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Inflation - this is, first of all, a steady increase in the general level

of prices for goods and services, despite the fact that some goods can

noticeably rise in price, others can become cheaper, and still others cannot

change in price at all. This is the most general interpretation, but inflation is

a complex and differently manifested socio-economic phenomenon.

Consequences of inflation manifest themselves both in the economic and

social spheres. At the same time, modern economists agree that both high

uncontrolled inflation and persistent deflation have their negative

consequences, and the priority areas of anti-inflationary policy should be to

ensure the indicator is within a certain target (target indicator), as well as

reducing inflationary expectations of the population and business.
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CONSOLIDATED CONSUMER PRICE INDEX (CPI) 

FOR THE REPUBLIC OF UZBEKISTAN, %

Consolidated CPI for January, %

2019      2020     2021     2022    2023 

101,49 100,59 101,00 100,87100,82

by January of the previous year

2019        2020      2021 2022    2023 

112,97 114,31 111,60 109,83 112,19

to the previous month

In January 2023,

the consolidated CPI

compared to the

previous month

amounted to 100,8 %.

In annual terms (by

January of the previous

year), this indicator

reached 112,2%.

An important key

indicator of inflation in

the consumer sector of

the country ïconsumer

price index (CPI), which

characterizes the

change in cost of a fixed

set of goods and

services with a constant

consumption pattern.



Composite CPI in selected countries* for 2022, %

December 2022 to December 2021

CPI in one form or another is calculated in most countries of the

world, including neighboring countries.

CPI calculation in our republic has been introduced since 1994 with

the technical assistance of the IMF.

The basis for compiling the CPI is the Methodological Provisions

for Organizing the Monitoring of Consumer Prices (Tariffs) for Goods

and Services and Calculating Consumer Price Indices (approved

in a new edition by State Committee on Statistics Resolution ˉ33

of September 27, 2022), which were developed taking into account the

recommendations of the consumer prices: Theories and practicesò

(IMF, OECD, Eurostat, UNECE, World Bank and ILO)

https://lib.stat.uz.
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AND IN SOME OTHER COUNTRIES, %
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* based on available data from official websites of national statistical services
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CPI FOR GOODS AND SERVICES FOR JANUARY, %
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In January 2023, the CPI for goods for the month amounted to 100,9

%, services ï100,7%. CPI for January 2023 to January 2022 for goods was

at the level of 113,3 %, services ï108,4%.

According to the approved methodology, price registration is carried out

monthly from the 10th to the 20th. The data collection is organized in such

a way that the price registration in this time period for each position is carried

out once, and the interval between registrations for adjacent periods is one

calendar month. The level of average prices is influenced by many factors,

including assortment and territorial shifts. When calculating the CPI, the

influence of these factors is excluded in order to identify only inflationary

factors.

The set of goods and services for monitoring price changes includes

510 items selected taking into account the socio-economic significance and

representativeness in the structure of household expenditures.
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CPI FOR MAIN GROUPS OF GOODS AND SERVICES 

FOR JANUARY, %

to the previous month

CPI for food products for the month amounted to 101.0%, non-food

products ï100,6 %, services ï100,7%.
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The entire set of goods and services for monitoring price changes,

consisting of 510 items, is divided into three large groups :

food products (170 titles),

non-food products (250 titles),

services (90 titles).

More than 10 thousand objects of trade and services are examined

monthly, more than 120 thousand price quotations are recorded.

CPI for food products by January 2022 amounted to 115,4 %,

non-food products ï110,9 %, services ï108,4%.
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to the previous month

CPI  EXCLUDING FRUIT AND VEGETABLE PRODUCTS

FOR JANUARY, %

CONSOLIDATED CPI
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53,4
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15,8

6,51

3,75

1,93

0,44
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to the previous month

In January 2023, the contribution

of price changes for food products to

the growth of the consolidated CPI for

the month amounted to 0,44 p.p. They

accounted for about 53,7 % of the total

impact of observed goods and services.

The share of the contribution of non-

food products amounted to

26,8 % of the total impact (contribution

+0,22 p.p.). The contribution of price

changes for services was the smallest

among the three main groups and

reached 0,16p.p. (19,5 %).

