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INFLATION IN THE CONSUMER SECTOR
ITHE REPUBLIC OF UZBEKISTAN

Consolidated consumer price index (CPI) for
the Republic of Uzbekistan for September 2021,%
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In September 2021, goods
and services in the consumer
market increased on average by

AVERAGE MONTHLY GROWTH
FOR JANUARY-SEPTEMBER, %

1.1%.
1’1 1’0 . . . .
10 ’\ Smge the beglnnl.ng o.f this
year, the increase in prices in the
0.9 07 consumer sector amounted to
0.8 v 5.9% with an average monthly
0,7 k 0,6 value of 0.6%.
0,6 ’\ In annual terms, the CPI
0,5 growth reached 10.8%.

2019 2020 2021

FOR COMPARISON: in September 2020, goods and services
on average per month increased by 1.4%, in September 2019 - by 1.3%.
In the first nine months of 2020, the consolidated CPI grew by 6.3% with
an average monthly value of 0.7%, in the same period of 2019 - 9.7%
with an average monthly value of 1.0%. The annual consolidated CPI
in September 2020 reached 11.7%, in September 2019 - 16.0%.
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INFLATION IN THE CONSUMER SECTOR
OF ITHE REPUBLIC OF UZBEKISTAN

September 2021

N\ Consolidated CPI for the Republic of Uzbekistan,%

by December of the previous year
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The short-term consolidated CPI in September 2021 was 0.3 points
lower than in September 2020 and 0.2 points lower than in September
2019.

The consolidated CPI in annual terms (to the corresponding month of
the previous year) for September 2021 was, respectively, 0.9 and 5.2
points lower than in September 2020 and 2019.

The level of this indicator for January-September 2021 (compared to
December of the previous year) was 0.4 points lower than in January-
September 2020, and 3.8 points lower than the same indicator for
January-September 20109.
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September 2021

CPI for the Republic of Uzbekistan for the main

groups of goods and services for September 2021,%

to the previous month
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FOR COMPARISON:
September 2019 The leaders in the growth of

B | 1014 prices and tariffs per month in
_— 100,9 September 2021 were paid

services to the population, which
| 102,0 on average rose by 1.5%. Food
September 2020 products for the same period

B 1022 added in price by 1.2%, non-food
|

roducts - by 0.7%.
1010 P YR
In September 2020, of the

100,5 three main groups, the leader in
September 2021 the growth of prices and tariffs was
-— 101,2 food (2.2%), and in September
- i i V)
- 100,7 2019 - paid services (2.0%).
| 101,5
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September 2021

Annual CPIl in the Republic of Uzbekistan
for the main groups of goods and services
for September 2021,%

FOOD PRODUCTS NON-FOOD PRODUCTS SERVICES
FOR COMPARISON:
In general, in the first nine September 2019

months of 2021, food products

. 1054
(6.7%) hold the lead in price growth.

Non-food products for the specified _ 108,8

period became more expensive by | L 113,77
4.9%, services - by 6.1%.

In September 2020, of the
three main groups, food products
were also the leader in price growth

September 2020

. 1075
B 106,0

since the beginning of the year | 104,5
(7.5%), while in September 2019 September 2021
the leading position was occupied - 106,7
by services (13.7%).
] 104,9
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September 2021

CPI in the Republic of Uzbekistan for the main
groups of goods and services
for September 2021,%
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In annual terms, food products in September 2021 rose by 14.4%,
becoming the leader in price growth among the three main groups. Since
September 2020, non-food products have increased in price by 7.7%,
services - by 8.7%.

In September last year, of the three main groups, the leadership in
terms of price growth in annual terms also belonged to food products
(17.7%), and in September 2019 - to services (19.5%).

The State Committee of the Republic of Uzbekistan on Statistics




INFLATION IN THE CONSUMER SECTOR
OF ITHE REPUBLIC OF UZBEKISTAN

September 2021

mcontribution of price changes for the main groups of
p~“goods and services to the growth of the consolidated
CPI in the Republic of Uzbekistan, p.p.*

to the previous month
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In September 2021, due to the rise in prices for food products, the
consolidated CPI for the month increased by 0.5 p.p., for non-food
products - by 0.2 p.p. The growth in tariffs for services added another 0.4
p.p. to the consolidated indicator.

FOR COMPARISON: the impact of
06 03 04 food price increases on the short-term
composite indicator was more pronounced
in  September 2020 and 2019 and
amounted to 0.9 p.p., respectively. and
0.6 p.p.

Inflationary pressure from the side of
growth in prices for non-food products in
September 2020 was 0.4 p.p., in
September 2019 - 0.3 p.p.

05 02 04 Due to the increase in prices and
tariffs for services, the short-term
consolidated CPI for September 2020
increased by 0.1 p.p., in September 2019
- by 0.4 p.p.

September
2019

0,9 04 0,1

September
2020

September
2021

* hereinafter percentage points.
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OF ITHE REPUBLIC OF UZBEKISTAN

September 2021

iontribution of price changes for the main groups of
Y~ 'goods and services to the growth of the consolidated
CPl in the Republic of Uzbekistan

to the corresponding month of the previous year
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The dominant influence of price changes on food products was also
manifested in the structure of the consolidated CPI in annual terms for
September 2021. The increase in their prices increased this indicator by
6.1 p.p. (over 56% of the total impact of goods and services). At the
same time, compared to last month, there was a decrease in the
contribution of both food and non-food products (respectively by 0.4 and
0.1 p.p.) and an increase in the impact of services (by 0.2 p.p.).

