Socio-economic situation of the Republic ef-Uzbekistan
(for January-November 2022)

1. Industrial products

In January-November 2022, enterprises of the republic produced
industrial products worth 487.0 trillion soums, industrial production index
against the same period last year amounted to 105,4%.

In the total volume of industrial production, the share of the
manufacturing industry was 82.9%, mining and quarrying - 9.7%, electricity,
gas, steam and air conditioning - 6.9%, water supply, sewerage, waste
collection and disposal - 0,5%.

The main factors for the growth of industrial production were an increase
in output at manufacturing enterprises by 5.7% compared to the same period
of the previous year, at power supply, gas, steam and air conditioning
enterprises - by 12.7%, at water supply, sewerage, collection and disposal
of waste by 1.6%, as well as in the mining industry and quarrying by 0.9%.

A significant impact on the change in the volume of the manufacturing
industry had an increase in output at the enterprises for the production
of vehicles, trailers and semi-trailers (135.8 compared to January-November
2021), as well as printing and playback of recorded materials (146.9%).

At the same time, compared to the same period of the previous year,
there is a decrease in output at enterprises producing computers, electronic
and optical products (76.5% by January-November 2021), the production
of basic pharmaceutical products and preparations (94.0), production of other
non-metallic mineral products (98.3).

In the mining industry and quarrying, a significant impact on the change
in production volumes had an increase in output at enterprises for the
extraction of metal ores (104.4% compared to January-November 2021). At
the same time, there is a decrease in volumes at enterprises for the
production of crude oil and natural gas (99.7% compared to January-
November 2021).

Compared to the same period of the previous year, the growth rate
of consumer goods amounted to 121.6%, and the share in the total industrial
production reached 35.3%.

In the structure of consumer goods production, the share of food
products amounted to 35.5%, non-food products - 64.5%.

At the same time, the growth rate of food products compared to the
corresponding period of 2021 amounted to 120.3%, non-food products -
122.4%.

2. Inflation rate

The inflation rate in the consumer sector of the republic for January-
November 2022 amounted to 10.9%.




Food products in November this year retained their.leadership in p
growth compared to the end of last year (13.7%) with an average monthly
increase for January-November 2022 by 1.2%.

Non-food products for the specified period rose by 9.9% with an average
monthly increase of 0.9%.

The increase in prices for paid services in January-November 2022
reached 7.2% with an average monthly value of 0.6%.

The dominant contribution to the growth of the consolidated CPI for
January-November 2022 belongs to food products, the rise in prices for which
increased the consolidated CPI by 5.79 p.p. Due to non-food products, the
consolidated CPIl increased by 3.43 p.p., services - by 1.66 p.p.

In the structure of the contribution to the growth of the composite
indicator, the share of food products accounted for 53.2%, non-food products
- 31.5%, services - 15.3% of the total increase.

Among the sections of COICOP Republic of Uzbekistan 2018, the most
significant contribution to the growth of the consolidated CPI for January-
November 2022 was made by price changes for food and non-alcoholic
beverages, which over this period became more expensive by 13.5%,
providing an increase in the consolidated indicator by 5.38 p.p. In specific
terms, these goods accounted for over 49% of the total impact of observed
goods and services. Leadership in price growth in this section belongs to
grain crops and cereal products. Thus, prices for products included in this
group have increased 1.3 times since the beginning of this year. In addition,
the price of sugar, confectionery and desserts (24.3%), as well as milk, dairy
products and eggs (15.8%) significantly. Price reduction recorded for fruits
and nuts (-6.7%).

The top three in terms of price growth relative to December 2021
included restaurants and hotel services (20.5%), healthcare (14.9%),
household and other goods and services (14.3%). The total contribution of
these groups to the growth of the composite indicator amounted to 1.92 p.p.

3. Construction works

The volume of construction work for January-November 2022 was
completed for 115 110.4 billion soums, the growth rate was 105.7%. Of the
total construction work, 30 923.0 billion soums, or 26.9%, were carried out by
large enterprises and organizations, 63 325.8 billion soums, or 55.0% - by
small enterprises and micro-firms, 20 861.6 billion soums or 18.1% - subjects
of the informal sector.

4. Retail turnover

Retail trade turnover in January-November 2022 increased by 11.9%
compared to the same period last year and amounted to 275 831.8 billion
soums.

