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In April 2022, goods and services in the

consumer market became 15% more
expensive on average.

In January-April 2022, the increase in
prices in the consumer sector amounted to

4 4% with an average monthly value of 11%

In annual terms (relative to April 2021),
the increase in consumer prices reached

104%

FOR COMPARISON:

in April 2021, on average, goods and
services became more expensive by 1.5%

per month, and by 172 in the same period
in 2020.

In January-April 2021, an increase in
prices in the consumer sector was recorded

at 4.1% with an average monthly increase of
10% in January-April 2020 this indicator

reached 4.5% with an average monthly
increase of 1.1%. %.

The increase in the annual CPI for April
2021 was 107% while in April 2020 it was
higher and reached 145%

of the previous
year

month

to the previous by December by April of the
1 ik, 1

previous year

Note: here in the infographic for a wide range of users, the data is given with an accuracy of
0.01%. Further, to facilitate the perception of information, the information is rounded to 0.1%.
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CPI FOR MAIN.GROU 00DS

ANDISERVIGES %

APRIL 2022 to the previous month

The leaders in the
growth of prices and tariffs in
April 2022, as well as a month
earlier, were food products,
which increased in price by an

average of 2.1%per month.

Non-food products over
the same period increased in
price by 14% paid services -
only by 0.5%

FOR COMPARISON: in
April 2021, the highest
increase in prices for the
month was noted for food
products (3.0%9. Non-food
products became more
expensive during this period
by 0.4% paid services - by
0.5%

In April 2020, the leaders
in price growth were also food
products, which became more
expensive by 3.3% over the
month.

._) Food products .) Non-food products .) Services
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. Non-food products

R OF TH

by December of the previous year

Leadership in price growth in
January-April this year is also held
by food products. Since the
beginning of this year, they have
risen in price by 6.5% This is
followed by non-food products,
which  have become more
expensive by 35% over the
specified period. The increase in
prices for paid services to the

population amounted to 2.0%

FOR COMPARISON: in
January-April 2021 and 2020, the
leaders in price growth were also
food products, which became

more expensive, by 6.2% and
1./%4 respectively.

The second position of this
rating in April 2021 was occupied

by services (3.2%9, and in April
2020 - by non-food products
(2.4%.

The third line in the ranking
for January-April 2021 belonged
to non-food products (2.199, for
January-April 2020 - services
(1.8%.

.) Services

ERERPUBINC OF UZBEKISTAN 5



CPI FOR MAIN.GRO OODS
ANDISERVICES, %

APRIL 2022 by April of the previous year

APRIL
2022

As in the previous month,
food products remain leaders in
terms of price growth in annual
terms. Thus, in April 2022,
compared to April 2021, they
increased in price by an average
of 184% Non-food products and
paid services for the same period,
respectively, became more

expensive by 9.3%and 6.5%

FOR COMPARISON: the
dominance of food inflation was
also typical for April 2021 and
2020. The increase in prices in
annual terms for food products in

April 2021 was 136% in April
2020 - 191%

Services occupied the
second position in terms of price
growth in annual terms both in
April 2021 (8.6% and in April
2020 (138%.

The top three was closed by

non-food products, which became
more expensive in annual terms

in April 2021 by 85% in April
2020 - by 9.5%

e\ :
._) Food products -) Non-food products .Services
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APRIL 2022

to the corresponding month of the previous year
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The month-on-month increase in consumer food prices in April 2022

was 0.9 points lower than in April last year and 12 points lower than
in April 2020.

FOR INFORMATION: the increase in the short-term CPI for the
month for food products in April 2022 was 0.5 points higher than the
average monthly value for January-April 2022 (2.1% vs. 1.6%).

The increase in consumer prices for food products in January-April
2022 was 0.3 points higher than in the same period in 2021, and 12
points lower than in January-April 2020.

The annual CPI for food products in April 2022
was 0.2 points lower than in April 2021 and 5.7
points lower than in April 2020.
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CPI FORNON-

APRIL 2022 _ _
to the corresponding month of the previous year

112,0
111,0

3 E§3 &3 __ 109 0]_09’31 ’
1090 £ € € & "~ oy 108 8108 . -
' E3 &3 &3 &3 B3 &3 &8 ’ 108,2&5
&3 &3 &3 &3 B3 &3 &35 &8 107 8107 7 [ ]
108,0 E3 &3
&3 &3 &3 &3 E3 &3 €3 &3 o .- §3 E3
3 3 &3 &3 [ ] Eg &3 &3 3 E3 €3 &3
107,0 3 €3 &3 &3 E3 &3 &3 &3 3 €3 &3 &3
3 &3 &3 &3 E3 &3 &3 &3 3 E3 &3 &3
106,0 &8 &3 &8 @8 E8 &3 &5 &8 8 &3 &5 @8
S & & S & D S & & D
o‘)’b v*‘)lb ééo V" Oolb 000 o VQ‘ 000 v*‘)lb ééo ?"
DR W@ DR
2020 2021 2022

The comparison showed that the short-term CPI for non-food items
in April 2022 was 10 points higher than in April 2021 and 0.7 points
higher than in April 2020.