Note: when calculating the share of influence, the data on the contribution were rounded
to 0.01 p.p.
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OF ITHE REPUBLIC OF UZBEKISTAN

~«ontribution of price changes for the main groups of
goods and services to the growth of the consolidated
CPI in the Republic of Uzbekistan

to December of the previous year
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The share of the contribution of the growth in food prices in the total
increase in the consolidated CPI in January-September of this year
reached 47.5% of the total increase in the consolidated CPI (against
47.9% in August this year). Non-food products accounted for 28.6%,
services - 24.1% of the total contribution of all goods and services covered
by price monitoring.

Note: when calculating the share of influence, the data on the contribution were rounded to 0.01 p
Month numbers are indicated in Roman numerals.

The State Committee of the Republic of Uzbekistan on Statistics
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CPI in the Republic of Uzbekistan
for food products,%

to the previous month
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INFLATION IN THE CONSUMER SECTOR
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CPI in the Republic of Uzbekistan
for food products,%

to December of the previous year
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AVERAGE MONTHLY GROWTH

The increase in the CPI for food FOR JANUARY- SEPTEMBER, %

products in September this year for
the month was 1.2%. This is 1 point
lower than in September 2020 and

1,0
0.2 points lower than in September ‘
2019. \ 0,8
0\-\_(
\‘\.

The growth in the annual CPI in
this group in September 2021 was at
the level of 14.4%. This s,

respectively, 3.3 and 3.1 points lower 0,7
than the same indicator for September
2020 and 20109. 2019 2020 2021

In general, in the first nine months of 2021, food prices increased by
6.7%, which is 0.8 points lower than in the corresponding period of 2020,
and 1.7 points lower than in January-September 2019.

The State Committee of the Republic of Uzbekistan on Statistics
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CPI in the Republic of Uzbekistan
for non-food products,%
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CPI for the Republic of Uzbekistan
for non-food products,%

to December of the previous year
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The increase in the CPI for September last year, and 3.9
non-food products in September points lower than in the same
this year amounted to 0.7% over  period in 2019.
the month. This is 0.3 and 0.2
points lower than the same
indicator, respectively, in
September 2020 and 2019. FO'; ‘;ANUARY' SEPTEMBER, %

The growth in the annual CPI ’\
in this group in September 2021 ‘
reached 7.7%, which is 0.5 points
lower than in September last year,

AVERAGE MONTHLY GROWTH

and 4.4 points lower than in 0,6
September 20109. \'-._v
0,5
Compared to December 2020, \ \
non-food products became more ‘
expensive by 4.9%, which is 1.1
points lower than in January- 2019 2020 2021
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CPI for the Republic of Uzbekistan
for paid services to the population,%

to the previous month
106

105

104

103 ——'-[
102,0
0 1014 1015
1008 100,7 o
™ 100,8 | ' ()
1ot 00,4 U 1005 1002
1003 N
® 100,8
100 006
. 1003 1003%° 140, 1004 1002 1002
A QS DN @S OO ESBD E N S
O‘b\)%’b‘?gé)o?}@o(&\v 00\,'%,0&?&@)050906\0
A &Y :ff W Zt"@
2019 2020 2021

to the corresponding month of the previous year

120 T4 1195 I

118

118,6 115,1
116 1141
114
1148
112
113,3112 ] 127 108,
110 ! 1088 108,6
08,1 é
108
1082 1083083
106 ! ' 107.8 107,6
104
38 S DS O SS S8 S DSOS S &8
P P ¥ WY P RS SIS N F PR
500‘(‘50‘ N V;Q@& SooQéé N i@Q@& 5’&6& ¥
2019 2020

The State Committee of the Republic of Uzbekistan on Statistics




INFLATION IN THE CONSUMER SECTOR
OF ITHE REPUBLIC OF UZBEKISTAN

CPI for the Republic of Uzbekistan
for paid services to the population,%

to December of the previous year
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The increase in the CPI for 7.6 points lower than in the same
services in September this year period in 2019.
amounted to 1.5% over the month.

This is 1.0 points higher than last AVERAGE MONTHLY GROWTH
September, and 0.5 points lower FOR JANUARY-SEPTEMBER, %
than the same figure for September

2019. ‘\1-4

The growth in the annual CPI
in this group in September 2021
reached 8.7%, which is 2.8 points
lower than in September last year ‘\
and 10.8 points lower than in ‘y
September 2019.

Compared to December 2020,
paid services to the population
have become more expensive by
6.1%. This is 1.6 points higher than
in January-September 2020, and

0,5

2019 2020 2021
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INFLATION IN THE CONSUMER SECTOR
OF ITHE REPUBLIC OF UZBEKISTAN

September 2021

CPI by section COICOP 2018
of Republic of Uzbekistan for September 2021,%

by by
December September
2020 2020

by August

Name 2021

I. Food and non-alcoholic 1012 106,6 114.,5

drinks

Il. Alcohelic drinks, tobacco

ll. Clothes and footwear 100,5 102,6 106,1

IV. Housing services, water,
electricity, gas and other fuels 100,4 104,1 m

V. Household items, appliances 100,9 105,4 107,9
and routine home maintenance

VII. Transport 101,1 108,0 112,0

VIII. Information and

IX. Leisure, sports and culture 102,6 107,2 110,0

XI. Restaurants and hotel 101,6 109,1 115,2

services

XIl. Insurance and financial

Xlll. Household goods and
services, social protection and 1017 107.8 1112

miscellaneous goods and
services

The State Committee of the Republic of Uzbekistan on Statistics




INFLATION IN THE CONSUMER SECTOR
OF ITHE REPUBLIC OF UZBEKISTAN

CPI for the Republic of Uzbekistan for section |.
“Food and non-alcoholic drinks” for September 2021,%

to the previous month
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! P . procu =O=Meat products =O=Fish and other seafood
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=0=0Qils and fats =O=Fruits and nuts
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100,9 100,7 ‘ the month numbers
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INFLATION IN THE CONSUMER SECTOR
OF ITHE REPUBLIC OF UZBEKISTAN

September 2021

CPI for the Republic of Uzbekistan for section |.

