STATISTICS AGENCY
UNDER THE PRESIDENT
ar”. OF THE REPUBLIC OF UZBEKI

| |

e

7

fiin
il

| ‘E, I“""
! ‘ "/

T

CONSUMER PRICE INDEX

IN THE REPUBLIC
OF UZBEKISTAN

February 2024



CONSOLIDATED CONSUMER PRICE INDEX (CPI)
FOR THE REPUBLIC OF UZBEKISTAN

FEBRUARY

to the previous month

2020
s 100,8%
S 2021
— 100,64%
> ? 100,51%
) M 10050%

2024
) 100,32%

by December of the previous year

2020
) % 10143%
2021
: b 101,65%
2022
% 101,38%

2023
101,36%

2024
% 100,97%

by February of the previous year

E 2020
113.46%

2021
mM31%

b
2022% 109,69%
b

2023

2024
e 108.35%

112,23%

The Consumer Price Index
(CPI), acting as the main indicator of
inflation processes in the consumer
sector, is one of the key indicators for
assessing the socio-economic state of
the country. It reflects the change in
the cost of a fixed set of goods and
services purchased by the population
for non-productive consumption, with
its structure unchanged.

The set of goods and services for
monitoring changes in consumer
prices includes 420 goods and 90
services. All of them are divided into
three large groups: food and non-food
products, services.

More than 10 thousand retail
outlets and paid service facilities are
inspected monthly, more than 120
thousand price quotes are recorded.

In February 2024, the

consolidated CPI for the month was
100,3 %.

In January-February 2024, this
figure reached 101,0 %.

In annual terms (by February
2023), the consolidated CPI was fixed
at 108,4%.

Foodstuffs N\[elgR{eJele} products Services

WA, positions positions positions
- fo_r monitoring — for monitoring 90 for monitoring

prices prices prices
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CONSOLIDATED CPI IN COUNTRIES OF THE WORLD

Harmonized CPI in selected EU countries for January 2023,
growth (decrease) in% !
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Consolidated CPI in selected countries for January 2023, growth in %?

Belarus Kazakhstan Kyrgyzstan Russia Ukraine
= 08% - 08% =02% m=09% = 04%
59 I 050,  —9 % — 74 % I— A%
# to the previous month ® Dby January 2023

The CPI in one form or another is calculated in most countries of the world, including
neighboring countries.

Within the EU, in addition to national ones, harmonized CPIs are published, which
are calculated according to harmonized definitions and therefore represent a statistical basis
for international comparisons of consumer inflation across the European Union.

In our republic, the calculation of the CPI has been introduced since 1994 with the
technical assistance of the IMF. The basis for its compilation is the Methodological provisions
for organizing monitoring of consumer prices (tariffs) for goods and services and calculating
consumer price indices (approved in a new edition by Resolution of the State Committee on
Statistics No. 33 of September 27, 2022), which were developed taking into account the
recommendations of the “Consumer Price Index Manual: Theory and Practice" (IMF, OECD,
Eurostat, UNECE, World Bank and ILO) https://lib.stat.uz .

1) https://ec.europa.eu/eurostat/databrowser/view/PRC_HICP_MANR__custom_3761882/bookmark/table?lang=en&bookmarkl
d=4ad27e6f-358a-4a3d-82a0-587d69a833eb
2) according to the official websites of statistical services of these countries.
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CPI FOR GOODS AND SERVICES FOR FEBRUARY

In February 2024, the CPI for goods for
the month was 100,2 %, by December 2023 —
100,8 %.

In annual terms, this indicator was at the

level of 108,1%.

to the previous month by December by February
of the previous year of the previous year
2020 | 101,0% e 101,1% e 113,2%
2021 == 100,6% m——101,5% e 112,1%
2022 = 100,5% e 101,5% e 110,1%
2023 == 100,6% e 101,4% e 113,4%
2024 = 100,2% == 100,8% e 108,1%

SERVICES @ o

The short-term CPI for services in
February 2024 was 100,71 %.

By December 2023 it reached 101,6 %, ;
by February 2023 — 109,1%. . ammmEms

. EEEN
to the previous month by December by February

of the previous year of the previous year

2020 = 100,3% = 100,6% — 114,5%
2021 === 100,8% — 102,2% e 108,8%
2022 == 100,5% == 1011% e 106,5%
2023 = 100,5% == 1012% . 108,9%
2024 === 100,7% = 101,6% . 109,1%

According to the approved methodology, price registration is carried out
monthly from the 10-th to the 20-th. Data collection is organized in such a way that
registration of prices in this time period for each item is carried out once, and the
interval between registrations for adjacent periods is one calendar month. When
calculating the CPI, the influence of assortment and territorial shifts is excluded in
order to identify only inflationary factors.
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CPI FOR MAIN GROUPS OF GOODS AND SERVICES FOR FEBRUARY

to the previous month by December by February
of the previous year of the previous year
FOOD PRODUCTS e S
220 e 1013% . 1024% [ 1158 %
22 e 1006% L. 1018% [ 1146%
22 e 1006% I 1019% . 1131%
25 e 1007% L 1018% R 1155%
204 | 100,2 % P 1009 % 108.7%
| | 1
NON-FOOD PRODUCTS .
2020 L 10016% L 100,8% ; 109'9%
2021 L 100'6% L ""'1% L 109'1%
2022 1005 % T 1010% [ 107,7%
2023 L 100'3% L “"’n% ; 110'1%
2024 1002% . 1006% I 107.4%
SERVICES
2020 L 10013% L 10016% _ “4'5%
2021 L 1““'8% ‘ 102'2% L 108'8%
2022 | 100,5 % P 1011% s 1065%
2023 L 100’5% L 101'2% L 108'5%
2024 [— 1007% . 1016% . 1091%
The short-term CPI The CPI for January- The CPI for February

for food and non-food February 2024 for food 2024 in annual terms for
products in  February products was fixed at food products was at the
2024 was 1002 %. For 1009 %, non-food level of 108,71 %, non-food

paid services to the products — 1006 %, products - 1014 %,
population it reached services —101,6 %. services -109,1%.
100,7%.
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FRUITS AND VEGETABLES

CONSOLIDATED CPI FOODSTUFFS

February to previous month

1006. 1006« 1004. 1003. 1002. 1009. 1004. 1002. 1000 999.
5
5 G G
11994 119 XN
6 £ © I
2020 2021 2022 2023 2024 2020 2021 2022 2023 2024

February to December of the previous year

1010. 1014. 1009. 1008. 1006- 1013« 1013. 1006« 1003« 1000-
(©)
%, % %
O £ 0
< <
<8
2020 2021 2022 2023 2024 2020 2021 2022 2023 2024

February to February of the previous year

139« 1116« 1086« 1129. 108,0. 115« 1160. 108« 1182. 1019«
5 s
o 0 &S s
119 9
2020 2021 2022 2023 2024 2020 2021 2022 2023 2024

Without taking into account changes in prices for fruits and
vegetables, the short-term consolidated CPI for February 2024 amounted
to 100,2 % (versus 100,3 % taking these changes into account).