The share of trade turnover of large enterprises amounted to 21.3%,
growth,rates compared to last year reached 31.8%. The retail trade turnover




of small businesses increased by 7.0% compared to-the same perio
year, the share of sales in the total retail trade turnover amounted to 70.5%.
Of the total volume of trade, the sale of goods in unorganized trade amounted
to 22 741.1 billion soums. The share of this sector in the total volume of trade ™
amounted to 8.2%.

5. Foreign trade turnover

The foreign trade turnover of the republic in January-November 2022
amounted to 44 947.6 million US dollars and increased, compared to the
corresponding period of the last year, by 6 840.7 million US dollars, or 18.0%.
Exports amounted to 17 365.3 million US dollars and increased by 12.0%
compared to the corresponding period last year. Imports amounted to
27 582.3 million US dollars and increased by 22.1% compared to the
corresponding period last year.

The structure of exports showed an increase, including: animal and
vegetable oils, fats and wax, which, compared to the same period last year,
increased by 16.5 times (reaching 19.4 million US dollars), drinks and
tobacco - by 3.2 times (68.6 million US dollars), mineral fuels, lubricating oils
and similar materials - by 31.9% (275.6 million US dollars), various finished
products - 40.5% (286.8 million US dollars), as well as food products and live
animals - by 18.8% (232.6 million US dollars).

In the structure of imports, the main share falls on machinery and
transport equipment - 16.2% (1 190.7 million US dollars), industrial goods -
26.3% (1 093.3 million US dollars), as well as chemicals and similar products
- 17.3% (562.9 million US dollars).

6. Market Services Provided

In January-November 2022, the volume of market services provided was
equal to 322.6 trillion soums and, compared to the corresponding period last
year, increased by 16.0%.

The main factor in the growth of the total volume of market services
provided was an increase in financial services by 29.7% (contribution to the
Increase in the total volume of services rendered 6.2 points), transport
services - by 14.0% (contribution to the increase of 3.3 points), services trade
- by 8.6% (contribution to the growth of 2.2 points), communication and
informatization services - by 25.1% (contribution to the growth of 1.6 points),
other services - by 15.7% (contribution to the growth of 0 .6 points), services
in the field of education - by 11.5% (contribution to the growth of 0.5 points),
accommodation and food services - by 13.9% (contribution to the growth of
0.4 points), as well as services, related to real estate - by 11.7%, whose
contribution to the increase in the total volume of services rendered
amounted to 0.3 points.

The largest volume of services falls on trade services (80.3 trillion
soums, _growth rates, compared to last year, 108.6%), transport services




(73.3 trillion soums, or 114.0%) and financial services(¥2.7 trillion.soum
129.7%).

7. Number of enterprises and organizations

As of December 1, 2022, the number of operating enterprises and
organizations in the Republic (excluding dehkan and farm enterprises)
amounted to 588.8 thousand units (of which 520.2 thousand are small
enterprises and micro firms). Compared to the same period last year, the
growth in the number of operating enterprises amounted to 12.2% (including
13.4% of small enterprises and micro firms). The largest increase in the
number of operating enterprises and organizations was noted in Khorezm (by
17.4%), Samarkand (by 16.7%), Jizzakh (by 15.5%), Kashkadarya (by
14.5%), Fergana (by 13.1%), Tashkent (by 10.7%), Andijan (by 10.5%)
regions and in the city of Tashkent (by 11.6%).

By type of economic activity, the largest increase in the number of
operating enterprises is accounted for by agriculture, forestry and fisheries
(by 17.4%), trade (by 17.0%), information and communication (by 15.4%),
transportation and storage (by 12.9%), healthcare and social services (by
12.2%), accommodation and food services (by 11.3%), industry (by 8.6%)
and construction (by 7.2%).

In  January-November 2022, 86.8 thousand enterprises and
organizations were newly created in the Republic, of which small enterprises
and micro firms amounted to 83.6 thousand units.

As of December 1, 2022, the number of operating enterprises with
foreign capital participation in the Republic amounted to 15 497 units.
Compared to the previous year, an increase in the number operating
enterprises amounted to 18.2% or 2 389 units. Of these, joint ventures are —
6 401 units, foreign enterprises — 9 096 units.