FOR INFORMATION: the monthly price increase in April 2022 was
the largest short-term increase since January 2020.

The increase in consumer prices for non-food products in January-
April 2022 was 14 points higher than in the corresponding period of

2021, and 11 points higher than in January-April 2020, becoming the
highest indicator for this period in the last three years.

Annual non-food CPI for April 2022 was 0.8 points

higher than April 2021 and 0.2 points lower than April
2020.
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CPI FOR PAID.SERVICESHIG

APRIL 2022 to the corresponding month
of the previous year
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A comparison of the short-term CPI for services for April of the last
three years showed that in April 2022 the indicated indicator was

equivalent to the indicator for April 2021, and 0.2 points higher than in
April 2020.

FOR INFORMATION: the increase in the short-term CPI for the
month for services in April 2022 was equivalent to the average monthly
value for January-April 2022 (0.5%).

The increase in consumer prices and tariffs for services in January-
April 2022 was 12 points lower than in the corresponding period last
year, and 0.2 points higher than in January-April 2020.

CPI for paid services in April 2022 in annual
terms was 2.1 points lower than in April 2021,
and 7.3 points lower than in April 2020.
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APRIL 2022 to the previous month

APRIL 2022

Total contribution +1.5 p.p.

0,8 7pp. 52,9%

0,49pp.

33,3%

015y .55

APRI12021

Total contribution+1,5p.p

1,2°p.

0,1%p.
0 1pp:

83,6%

0,2%

7 2%
APRI12020

Total contributiont17p.p.

1,3%0p.

81,8%

0,24pp.
007pp!

14,%%
4 1o

. Foodproducts

data on the contribution are rounded up to 0.01 p.p.

In April 2022, due to rising
prices for food products, the
consolidated CPI for the month

increased by 0.87 p.p.*, non-
food products - by 049 p.p.,
services - by 0.11p.p. Food

products accounted for 59.2% of
the total impact of observed
goods and services. The share
of non-food products was

33.3% services - 7.5%

FOR COMPARISON: in
April 2021 and 2020, the share
of the contribution of food
inflation to the growth of the
consolidated indicator for the
month exceeded the eighty
percent threshold. Food
products accounted for 83.6%
and 81.8%, respectively, of the
total increase in the short-term
composite CPI for April 2021
and 2020.

. Non-food products . Services

* here and below percentage points. When calculating the share of influence,

INFLATION IN THE CONSUMER ' SECHORIGEMBERERPUBINCOE UZBEKISTAN




APRIL 2022 by December of the previous year

APRIL 2022 The consolidated CPI for

Total contribution +4.4 p.p. April 2022 to December 2021
was formed under the
influence of rising prices for

food products (2.75 p.p.), non-
food products (123 p.p.) and
services (046 p.p.) Thus, the

share of food products
APRI2021 accounted for 61.9%, non-food

products - 27./% services -

104% of the total impact of
observed goods and services.

Contribution, p.p.

Share of
contribution, %

Total contribution +4.1 p.p.

Contribution, p.p. 2,60
FOR COMPARISON: in

April 2021, the contribution
of food inflation to the growth
of the consolidated CPI by
December 2020 was 0.15
APRII2020 points lower and amounted to
2.60 p.p. (share in the total
contribution 64.0%). A vyear
earlier, in April 2020, the
dominance of food inflation in
the growth of the consolidated
18,4 CPl by December 2019 was
more pronounced (3.28 p.p.
out of 4.5 p.p., or 72.7 %).

Share of 64,0

contribution, %

Total contribution +4.5 p.p.

Contribution, p.p. 3,28 0183 0,40

Share of 12,
contribution, %

. Food product
@ Non-food product

. Services

INFLATION IN THE CONSUMER'SECTORIGENHIERERUBNC OF UZBEKISTAN1 4



APRIL 2022

by April of the previous year

APRIL 2022

—
3,23

5,66p.p. 1,49)-0

Total con ton.+10.4 p.p.

ibutio

APRIR2021

5,760 2,93pp.

tributio

Total con ton.+10.7 p.p.

