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ONSOLIDATED CONSUMER PRICE INDEX (CPI)

FOR THE REPUBLI|C OF UZBEKISTAN, %
B 2020 W8 2021 W 2022

Consolidated CPI for. October: ‘ In  October 2022,

the average price level

to the previous .11811'# in the consumer market
month 10124 increased by 1.2%.

107,80 In January-October
by December 107.30

2021 10942 2022, the increase in

prices in the consumer
by October qomd sector reached  9.4%
2021 1215 with an average monthly
0
Average monthly growth value of 0.9%.
In annual terms
08 (relative to  October
\01/ 2021), the increase in
consumer prices
amounted to 12.2%.

January-October January-October January-October
2020 2021 2022

*)here, for a wide range of users, the data are given with an accuracy of 0.01%. Further, to facilitate
the perception of information, the information is rounded to 0.1%.
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DYNAMICS OF CONSOLIDATED CPI, %
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CRI'TFOR'GOODS AND SERVICES, %

PRODUCTS SERVICES

to the previous month

101,5
009 1!
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100,]00,1
100,0
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1 m v Vv VI vl vl IX X [ 1w v v o veE VIl VIl IX X
112,0 w070 by December of the previous year .
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{04310481045 1020
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by the corresponding month of the previous year
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Note: here the numbers of the months are indicated in Roman numerals.
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CRIEORMAIN'GROUPS OF GOODS

AND SERVICES, %

to the previous month

103,0
1023
1019
102.0 1014 1015
1011
1008 : 1009

101,0 1007 1005

99,0

October 2020 October 2021 October 2022

mFood products m®mNon-food products = Services

The leader in price growth for the month in October 2022 was
services, which increased in price by an average of 1.9%.

Food products over the same period increased in price by 1.4%,
non-food products - 0.9%.

RIfdynamics tor: January-October. 2022

1013 1011 1009
> 009

99,0
January February  March April May June July August September October
=O0=Fo00d products =O==Non-food products =O==Services
max. — March (102.5 %) max. — April (101.4 %) max. — October(101.5 %)
min. — July (99.0 %) min. — August (100.4 %) min. - July (100.3 %)
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CRITEORMAIN ' GROUPS

OF GOODS AND SERVICES, %

by December of the previous year

114,0
mo
112,0 2
10,0
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108,0 106,9 106.1 106,6 1064
106,0 1052
104,0
102,0
100,0
October 2020 October 2021 October 2022
m Food products = Non-food products m Services

In October this year, food products retained their leadership in price
growth compared to the end of last year (11.9%) with an average monthly
increase for January-October 2022 by 1.1%.

Non-food products for the specified period rose by &.9% with an
average monthly increase of 0.9%.

The increase in prices for paid services in January-October 2022
reached 6.4% with an average monthly value of 0.6%.

RIMYyNamics for: January-October 2022
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CRITFORMAIN'GROUPS

OFGOODS AND SERVICES, %

by October of the previous year

120,0
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m Food products = Non-food products m Services

The increase in food prices in annual terms in October 2022 reached
19.9%, providing the undisputed leadership of this group of goods.

Non-food products, compared with October 2021, became more
expensive by 10.1%, services - by 1.9%.

Pl dynamcs for-January-October 2022

“5,5 “6'3 “6.3 “6.6

M5 1142

131 131

1078 1077 1082

19691065 1065 1062 1069 1064
January February March April May June July August September October
=0=F00d products =0=Non-food products =O==Services
max. — September (116.6 %) max. — July (111.1%) max. — October (107.5 %)

min. — January, February (113.1%)  min. - February (107.7 %) min. - May (106.2 %)
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October
to the previous month

CONSOLIDATED CPI
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CHUREIOENHECONTRIBUTION OF PRICE CHANGES

FEORNHEMAIN'GROUPS OF GOODS AND SERVICES
10 THE GROWIH OF THE COMPOSITE CPI

to the previous month

Despite the fact that
services became the leader
in price growth for the month
in October this year, the key
inflationary factor in the
short term, taking into
account the specific weight,
was the increase in food
prices. With a general
increase in their prices for

the month by 14%, their

contribution to the increase
in the consolidated indicator

reached +0.98 D.p., which is

about 46.8% of the total
impact of the observed
goods and services.

October 2022 +124 nn.

October 2021

The share of services,

October 2020

which grew by 1.9% over the

month, accounted for 21.4%
of the total impact. Due to
rising prices in this group,
the consolidated CPI rose
by 0.34 n.D. over the month.

The contribution of price
increases  for  non-food
products was the smallest
among the three main

@ Foop PrRODUCTS

€) NON-FOOD PRODUCTS
§&) SERVICES

n.n. (29.8%). 9
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CHUREIOENHECONTRIBUTION OF PRICE CHANGES

FEORNHEMAIN'GROUPS OF GOODS AND SERVICES
10 THE GROWIH OF THE COMPOSITE CPI

by December of the previous year

October 2022 +942 .

Non-food products - 310

Services . 146 329 916

October 2021 +7,30 n.p.

Food products I 368 20'8’
Non-food products - 210
904
Services 1,92
I 288

October 2020 +1 80 p.