“Food and non-alcoholic drinks” for September 2021,%

Cereals and cereals Meat and meat Fish and other
products products seafood

104,8 9 110,9

102,4( , ( 107;
Milk, other dairy products Oils and fats Fruits and nuts
and eggs

116,6
102,4

110,4 142,9 oy
102 @,;% :b 1236 &1 4

Vegetables, tubers, plantains  Sugar, confectionery Prepared food products

and legumes and desserts and other food products
125,9 116,0 106,8
ﬂ@@g@ 108,68 s 104,465 0
A . B ,\ .
Soft drinks Of the main product groups, the top three in
terms of price growth for the three quarters of 2021
108,5 | included fat and oil products (1.2 times), meat

products (9.5%), as well as sugar, confectionery

ﬂ@@g?\ : and desserts (8.6%).

L5 ' In annual terms, fat and oil products (1.4
times), vegetables, tubers, plantains and legumes

— (25.9%), fruits and nuts (16.6%), sugar,
by December 2020 confectionery and desserts (16.0 %).

O by September 2020

The State Committee of the Republic of Uzbekistan on Statistics
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ITHE REPUBLIC OF UZBEKISTAN

CPI for the Republic of Uzbekistan
for selected food products,%

Rice and rice plate Wheat flour
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to the previous month
100,8

101 1005 100,4 1004 104 —e—Beef with bones 1032
101 : 100130010 103 —e—=Mutton / 018
99,9 ’
100 /16007@4 102 o1 1018
100 99,9 s 1000999 qo1 1004 1001 1008 871022 1018
99,8 ’ ’ 101,1
100,9 :
% J 100 1005 N (10041008 1004
99 —e=Rice and rice cuts 99 ’
98 B —e=\Wheat flour 98
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ITHE REPUBLIC OF UZBEKISTAN

CPI for the Republic of Uzbekistan
for selected food products,%

Raw, fresh milk

SEPTEMBER B 108 .2 I 1014

_ 3
2019 A . 1265

SEPTEMBER NN 106,5
2020

SEPTEMBER NN 1024

2021 & 104,6

Sunflower oil Cottonseed oil

B 101,2
SEPTEMBER 103.9

2019 NN 1058

SEPTEMBER!m?l-fi )
2020 1133

SEPTEMBER I 1009
2021

& by August 2021

to the previous month

103, —e=Sunflower oil
102,4 .
104 101,6 1014 @ 1005 lgg —e=Cottonseed oil
102 , 1007
~ 99,9 130 \
190 1006 1011 125
98 100 , 120
115
96 98,4 05 110
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INFLATION IN THE CONSUMER SECTOR
OF THE RERPUBL |C OF UZBEKISTAN

CPI for the Republic of Uzbekistan
for selected food products,%

SEPTEMBER BN 101,3 I 104,5
2019 1127 108,9
I 1175 I 110,4
SEPTEMBER N 101,6 I 100,7 i
2020 1093 1054 4
I 1149 I 112,7 : 3 /
SEPTEMBER NN 1004 I 100,4 =
2021 105,9 | 116.0
I 110,9 I 1332
@ by August 2021 by December 2020 & by September 2020

CPI dynamics for January-

September 2021, %

In August 2021, among
to the previous month the main foodstuffs (excluding
fruit and vegetable products),
prices for the month increased
most significantly for poultry
meat (1.9-2.8%), eggs (2.4%),
beef and mutton (1.8% ).

106
105
104

0o 8@ —. 1005 1004
100 101.2 10L1 1&"\3 Along with this, rice of all
© 100 0100,4 100,4100,4 .
99 , sorts and rice chaff on average
NN ) X X
0&6 &,@@o & 5&*@;@ & per month became cheaper
¥ \*%és@‘ by 0.1%.
=o=Butter =eo=CGranulated sugar

In relation to December 2020, leading positions in price growth
continue to be held by vegetable oil (1.3 times), granulated sugar (16.0%),
refined sugar (13.2%), chicken drumsticks and legs (13.0% ). A decrease in
prices was recorded for eggs (-13.2%), as well as rice and rice cuts
(-1.2%).

In annual terms, inflationary processes were most clearly manifested jp
the growth of prices for cottonseed and sunflower oil, which, resp iv'eky,n
became more expensive by 1.6 and 1.5 times \a\gﬁ

hoh |

The State Committee of the Republic of Uzbekistan on Statistics



INFLATION IN THE CONSUMER SECTOR
ITHE REPUBLIC OF UZBEKISTAN

CPI for the Republic of Uzbekistan for certain types
of fruit and vegetable products for September 2021,%

LIMONS MANDARINS BANANAS

_.‘,“\
H 1

%

WHITE
CABBAGE

@® by August 2021 ® by December 2020 @ by September 2020

Of the fruit and vegetable products, the most significant growth in just
a month was for cabbage (28.8%), radish (16.3%), onions (16.2%), eggplants
(15.1%), tomatoes (14.0%) and cucumbers (12.4%). The most noticeable price
decline was recorded for grapes (-9.3%), carrots (-8.0%), pomegranates and
apples (-5.3%).

