF COMPLEX RECREATION GARDENING PRODUCTS AND PETS
February February
99,8 1003
2020 . 999 2020 S 1003
1004 102,0
2021 [— 1018 1050 2021 — 1072 1105
1010
| ]Hﬂﬂ 031 2022 [ 1004 1059
100,0 1008
2023 [— 100,0 1080 2023 | —— 1016 1017
NEWSPAPERS, BOOKS AND STATIONERY OTHER LEISURE PRODUCTS
February Eebruary
100,5
2020 ] ,.,32 2020 . 1010
1003
2021 iy 1021 1094 2021 |— 1006 1064
1005 1007
2022 -m;n: 31009 2022 — 1013 1070
2023 [— 102 1290 2023 | — 1100015.25 1093
m to the previous month m by December of the previous year by February of the previous year

CPI in section IX. "Recreation, sports and culture” in February 2023

compared to the previous month amounted to 100.6%. In February of this
year, the fee for visiting zoos in the republic increased by 13.1% on
average, including in Fergana region - by 1.7 times. At the same time, the
increase in prices in the specified region did not exceed 5 200 soums.
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CPl FOR

PRESCHOOL AND PRIMARY EDUCATION

February 2020 2021 2022 2023

to the previous

month 1000 100,21 100,0 979

by December of
the previous year  100,0  100,1 100,2 97,9 The average

level of prices in the

by February of educational services
the previous year 115,3 113,5 98,7 market has

decreased, which is
associated with the

HIGHER EDUCATION introduction of

updated parental fees

February 2020 2021 2022 25BN for children attending
to the previous state preschool
month 100,0 100,0 100,0 100,0 edycational

institutions.
by December of

the previousyear  100,0  100,0  100,0  100,0 For information:
among the observed

territories and types

by February of

the previous year 100,8 109,8 102,2  of services, a
decrease in fees was
recorded in all

i , ith th

EDUCATION, NOT DIVIDED BY DEGREES regions, - W ©

exception of Khorezm
region and the

February 2020 2021 2022 2023 Republic of Karakal-
to the previous pakstan, where an
month 100,3 101,7 100,7 100,6 increase in fees was

by December of noted, and the city of

thepreviousyear  100,5 102,1 1012 101,2 'ashkent, where it
remained at the same

by February of level.

the previous year 107,9 111,5 109,8
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CPl FOR

HOTEL SERVICE

February to the previous month

1010
1004 1004 1001

102,0
1014

2 LY

February to December of the previous year

1023

itls

1107 1108

February to February of the previous year

1217
m52 N
\

14
\

183 1207
O mes N

The level of prices in the
sphere of public catering for
February of the current year has
not undergone significant
changes.

In February 2023, the CPI for
the services of recreation centers
for the month amounted to

102.2%, which is associated with
an increase in prices for them in
Andijan region.

In Bukhara and Samarkand
regions, an increase in prices for
hotel services was recorded, in
connection  with  which  the
average CPI for these services in
the republic was at the level of

100.6%.
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CPIl FOR

INSURANCE
February to thﬁlg:ﬁ\rzious
2020 100,0
2021 100,0
2022 100,0
2023 100,0
FINANCIAL SERVICES

to the previous

February month

2020 100,0
2021 101,4
2022 100,0
2023 100,1

In February of this year, the
price situation in the observed
insurance services market
remained stable.

A slight increase in prices
among financial services was
noted only for money transfer
services through banks. CPI for
this type of service for the month

by December of the

by December of the
previous year

by February of the

previous year previous year

100,0

100,0 100,0
100,0 100,0
100,0 100,0

by February of the
previous year

100,0

101,4 108,3
100,0 99,5
100,2 109,1

amounted to 100.9%. This is due
to fluctuations in the exchange
rate of the national currency
against the US dollar and, as a
result, changes in commission
fees for transferring funds in
foreign currency.
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CPI FOR '

Februar
HOUSEHOLD GOODS AND SERVICES Y
120,0 18,0 CPI for the month for
15.0 128 electrical appliances for
: mz2 personal use amounted to
1100 100.4%. The same indicator
1050 1016 1028 1020 1019 for hairdressers a_nd
A—t T} 3 personal service
100.0 tablishment t th
1011 1014 1010 1008 establishments was at the
950 level of 101.4%
2020 2021 2022 2023
OTHER PERSONAL ITEMS
11,0 1082 1098 The fluctuation range
: 1063 of short-term CPI for goods
107,0 - - - -
and services included in
this group in February
1030 1019 . -
1007 1009 | 1007 of this year was within
100.1-100.8%.
990 1007 1005 1004 1004 00.1-100.8%
95,0
2020 2021 2022 2023
OTHER SERVICES In  February 2023,
15,0 128 a slight increase in prices
110,0 in the group of other
106,6 services was recorded only
1050 1026 1003 for funeral services. The
00 1025 2 ' short-term CPI for them as
1001 1001 a whole in the republic
%, amounted to 100.2%.
93,8
90,0
2020 2021 2022 2023

by February of the previous year =O==by December of the previous year =O==to the previous month
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CONTRIBUTION TO THE GROWTH OF THE CONSOLIDATED CPI OF PRICE CHANGES