Food products

— g
2

Services - 120 304

Non-food products

94,2

The dominant contribution to the growth of the consolidated CPI for
October 2022 compared to December last year belongs to food

products, which, having increased in price by an average of 11.9%,
increased the consolidated CPI by 4.86 p.p.
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RENOENHECONTRIBUTION OF PRICE CHANGES

ORMHEMAIN'GROUPS OF GOODS AND SERVICES
10 THE GROWITH OF THE COMPOSITE CPI

by October of the previous year

October 2022

6,72
3N
Food Non-food Services
products products

October 2021

e

Food Non-food Services
products products

October 2020

124
2,86
Food Non-food Services
products products

The increase in the consolidated CPI for October 2022 compared to
October last year was most tangibly affected by the increase in food

prices, which, having risen in price by an average of 13.9%, increased
the consolidated CPI by 6.72 p.p.
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PIBY/COICOP. 2018 SECTIONS

OFREPUBLIC OF UZBEKISTAN, %

to the previous month

NP October October October
2020 2021 2022

Food and soft drinks 102,4 102,0 101,3
II. Alcoholic beverages, tobacco

products 100,8 100,9 100,8
lll. Clothing and shoes 101,21 100,8 101,0
IV. Housing services, water, electricity,

gas and other fuels 100,0 100,2 101,2
V. Household items, household

appliances and routine maintenance 100,8 100,6 101,2

of housing
VI. Healthcare 100,7 101,0 102,8
VII. Transport 101,4 102,5 100,4
VIII. Information and communication 100,4 100,2 98,9
IX. Recreation, sports and culture 101,0 100,4 101,6
X. Educational services 100,3 99,9 101,3
Xl. Restaurants and hotel services 101,3 100,9 102,8
XIl. Insurance and financial services 100,1 100,0 100,2

Xlll.Household goods and services,
social protection and various goods 101,0 101,0 101,5
and services

In October 2022, section Xl "Restaurants and hotel services® and
section VI “Healtcare” (by 2.8% each) became the leaders in price growth

for the month from the main sections of the COICOP 2018 of the Republic
of Uzbekistan.
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RIIBBYSCOICOPR 2018 SECTIONS

OF REPUBLIC OF UZBEKISTAN, %

October to December of the previous year

FOOD AND SOFT DRINKS

2020 [ 1100
2021 [ 1087
2022 [ m3

1040 1070 1100 1130

HOUSING SERVICES, WATER,
ELECTRICITY, GAS
AND OTHER FUELS

2020 [N 1044
2021 [ 1043
2022 NN 1045

104,0 104,2 104,4 104,6

TRANSPORT

2020 [N 1071

2021 G 1107
2022 [ 1066
105,0 107,5 110,0 112,5

EDUCATIONAL SERVICES

2020 [N 1049
2021 [N 1109
2022 [ 1034

100,0 1050  110,0 1150
HOUSEHOLD GOODS AND

SERVICES, SOCIAL PROTECTION

AND VARIOUS GOODS AND
SERVICES
2020 N 1080
2021 R 1089
2022 [N 1126

1000 1050 1100 1150

ALCOHOLIC BEVERAGES
AND TOBACCO PRODUCTS

2020 N 1066
2021 |GG 1090
2022 [GG—— 1083

1040  106,0 108,0 1100

HOUSEHOLD ITEMS, HOUSEHOLD

APPLIANCES AND ROUTINE
MAINTENANCE OF HOUSING

2020 [N 106.9
2021 S 1061
2022 [N 1107

100,0 104,0 108,0 112,0

INFORMATION
AND COMMUNICATION

2020 EG—— 102
2021 GG 1025
2022 [ 1010

102,0 102,2 102,4 102,6

RESTAURANTS
AND HOTEL SERVICES

2020 [ 1115
2021 [ 1101
2022 [N 184

1000 1070 1140 1210

CLOTHING AND SHOES

2020 |EG— 1060
2021 [N 1034
2022 EEG— 1072

100,0 103,0 106,0 109,0

HEALTHCARE

2020 [ 1101
2021 [ 1072
2022 GG 1135

1040 1080 112,0 116,0

RECREATION, SPORTS
AND CULTURE

2020 [N 1051
2021 [N 1077
2022 [ 129

100,0 1050 110,0 1150

INSURANCE AND
FINANCIAL SERVICES

2020 |EG—_—1039
2021 I 100,2
2022 |GG 1042

100,0  102,0 1040  106,0

The top three in terms of price growth

relative to December 2021

following sections:

included the

v "Restaurants and hotel services" (18.4%);
v' "Healthcare" (13.9%);
v' "Recreation, sports and culture" (12.9%).

INFLATION IN THE CONSUMER'SECIORIOERIIENRERIUB]E

s OF UZBEKISTAN



RPIIBBYSCOICOP 2018 SECTIONS

OFREPUBLIC OF UZBEKISTAN, %

October to October of the previous year

| nao N 1157 FOOD AND SOFT DRINKS

Il 1112 1102 ALCOHOLIC BEVERAGES

1 1057 BN 1093 CLOTHING AND SHOES
HOUSING SERVICES, WATER, ELECTRICITY,

v 1054 -- 1051 GAS AND OTHER FUELS

HOUSEHOLD ITEMS, HOUSEHOLD

\Y; 1078 BN 122 APPLIANCES AND ROUTINE

MAINTENANCE OF HOUSING

VI 1038 N 19 HEALTHCARE
Vil n32 [N 1092 TRANSPORT

INFORMATION AND
VIl 1034 B 1014 COMMUNICATION

RECREATION, SPORTS
IX 1094 [N N maa AND CULTURE

X mi _- 104,0 EDUCATIONAL SERVICES
RESTAURANTS

X1 na1 T 1233 AND HOTEL SERVICES
INSURANCE

Xl 1004 [N 1043 AND FINANCIAL SERVICES

HOUSEHOLD GOODS AND

Xt m3 I 5 SERVICES, SOCIAL

PROTECTION AND VARIOUS
GOODS AND SERVICES
m2021 m 2022

NOTE: The COICOP 2018 of Rep. of Uzbekistan classifier has been introduced into the practice
of calculating the CPI since 2021. For statistical purposes, a retrospective calculation of the CPI for 2020
was carried out in the structure of COICOP 2018 of Rep. of Uzbekistan. CPI for October 2020 in annual
terms (by October 2019) by sections and groups of COICOP 2018 of Rep. of Uzbekistan was not formed
due to the lack of a comparison base in the context of sections and groups for 2019.
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RPIFORSECTION