In terms of price increases both from the beginning of the year and in annual
terms, carrots are leading by a significant margin (2.5 times since the beginning of
the year and 2.3 times by September 2020), and in terms of their decline -
Bulgarian pepper (-75.5 % from the beginning of the year and -23.99
by September 2020).

The State Committee of the Republic of Uzbekistan on Statistics




INFLATION IN THE CONSUMER SECTOR
OF THE REPUBLIC OF UZBEKISTAN

September 2021

SS80. Contribution to the increase (decrease) in the consolidated
CPI for the Republic of Uzbekistan of price changes for the

main groups of food products and non-alcoholic beverages
in September 2021, p.p. *

to the previous month

-0,06 0,16 0,06 0,17 0,01
0,04 0,01 0,02 0,02 0,03
THE TOTAL CONTRIBUTION +0,46 P.P.

. Fruits and nuts (-0,06 p.p.)

(' Oil and fats (+0.02 p.p.)

Grain crops and cereals

{_ Vegetables, tubers, plantains
(+0,04 p.p.)

and legumes (+0.17 p.p.)

) Sugar, confectionery

Meat products(+0,16 p.p.
. P ( P-p-) and desserts (+0.02 p.p.)

. Fish and other seafood
(+0,01 p.p.)

Milk, other dairy products
‘. and eggs(+0,06 p.p.)

Ready-made food products
and other food products (+0.01 p.p.)

' Soft drinks (+0.03 p.p.)

* when calculating, the data is rounded to 0.01 p.p..

In September this year, for the
short-term CPI, the main inflationary
factor in Section | “Food and non-
alcoholic drinks” was the rise in
prices in the groups “Vegetables,
tubers, plantains and legumes” and
“‘Meat products”. The increase in
prices for the month in these groups,
respectively, amounted to 3.8% and
1.8%, which was reflected in the
increase in the consolidated CPI by
a total of 0.33 percentage points.

The State Committee of the Republic of Uzbekistan on Statistics

An increase in prices for milk,
other dairy products and eggs by
1.6% led to an increase in the
consolidated CPI for the month by
another 0.06 percentage points.

The restraining factor was the
decline in prices for fruits and nuts,
which, on average, became cheaper
by 1.5%, allowing the aggregate
indicator to fall by 0.06 percentage
points.
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S5 Contribution to the increase (decrease) in the consolidated
CPI for the Republic of Uzbekistan of price changes for the

main groups of food products and non-alcoholic beverages
in September 2021, p.p. *

to December of the previous year
2346 7,

0,87 6,89-5 ‘\“’\

1010 )
0,70 (

W 018, 58 ’k v

0,25

\__/

26,6 23

Total contribution Impact of price increases on food and non-
+ 2,63 p.p. alcoholic beverages = 100 %

@ Grain crops and cereal products Fruits and nuts (+0,10 p.p., 3,8 %) @
(+0,29 p.p., 7,2 %)

® Vegetables, tubers, plantains and
Meat products (+0,87 p.p., 33,1 %) legumes (+0,18 p.p., 6,8 %)

@ Fish and other seafood
(+0,06 p.p., 2,3 %)

P~ Milk, other dairy products and eggs
(+0,10 p.p., 3,8 %)

Sugar, confectionery g
and desserts (+0.25 p.p., 9.5%)

Prepared food products and other food @
products (+0,06 p.p., 2,3 %)

© Oil and fats (+0,70 p.p., 26,6 %) Soft drinks g
(+0,12 p.p., 4,6 %)

* data for groups are rounded to 0.01 p.p.

The most significant contribution to the growth of the consolidated CPI
for January-September 2021 from the main groups of food and non-alcoholic
beverages was made by price changes for meat and fat and oil products. In
total, due to the increase in prices for meat, oil and fats, the consolidated
CPI since the beginning of the year has increased by 1.57 percentage
points, which is 59.7% of the total contribution of food and non-alcoholic
beverages and about 26.5% of the total increase in the consolidated CPI.

The State Committee of the Republic of Uzbekistan on Statistics
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"l,‘ CPI for the Republic of Uzbekistan under section .

’ 'Icoholic drinks, tobacco products" for September 2021,%
= _ —

»
Alcoholic beverages Tobacco products
115,0 115,0 113.6
110,1 ’ 110,5
110,0 107,0 110,0
1050  101,8 1050 100,4
100,0 100,0
95,0 - 95,0 -
by August by by by August by by
2021 December September 2021 December September
2020 2020 2020 2020

CPI dynamics for January-September 2021, %

to the previous month

Alcoholic beverages Tobacco products
102,0 101,8 106,0 104.9
101,5 105,0
! 01,3 104,0

101,0200,8 100.9 103,0

100,5
100,0

&‘\dc‘ﬁ‘{\\@\\&\\\é‘z‘
RGN GRS N S R P
3@0 < éo& A\ > ) V\;‘;Q\'z& 300 O
In September of this year, alcoholic beverages became more expensive

by 1.8% over the month, including alcoholic beverages and liqueurs - by
2.1%, wine - by 1.9%, beer - by 0.5%. Tobacco products also rose in price by

0.4% during this period.

By the level of December 2020, alcoholic beverages increased in price by
7.0%, including spirits and liqueurs - by 7.8%, wine - by 5.5%, beer - by 4.8%.
Over the same period, tobacco products have become more expensive by
10.5%.

In annual terms, alcoholic beverages rose in price by an average of
10.1%, tobacco products - by 13.6%. Alcoholic drinks and liqueurs, compared
to September 2020, have become more expensive by 12.0%, wine - by 7.2%,
beer - by 6.0%.

The State Committee of the Republic of Uzbekistan on Statistics
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INFLATION IN THE CONSUMER SECTOR
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" P for the Republic of Uzbekistan under section IlI.