By the level of December 2023, this indicator was fixed at 100,6 %,
by February 2023 — 108,0 %.

CONSUMER PRICE INDEX IN THE REPUBLIC OF UZBEKISTAN 6




STRUCTURE OF THE CONTRIBUTION OF PRICE CHANGES FOR MAIN
GROUPS TO THE GROWTH OF SHORT-TERM CONSOLIDATED CPI

Contribution (p.p.*) and its share (%) for February 2024

to the previous month

28,1

+0,16 nn.
+0,09 o
+0,07 y». I 50,0«
il 219
by December 2023
38,1 @uz %

+0,39 i kT
21,7«

+0,21 0. I

by February 2023

+3,84 o1,

+240nn 253%

46,0 %
+211,

W ® 28,1

g} Non-food products

ﬁ Services

In the structure of growth in the short-term CPI for
February 2024, the emphasis of influence shifted towards
price changes in services, the share of which reached 90,0 %.

e
2] Foodstuffs

The impact of changes in prices for food products was
greatest among the three groups in the structure of growth in
the consolidated CPI both for January-February 2024 and for
February 2024 in annual terms.

*) percentage points

For information

CPIl calculation is
carried out on the basis
of two data sources:

1) information on
the structure of
population expenditures
(data from sample
household surveys),
which serves as the
basis for the formation
of specific weights;

2) information on
changes in consumer
prices for a selected
range of territories,
trade and  service
items, as well as
representative  goods.
The level of average
prices is influenced by
many factors, including
assortment and
territorial shifts. When
calculating the CPI,
their influence is
excluded in order to
identify only inflationary
factors.

The share and
contribution of each
item to the growth of
the composite
indicator are
assessed taking into
account price
changes and the
specific weight of the
item in the structure
of consumer
spending of the
population.
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CPI BY SECTION COICOP OF THE REPUBLIC OF UZBEKISTAN 2018

The formation of the CPI is carried out by the Statistics Agency on the basis
of the Classifier of Individual Consumption According to Purpose 2018 (COICOP
Rep. of Uzbekistan 2018), which is based on the UN international standard -
Classification of Individual Consumption According to Purpose (COICOP) 2018.

COICOP Rep. of Uzbekistan 2018 is intended for use in the field
of statistical activities and provides for the grouping of household consumer
expenditures, as well as the aggregation of the CPI into 13 sections.

February to previous month

72
a Food and non-alcoholic drinks

2020
2021
2022
2023
2024

2020
2021
2022
2023
2024

2020
2021
2022
2023
2024

32> 1014 %

33> 100,59 %
3> 100,6 %

3> 100,8 %

>>>100,2 %

Clothes and shoes

3> 100,8 %
> 100,3 %

5> 100,8 %
—> 99,9 %

> 100,4 %

Household items, appliances
and routine home maintenance

32> 100,9 %
s3> 100,6 %
3> 100,7 %
> 100,2 %

3> 100,1%

4

2020
2021
2022
2023
2024

2020
2021
2022
2023
2024

g?!

Vi

2020
2021
2022
2023
2024

Alcoholic drinks,
tobacco products

3> 100,6 %
e 3> 102,0 %

32> 100,59 %

2> 100,3 %

I S 101'0 %

Housing services, water,
electricity, gas and other fuels

> 100,3 %
> 100,3 %
—>>100,2 %
> 100,0 %

33> 100,7 %

Healthcare

> 100,3 %
3> 101,0 %
5> 100,6 %

2> 100,4 %

I SS> 100_8 %
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CPI BY SECTION COICOP OF THE REPUBLIC OF UZBEKISTAN 2018

February to previous month Continuation
=
VI Transport 81 Information and communication
2020 3> 100,1% 2020 5> 100,2 %
2021 3> 101,0 % 2021 > 100,4 %
2022 s> 100,0 % 2022 s> 100,1%
2023 e 32> 102,0 % 2023 s> 100,1%
2024 —s100,5 % 2024 —s>99,9 %
m Recreation, sports ‘ Educational services
IX and culture P
2020  —> 100,3 % 2020 s> 100,1%
2021 3> 101,3 % 2021 s> 100,59 %
2022  —s>100,8 % 2022 o s>100,2 %
2023  —ss>100,6 % 2023 =—=>> 996 %
2024 m—s>1004 % 2024 s> 100,3 %
Restaurants Insurance

and hotel services and financial services

2020 —s> 100,4 % 2020 s> 100,0 %

2021 —s> 1011% 2021 —s> 100,7 %

2022 —s>100,4 % 2022 3> 100,0 %

2023  —>100,2 % 2023 3> 100,1%
2024 mm—>100,4 % 2024 > 99,8 %

N ¢8

X miscellancous goods and Services In February 2024, the range

of short-term CPl by section

2020 | —s> 101,2 % ranged from 99,8 % (section ViILI.
2021 | —s> 101,1% “Insurance and financial
2022 —>100,8 % services”) to 101,0 % (section II.
2023 —s>100,6 % “Alcoholic  beverages, tobacco
2024 —s>100,1% products”).
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CPI BY SECTION COICOP OF THE REPUBLIC OF UZBEKISTAN 2018, %

February to December of the previous year

Food and non-alcoholic drinks Alconolic drinks Clothes and shoes
and tobacco products

2020 mmssm  1025% e, 1006 « 1012«
E' 2021  — 1018« ' e 1026 % g — 100,7%
‘) 2022  n— 1019+ ‘) — 1013 % J 1016
) 2023 oommmm  1019% ‘ == 10054 y == 1008«
2024 w— 1009 « 10154 - 1005
Housing services, water, Household items, appliances Healthcare
electricity, gas and other fuels and routine home maintenance
v 2020 mmm 1003 « s 1008 Vi 1006«
' 2021 o 102,6 % ' — 1011+ @ — 1018«
W 1005 Y 016 ) = 101s:
\ 2023 mm 1002+ ’ — 1008 « ' 1014+
2024 s 10164 1003+ — 1013+
Transport Information Recreation,
VII ’ vul and communication sports and culture
, 2000 mem______ 1003 % ' = 1003+ % 1011+
2001 w1015 % == 1005+ J — 1018+
: 2022 m 99,6 « . - 100,3 = 1024 %
2023 m—m__ 102, = 1002+ 1018
2024 — 1017 % m_ 999, 1014+