October to the previous month

GRAIN CROPS AND
CEREAL PRODUCTS

TR 2020
BT 2021
BT 2022

FISH AND OTHER
SEAFOQOD

BT 2020
BE[TEN 2021

OIL AND FATS

BTEM 2020
BT 2021
EITEN 2022

VEGETABLES, TUBERS
AND LEGUMES

ETE 202
ETFH 2021 4}'7,-;4
A
Emae 2
PREPARED FOQOD
PRODUCTS AND OTHER
FOOD PRODUCTS
B 200
e T |
7 TN
BT 202

=

~
~—
s LR 4

MEAT
PRODUCTS
BT 2020
BT 2021 ‘\ 4
A

TP 2022
MILK, OTHER DAIRY
PRODUCTS AND EGGS

I E R 2020

—_—

1030 [
02 PO
FRUITS AND NUTS
L 1020 IV
ETH 2001 (T2
BTN 2022
SUGAR, CONFECTIONERY
AND DESSERTS
| 1034 BRIV
EOFE 20 2%
| 1009 777 J
SOFT DRINKS
BT 2020
| 1002 WIV3 q
o0 T
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In October this

year, milk, other
dairy products and
eggs (4.2%) are
leading by a
significant margin in
terms of price
growth  for  the
month.
Further,
vegetables, tubers

and legumes (1.9%),
meat products (1.2%)
follow the growth in
prices.

Cereal  crops
and cereal products
(1.1%) also overcame
the 1% milestone in
price growth for the
month.

Soft drinks,
sugar, confectionery
and desserts went
up by 0.9%, while
the minimum price
increase was noted
for fat and oll
products, fruits and
nuts (0.9% each).




RI'EFOR'SECTION

October to December of the previous year

The top three in

Grain crops and Meat ) .
cereal products products terms of price growth in
January-October 2022
2020 112,2 2020 115,7 .
included cereals
2021 103,8 2021 111,6
(21.9%), sugar,
2022 127,9 2022 108,1 confectionery and

0 .
Milk, other dairy desserts (23.0%) and oil

Fish th
ish and other products and eggs and fat products (12.7%).

seafood
2020 108.8 2020 114,3 The average level
2021 1090 2021 105,5 of prices for fruits and

vegetables in October
this year remained

Eruits lower than at the end of
and nuts last year. Thus,
compared to the end of

2022 109,9 2022 112,6

Oil and fats

2020 120,2 2020 104,6 _
last year, fruits and nuts
2021 124,3 2021 103,3
were sold cheaper by
2022 112,7
2022 9L.7 8.3%, vegetables,
] tubers and legumes - by
Vegetables, tubers Sugar, confectionery 0
and legumes and desserts 3.3%.
2020 93,4 2020 109,7
2021 110,2 2021 109,9
2022 96,7 2022 125,0
Prepared food Soft drinks
products and other
products
2020 105,2 2020 104,5
2021 105,1 2021 106,9
2022 107,7 2022 110,5
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Rl FOR'SECTION

October to October of the previous year

Grain crops and cereal products
Meat products

Fish and other seafood

Milk, other dairy products and eggs

Oil and fats

Fruits and nuts

Vegetables, tubers
and legumes

Sugar, confectionery
and desserts

Prepared food products and other
food products

Soft drinks

In October 2022, the leading
positions in terms of price growth
in annual terms among the groups
of section | "Food and non-
alcoholic beverages" are held by
cereals and cereals (31.4%), as well

as sugar, confectionery and
desserts (30.6%).
The least significant price

increase compared to the level of
October last year was noted for
fruits and nuts (1.6%).

1054 _ 1314

14,6 _ 108,2
121 _ 1132
1085 _ 110
1312 — 14,6
154 - 1016
1281 — 1015
135 — 1306
1067 - 103

1084 F 1122

m 2021 m 2022

Compared to the same
indicator for October 2021, the
Increase in prices in annual terms
for October 2022 was lower for
the following items:

meat products (8.2% versus
14.6%);

oil and fats (14.6% versus
31.2%);

fruits and nuts (1.6% versus
19.4%);

vegetables, tubers and
legumes (1.9% versus 28.1%).
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CPI OR INDIVIDUAL FOOD PRODUCTS,%

October October October
2020 2021 2022
AN

to the previous month 101,2 99,8 101,3

by December of the previous year 113,2 98,5 120,7

by October of the previous year 108,3 99,0 119,5
=T I A N

to the previous month 100,4 101,9 101,2

by December of the previous year 112,9 103,8 142,3

by October of the previous year 122,0 105,6 147,4
s~ 2

to the previous month 100,7 101,7 101,2

by December of the previous year 118,2 112,2 107,7

by October of the previous year 1211 114,9 106,0
w5

to the previous month 101,0 101,4 101,3

by December of the previous year 122,1 109,7 107,9

by October of the previous year 126,2 112,8 107,3
[EEEE TR £ I I

to the previous month 101,7 101,4 101,1

by December of the previous year 112,0 108,1 1129

by October of the previous year 119,3 113,7 120,4
IEEES I N [ [

to the previous month 117,7 111,2 114.,4

by December of the previous year 134,3 96,5 114,0

by October of the previous year 161,7 98,8 119,7
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CPI FOR INDIVIDUAL FOOD PRODUCTS,%