APRI2020

8,1Qs  3,29%,.  3,1%»

tributio

Total con tion.+14.5 p.p.

‘ Food product

. Non-food product
0 Services

INFLATION IN THE CONSUMER'SECHIORN®ENHIE

The structure of the
annual consolidated CPI for
April 2022 also clearly
showed the dominance of
food inflation. Due to the
increase in food prices, the
consolidated CPI in annual
terms for April 2022

increased by 5.66 pp,
which is 54.5% of the total
increase.

Non-food products
accounted for 3.23 p.p.
(31299, services - 149 p.p.
(143%.

FOR COMPARISON:
in April 2021 and 2020, the
contribution of food inflation
to the growth of the annual
CPI reached 5.76 p.p. and
8.10 p.p., respectively. At
the same time, its share in
the structure of the growth
of the composite indicator
was 54.0% and 55.8%,
respectively.



APRIL 2022

. Food and non-alcoholic drinks

Il. Aleoholic drinks, tobacco products

lll. Clothing and footwear

IV. Housing services, water, electricity,
gas and other fuels

V. Household items, home appliances
and ongoing home maintenance

VI. Healthcare

VIl. Transport

VIII. Information and communication

IX. Leisure, sports and culture

X. Educational Services

Xl. Restaurants and hotel services

Xll. Insurance and financial services

XIll. Household goods and services,
social protection and miscellaneous
goods and services

INFLATION IN THE CONSUMER'SECTORIGENHIERERUBNC OF UZBEKISTAN1 6
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CPJ BY.COICOP#0 CIIONS

BINCIORUZBEKISTAN, %

APRIL 2022 April to December of the previous year
I Food and non-alcoholic “ Alcoholic drinks, tobacco
drinks products
108,0 104,
N 1030 102,9
| | | |
2020 2021 2022 2020 2021 2022

IV Housing services, water,

” I Clothing and footwear ;S
electricity, gas and other fuels

1024 / 102,8 - 103,
101, 100,9 1T1’4
2020 2021 2022 2020 2021 2022
Household items, home
V appliances and ongoing home VI Healthcare
maintenance
104,3 104,8
104,1
2020 2021 2022 2020 2021 2022
VII Transport VI II Information and communication
102, P, 101, y==101,3
102,3 6/ '
1018 ‘ 10‘0’
2020 2021 2022 2020 2021 2022
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CPI BY:COICORP#20 NS
CIOFUZBEKISTAN, %

Continuation

APRIL 2022 April to December of the previous year
IX Leisure, sports and culture X Educational Services
106,8 103,0
1029 ™S
101,86 -~ 100, G 100,6
| | |
2020 2021 2022 2020 2021 2022
XI Restaurants and hotel XI |Insurance and financial services
services
106,0 6/ 101,4
104, Gm 1 1 100,
‘ ’ 104,6 100,17 ‘
2020 2021 2022 2020 2021 2022

X” Household goods and services,
social protection and

Among the sections of COICOP

miscellaneous goods and 2018 of the Republic of Uzbekistan
' in April 2022, section IX became the
104,07 104,3 undisputed leader in terms of p_rice

growth for the month. "Recreation,
103,1 sports and culture" (price increase by
| 3.8%9. The second in this rating was
2020 2021 2022 section I. i F o awd non-alcoholic

dr i fXl%o
Section Xl took the third position. "Restaurants and hotel services"
(199.

Compared to December 2021, prices increased more than others in

Section IX. i Re cr esgports and ¢ u | t (6.8%9,compared to April
2021, their most significant increase was noted in section XI.

"Restaurants and hotel services" (163%).

INFLATION IN THE CONSUMER'SECTIORIOENHERERUE OF UZBEKISTAN




CPI BY. COICOR 208_CiI"IONS

BINCIOFUZBEKISTAN, %

APRIL 2022

Food and non-alcoholic
drinks

Housing services, water,
electricity, gas and other
fuels

Educational
Services

X

Household goods and services,
social protection and
miscellaneous goods
nd services

Xl

® April 2021

INFLATION IN THE CONSUMER'SECTIORIOEN MR

Alcoholic drinks,
tobacco products

Household items, home
appliances and ongoing
home maintenance

communication
\}

by April of the previous year

Clothing
and footwear

Healthcare

Leisure, sports

Information and and culture

Insurance and financial
services

Restaurants and hotel
services

NOTE: The COICOP 2018 Rep of Uzh classifier
has beenintroducedinto the practice of calculating the
CPI since2021 For statistical purposesa retrospective
calculation of the CPI for 2020 was carried out in the
structure of COICOP 2018 Rep of Uzh CPI for April
2020 in annual terms (by April 2019 by sectionsand
groups of COICOP 2018 Rep of Uzb. was not formed
due to the lack of a comparisonbasein the contextof
sectionsandgroupsfor 2019