"Clothes and footwear" for September 2021,%

Clothes
102,7
100,5
by August by
2021

2020

106,3

110,0
105,0

100,0

95,0
by

December September

2020

Footwear
102.4 105,4
100,5 :
by August by by
2021 December September
2020 2020

CPI dynamics for January-September 2021, %

100,6
100,5
100,4
100,3
100,2
100,1
100,0

to the previous month

Clothes
0,4

100,4 100.3

100,

100,3 100,2

100,2

100,5
100,4
100,3
100,2
100,1
100,0

100,5

100,2

vV VvV VI VIl VIII IX

Footwear 1005

0,5

100,3

100,1

oo v oVveE VI VIE X

Note: Roman numerals indicate the month numbers.

@ by August 2021

1120 106,0 106,2
109,0
1060 102,5 102,
1030 10 10
100,0
97.0 Materials for the Quterwear

manufacture of clothing

The State Committee of the Republic of Uzbekistan on Statistics

by December 2020

@ by September 2020

111,3 114,6
1055 106.7 1052 1071
102,3 102,3
100 10 10
Other items of Cleaning, mending,  Boots, Shoe cleaning,
clothing and tailoring and shoes repair and rental
accessories rental of clothes  and other
footwear




INFLATION IN THE CONSUMER SECTOR

OF THE REPUBLIC OF UZBEKISTAN

September 2021

CPI for the Republic of Uzbekistan under section IV.
“Housing services, water, electricity, gas and other fuels”

for September 2021,%

Actual rent for housing * - @ 8 1020
'___J 104,3

‘..120,9 1omh
106,3

A Maintenance, repair and security of
residential premises

o Water supply and other services  gue 2w 100 o 132,3
related to housing maintenance :
i | 144,0
Electrioci )as and other fuels 100,
o 287 168

* observation has been conducted since 2021

& by August 2021

In  September 2021, monthly
rentals for residential premises

by December 2020 @ by September 2020

Since the beginning of the year,
housing maintenance and repair

increased by 2.0%, which is the highest
value for the past three quarters. At the
same time, prices and tariffs for the
main types of utilities remained at the
level of the previous month.

Over the month, materials for
maintenance and repair of housing
increased by 0.7%, the services of
locksmiths, plumbers, electricians and
painters - by 1.6%.

services, as well as the materials used
for this, have become respectively more
expensive by 6.3% and 4.7%
(12.5% and 4.6% by September 2020),
rent housing increased by 4.3%, for
cold water supply and sewerage - 1.6
times (1.9 times), for collection and
disposal of garbage - by 3.7% (3.7%),
maintenance in apartment buildings - by
1.8% (1.9%).

Dynamics for January-September 2021,% to the previous month

103,0 102,0 131’3 101,0 1011 100.7 100.9
1020 100,5 100,5 100,7 1005 i 00:3
101,0 100,0 100,3 100.0
100.0 '~ 100,4 100,3 100,3
' 100,2 99.5 100,0

99,0 o 100,1 99,0

L0 VoV VI VI VI IX LW VoV VI VI VI IX
135,0 130,6 135,0
1150 100,0100.7 1000 1005 1159 100,0
95,0 950

0

75,0 75,0

| i1l
Note: Roman numerals indicate the month numbers.

vV VvV VI Vil VIII IX I v VvV Vi
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CPI for the Republic of Uzbekistan for section V.
“Household items, household appliances and current housing

maintenance” for September 2021,%

In this section, the top three leaders in price
growth for the month in September 2021 included
services for sewing textiles used in households
FURNITURE. HOUSEHOLD (2.7%), repairing and installing household
ITEMS AND PILE CARPETS appliances (1.8%), washing and cleaning carpets
and carpet products (1.7%).

In general, for the three quarters of 2021, the
first in terms of price growth belongs to disinfection
and pest control services (15.2%), and in annual
terms - to the services of washing and cleaning

TEXTILES USED 0
IN THE HOUSEHOLD carpets and rugs (15.5%).

Dynamics for January-September 2021,
% compared to the previous month

102,0
HOUSEHOLD
APPLIANCES 101,5 101,2
101,0 100,8
v 100,7
10051004 ._ 004 1004 71007
) 100,4
GLASSWARE, CUTLERY 100,3 1005 1004 M

AND HOUSEHOLD UTENSILS . > "':_- -
| Il 1] \ \% Vi VI VIl IX

101,2 101,1

3 100,9
100,8 100,8  100,7 »
\ 10%00 9

1005 100 200057100, ﬁ\tro 0.7

100%,, 1

1009 1008

TOOLS AND DEVICES USED "\ 1006
IN HOUSEHOLD AND GARDEN 100 6

100,4 - L] "~ 5
1003 g7 100, T
P 100 4 100 4 1oo 3 100
100,3 100,3 100,3
100,0
I 1 M WY, \Y VI Vil Wil IX
GOODS AND SERVICES USED IN Note: Roman numerals indicate the month numbers.
CONNECTION WITH HOUSEHOLD

MANAGEMENT
<& by August 2021 by December 2020 ¢ by September 2020
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CPI for the Republic of Uzbekistan under section VI.

"Healthcare" for September 2021,%

Out of the main observed groups of goods
and services in the healthcare sector,
in September 2021, dental services became
more expensive by 1.3%, inpatient treatment
and rehabilitation services - by 1.2%, services
for diagnostic imaging and medical
laboratories, as well as ancillary products - by
1.0% medicines and medical products - by
0.6% on average.

Diagnostic imaging and medical
laboratory services became the leaders in
price growth both from the beginning of the
year (9.5%) and in relation to September 2020
(13.9%).