Continuation

October October October
2020 2021 2022

[N -, I R

to the previous month

by December of the previous year

by October of the previous year

113,6 100,5 100,8
124,2 129,1 111,8
124,6 137,5 112,2

afe
M
-

to the previous month
by December of the previous year

by October of the previous year

111,2 100,3 99,5
123,9 131,3 112,6
125,2 139,3 114,3

3
o &

to the previous month
by December of the previous year

by October of the previous year

101,6 101,4 101,2
111,1 107,4 113,0
1149 110,7 118,1

N O I . —

to the previous month
by December of the previous year

by October of the previous year

In October 2022, among the
main observed food products
(excluding fruits and vegetables),
eqggs (14.4%) became the leaders in
price growth by a significant
margin.

In terms of price increases
relative to the end of 2021,
granulated sugar and bread made

INFLATION IN THE CONSUMER!SECHORIOENHIENRERIE!

109,8 102,2
115,7 118,6 152,9
117,8 124,0 161,7

from wheat flour of the 1st grade
(19 times) retain the leading
positions.

In annual terms, granulated
sugar and bread made from wheat
flour of the 1st grade (1.6 times)
went up more than others.

S OEUZBEKISTAN



CPRIFOR'SELECTED FRUIT

AND VEGETABLE PRODUCTS,%

to the previous month

Price increase

in October 2022

The seasonal factor
continues to have a

decisive influence on the
level of prices for fruits bananas IEE—————— 1176

and vegetables. eggplants m—————— 1170

Cucumbers became
the leader in terms of
price growth for the

cucumbers I 1290
tomatoes IIES————— 1199

bell peppers m————— 1108
tangerines s 1068

month (by 1.3 times). oranges M 1055
FOR INFORMATION watermelons mmm 104,]
in  October 2021, the pears mmm 1039

price of tomatoes went up
more than others (by 1.9
times), and in October
2020, cucumbers (by 1.1 100,0 1100  120,0  130,0
times).

melons mm 1035
carrots m 1029

Price reduction
in October 2022

Prices for lemons are grape 984 =
falling for the second turnips 977 mm
month in a row. In

October this year, these garlic 911 =
citrus fruits again took apples 96,7 mam
the lead in their decline
cabbage 96,1 am
(-19.5%). ’
pomegranates 954 .
FOR INFORMATION .
in October 2021, prices pumpkin 944 m—
fell more than others for radish 934 .
carrots (-10.9%), and in onion 92,6 M—
October 2020 for lemons 80,5
(_20.3%) lemons

80,0 85,0 90,0 950 100,0
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EORISEI'ECTED FRUIT AND VEGETABLE PRODUCTS, %

October 2022 to December 2021 October 2022 by October 2021
e 1619  onions e 72,8 onions
—— 1243 turnips s 1974 bell peppers
e 1199 radishes e 1415 tomatoes
e—— 1131 bananas e 1399  eggplants
e 1119 carrots e 1393  cucumbers
e 104,7 lemons — 1119 turnips
e 104,3 beets e 110,7 melons
e 99 4 oranges e 108,2 watermelons
— 059 pumpkin s 106,2 radish
mmm—— 923 greens m—— 105,2 greens
e 90,8 melons ——104,1 bananas
—— 88,7 potatoes e 1013 oranges
e 84,9 pomegranates m—— 98,7 pumpkin
e 78,9 pears e 98,3 potatoes
76,1 apples ee——— 981 lemons
— 74,9 watermelons — 98,0 beets
72,6 tomatoes e 96,3 grapes
— 72,2 grapes 90,5 pomegranate
m— 69,8 garlic —— 81,6 cabbage
e 68,6 cabbage —— 86,6 pears
60,0 cucumbers e 844 apples
914 bell peppers — 83,8 garlic
53,9 eggplants — 81,0 carrots

S products with rising prices ™88 products with reduced prices

Onion holds the lead Onion also leads in
in price growth relative to price growth in annual terms.
the end of last year - in Thus, in October 2022,

January-October of this

year, it has become 1.6
times more expensive.

compared to October 2021,
its prices increased by 1.J

The most tangible times.
price reduction was noted Carrots became the
for  eggplant,  which, leader among the main types
compared to December of fruits and vegetables in
2021, became cheaper by terms of price reduction

0
93.9%. compared to October 2021

(-19.0%). & 1
INFLATION IN THE CONSUMER! SECTORIOGMBEIRERPUBINE OF UZBEKISTAN




ONHE'GROWIH (DECREASE) OF THE CONSOLIDATED CPI

OF PRICE CHANGES FOR MAIN FOOD GROUPS AND SOET DRINKS
FOR OCTOBER 2022, P.P. AND %

to the previous month

Grain crops
and cereal products

“ Meat products
0,07
0,02 * ™ Fish and other seafood
0,01 )
/ | Milk, other dairy
)
products and eggs
017 \.
ﬁOils and fats
0,01
L )Y Fruits and nuts
oM mVegetables, tubers
and legumes
Sugar, confectionery
0,09 and desserts