Educational services Restaurants Insurance
and hotel services and financial services
X XI Xl
20200 wm 1001+ 10174 = 1000+«
12021 mmm 1006 | e 1027+ \mmm  100,7%
2022 wem 10044 ) e 1027« J m 1000+«
2023 m 99,7+ ’ 10124 - mm______ 1001«
2024 m— 100,6 « — 10194 = 1000+«
Household goods and
services, other goods The lowest CPI in January-February
xul and services . )
2024 was recorded for goods and services in
Py, 2020 — 1017 % _ . . .
A 0202 — 1021+ the field of information and communications
) 2022  — 1016 % (99,9 %), the highest — in the field of transport
2023  p— 1015 (101_1 %)_
2024 100,59 %
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CPI BY SECTION COICOP OF THE REPUBLIC OF UZBEKISTAN 2018

SEIETWAT NS IETQYA Of the previous year

/\
Food and non-alcoholic drinks é Alcoholic drinks,
= tobacco products

1141 % 2021 mM0%
1131% 2022 1094 %
194 % 2023 1099 %
108.2 % 2024 mM5%

N N N DN
O O O O
N N NN
A WO DN P
%

a

e Clothes and shoes Housing services, water,
electricity, gas and other
fuels
2021 1078 % 108,0 %
2022 1064 % 102,6 %
2023 108,5 % 1048 %
2024 105,9 % 1019 %

Household items, appliances

and routine home maintenance Healthcare

2021 1089 % 2021 mE— 141%

2022 108,0 % 2022 — 108,5 %

2023 121% 2023 mEm—— 1163 %

2024 1071% 2024 — ) 1097%
V

VI

Transport Information and
communication

109% 2021 mmm— 9 1034 %
mM2% 2022 w9 1021%
113.2% 2023 mmm 9 1016 %
: 139% 2024 mw @ 99,5 %

VII VI

N N N DN
o O O O
N N NN
A W N P
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CPI BY SECTION COICOP OF THE REPUBLIC OF UZBEKISTAN 2018

Continuation
February to February [QRGENIVIEREET]

v
\ Recreation, sports
,‘Xq‘g’:é and culture
2021 — 1015% 2021 106,1%
2022 ) 109,7% 2022 mM3%
2023 I ( 1131% 2023 1034 %

2024 = 109.7% 2024 1034 %

IX X

Insurance
and financial services

M12% 2021 - 104,1%
1471% 2022 99,7%
1211% 2023 _— 1044 %
2024 IEE— 120,5 % 2024 1036 %
XlI

XI

Educational services

Restaurants
and hotel services

Household goods and NOTE: The COICOP classifier of
services, miscellaneous the Republic of Uzbekistan 2018 has been
goods and services introduced into the practice of calculating
the CPI since 2021. For statistical purposes,

M0% to form long-term price indices for 2021, a

1101% retrospective calculation of short-term CPI

’ for 2020 was carried out in the structure of
1138% the COICOP of the Republic of Uzbekistan
1095 % 2018. Long-term price indices for 2020 were
not generated due to the lack of a price
comparison base.

o
XIl1
. With the exception of sections

foposon WMLl sa qespant [I. “Alcoholic drinis and tobacco
2024 ropa B paspese pasnenons products”, IV. “Housing services,
Haxopuricst B npeaenax ot 99,9 % water, electricity, gas and other
(paspen VIl «MHhopmanns fuels” and VII. “Transport’, the
v ceaze») no 1200 % (paspen annual CPI for February 2024 in all
Xl. «PecTopaHbl 1 rocTuHn4HOE sections was lower than the same
obcnyxusaHue»). indicator for 2023.
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SECTION I. “FOOD AND SOFT DRINKS”

Cereals and
cereal products

102,0

100.7% 1005%
1010 100.3 %

100,0
100,0% 999%

2020. 2021 2022 2023 2024

@ Fish and other

Y seafood
1020 101,4%

101,0%

101,0
\/)1—013 %
100,7%

1000 100,3%

99,0
2020. 2021 2022 2023 2024

Oils and fats

020 © 1014%

101,0

100,0 1“0,6 %

99,2%

99.8% 99.1%

2020. 2021 2022 2023 2024

99,0

Vegetables, tubers
and pulses

105,1%

102,0

100,0
2020. 2021 2022 2023 2024
=

102,0

1009% 1008%
. 1002°%
7A1003% 1002%

99,0
2020. 2021 2022 2023 2024

Prepared foods and
other food products

February to previous month

—

Meat products

1019 %

102,0

101,0
100,0 100,5 %

w0 99.9%
2020. 2021 2022 2023 2024

995% 99.1%

-

A
.1‘ Milk, other dairy
- ili ’ products and eggs
102,0

101,0

99,9% 99.9% 1003 %

100,0 99,3 % 99,6 %

99,0
2020. 2021 2022 2023 2024

R
Fruits and nuts
104,5 043 %
00 1020% 19179
1015 1017% 100,2%

100,0
2020. 2021 2022 2023 2024

Sugar, confectionery
and desserts

102,0

1008 % 1007%
1010

1000 100,9 % 1004 %

100,0 %

99,0

2020. 2021 2022 2023 2024

Soft drinks

102,0

1010 1004 % 1004 %

100,0

100,6 %

100.2% 100.2%
990

2020. 2021 2022 2023 2024

CONSUMER PRICE INDEX IN THE REPUBLIC OF UZBEKISTAN

The range of
fluctuations in  the
short-term  CPI  for
February 2024 by
groups of section 1.
“Food and non-
alcoholic drinks”
ranged from 991 % to
102,5 %.

Short-term CPI
below 100.0% for the
month was recorded in
the groups “Grains and

cereal products”
(99,9 %), “Meat
products” (991 %),
“‘Milk,  other  dairy
products and eggs”

(99,6 %), “Oils and fats”
(99.1%).

The increase in
prices for fruits and
vegetables is largely
due to the influence of
seasonal factors.
Thus, the short-term
CPI for February 2024
in the group
“Vegetables, tubers
and legumes” reached
102,5 % (a month earlier
-1034%).




SECTION I. “FOOD AND SOFT DRINKS”

February to December of the previous year

Cereals and cereal
products

< ' Meat products

Ve The average price
1024% level for grain crops

101 1% 14 101.3% and cereal products,
100, 6"/ 100 % 100,1% 99.9% P

99 9% meat and fatty

991%
I products in February

2020 2021 2022 2023 2024 2020 2021 2022 2023 2024 2024 was lower than in
December 2023.