® April 2022

RERPUBNCOF UZBEKISTAN




APRIL 2022

CEREALS

103,6
102,8

|| 100,4 ||

2020 2021 2022
April

FISH AND OTHER
SEAFQOQD

102,4
101,9

II 101,9
2020 2021 2022
April

OIL AND FATS

121,6

101 8 | | 102 0

2020 2021 2022

April

CPl FOR SECIIO

MEAT PRODUCTS

101,9

100,8

|

2020 2021 2022

April

MILK, OTHER DAIRY
PRODUCTS AND EGGS

103,8

| | 101,7 1016

2020 2021 2022

April

FRUITS AND NUTS

107,1

102,6

| | 103,0

2020 2021 2022

April

INFLATION IN THE CONSUMER SECTORIGENHEREPU

In April 2022, the
leadership in monthly
price growth in this
section, as in the first
three months of the

year, belongs to
vegetable products,
which is largely due
to the seasonal
factor. Thus,
vegetables, tubers,
plantains and

legumes increased in
price by 3.6% in April
this year. Fruits and
nuts, on average,
over the same period
became more
expensive by 2.6%

In addition,
prices increased
significantly for grain
crops and cereals

(28% per month), oll
and fat products and
soft  drinks
each).

(2.0%

BINCOF UZBEKISTAN



CPRI FEORSECIIO

B

APRIL 2022

VEGETABLES, TUBERS,
PLANTAINS AND PULSES

105,8
104,6
103,6

2020 2021 2022
April

PREPARED FOOD AND
OTHER FOOD PRODUCTS

101,7
100,9

I | 100,6 | |
2020 2021 2022

April

to the previous month

SUGAR, PASTRY
AND DESSERTS

101,8 1024 4417

2020 2021 2022
April

SOFT DRINKS

102,0
101,2

100,7

2020 2021 2022
April

Continuation

Fish and other

seafood (19%),
sugar, confec-
tionery and

desserts, as well as
prepared foods and
other food products
(1”6 each), milk,
other dairy products
and eggs (16%.

FOR COMPARISON: in April 2021, in terms of monthly price growth
among the main groups of food and non-alcoholic beverages, oil and fat
products (21.6%) were leading by a significant margin, and in April 2020,

fruits and nuts (7.1%).

INFLATION IN THE CONSUMER SECIIORIOEN HERER

UBIHEC OF UZBEKISTAN



CPI FOR SECTION

|. cFOOD AND SOFT DRINKSe,%

APRIL 2022

CEREALS
2020 105,9
2021 101,2

2022 105,7

L

95,0 100,0 105,0 110,0

MILK, OTHER DAIRY
PRODUCTS AND EGGS

2020 104,9

2021 102,3
102,8

m

2022

95,0 100,0 1050 110,0

VEGETABLES,
TUBERS, PLANTAINS
AND PULSES

2020 117.6

2021 112,9

2022 | 122.8

il

105,0 110,0 115,0 120,0 125,0

SOFT DRINKS

2020 102,0

2021 102,3

"

2022 104,1

100,0101,0102,0103,0104,0105,0

INFLATION IN THE CONSUMER SECIORIGENHIERERUBINC O

MEAT PRODUCTS
2020 106,2
2021 102,5
2022 100,8
95,0 100,0 105,0 110,0
OIL AND FATS
2020 103.8
2021 126,8
2022 104,4

50,0 75,0 100,0 125,0 150,0

SUGAR, PASTRY
AND DESSERTS

2020 103,5

105,3
107,3

2021

2022

95,0 100,0 1050 110,0

April to December of the previous year

FISH AND OTHER
SEAFOOD
2020 105,4
2021 104,3
2022 104,8

95,0 100,0 105,0 110,0

FRUITS AND NUTS

2020 120,2
2021 110,8
2022 110,4

105,0 110,0 115,0 120,0 125,0

PREPARED FOQOD AND
OTHER FOOD PRODUCTS

2020 102,0
2021 102,8
2022 103,5

95,0 100,0 105,0 110,0

With a significant margin in terms of price
growth in January-April 2022, fruit and vegetable
products are in the lead. Thus, compared to the
end of last year, fruits and nuts increased in price

by 104% vegetables,
legumes - by 22.8%

tubers, plantains and