— Prepared food products
=—==and other food products

Total contribution +0.53 p.p. Soft drinks

o]

Among the goods included

61919 in section I. "Food and non-
alcoholic beverages”, the most
significant contribution to the
growth of the consolidated CPI
was made by the increase in
prices for milk, other dairy
products and eggs, meat
products, cereals and cereals, as
well as vegetables, tubers and

legumes (total +0.44 p.p., or
83.0%).
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ONIRIBUTIONNOAHE GROWIH OF THE CONSOLIDATED. CPI

OERPRICE CHANGES FOR THE MAIN GROUPS OF FOOD
AND NON-ALCOHOLIC BEVERAGES FOR OCTOBER 2022, P.P.

by December of the previous year

015 229

g Vegetables, tubers
and legumes

.5 Fruits and nuts

Milk, other dairy products
and eggs

.
= Oils and fats

’v Sugar, confectionery
9 and desserts

) Prepared food products
d and other food products

Soft drinks

0,09 0317 010
01 019

Total contribution +4.49 p.p.

According to
calculations, the most
significant contribution to the
growth of the consolidated
CPlI for January-October
2022 was made by the
Increase in prices for cereals
and cereals. Due to the
growth in prices for goods of
this group, the consolidated
CPI for the analyzed period

increased by 2.29 p.p.

Price changes had
a tangible impact on meat
and fat products, sugar,
confectionery and desserts,
milk, other dairy products and

eggs (total contribution +2.33
n.n.).
Due to the decrease in

prices  for  fruits and
vegetables, the consolidated

indicator decreased by 0.91
I0.1). by December 2021.
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O

IBUTIONAOANHE GROWIH OF THE CONSOLIDATED CPI

OEPRICE CHANGES FOR THE MAIN GROUPS OF FOOD

AND NON-ALCOHOLIC BEVERAGES FOR OCTOBER 2022, P.P. AND %*

by October of the previous year

Total contribution +6,26 p.p.

015 0,22
088
039
043 008
069
0,12
0,76
2,58

The overall impact of price increases
on food and non-alcoholic

beverages =100 %

24 39

141
| 112

13
69

no 49 121

m Grain crops and cereal products

& Meat products

™ Fish and other seafood

A

ﬂ Milk, other dairy products
and eggs

= Oils and fats

N,

8 Fruits and nuts
Q Vegetables, tubers
and legumes

‘t’ Sugar, confectionery
and desserts

M) Prepared food products
d and other food products

Soft drinks

Leadership in terms of
contribution to the growth of the
consolidated CPI in annual terms
for October 2022 from the main
groups of section I. "Food and
non-alcoholic beverages" retains
price changes for grain crops and
cereals. Their contribution to the
growth of the composite indicator
reached 2.98 N.D., which is 41.2%
of the impact of food and non-
alcoholic beverages, and 21.2%

of the total impact of all goods
and services.

* when calculating the share of influence, the contribution indicators are rounded up to 0.01 p.p.
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ORISECITION

October

2020
2021
2022

vodka

beer

wine

cognac

ALCOHOLIC BEVERAGES

to the previous

month

100,7
101,0
100,7

to the previous
month
A——100,9
019
—00,6

en100,5
00,1 )

year
105,6
108,0
108,8

by December
of the previous year

w=106,6

Q9 ?s

1055
1019
AE———)§ O

104,0
1059
=064

by December
of the previous

by October
of the previous
year

110,4
1111

by October
of the previous year

112 8
——112

07,1
—1(8

1099
Amm—106,6

TOBACGO PRODUCTS

to the previous

month

by October
of the previous
year

by December
of the previous
year

2020
2021
2022

cigarettes

other
tobacco
products

1011
100,7
100,8

to the previous
month

_1 1101,4
Ae— 01,
A——100,6

e 100,3
1001
——()1.3

@© October 2020

INFLATION IN THE CONSUMER'SECIORNO)

109,8
111,3
107,2

by December

of the previous year

A 11113?
A—T11,
Am—1069

A 106,1
Am—1(] 8

13

@ Octobe

113,1
107,9

by October
of the previous year

Am—1015

4.8
—()8 ]

r 2021

@ October 2022 i i
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CRIFORSECTION

October to December
of the previous year

October
to the previous month

101,5 109,0
1012 1010 11070 1063
101,0 \(ﬂlﬂ/ 105,0
103,0
100,5 101,0 1035
2020 2021 2022 2020 2021
October MATERIALS FOR THE MANUFACTURE OF CLOTHING
to the previous 10&051'0
month 100.1,1
by December 1065
of the previous year 1030
1076

by October

of the previous year 1054

OUTERWEAR

to the previous
month

by December
of the previous year

by October

: 1058
of the previous year | R 100;

October to October

of the previous year

110,0 1093
1070

108,0

106,0

104,0 1059
2022 2021 2022

OTHER ITEMS OF CLOTHING AND ACCESSORIES
100,8
100,8
1031
106,6
1090

CLEANING, MENDING, TRILORING AND RENTAL OF CLOTHING

1016
1019
1029

October to October

October October to December
to the previous month of the previous year of the previous year
101,5 1012 1100 1077 110,5 1093
101,0 1009 107,5 1047 ’ 109,0
1007 105,0 ) 107,5
100,5 )
102,5 103'1 106,0 105'1
100,0 100,0 104,5
2020 2021 2022 2020 2021 2022 2021 2022
October BOOTS, SHOES AND OTHER FOOTWEAR CLEANING, REPRIR AND SHOE RENTAL
i 1009 102,6
to the previous -1007 nm
month 1012 1038
by December ! 104,5
of the previous year 1076
by October
of the previous year | G——— 1092
B 2020 M 2021 B 2022
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MAINTENANCE, REPAIR AND PROTECTION
OF RESIDENTIAL PREMISES