Fish and other . Milk, other dairy
e seafood 'l‘ products and eggs The CPI values for

the main groups

102,0% 1016% 1012% 1011% 101.0% 1009% included in section |I.
100.3% 100.3% 100.5% “Food and non-

100,0%
I I I I I I alcoholic drinks” for

2020 2011 2022 2023 2024 2020 201 2022 2023 2024 January-February
2024 ranged from 98,3

fats”) to 106,0 % (group

102,8% 1074% “Vegetables” , tubers
100 8% 100.1% 1049% 105 T and legumes".
98.8% 98 3% 102,6% 102.4%
I I l With the exception
2020 2021 2022 2023 2024 2020 2021 202 2023 2024 of the groups “Ready-

made food and other

~{ Vegetables, tubers ﬁ, Sugar, confectionery food products”, “Non-
«@mpe  and cereal pulses —— and desserts alcoholic drinks”, the

CPI value for January-

106 0% 102,0% February 2024 was
101,2%

I indicator for the

2020 2021 202 2023 2024 2020 2021 202 2023 2024 corresponding  period
in 2023.

n aR

~ o Soft drinks

Prepared foods and

= other food products
101,6%

1011%

100,3% “‘“ 9% 100 3%

1011%
100,3% 101.0% 100,3% 100,5%

2020 2021 2022 2023 2024 2020 2021 2022 2023 2024

———/—/— — — @O
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SECTION I. “FOOD AND SOFT DRINKS”

February to February of the previous year

Cereals and Meat products
cereal products

2021 mmm 113,4% 2021 s 1176%
2022 mmm 1075% 2022 = 109,6%
2023 meeessssssmm 130,2% 2023 mmm 111,0%
2024 mmmm 108,8% 2024 mmm 108,9%
Fish and other seafood Milk, other dairy products
and eggs
2021 wmm 1115% 2021 m——— 116,8%
2022w 111,8% 2022 wmmm 109,6%
2023 mmmm 111,9% 2023 s 119,8%
2024 === 106,6% 2024 s 110,8%
Oil and fats Fruits and nuts Vegetables, tubers
and cereal pulses
2021 eeesssssssms 1296% 2021 ——— 114,0% 2021 messsm 106,3%
2022 mees——— 123,0% 2022 s 114,7% 2022 meesssss——— 1285%
2023 mssssm 1095% 2023 1 92,0% 2023 meessssss 118,3%
2024 1 898% 2024 ee—136,7% 2024 m 923%
Sugar, confectionery Prepared foods Soft drinks
and desserts and other products
2021 s 114,7% 2021 memmmsm 108,1% 2021 === 106,8%
2022 s 113,9% 2022 =smmmm 106,8% 2022 === 1084%
2023 s 1235% 2023 s 110,3% 2023 mmmm 112,6%
2024 =mm 108,8% 2024 = 107,2% 2024 == 106,1%

The average price level for oil and fat and vegetable products in
February 2024 remained lower than in the corresponding month of last
year. Fruits and nuts in February 2024, on the contrary, were sold more
expensive than in February 2023.
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CPI FOR SELECTED FOOD PRODUCTS FOR FEBRUARY

L J—
o> Ri '
Zha> ise and rice chaff
-
by January 2024 99,8%
by December 2023 99,4%
by February 2023

Beef
by January 2024 99,6%
by December 2023 99,4%
by February 2023 109,0%
A
Raw milk, fresh
-
by January 2024 100,2%
by December 2023 100,8%
by February 2023 112,2%
S
;“-! Sunflower oil
0
75
by January 2024 98,9%
by December 2023 98,0%

by February 2023 i §2,2%

1313%

Wheat flour

by January 2024 = 99 3%
by December 2023 I 98 8%

by February 2023 99 1%

’
@ Mutton

by January 2024 I 99 6%
by December 2023 = 99 4%

by February 2023 s 108,7%

“» -
-

by January 2024 98 1%
by December 2023 | 100,5%

by February 2023 m—— 111,6%

=5
m Granulated sugar

by January 2024 I 99_3%
by December 2023 I 99 0%

by February 2023 m— 110,1%

CONSUMER PRICE INDEX IN THE REPUBLIC OF UZBEKISTAN
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CP|I FOR SELECTED TYPES OF FRUITS

AND VEGETABLES FOR FEBRUARY 2024

by December of the previous year

to the previous month

CONSUMER PRICE INDEX IN THE REPUBLIC OF UZBEKISTAN

cucumbers - bell pepper
& [ I 12,3 % m - 166,9 %
. bell pepper eggplant
o —117% o EEE — 1618 %
eggplant arlic
¢ E— ™= 1061% ' - wn91%
tomatoes
€ -1059% & e m169%
! arlic . bananas
e 104,0% - S 1079%
<. lemons onion
102,8 % ¢« m 102,6 %
pomegranate
Q@ = 021% = 1022%
potato cucumbers
o 99.1% & HE 1001%
onion pomegranate
() E— 989% Q@ == 1005%
v, carrot S lemons
- 982% B 981%
cabbage » carrot
B 969% ) B 964%
oranges cabbage
95,9 % ) EE 923%
N bananas oranges
» N 908% N 92.2%
by February of the previous year
@ pomegranate 2882 %
<~ lemons In February of this year, there
[ T 2191% was a decrease in prices for such
’ % = 1553% types of fruits and vegetables as
potatoes, onions, carrots, cabbage,
3 tomatoes
¢ H 1396% oranges, and bananas.
. bananas Along with this, prices for fruits
1232% and vegetables such as cucumbers,
wes 95,5 % bell peppers, eggplants, tomatoes,
cucumbers etc. have increased.
s 92,0 %
cabbage
- 894%
potato
- 84.0%
. bell pepper
| 819%
= eggplant
( 4 B 799%
v carrot
& R TI3%
onion
€ W 383%




CONTRIBUTION TO THE GROWTH (DECREASE) IN THE CONSOLIDATED

CPI PRICE CHANGES FOR MAIN FOOD GROUPS AND SOFT BEVERAGES
FOR FEBRUARY 2024

to the previous month Total contribution to the growth of the consolidated

cp1+0,08 p.p.

0,02 10

QOils and fats
-0,02 s

5) i o
Milk, other dairy products and eggs

&

-0i03 B,

Meat products

0,01,
]
Cereals and cereal products

+0,01 ..

Fish and other seafood
+0,01 0.

Fruits and nuts

+0,12 pp.

Vegetables, tubers and cereal pulses

EHO® i

+0,01 0.

i

Prepared foods and other food products

+0,0110.

IIE Soft drinks

In February 2024, the most significant contribution to the growth of the
short-term consolidated CPI among the goods of Section I. “Food and non-
alcoholic drinks” was made by price changes for vegetables, tubers and legumes

(+0,12p.p.).

The restraining factor was the decline in prices for fat and oil and meat
products, milk, other dairy products and eggs, as well as for grains and cereal
products (total -0,08 p.p.).
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CONTRIBUTION TO THE GROWTH (DECREASE) IN THE CONSOLIDATED

CPI PRICE CHANGES FOR MAIN FOOD GROUPS AND SOFT BEVERAGES
FOR FEBRUARY 2024

by December of the previous vear Total contribution to the growth
of the consolidated CPI +0,31p.p.

0,010
|

0,04,

I

Oil and fats
. Meat products

0,03 s
\L ]
Cereals and cereal products

A +0,02 0.
72 =

Milk, other dairy products and eggs
+0,13 p.p.

Fruits and vegetables

+0,28 u».
Vegetables, tubers and cereal pulses

+0,01 0.
=, ‘=
=] o0

Prepared foods and other food products

+0,01 0.