FOR GOODS AND SERVICES BY COICOP SECTIONS 2018 OF THE REPUBLIC
OF UZBEKISTAN FOR FEBRUARY 2023

The share and contribution of each position (section, group,
specific product or service) to the change in the aggregate
indicator is estimated taking into account price changes and
weights of the position in the structure of household expenditures.

Price index weights are the values involved in the formation
of the price index, with the help of which:

« the significance of each specific element in the totality of the
observed phenomenon is characterized,;

« initially incommensurable primary elements are reduced to a
commensurable form;

« consistent aggregation of commensurate elements is carried
out for all levels of the applied classification and the total value of
the change in prices of the phenomenon under study is found.

CONTRIBUTION TO THE GROWTH

. to the previous month OF THE CONSOLIDATED CPI, p.p.
Food and soft drinks 0,31
Clothing and shoes -0.01
Househqld items, household app!iances 0 01
and routine maintenance of housing ’

Healthcare m 0,03

FERRRRRRRRRERRRERD 011
’

Transport

Recreation, sports and culture 0,01
Educational services -0,01
Household goods and services, M 0,03

miscellaneous goods and services

Total contribution +0.94 p.p.
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CONTRIBUTION TO THE GROWTH OF THE CONSOLIDATED CPI OF PRICE CHANGES *
FOR GOODS AND SERVICES BY COICOP SECTIONS 2018 OF THE REPUBLIC

OF UZBEKISTAN FOR FEBRUARY 2023

CONTRIBUTION TO THE GROWTH

by December of the previous year OF THE CONSOLIDATED CP!. p.p,

Eocdandeor annks FERRRRRRRRRRRRRRRRREREE Y 0715

Alcoholic beverages, tobacco products 0.01
Clothing and shoes 0.09
;(])(;Js(;itr;]%rs?l;\éiges, water, electricity, gas 0'02
and routine mainienance of housing 0.05

Healthcare IPRRRR 0,09
Transport PRERRPRRRRRR 0’23

Information and communication 0,01
Recreation, sports and culture 004
Education -0,01

Restaurants and hotel services 0,02
misoellaneous goods and senices 0,06

Total contribution +1.36 p.p.

O
Contribution of price changes acted as a deterrent.

for food and non-alcoholic be-
verages to the growth of the short- for food and soft drinks. the

term consolidated CPI in February consolidated CPI for January-

of this year amounted to +0.31 p.p. February 2023 increased by 0.19
A significant contribution was also p.p., the increase in prices in the

made by the change in prices inthe 7 nahort  sector added another
transport sector (+0.17 p.p.), while g 93 p.p. to it. The influence of

the decrease in prices for clothing  qher sections was less significant.
and footwear (-0.01 p.p.)

Due to the increase in prices
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CONTRIBUTION TO THE GROWTH OF THE CONSOLIDATED CPI OF PRICE CHANGES

FOR GOODS AND SERVICES BY COICOP SECTIONS 2018 OF THE REPUBLIC
OF UZBEKISTAN FOR FEBRUARY 2023

CONTRIBUTION TO THE GROWTH

: SHARE IN TOTAL
by February of the previous year o e consoLIDATED cpl, p.p.

CONTRIBUTION, %

Food and soft drinks

Alcoholic beverages, tobacco products 0,09 07 L
Clothing and shoes 099 81 ]ﬂ
g;::zinnc?;tirgriiﬁzigvater, electricity, 0'50 4’1 ﬂ
and rautine mainionance of housing 0,87 ni
Healthcare 1,06 8,1 ﬂl\
Transport 1,08 8,8 ’__ﬂ\
Information and communication E 0.05 0.4 [
Recreation, sports and culture 0,32 26 U
Education 0.08 0.1 L
Restaurants and hotel services 0,41 3.4 U
Insurance and financial services E 0,02 0,2 1
st e s 061 50 [
. Total contribution +12.23 p.p. .

Due to rising prices for food and
non-alcoholic beverages, the
consolidated CPI for February 2023
in annual terms increased by 6.19
p.p. with a total increase of 12.23
p.p. Thus, this section accounted for

over 50% of the total impact of
observed goods and services. The
total contribution of price changes in

healthcare and transport was 2.14
percentage points, or 1.9%. 11,3 %.

-\, Price Statistics Department
& Tel.: +99871 202-80-36, 202-81-74
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