ACTUAL RENTAL PAYMENT" "

120,9124'2
1161 i11e
o 5105,9 mo 105, 06,8 1106
October October October October October
2021 2022 2020 2021 2022

*) observation is conducted from 2021

. by December . by October
of the previous year of the previous year

| to the previous month

October 2022 to:

September | December October
2022 2021 2021

Materials for maintenance and repair of

: . : 101,3 110,0 111,1
residential premises
including:
101,3 106,0 102,5
cement
paints of all kinds 101,2 110,5 111,9
rails, skirting boards, glazing beads 101,9 116,4 119,1
dry mortars for construction 101,0 111,2 113,9
window glass 100,6 109,3 1111
Serwce§ for mamtena_mce, repair and 102.,6 113.1 115.7
protection of residential premises
including:
_ _ 102,8 112,2 115,5
services of locksmiths, plumbers
electrician services 102,8 113,2 117,2
painting works 102,5 113,4 115,3

In October 2022, the rent for housing increased significantly. On

average, the increase in the republic reached 16.1%, and it was the largest
in the capital. The price situation in the sphere of communal services
remained stable.
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October
to the previous month

2020 2021 2022

FURNITURE, HOUSEHOLD UTILITI

October to December October to October of
of the previous year the previous year

2020

2021

ES AND PATCHED CARPETS

2022 2021 2022

100,7 100,4 100,8

TEXTILES USED IN THE HOUSEHO

104,0

104,9

109,3 106,4 111,0

101,0 100,8 100,8

106,2

103,9

111,0 106,1 113,0

100,6 100,6 101,2

104,8

108,3

108,1 109,8 108,9

GLASSWARE, CUTLERY AND HOU
101,1 1005  100,8

105,9

TOOLS AND DEVICES USED IN GARDENING

SEHOLD UTENSILS

105,0

108,1 106,8 109,6

100,4 100,7 100,7

105,8

105,2

109,5 106,3 110,5

GOODS AND SERVICES USED IN CONNECTION WITH HOUSEHOLD MANAGEMENT

100,8 100,8 102,1

112,6

107,3

114,7 109,0 116,1

The most significant increase in prices for the month occurred in the
group "Goods and services used in connection with housekeeping"

(2.1%). At the same time, household detergents and cleaning products
increased in price by 2.9%, other non-durable goods - by 0.8%, other
household services - by 2.8%.

This group leads both in terms of price growth in
general for the ten months of 2022 (14.1%) and in

annual terms (16.1%), and the most significant price
increase in it was recorded for household detergents

and cleaning products (by 16.9% against December

and 18.3% against October last year.
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CPRIFOR'SECTION

October October to December October to October
to the previous month of the previous year of the previous year
MEDICINES AND MEDICAL PRODUCTS
1035 1023 1150 1136 1200 15,3
M9 115,0 '
102,0 1009 110,0 v 110,0 /
105,0
% 1007 1056 1050 1074
99,0 100,0 100,0
2020 2021 2022 2020 2021 2022 2021 2022
OUTPATIENT TREATMENT SERVICES
104,5 1034 1150 m41 1170 151
103,0 1015 1100 1091 114,0 /
101,5 100'/ 105,0 1016 11019
100,0 100,0 108,0
2020 2021 2022 2020 2021 2022 2021 2022
INPATIENT TREATMENT SERVICES
102,0 1013 1120 1094 114,0
112,0
101,0 1002 -~ 108,0 /\ 1100 128 NIB.I
100,0 104,0 1069 10890
106,0
99,0 100.2 100,0104'0 104,0
2020 2021 2022 2020 2021 2022 2021 2022
OTHER HEALTH SERVICES
132,2 120,0 1163 118,5 1167
102:0 1010 “"J/v 047 1150 110,6 Hes /
110,0 114,5
100,0 ’ ’
98,0 105,0 L. 12,5 1141
2020 2021 2022 2020 2021 2022 2021 2022

In October 2022, other healthcare services (4.1%), including
medical laboratory services (3.2%), diagnostic imaging services (3.3%)
became the leader in monthly price growth in this section.

The leadership in price growth both in January-October 2022 and
in annual terms belongs to other healthcare services (16.3% and 16.1%,
respectively). Among them, the prices for medical laboratory services
increased most significantly (17.0% and 17.3%, respectively).
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CPI' FOR'SECTION

PURCHASE OF VEHICLES From the goods and services

of the "Transport” section in

1087 1086 1088  October of this year, passenger
1010

1009
100, 1001 100,

transport services and

transportation of goods (1.9% each)
became the leaders in terms of

October October October ;
2020 2021 2022 price growth for the month. Of the
main types of services included in
OPERATION OF PERSONAL h h : t road
VEHICLES these groups, the services of roa
1229 passenger transport (2.4%) and
1188 : - 0
: transportation (relocation) (2.9%
1046 1089 p_ ( S ) (&I70)

1015 104, a8 }05,8 have risen most significantly.
I The limiting factor was
October October October the decrease in prices for air
2020 2021 2022

passenger transport services
PASSE“GER THANSP“BTSEHWGES (_2.9%) as well as for fuel and

lubricants (-1.6%). Propane fell in

1099 : .
1031:?-3 105;085 price by 9.3% over the month,

1015

101,

gasoline - by 2.1%, methane - by

0.7%.
October October October o ) )
2020 2021 2022 Su perlorlty In price grovvth

both for the period since the
GOODS TRANSPORTATION SERVICES o P _
beginning of the current year and in

163 1174 annual terms belongs to courier

10,5 . .
1064 services (1.4 times).
100, 100,
___ to the previous month
October October October . by December of the previous year
2020 2021 2022

. by October of the previous year
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PI'FOR 'SECTION

INFORMATION AND COMMUNICATION EQUIPMENT @

October to the previous month

2020 2021 2022

The average level of prices for
information and communication
equipment did not change during the
month.