Soft drinks

Of the goods included in Section I, changes in prices for fruits and vegetables
influenced the growth of the consolidated CPI for February 2024 to December 2023
more significantly than others (total contribution of +0,81 p.p.). The moderating effect
was exerted by the decline in prices for fat and oil and meat products, as well as for
grain crops and cereal products (total -0,08 p.p.).

The most significant contribution to the increase in the consolidated CPI for
February 2024 in annual terms was made by price changes for meat products, grain
crops and cereal products (+1,60 p.p.). The downward effect was had by a decrease
in prices in the groups “Oils and fats” and “Vegetables, tubers and legumes”, due to
which the consolidated indicator by February 2023 became lower by 0,63 p.p.

———/—/— — — @O
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SECTION II. "ALCOHOLIC BEVERAGES, TOBACCO PRODUCTS"

ALCOHOLIC DRINKS

February to previous month
2020 1008 %
2021 1009 %
2022 100,5 %
2023 100,1%
2024 1009 %

99,5 100,0 100,5 101,0

February to December of the previous year

2020

2021 1017%
2022 1014 %
2023

2024 1014%

1000 1005 1010 101,56 102,0

February to February of the previous year

2021 1089 %
2022 101%
2023 109,7%
2024 1109%

1000 103,0 1060 109,0 1120

TOBACCO PRODUCTS

February to previous month

2020

2021 1049 %
2022 1005 %
2023 100,7%
2024 1010%
99,5 101,5 103,5 105,5

February to December of the previous year

2020
2021 105,1%
2022 1010%
2023 1013 %
2024 1017%
99,5 101,5 103,5 105,5

February to February of the previous year

2021 1M112%
2022 1018 %

2023 1102 %

2024 1128 %

995 1045 1095 1145 1195

CPI for main types for February 2024

1006 %
1010%

%
»

109,3%

2®
3o
—

101,0%

[
4% M6%

100,9 %
1013 %

0 ¢

1012 %
1020%

(@) <

o o §
«Q % g
2 8
o

1106%

o
D
D
=

= P -

1094 %
Cigarettes

o NE

1128%
Other tobacco products
1004 ‘%:.

100,8 %

1124%

@ to the previous month
by December of the previous year
) by February of the previous year

In February 2024, fluctuations in
the short-term CPI in Section |Il.
“Alcoholic beverages, tobacco
products” ranged from 1004 % (other
tobacco products) to 1012 %
(cigarettes).

The CPI for February 2024 to
December 2023 for alcohol and
tobacco products ranged from 100,8 %
(other tobacco products) to 1020 %
(cigarettes).

The CPI in annual terms ranged
from 1093 % (wine) to 1124 % (other
tobacco products).
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SECTION III. "CLOTHES AND FOOTWEAR"

CLOTHES

February to previous month

100,9 %
100.3 %

100,7%
999
1003 %

990 995 1000 1005 1010

February to December of the previous year

1012 %
1007 %
1016 %

1008 %
100,5 %

1000 1005 1010 1015 1020

February to February of the previous year

2021 1083 %
2022 106,6 %
2023 108,95 %
2024 106,0 %

1000 103,0 1060 109,0 1120

February to previous month

100.8 %
100,2 %
1009 %
99,9 %

100,5%

990 995 1000 1005 101,0

February to December of the previous year

101,1%
100,7%
1018%

1008 %
100,6 %

1000 1005 1010 101,5 1020

February to February of the previous year

106,3 %
105.8 %
108.5%
105,7%

1000 1030 1060 1090 1120

CPI for main types
for February 2024

Materials for making clothes

1004 "éx
LM‘LZL 106,3 %
Outerwear
<, 100,3 %
n’ 105,8 %
Other clothing items and accessories
g\éf 1001 %n

05,4 %
Cleaning, mending, ta?lormg and rental
of clothes

Boots, shoes and other footwear

L ﬂﬂuﬁ'ggz' 105,6 %

Shoe cleaning, repair and rental

1009 %
0,
. Llﬂlﬁ.ﬁ? 1122%

to the previous month
) by December of the previous year

k

-
-

™) by February of the previous year

1109%

Short-term CPI range in February
2024 in Section Ill. “Clothing and
footwear” ranged from 989 % (women's
fur hats) to 1017% (men's shoes).

The lower Ilimit of the CPI for
January-February 2024 for goods and
services of section Il is fixed at 989 %
(women's fur hats), the upper limit is —
101,9 % (handkerchiefs).

The February 2023 CPI for Title I
goods and services ranged from 102,2%
(women's fur hats) to 16,2 % (dry cleaning
services).
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SECTION IV. "HOUSING SERVICES, WATER, ELECTRICITY,
GAS AND OTHER FUELS"

to the previous
month

February

by December
of the previous year

by February

of the previous year

ACTUAL RENT FOR HOUSING

2020

2021 100,2 % 1002 %
2022 100,0% 100,5 %
2023 100,0 % 1001 %
2024 1002 % 00,9 %

MAINTENANCE, REPAIR AND SECURITY

OF RESIDENTIAL PREMISES

2020 100,8 % 1008 %
2021 1010% 1014%
2022 100,59 % 1009 %
2023 100,0 % 1005 %
2024 100,0 % 99,8 %

109,2 %
1242 %
1019 %

113,0%
106,3 %
1M,9%
108,0 %

WATER SUPPLY AND OTHER SERVICES RELATED TO
THE MAINTENANCE OF RESIDENTIAL PREMISES

2020 100,2 %
2021 100,1%
2022 100,1%
2023 100,0 %
2024 1044 %

100.2 %
130.8 %
1011%
100,0 %
107%

ELECTRICITY, GAS AND OTHER FUELS

2020 100,0 %
2021 100,0 %
2022 100,0 %
2023 100,0 %
2024 100,0 %

1000 %
1000 %
1001%

00,0 %
00,0 %

*survey organized since 2021

1438 %
102,35 %
101,0%

149,1%

1001%
1001%
100,0 %
1010%

CPI for main types
for February 2024

Materials for home maintenance and repair

e
s

Repair and maintenance services

1003 %
100,7%
1150%

Cold water supply and sewerage

I 1015 %
0

Garbage coIIectio“n fee

o

162,6 %

0
0
1292 /0145,8 %

Electricity fee

i,

Payment for hot water supply
'5. ' 1?0,0 %
Wit

@ to the previous month
) by December of the previous year
) by February of the previous year

In February 2024, an increase in
tariffs for cold water supply and
sewerage services was recorded in the
Tashkent region, which was reflected in
the increase in the short-term CPI in
the republic for this type of service by
19%.

The national average fee for the

removal of household waste in
February 2024 increased by 94 %.

The CPlI for the services
of mechanics, plumbers, electricians

and painters for the month amounted to
1003 %.