The consolidated CPI in annual

terms for January 2023 was formed

under the influence of price changes for

food products (contribution +6,51 p.p.),

non-food products (+3,75 p.p.) and

services (+1,93 p.p.). These contributions

were in the ratio of 53,4 %, 30,8 %and

15,8 %.
FOOD PRODUCTS 

NON-FOOD PRODUCTS

SERVICES

STRUCTURE OF THE CONTRIBUTION OF PRICE CHANGES

FOR THE MAIN GROUPS OF GOODS AND SERVICES 

TO THE GROWTH OF THE COMPOSITE CPI FOR JANUARY 2023

53,7

26,8

19,5

The calculation of the CPI is based

on the following two data sources:

1) data on the structure

of household expenditures that serve as

the basis for the formation of specific

weights (data from sample surveys

of households);

2) information on changes in prices

for a selective range of territories, objects

of trade and services, representative

goods.

Thus, the share and contribution

of each position (section, group, specific

product or service) to the change in the

summary indicator is estimated taking

into account price changes and the share

of the position in the cost structure.

Contribution, 

p.p.
Share in total 

contribution, %

by January 2022

JANUARY 2023 

Contribution, 

p.p.

Share in total 

contribution, %

+0,82 p.p.

+12,19 p.p.

CONSUMER PRICE INDEX IN THE REPUBLIC OF UZBEKISTAN



Name 2020* 2021 2022 2023 

I. Food and non-

alcoholic drinks
101,1 101,3 101,3 101,1

II. Alcoholic drinks, 

tobacco products
100,0 100,6 100,8 100,3

III. Clothing and 

footwear
100,3 100,4 100,9 100,9

IV. Housing services, 

water, electricity, 

gas and other fuels
100,0 102,3 100,3 100,2

January to previous month

CPI BY COICOP SECTIONS  

OF THE REPUBLIC OF UZBEKISTAN 2018, %

As part of the execution of paragraph 36 of the "Roadmap" for

the implementation of the National Strategy for the Development

of Statistics of the Republic of Uzbekistan in 2020-2025, approved by

the Decree of the President of the Republic of Uzbekistan ˉPD-4796

dated August 3, 2020 "On measures to further improve and

develop the national system of statistics Republic of Uzbekistanò,

since January 2021, the State Committee on Statistics was the first

among the CIS countries to completely switch to the formation of the

CPI based on the Classification of Individual Consumption According

to Purpose (COICOP) 2018, which is based on the UN international

standard - Classification of Individual Consumption According to

Purpose (COICOP) 2018.

The classifier of individual consumption for the purposes 2018 of

the Republic of Uzbekistan (hereinafter COICOP 2018 Republic

of Uzbekistan) was developed in accordance with the Action Plan for

the approval and implementation of improved methods based on the

study of the recommendations of international organizations on topical

issues of statistical analysis in the sectors of the economy and the

social sphere for 2019.

* For statistical purposes, price indices for 2020 have been recalculated based 

on the COICOP 2018 Republic of Uzbekistan structure.
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January to the previous month

CPI BY COICOP 2018 SECTIONS  

OF THE REPUBLIC OF UZBEKISTAN, %

Name 2020 2021 2022 2023 

V. Household items, 

home appliances 

and ongoing home 

maintenance

100,3 100,5 100,8 100,6

VI. Healthcare 100,3 100,8 101,2 101,0

VII. Transport 100,2 100,5 99,6 100,7

VIII. Information and 

communication
100,1 100,1 100,2 100,1

IX. Leisure, sports and 

culture
100,7 100,5 101,5 101,1

X. Educational Services 100,1 100,1 100,2 100,2

XI. Restaurants and 

hotel services
101,3 101,5 102,3 101,0

XII. Insurance and 

financial services
100,0 100,0 100,0 100,1

XIII.Household goods 

and services, other 

goods and services
100,5 100,6 100,8 100,8

In January 2023, short-term monthly CPI was lower than in January

2022 for all major sections except for sections VII. "Transport" (100.7% vs.

99.6%) and XII. "Insurance and financial services" (100.1% vs. 100.0%). CPI

in sections III. Clothing and Footwear, X. Educational Services, and XIII.

"Household goods and services, other goods and services" in January 2023

and 2022 were equivalent.
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