October to December of the previous year

Over the period since the
beginning of the year, as well as in
relation to October last vyear,

2020 2021 2022 peripheral  equipment and its
October to October of the previous year consumable components have risen

In price more noticeably than others
@ m (by 1.1% and 8.2%, respectively).

October to the previous month According to information provided

m m w by mobile operators, a decrease in

prices per unit of service provided by
them was recorded. On average, for

2020 2021 2022 the observed tariff plans, it amounted
October to December of the previous year to 3.0%.
m m Repair of information and

communication equipment in October
2022 became more expensive by

October to October of the previous year 18%’ retaining its Ieadership in price

m growth both by December (11.2%) and

September (12.9%) last year.
2021 2022
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RIFEORSECTION

October to the October to December ~ October to October

previous month of the previous year  of the previous year In October 2022,
services for
RECREATION SERVICES organizing  cultural

0 T I ) events  became
(o ETIT ETTE TR 70'c oxPersie by
2.0%.

1009

At the same
m 1016 m 109,8 time, rent for

premises for
weddings and other

2020 i
O D events increased by

I TR o6%  tckets 0
cinemas rose b
BEZE w020 | 096 | 110 2 ¢

2.8%, theaters - by
ORGANIZATION OF COMPLEX RECREATION 2.2%.

= T T | " e of price
January-October
(o TP BTN ETTERD 2022, stationery and

GARDENING PRODUCTS AND PETS drawing  materials,
as well as
2020

[ O T D -cvsppers  and
o T TP WD peodcas, are i
the lead (by 1.4 and

e TN TN T 7
NEWSPAPERS, BOOKS AND STATIONERY The same two
109,8 " > groups of goods
2021 m 108,6 occupy leading
positions in terms of
BECE 013 | 1219 | 1289 e
OTHER LEISURE PRODUCTS annual terms,

BT B ccomte o more
expensive,

mmm respectively, by
B 1009 X ) 374% and 23.8%.
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CPI'EFOR'SECTION

PRESCHOOL AND PRIMARY EDUCATION

120,0
' 115,2
1150 1132 1132
110,0
105,0 1012
1000 100,0 10022 1011
100,0
90,0
October October October
2020 2021 2022
HIGHER EDUCATION
115,0 1098
109.8
110,0
105,0 100,8 101810191019
100'0 99'5 y y
100,0
=~ 7
90,0
October October October
2020 2021 2022

EDUCATION NOT DIVIDED BY STAGES

115,0 M3
110,2 110,0
110,0 1019
105,0 1034
1011 1005 1018

100,0

95,0

90,0

October October October
2020 2021 2022

INFLATION IN THE CONSUMERISECHORIOENHERERPUBINCOF UZBEKISTAN

In  October of
the current year, in a
number of regions,
an increase in prices

for education
services was
recorded in non-state
preschool

organizations (by an
average of 0.9% in
the republic), non-
state universities (by

an average of LI%).

During the same
period, training in
courses became

more expensive by
2.2%, tutor services -

by 1.3%.

The leader in
terms of price growth
both by December
(10.1%) and October

(12.8%) of the last
year were services
for training in
educational courses.

‘ to the previous month

by December
of the previous year

‘ by October
of the previous year




RIEORSECTION

October October to December October to October
to the previous month of the previous year of the previous year
104,5 102’9 120,0 118.8 125,0 1 4,2
103’0 J 115[0 1“’1J 120’0
101,5 110,0 115,0
100’0101.3 1010 105.0 1097 1100 1148
2020 2021 2022 2020 2021 2022 2021 2022
2020 2021 2022 2020 2021 2022 2021 2022
READY-MADE FOOD IN A CAFE
101,2 101,6 102,6 111,3 109,9 119,0 114,2 124,1

READY-MADE FOOD IN CANTEENS
101,4 1004  103,2 111,6  108,7 1177 114,1 123,0

OTHER CANTEENS, CAFETERIAS AND FAST FOOD ESTABLISHMENTS

101,3 100,9 102,8 110,0 110,8 119,9 116,8 125,9
October October to December October to October
to the previous month of the previous year of the previous year
104,0 115,0 117,0

15,0

102,0 \/ﬁ'ZA 1S 141 14, 148 115,0 —
1000 1015 114,0 1130 1144

98,0 100,0 113,5 111,0

2020 2021 2022 2020 2021 2022 2021 2022

HOTELS, MOTELS AND SIMILAR HOTEL SERVICES

1000 1000 1047 1081  109,8 1139 110,5 114,3
RECREATION CENTERS AND SIMILAR SERVICES
1024  100,0 1003 1186 1182 1157 118,2 115,7

INFLATION IN THE CONSUMERISECTIORIOENHIERERIUBINCIOE UZBEKISTAN 3 4



RI'EFORSECTION

INSURANCE o)
—
month of the previous year of the previous year
October 2020 100,0 100,0 100,0
October 2021 100,0 100,0 100,0
October 2022 100,0 100,0 100,0

|
FINANCIAL SERVICES z.
to the previous by December by October
month of the previous year of the previous year
October 2020 100,2 106,5
October 2021 100,1 100,5 100,8
October 2022 100,4 108,6 108,9

The price situation in the insurance services market has remained
stable both since the beginning of 2022 and in annual terms.