The CPI for January-February
2024 for goods and services of section
IV ranged from 91,2 % (cement) to 129,2
% (garbage collection fees), annual -
from 912 % (glass) to 161,6 % (cold water
supply and sewerage).
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SECTION V. “HOUSEHOLD ITEMS, HOUSEHOLD APPLIANCES
AND ROUTINE HOME MAINTENANCE”

February
to the previous by December by February
month of the previous year of the previous year

FURNITURE AND HOUSEHOLD ITEMS

2020 1004 % 1005 %

2021 1008 % 1012 % 106,2 %
2022 1006 % 1016 % 1069 %
2023 100,1% 100,7 % 110,0 %
2024 ==100,2 % 1004 % 106,2 %

TEKTILES USED IN HOUSEHOLDS

2020 100,6 % (1117

2021 1005 % 1007 % 108,1%

2022 100,7 % 101,7% 1069 %

2023 100,3 % 1011% 1123 %

2024 m=100,2 % 1004 % 06,0 %
APPLIANCES

2020 100,5 % 100,7 %

2021 100.7% 1011% 106,6 %

2022 100,59 % 1011% 1091%

2023 100,3 % 100,8 % 109,7%

2024 00,5 % 00,8 % 107,5%

GLASSWARE, CUTLERY AND HOUSEHOLD UTENSILS

2020 100,7% 1010%

2021 100,5 % 100,7% 1015 %
2022 100,6 % 1010% 106,7 %
2023 1002 % 100,6 % 1093 %
2024 99.7% 99,8 % 106.2%

TOOLS AND DEVICES USED IN HOUSEHOLD AND GARDENING

2020 100,8 % 1009 %
2021 100,6 % 1009 % 106,9 %
2022 100,6 % 101.2% 106,59 %
2023 m994¢, 998 % 108,9 %
2024 99.8% 100,3 % 1015 %
GOODS AND SERVICES USED
IN CONNECTION WITH HOUSEHOLDING
2020 100,6 % 100,8 %
2021 1005 % 1013 % 1149%
2022 1010% 102,0% 1095 %
2023 100,3 % 100,8 % 1168 %
2024 998 % 100,0 % 1084 %

CPI for main types
for February 2024

Finishing fabrics and curtains

VAU - "0is%

D 156%

Large household appliances

1010%
F 010% ooy

Small household appliances

r 99,5%:
g% 105,0%

Repair, installation and rental
of household appliances

.' 100178
i 133%

Kitchen utensils and household items

B jonis
=% 1065%

Household detergents and cleaning products

99,7%

0
99,1% 1079%

Non-motorized tools

r 9?0%%’ 'y 1015 %

@ to the previous month

) by December of the previous year
@) by February of the previous year

The short-term CPIl in
February 2024 in Section
V. “‘Household Goods,
Appliances and Routine Home
Maintenance” ranged from 91,6
% (glassware) to 1028 % (large
kitchen appliances).
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SECTION VI. "HEALTH CARE"

February

to the previous by December

by February
month of the previous year of the previous year

MEDICINES AND MEDICAL PRODUCTS

100.2 % 1004 %
100.2 % 100.8 %
100,7% 1015 %
100,3 % 101,1%
100.8 % 1016 %

OUTPATIENT TREATMENT SERVICES

100,2 % 1008 %

1010% 1015%
1003 % 1021%
100,7% 1024 %

1011% 1012%

HOSPITAL TREATMENT SERVICES

OTHER HEALTH SERVICES

1007 % 101,0%
1024 % 103.9%
100,7% 102,59 %
100,6 % e 101,7 %
100,8 % ==100,5 %

1M1,39%
107.6 %
102,5%
109,2 %

CPI for main types
for February 2024

Medicines
1008%
1M113%

Preventative protective devices

1001%
Fiens 10

Medical devices for personal use

l 99.8 % ,
1082 %

Dental services
=

2 104%
Medical laboratory services

Lty
' 105,1%

Diagnostic Imaging Services

1010 %
: 1014 %
ma%

@ to the previous month
) by December of the previous year
) by February of the previous year

Range of fluctuations in the
short-term CPI for goods and
services included in Section VI.
“‘Healthcare”, in February 2024
ranged from 99,3 % (syringes) to
1014 % (therapeutic massage).

The CPI for January-February
2024 was in the range from 99,9 %
(syringes) to 102,9 % (antibiotics).

The lower limit of the CPI in
annual terms for February 2024 for
goods and services of section Il is
fixed at 96,8 % medical masks and
gloves), the upper limit is — 112,71 %
(antibiotics).
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SECTION VII. “TRANSPORT"

February

to the previous by December

by February

month of the previous year of the previous year

PURCHASE OF VEHICLES

2020 100,0% 100,0 %

2021 100,1% 100.1% 1089 %

2022 100,1% 1002 % 1011%

2023 1011% 1012% 110,0%

2024 99.9% 1011% 103.1%
OPERATION OF PERSONAL VEHICLES

2020 1004 % 1004 %

2021 1016 % 1023 % = 1101%

2022 991% 918% e 117,0 %

2023 1029 % 1032 % w1104 %

2024 00,6 % 1021% e 116,8 %
PASSENGER TRANSPORT SERVICES

2020 99,8 % 1003 %

2021 1005 % 1011% 123 %

2022 1011% 1015% 106.8 %

2023 1019% 1029 % M1%

2024 100,95 % 1013 % 1M13.1%
GOODS TRANSPORTATION SERVICES

2020 1004 % 100,6 %

2021 1010% 101.2% 104 %

2022 1004 % 1009 % 1017 %

2023 100,5 % 1007 % 11,0%

2024 1010% 1012% 122%

CPI for main types
for February 2024

Fuel hy type

0
1233 % 1205%

115,7%

1011% 1014% 1000%

"R DA
B @ @&

Petrol Propane Methane

Passenger transport
1318%

129%

1018% 100,15 0
101,0% 997% 98,59 %3 A’

8 ¥

1095 %

Railway Air

Motor road

@ to the previous month
@ by December of the previous year

by February of the previous year

Gasoline became more
expensive in all regions in February
2024. The range of short-term CPI
for it was 100,1-104,6 %. The short-
term CPI for propane in February
2024 on average across the
republic reached 1014 %.