-

OUTPATIENT TREATMENT

SERVICES
Dynamics for January-September 2021,

% compared to the previous month
1014 101,3

101,2 101,0
1010 N 100,8 g
1008 100,6 1007 100,6 100,6
X © 1004 |
1006 # Xe i " 100,540
O
STATIONARY TREATMENT " lOO,E\ 1008 00,6 100N o
SERVICES | el 100 100,31003
| 1l , 1] \Y \% VI’ ViI Vil IX
1045 1034
103,5
1025 1022
1015
, 101,0 101,2
101,5 102,4 00,6 101,0 00.4 100,4
1005 101,0 =ﬁ/§
101,0 *©100,8 101,0
. 9,5 100,1 1000 1000 100
OTHER HEALTH SERV'CES | 1l 1] \Y) \% \Y| Vil VIl IX

Note: Roman numerals indicate the month numbers.

<& by August 2021 by December 2020 @ by September 2020
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P "Transport" for September 2021,%

4 by September 2020

<& by August 2021 by December 2020

118,8

107.1 110,2

101,1 "
PURCHASE OPERATION S PASSENGER ® coops
VEHICLES SERVICES SERVICES
103,0 Dynamics for January-September 2021,
(005 % compared to the previous month #1028 1025
102,0 101,6 101,8
101,5 o y
< 101,4 :
101,5 1010 100 & ~ %1015
1010 1006 o 100,7 7 g et 09 100,6 100,7
100,5 i 427100, 7 a8 100,3
' 100,éf F— 1Eo e 02”1006 1002 | "
100,0 100, 2 (@@ 100'2\-@ : —
100,0 100,1 4 q000 1001 100,1 100,1 1001
99,5 99,8 99,8
January February March April May June July August September
In  September 2021, the key as other services related to transport

inflationary factor in the Transport
section was the rise in prices for fuel
and lubricants, which rose 1.6% over
the month. At the same time, gasoline
increased in price by 1.1% over the
month, propane - by  6.9%.
Maintenance and repair of personal
vehicles for the same period became
more expensive by 2.0%, courier
services and services for the delivery of
parcels - by 7.8%, transportation
(moving) and storage services, as well

The State Committee of the Republic of Uzbekistan on Statistics

funds - on average by 1.2%.

Since the beginning of 2021, the
most pronounced growth in prices was
for gasoline (28.2%) and propane
(27.3%), as well as for maintenance
and repair services for personal
vehicles (11.0%).

In annual terms, inflationary
processes were most pronounced in the
growth of prices for gasoline and
propane (1.4 times).
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CPI for the Republic of Uzbekistan under Section VIII.
“Information and communication” for September 2021,%

INFORMATION INFORMATION
AND COMMUNICATION O AND COMMUNICATION .
EQUIPMENT SERVICES
4 by August 2021 by December 2020 4 by September 2020

Dynamics for January-September 2021,
% compared to the previous month

100,8
100,6 _
100,3/
100,4 ;
(/ |
10021 00,0 1001 100,0 100,0  100,0 100,0 100,1
’ 100,2
100,0
January February  March April May June July August September

In September this year, the leaders in price growth were again services
for the repair of information and communication equipment (3.3% per month).
Over the same period, equipment for receiving, recording and reproducing
sound and images has on average become more expensive by 1.4%,
complex telecommunications services - by 0.9%, fixed and mobile telephone
equipment - within 0.3-0.9%.

By a significant margin, in terms of price increases both in general for the
first three quarters of 2021 and in relation to September 2020, services for the
repair of information and communication equipment are leading (11.3% and
17.8%, respectively), as well as equipment for receiving, recording and
reproducing sound and images (9.8% and 11.8%, respectively).

The State Committee of the Republic of Uzbekistan on Statistics
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CPI for the Republic of Uzbekistan under section IX.

“Recreation, sports and culture” for September 2021,%

SERVICES

103.,4
m_.‘ 10816
%1111

SERVICES FOR THE
ORGANIZATION OF
CULTURAL EVENTS

ORGANIZATION OF
COMPLEX RECREATION

GARDENING
PRODUCTS AND PETS

. NEWSPAPERS, BOOKS
AND STATIONERY

9 OTHER LEISURE
PRODUCTS

& by August 2021

Dynamics for January-September 2021,
compared to the previous month

I Il [l v \% VI Vil VI X

102,0
g 101,8
1015 ‘ ~

. 1005 1003 ;005 1007 1004 1006 3
e e Y Y i Y /1009
1002 1003 1001\ 1002/ 1004 003,554  100.7
100,3
99,7 v,
v > 99,0
98,0 98.4
| oomv vV VI VI VI IX

In September of this year, in the section
"Recreation, Sports and Culture" in terms of price
increases per month, by a significant margin, are
the services for renting textbooks and teaching
aids (25.3%), as well as services of cinemas
(13.2%).

These two types of services are also leaders
in price growth relative to the end of 2020 (price
increases by 25.3% and 23.4%, respectively).