In the financial services market in October this year, an increase
in prices was recorded, which averaged 0.4%. This is due to an increase
in fees for money transfers by an average of 1.1%.

In January-October of the current year, the services of banking
institutions became more expensive by 6.6%, the fee for money transfers
increased by 2.4%, and the most noticeable price increase was recorded
for money transfer services through electronic payment systems (11.1%).

Leadership in price growth in annual terms is held by money transfer
services through electronic payment systems (11.1%).
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HOUSEHOLD GOODS AND SERVICES
October
1011

to the previous 1014
month ’
1019

of the previous year

by December :gg'g
1149

by October 1120
of the previous year 1110

In October 2022, among
the main household goods and
services, the primacy in
monthly price growth again
belongs to hairdressing
services (2.1%), which also
lead both in price growth by
December (21.4%) and by
October (26.2%) last year.

October
1010

to the previous
month 1004
100,6

by December 1
of the previous year 104,3

by October

1021

Among other items and
services for personal use,
watch repair services (2.3%),
which also lead in price growth
in  January-October 2022
(10.9%) and in annual terms
(12.4%).

OTHER SERVICES .

October

to the previous
month

1003
100,2
1004

by December 1031 1119
of the previous year ’
1091

by October 118,2
of the previous year 1096

== 2020 == 2021 == 2022

INFLATION IN THE CONSUMERISECHORYOERFIENRER:

Among other services, the
leadership in price growth per
month (1.3%), for the period
since the beginning of the
current year (23.9%) and in
annual terms (34.4%) belongs
to photocopying services.
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CONIRIBUTIONNOCGROWIH(DECREASE) SUMMARY. CPI OF PRICE CHANGES
FEORIGOODSANDSERVICES IN THE CONTEXT OF SECTIONS OF THE COICOP.
2018 OF THE REPUBLIC OF UZBEKISTAN FOR OCTOBER 2022, P.P.

to the previous month

-0,04 0,01 013 018 004 005 006
053 012 0,09 003 O 03 0, 0
-0,1 0,1 0,2 0,3 0,4 0,5 0,6 0,7 0,8 0,9 1,0 1,1 1 2 1,3

Total contribution +1,24 PP

by December of the previous year
0,08 0,04 008 0,02

_l_

055 034 033 053
o,o 0,5 1,0 1,5 2,0 2,5 3,0 3,5 4,0 4,5 s,o 5,5 6,0 6,5 7,0 75 8,0 85 90 9,5

Total contribution +9,42 PP

by October of the previous year

010 0,54 095 0,05 0,090,02
6.26 109 088 076 0,38 041 0,62
0,0 1,0 2,0 3,0 4,0 5,0 6,0 7,0 8,0 9,0 100 110 120

Total contribution +12,19 PP.

Section I: Food and Non-Alcoholic Beverages maintains its lead in
impact on both short-term composite CPIl and long-term performance
through December and October 2021.

@ Food and soft drinks @ Transport

@ ~icoholic beverages, tobacco products Information and communication

] Recreation, sports and culture
' Clothing and shoes

Housing services, water, electricity, Education

. gas and other fuels .
. Restaurants and hotel services

Household items, household appliances
and routine maintenance of housing
@ Heaithcare Household goods and services,

miscellaneous goods and 3
INFLATION IN THE CONSUMER'SECHIORNOENFIENRER

Insurance and financial services
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REFERENCE INFORMATION

The consumer price index (CPI) is one of the
most important indicators of inflation in the country's
consumer sector. It characterizes the change in the cost
of a fixed set of goods and services purchased by the
average consumer for final consumption.

CPI calculation has been introduced in the republic since 1994 with the
technical assistance of the IMF.

The basis for compiling the CPI is the Methodological Provisions for
Organizing Monitoring of Consumer Prices (Tariffs) for Goods and Services
and Calculating Consumer Price Indices (approved in a new edition by State
Statistics Committee Resolution No. 46 dated November 30, 2020), which
were developed taking into account the recommendations of the consumer
prices: Theories and practices” (IMF, OECD, Eurostat, UNECE, World Bank
and ILO) https://lib.stat.uz .

The formation of the CPI is carried out on the basis of two data sources:

1) information on the structure of household expenditures according
to sample surveys of households;

2) price registration data for a selective range of territories, objects
of trade and services, representative goods.
According to the approved methodology, price registration is carried out

monthly from the 10th to the 20th. The data collection is organized in such
a way that the price registration in this time period for each position is carried
out once, and the interval between registrations for adjacent periods is one
calendar month. The level of average prices is influenced by many factors,
including assortment and territorial shifts. When calculating the CPI, the
influence of these factors is excluded in order to identify only inflationary
factors.

The set of goods and services for monitoring price changes includes

510 items selected taking into account the socio-economic significance and
representativeness in the structure of household expenditures.

More than 10 thousand objects of trade and services are examined
monthly, more than 110 thousand price quotations are fixed.

Depaniments
Tel.: +99871 202-80-36, 20281274
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