The cost of rail and air transport
services for passengers decreased
by 0,3 % and 19 %, over the month,
due to the volatility of the national
currency.
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SECTION VIII. "INFORMATION AND COMMUNICATION"

JRMATION ANI CPI for main types
| ATION EQUIF for February 2024

Landline telephone equipment

ebruary to previo 0 ) 100,2 %
100,3 %
0 00.4 % 1054 %

|

|

0 D0,3 % Computers, laptops and tablets
| 0

|

-t
=
[—]

a2
—
=e\=32
=

1049%

0

. 0

0 00.7 % Equipment for receiving, recording,
0

0

1
3
o=

00.4 v, reproducinsg sound and images
1%

A | : 9
’ 989 %
91.8%

ebruary by February of the previo ea Subscription fee for landline communication
100,0 %
100,0 %

([l

Z

15,0 %

NG 5 o Mobile services

3o 100.0 %
'"iil 100,0 %
‘ 96,1%

mprehensive telecommunications services
1005 %

1013 %
1040 %

Repair of equipment
o1 P 100,6 %
0 000 ° 7 100,8 %
X o : 1141%
|

@ to the previous month
sbruary to December of the brevious vea ) by December of the previous year
) by February of the previous year

o
o

rl

00.1% The implementation of various
promotions in order to stimulate demand
was reflected in the value of the short-
term CPI for such types of goods as
: B % televisions (CPI 98,9 %) and peripheral
8,9 o ' equipment (99,8 %).
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SECTION IX. "RECREATION, SPORTS AND CULTURE"

to the previous

February

by December

by February

month of the previous year of the previous year
RECREATION SERVICES
2020 1003 % 1005 %
2021 1015 % 102,1% 106,5 %
2022 1004 % 1012% 109,7%
2023 100,2 % 100,6 % 1084 %
2024 100,9 % 1016 % Mm%

SERVICES FOR ORGANIZING CULTURAL EVENTS

2020
2021
2022
2023
2024

100,1% 100,5 %
1018 % 1019%
1011% 102,6 %
1012% 1023 %
00,6 % 1013 %

1074 %
mM1%
110,8%
113,0%

ORGANIZATION OF COMPLEX RECREATION

2020
2021
2022
2023
2024

99,8 % 99,9 %

1004 % 1018%
100,0 % 100,0 %
100,0 % 100,0 %

1012% 1012 %

GARDENING PRODUCTS, PETS

2020
2021
2022
2023
2024

1003 % 1003 %
102,0% 1022 %
e 101,0 % 1004 %
10,8 % 1016 %
e 101,2 % 102,59 %

= 103,0%
=103,1%
==108,0 %
m—126,7 %

b 110,5%
1059 %

s 107,7 %
109, %

NEWSPAPERS, BOOKS AND STATIONERY

2020 100,5 % 103.2%
2021 1005 % 1021%
2022 | 100,5 % 1033 %
2023 mm100,3 % 102.1%
2024 s Q970 1023 %
OTHER LEISURE GOODS
2020 1009 % 101%
2021 100,3 % 100,6 %
2022 100,7% e 101,3 %
2023 100,2 % (0,5 %
2024 100,0 % e 100,1 %

b 1094 %
1099 %

— 129’0 %
e 105,1%

1064 %

1070%

1093 %
109,2 %

CPI for main types
for February 2024

Services of cultural and recreation parks

. 101,7%

105,2 %
Services for organizing sporting events

113.8%
100.3°
: 13 123%

Services provided by cinemas

: 102,7%

0
1021% 1153%

Services provided by theaters

100,6 %

0,
T
Services provided by concert halls

100,0 %
g s

Services provided by museums

. 1013 %

0
105.0 /lth %

1244 %

Services provided by zoos

1000 %
st

Stationery and drawing materials

' %%:7;/0%6 %

Tourist trip ,
Lk

@ to the previous month
) by December of the previous year

126,1%

) by February of the previous year

In February 2024, the short-
term CPI in section IX was 984 %
(A4 paper) — 1021 % (services
provided by movie theaters).

The upper limit of the CPI for
January-February 2024 in this
section reached 126,1 % (monthly
magazine), the lower limit — 911
% (A4 paper).

The CPI in annual terms
fluctuated between 926 % (A4
paper) — 134,1% (zoo services).

134.1%
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SECTION X. “EDUCATIONAL SERVICES”

February CPI for main types
_ for February 2024
to the previous by December by February
month of the previous year of the previous year .
Services of state preschool
educational organizations *
100,0 %
PRESCHOOL AND PRIMARY EDUCATION 100,0 %

100,0 %
Services of private preschool
educational organlzatlons

2020 100,0 % 100,0% O] - 1041 %
E 0

2021 1001% 100,1% 153 % = 1015%
2022 100.0% LA L) Studying at non-state universities
2023 97.9% 919% 98,7%
2024 1005 % 101,0% 1018% 100,0%
B0
101,0%
Tutoring services
1011%
HIGHER EDUCATION .
104%
Educational courses
2020 100,0 % 100,0 % ' 100.3 %
2021 100,0 % 100,0 % 100,8 % 100,8 %
109,7%
2022 1000 % 1000 % 109,8 %
2023 100,0 % 100,0 % 102,2 % to the previous month
2024 00,0 % 100,0 % 1002 %

) by December of the previous year
by February of the previous year

Since February 2024, in

EDUCATION NOT DIVIDED BY LEVEL Jizzakh, Samarkand,
Surkhandarya regions and

Tashkent city, an increase in fees

for children attending private

2020 1003 % 1005% preschool institutions included in
2021 1017% 1021% 107.9% the sample price survey has been
2022 1007% 1012% 111,5% recorded. The range of short-term
2023 100,6 % 1012% 1098 % CPI in these regions for this type
2024 100,8 % 1015% 110.2% of service was 101,6 % - 110,1%.

*) preschool educational organizations
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SECTION XI. "RESTAURANTS AND HOTEL SERVICE"

February to previous month

2020
2021 101,0%
2022 1004 %
2023 100,1%
2024 1004 %
100,0 100,3 100,6 100,9 101,2

February to December of the previous year

2020 1009 %

2021

1019 %

2022 1023 %
2023 100,2 %
2024 101.0%

100,0 100,7 101,4 102,1 102,8

February by February of the previous year

2021 1M114%
2022 119.2%
2023 1211%
2024 1207 %
100,0 106,0 112,0 118,0 124,0
HOTEL SERVICE

February to previous month

2020 : 1003 %
2021 102,0 %

2022 e 1005 %
2023 | ——— 101'4%

2024 s 1004 %
1000 1006 1012 1018 1024
February to December of the previous year

2020 |e———————— “]1,6 %

2021 110,1%
2022 |———— 101,2 %
2023 1108 %

2024 p——— 1131Y%
100,0 1030 1060 1090 1120 1150

February by February of the previous year

2021 183 %

2022 10,8 %

2023 120,1%

2024 1202 %
100,0 106,0 112,0 118,0 124,0

CPI for main types
for February 2024

Cafe

1004 %
100.9 %
1203 %

Canteens, cafeterias and snack
bars

100,3 %
1010 %

1210%
Hotels, hospitality and similar services

100,7%
1116%
1212%

Recreation centers

100,0 %
1146 %
1194%

@ to the previous month
@ by December of the previous year

) by February of the previous year

The short-term CPIl in the food
service sector in February 2024
fluctuated between 100,3 %-100.4 %.