In annual terms, the lease of textbooks and
teaching aids, which, compared to September last
year, have become 1.7 times more expensive,
continue to hold the lead in terms of price growth.

by December 2020 ¢ by September 2020
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CPI for the Republic of Uzbekistan under section X.
ervices in the field of education” for September 2021,%

4 by August 2021

113,2113,2

110,4 110,4 110,4

i

by December 2020 ¢ by September 2020

114,0
109,7

104,7

@ PRESCHOOL @& HIGHER @ EDUCATION,
AND PRIMARY EDUCATION NOT DIVIDED
EDUCATION BY DEGREES

Dynamics for January-September 2021,

% compared to the previous month

January ™ 100,0 = 100,0 e 100,4
February ™ 100,1 = 100,0 1 101,7

March W™ 100,2 ™ 100,0 e 100,5

April ™ 100,0 ™ 100,0 e 100,6

May 1128 ™™ 100,0 e 100,7

June M 100,0 m 100,0 P 100,3

July ™ 100,0 ™ 100,0 P 100,3

August ™ 100,0 . 100,0 e 100,3

September W 100,1 1 110,4 e 104,7

Since the beginning of the new academic year, tuition fees have been
increased at state universities in the country.

FOR INFORMATION: according to the Decree of the President of the Republic
of Uzbekistan dated August 17, 2021 No.PD-6279 "On increasing the size of wages,
pensions, scholarships and benefits”, the minimum wage was increased by 10%. This,
as well as the cancellation of the discount previously provided for the base fee for full-
time study on a contract basis in state universities of the country in order to maintain the
population's ability to pay in a pandemic, led to an increase in the cost of higher
education services.

In the field of education, not divided by levels, in September 2021,
an increase in tuition fees for language and similar courses (by 5.8%
on average), as well as for tutoring services (3.6%) was noted.

The leaders in the growth of prices in January-September 2021 are training

services in state universities on a contract basis (11.1%), and in relation
to September 2020 - training services on courses (15.7%).

The State Committee of the Republic of Uzbekistan on Statistics
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CPI for the Republic of Uzbekistan under section XI.

“Restaurants and hotel service” for September 2021,%

Dynamics for January-September 2021,
% compared to the previous month

101,0 101,1 101, 4 )
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Over the month, ready-made food in cafes and canteens has become
more expensive within 1.5-1.8%, in fast food establishments - by 1.5%.

Services of hotels, hotels and similar hotel services for the same
period on average in the republic increased by 3.1%, while the cost of
services of recreation centers increased by only 0.7%.

Leadership in price growth for both January-September of this year
and in relation to September 2020 is held by the services of recreation
centers, which, respectively, have risen in price by 18.2% and 21.0%.

The State Committee of the Republic of Uzbekistan on Statistics
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CPI for the Republic of Uzbekistan under section XiIl.

“Insurance and Financial Services” for September 2021, %

The cost of insurance services
has remained stable over the past
twelve months.

In the sphere of financial
services, in September of this year,
an increase in fees for remittances
by 0.1% was registered (the impact
of changes in the exchange rate of
the national currency against the
US dollar). At the same time, since
the beginning of 2021, financial
services have become more
expensive by 0.4%.

FOR INFORMATION: In
January-September 2021, services
of banking institutions became
more expensive by 2.6%, fees for
money transfers increased by
2.1%, services for transferring
funds through electronic payment
systems, on the contrary, became
cheaper by 5.0%.

In annual terms, the increase
in prices for financial services was
fixed at 1.0%, which was influenced
by an increase in the cost of
services of banking institutions by
2.6%, fees for money transfers - by
3.8%, as well as a decrease in fees
for transferring funds through
electronic payment systems - by
5.0%.

The State Committee of the Republic of Uzbekistan on Statistics
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CPI for the Republic of Uzbekistan under section XlII.

“Household goods and services, social protection and various
goods and services” for September 2021,%

Dynamics for January-September 2021,
% compared to the previous menth

HOUSEHOLD GOODS AND SERVICES

January pm—— 100,9
February msssse——s 101,4 101,3
March 101,0
April  m— 100,8 o
May  m— 100,7 & .k‘ 10739
June m—— 100,6 3 & i R 1
July e 100,5 - - 111 7
August m— 100,5 ,
September m——— 101,3
OTHER GOODS
January 100,2
February 1005 FOR PERSONAL USE
March 100,6
April 100,4
May = 100,2
June 100,4
July o0 100,3
August 100,5
September 100,8
January  m— 100,0 OTHER SERVICES
February mssssssssssw 105,2
March s 103,7 - ,
April  m— 101,0 2 ,-vﬁ'v'; 106,6
May s 100,1 Q ' )
June — 100,0 - T
July 100,1 | L7
August —— 100,1 d :
September s 106,6 118.2
4 by August 2021 by December 2020 ¢ by September 2020

In September 2021, among household goods and services, as well as other
personal items, as in the previous month, hairdressing services (3.2%) held the
lead in price growth over the month. Among other services, the most significant
increase in prices for legal services (10.2%), which, in no small measure, is
associated with an increase in the minimum wage and the base calculated value.

The leading position in the growth of prices in January-September 2021 is
occupied by legal services (22.8%), and compared to September last year,
hairdressing services have become more expensive than others (21.6%).

The State Committee of the Republic of Uzbekistan on Statistics
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2% Contribution to the increase in CPI in the Republic of Uzbekistan
Va of the growth in prices for goods and services in the context

of sections of the COICOP of the Rep. of Uzb 2018
for September 2021, p.p. and %*
to the previous month

N

0,46 005 006 0,09 0,07 0,03
001 004 005 001 013 0,07

TOTAL CONTRIBUTION +1,1P.P.

Food and non-alcoholic drinks
(+0,46 p.p., 43,0 %)

Alcoholic beverages, tobacco products
(+0,01 p.p., 0,9 %)

.Clothing and shoes (+0,05 p.p., 4,7 %)

Housing services, water, electricity, gas
. and other fuels (+0,04 p.p., 3,7 %)

Household items, household appliances
and routine maintenance of housing
(+0,06 p.p., 5,6 %)

Healthcare

430 66 2,8

The most significant
impact on the short-term
consolidated CPI for
September 2021 was due to
the increase in prices for
food and non-alcoholic
beverages (0.46 p.p.), which
is largely due to the
Increase in prices for meat
and fruit and vegetable
products.