The cost of staying in hotels has
increased since February of this year
in the Samarkand and Tashkent
regions, as well as in the capital of the
republic. The value of short-term CPI
in these regions was in the range
of 1009 % - 1023 %. The national
average CPI for hotel services for the
month was 100,7%.
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SECTION XII. "INSURANCE AND FINANCIAL SERVICES"

INSURANCE CPI for main types
for February 2024
February to previous month
oot Lok Banking services
2022 100,0% 0
2023 100,0 % 98'39/“ 6%
2024 100,0% ' 1015%
990 995 1000 1005 101,0 1015 102,0
February to December of the previous year Money transfer fees
2020 1000 100.7%
2021 100,0 % 1010% 0
2022 100,0 % \ _ 109.9%
2023 .
2024 11333 .Z’ Fee for transferring money through
090 %97 1004 1011 1018 electronic payment systems

February by February of the previous year

2021 100,0 %

2022 100,0% @ to the previous month
2023 100,0 % i
2024 1000 ) by December of the previous year
990 995 1000 1005 1010 1015 1020 ) by February of the previous year
FINANCIAL SERVICES

Among financial services, a
February to previous month decrease in prices in February 2024

2020 100,0 % was noted for the services of banking
ggg; 100.0% 1014% institutions, which is due to a decrease
2023 100,1% in the fees for updating bank cards
2024 998 % .

WO mG e e AL issued by Hamkorbank JSCB.

February to December of the previous year

The short-term CPl for money
transfer services through banks in

2020 100 %

§8§; LI February 2024 was 100,7%.

2023 : .

2024 Insurance  services did not
S Gekn RN S T A 1 undergo tariff changes in February

February by February of the previous year of this year.

2021 108.3 %

2022 995%

2023 109,1%

2024 1059 %

99,0 101,0 103,0 1050 107,0 109,0 111,0
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SECTION XlII. "HOUSEHOLD GOODS AND SERVICES,
MISCELLANEOUS GOODS AND SERVICES"

February

to the previous

by December
month

by February

of the previous year of the previous year

HOUSEHOLD GOODS AND SERVICES

2020 1011% 1016 %
2021 1014% 1023 %
2022 1010 % 102,0 %
2023 100,8 % 101,9%
2024 100,1% 00,6 %

OTHER ITEMS FOR PERSONAL USE

2020 100,7% 1015%
2021 100,59 % 100,7%
2022 1004 % 100,9 %
2023 1004 % 100,7%
2024 100,2 % 1004 %
OTHER SERVICES
2020 102,59 % 102,6 %
2021 105,2 % 105,2 %
2022 100,1% 1002 %
2023 100,1% 100,3 %
2024 100,0 % 1001%

128%
mz2%

118,0%
109.9 %

108.2 %
106,3 %
109.8 %
107.4%

106,6 %
1128%
938%
M23%

CPI for main types
for February 2024

Personal electrical appliances

r 1013 %

1013 %
Other devices
and personal goods

r 998%

100.1%
Hairdressing services

107,2 %
' 100.8 %

1079 %

1149 %

101,6 %
Watch repair

100.3 %
100,5 %

mMa%

Funeral services

T TR

100,0 %
1003 %

@ to the previous month
) by December of the previous year
by February of the previous year

In February 2024, the value of
short-term CPI for goods and
services included in Section XIII

ranged from 96,6 % (foam, gel,

shaving cream) to 1014 % (baby
diapers).

The CPI for February 2024 by
December 2023 in this section

ranged from 96,7 % to 102,1 %, by
February 2023 — from 102,38 % to
121,2 %.

123 %

CONSUMER PRICE INDEX IN THE REPUBLIC OF UZBEKISTAN

31



CONTRIBUTION TO THE GROWTH (DECREASE) OF THE CONSOLIDATED CPI PRICE

CHANGES BY SECTIONS OF COICOP REP. OF UZBEKISTAN 2018 FOR FEBRUARY 2024

The share and contribution of each position (section, group, specific product or
service) to the change in the summary indicator is assessed taking into account price
changes and weights of the position in the structure of household expenditures.

Price index weights are the quantities involved in the formation of the price index,
with the help of which:

. the significance of each specific element in the totality of the observed phenomenon is
characterized;

. initially incommensurable primary elements are reduced to a commensurable form;

. sequential aggregation of commensurate elements is carried out at all stages of the
applied classification and the general value of the change in prices of the phenomenon
being studied is found.

Contribution to the change in the consolidated CPI for the month, p.p. +0’32 p.p.
+0,08 p..
h

P

Food and non-alcoholic drinks A . Sl_gmflcant
0.01 contribution to the increase

+ . .
> M in the short-term composite
W indicator in February 2024
— Alcoholic drinks, tobacco products was made by price
+0,03 p.p. changes in food and non-

h

alcoholic  drinks, which
accounted for half of the
total impact.

]

Clothes and shoes
+0,08 p.p.
b . .
Price changes in the
Housing services, water, electricity, gas and other fuels “Transport” and
+0,01pp. _ Healthcare sections
g increased the summary
indicator for the month by

0,08 p.n. (25 % of the total

|

]
' Household items, appliances and routine home maintenance

+ﬂ£4 na. impact).
E Healthcare Due to the increase in
+0,04 pp prices for clothing and
- footwear, the short-term

m composite  indicator in

= Transport February of this year
+0010n. increased by another 0,03
N (B B.p, which amounted to

about 94 % of the total
+II£1 . impact.

Recreation, sports and culture

®19  Eqycational services h The _Impaﬁt of p_nce
changes In other sections
+0,01pp. g
v

was less significant.
!@1 Restaurants and hotel services
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CONTRIBUTION TO THE GROWTH (DECREASE) OF THE CONSOLIDATED
CPI PRICE CHANGES BY SECTIONS OF COICOP REP. OF UZBEKISTAN 2018
FOR JANUARY-FEBRUARY 2024

Contribution to changes in the consolidated CPI, p.p.

+0,37 p.n.
ﬁ Food and non-alcoholic drinks T g
o +0,01 p..
éém Alcoholic drinks, tobacco products ® ]
+0,09 pp.
_ﬁ Clothes and shoes e
+0,19 pp.
ﬁ Housing services, water, electricity, gas and .
| other fuels
+0,02 p.p.
h |
r“‘ Household items, appliances and routine e
B home maintenance
+0,07 p.n.
@\ Healthcare e |
+0,16 pp.
g Transport
+0,02 p.p.
’X‘:"\,\: Recreation, sports and culture ®
+0,02 p.p.
v . "
PN TD Educational services . ]
+0,04 p.p.
*@‘ Restaurants and hotel services e
L& _ +0,02 .
=¥ Household goods and services, e
=E= miscellaneous goods and services

The contribution of price changes for food and non-alcoholic drinks to the
growth of the consolidated CPI for February 2024 by December 2023 reached

0,37 p.n., or 381 % of the total impact of the observed goods and services. The
influence of other sections was less significant.

In the structure of the annual consolidated CPI for February 2024, over 40 %
were due to price changes in Section I. “Food and non-alcoholic drinks.”

.= Department of Price Statistics

Tel.: +99871 202-80-36, 202-81-74