* when calculating, the data is rounded to 0.01 p.p..
The State Committee of the Republic of Uzbekistan on Statistics

(+0,05 p.p., , 4,7 %)
-Transport (+0,09 p.p., 8,4 %)

Information and communication
(+0,01 p.p., 0,9 %)

< Recreation, sports and culture
(0,07 p.p., 6,5 %)

. Education (+0,13 p.p., 12,2 %)
Restaurants and hotel services

(+0,03 p.p., , 2,8 %)

Household goods and services, miscellaneous
goods and services (+0,07 p.p., 6,6 %)
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smmContribution to the increase in CPI in the Republic of Uzbekistan
of the growth in prices for goods and services in the context

=
of sections of the COICOP 2018 of the Rep. of Uzb for September
/ 2021, p.p. and %*

by December of the previous year

40,08 = 0,43 = 0,39 = 0,08% 0,26 = 0,33

e T——re . I

m031 4039 % 0,67 =0,19m0,16
TOTAL CONTRIBUTION +35,9 P.P,

Food inflation leads in terms of its
contribution to the growth of the
consolidated CPI for  January-
September 2021. Due to the growth in
prices for food and non-alcoholic
beverages, the consolidated CPI for the
beginning of the year increased by 2.63
percentage points. with an overall
increase of 5.9 p.p.

In specific terms, food and non-
alcoholic beverages account for about
44.4% of the total impact of goods and
services.

. Food and non-alcoholic

beverages (+2,63 p.p., 44,4 %) Transport (+0,67 p.p., 11,3 %)
Alcoholic beverages, tobacco products . Information and communication
(+0,08 p.p., 1,4 %) (+0,08 p.p., 1,4 %)
@ Clothing and footwear (+0,31 p.p., 5,2 %) Recreation, sports and culture
(0,19 p.p., 3,2 %)
Housing services, water, electricity, gas _

@ and other fuels (+0,43p.p., 7,3 %) @ Education (+0,26 p.p., 4,4 %)
Household items, household appliances _
and routine housing maintenance ¢ Restaurants angj hotel services
(+0,39 p.p., 6,6 %) (+0,16 p.p., 2,7 %)

. Healthcare . Household goods and services,

(+0,39 p.p., 6,6 %) various goods and services
* when calculating, the data is rounded to 0.01 p.p. (+0:33p-p., 5,5 %)

The State Committee of the Republic of Uzbekistan on Statistics



* when calculating the data were rounded to 0.01 p.p.
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Contribution to the increase in CPI in the Republic of:
Uzbekistan of the growth in prices for goods and services

in the context of sections of the COICOP 2018 of
the Rep. of Uzb for September 2021*

by September of the previous year

10,8 PP, 100,0 %
w44
" 0,12 4 0,27 = 1,1 k.
= 1,01 u94
m 0,61 " S5,7
0,57 453
" 0,56 m 5,2
50,11 "on 41,0 " 66
579 m 53,7
Contribution, p.p. Share, %

Food and non-alcoholic
beverages (+5,79 p.p., 53,7 %)

Alcoholic beverages, tobacco products
(+0,11 p.p., 1,0 %)

Clothes and footwear (+0,71 p.p., 6,6 %)

Housing services, water, electricity,
gas and other fuels (+0,56 p.p., 5,2 %)

Household items, appliances
and routine home maintenance
(+0,57 p.p., 5,3 %)

Healthcare

(+0,61 p.p., 5,7 %)

that

the

In September 2021,
food and non-alcoholic
beverages accounted for
over 53% of the total
Increase in the
consolidated CPI in
annual terms, which
allows us to conclude
food inflation
continues to dominate in
structure of the
annual consolidated CPI.

Transport (+1,01 p.p., 9,4 %)

Information and communication
(+0,12 p.p., 1,1 %)

Recreation, sports and culture
(+0,27 p.p., 2,5 %)

Education (+0,28 p.p., 2,6 %)

Restaurants and hotel services
(+0,27 p.p., 2,5 %)

Household goods and services,
miscellaneous goods and services
(+0,48 p.p., 4,4 %)
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Reference information

The consumer price index (CPI) is one of the
most important indicators of inflation in the country's
consumer sector. It characterizes the change in the
value of a fixed set of goods and services purchased
by an average consumer for final consumption.

The CPI calculation has been introduced in the republic since
1994 with the technical assistance of the IMF.

The basis for compiling the CPI is the Methodological
Regulations for the Organization of Observation of Consumer Prices
(Tariffs) for Goods and Services and the Calculation of Consumer
Price Indices (amended and supplemented by the Resolution of the
State Statistics Committee No. 46 dated November 30, 2020) which
are developed taking into account the recommendations of the
"Manual on the consumer price index: Theories and practices" (IMF,
OECD, Eurostat, UNECE, World Bank and ILO) hitps://lib.stat.uz.

The CPI is generated based on two data sources :

1) information on the structure of household expenditures
according to the data of sample household surveys;

2) price registration data for a sample of territories, objects

of trade and services, representative goods.

Registration of prices is carried out monthly from the 10th
to the 20th.

The set of goods and services for monitoring price changes
includes 510 items, selected taking into account the socio-
economic importance and representativeness in the structure
of household spending.

About 10 thousand objects of trade and services are examined
monthly, more than 110 thousand price quotations are recorded.

Department of Price statistics,
Tel.: +99871 202-80-36, 202-81-74



https://lib.stat.uz/

