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The Consumer Price Index

(CPI), acting as the main indicator of

inflation processes in the consumer

sector, is one of the key indicators for

assessing the socio-economic state of

the country. It reflects the change in

the cost of a fixed set of goods and

services purchased by the population

for non-productive consumption, with

its structure unchanged.

CONSOLIDATED CONSUMER PRICE INDEX (CPI) 

FOR THE REPUBLIC OF UZBEKISTAN

In February 2024, the

consolidated CPI for the month was

100,3 %.

In January-February 2024, this

figure reached 101,0 %.

In annual terms (by February

2023), the consolidated CPI was fixed

at 108,4 %.
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to the previous month

by February of the previous year
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The set of goods and services for

monitoring changes in consumer

prices includes 420 goods and 90

services. All of them are divided into

three large groups: food and non-food

products, services.

More than 10 thousand retail

outlets and paid service facilities are

inspected monthly, more than 120

thousand price quotes are recorded.
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In our republic, the calculation of the CPI has been introduced since 1994 with the

technical assistance of the IMF. The basis for its compilation is the Methodological provisions

for organizing monitoring of consumer prices (tariffs) for goods and services and calculating

consumer price indices (approved in a new edition by Resolution of the State Committee on

Statistics No. 33 of September 27, 2022), which were developed taking into account the

recommendations of the “Consumer Price Index Manual: Theory and Practice" (IMF, OECD,

Eurostat, UNECE, World Bank and ILO) https://lib.stat.uz .

Harmonized CPI in selected EU countries for January 2023, 

growth (decrease) in% 1

CONSOLIDATED CPI IN COUNTRIES OF THE WORLD
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Consolidated CPI in selected countries for January 2023, growth in %2

1)2https://ec.europa.eu/eurostat/databrowser/view/PRC_HICP_MANR__custom_3761882/bookmark/table?lang=en&bookmarkI

d=4ad27e6f-358a-4a3d-82a0-587d69a833eb
2) according to the official websites of statistical services of these countries.

The CPI in one form or another is calculated in most countries of the world, including

neighboring countries.

Within the EU, in addition to national ones, harmonized CPIs are published, which

are calculated according to harmonized definitions and therefore represent a statistical basis

for international comparisons of consumer inflation across the European Union.

to the previous month by January 2023
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https://lib.stat.uz/


to the previous month

CPI FOR GOODS AND SERVICES FOR FEBRUARY

The short-term CPI for services in

February 2024 was 100,70%.

By December 2023 it reached 101,6 %,

by February 2023 – 109,1 %.

GOODS

SERVICES
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According to the approved methodology, price registration is carried out

monthly from the 10-th to the 20-th. Data collection is organized in such a way that

registration of prices in this time period for each item is carried out once, and the

interval between registrations for adjacent periods is one calendar month. When

calculating the CPI, the influence of assortment and territorial shifts is excluded in

order to identify only inflationary factors.

In February 2024, the CPI for goods for

the month was 100,2 %, by December 2023 –

100,8 %.

In annual terms, this indicator was at the

level of 108,1 %.

PAY

101,0%

100,6%

100,5%

100,6%

100,2%

2020

2021

2022

2023

2024

113,2%

112,1%

110,7%

113,4%

108,1%

101,7%

101,5%

101,5%

101,4%

100,8%

by December 
of the previous year

by February 
of the previous year

to the previous month

100,3%

100,8%

100,5%

100,5%

100,7%

2020

2021

2022

2023

2024

114,5%

108,8%

106,5%

108,5%

109,1%

100,6%

102,2%

101,1%

101,2%

101,6%

by December 
of the previous year

by February 
of the previous year



97 99 100 102 103 105 106

2020

2021

2022

2023

2024

101,3 %

100,6 %

100,6 %

100,7 %

100,2 %

CPI FOR MAIN GROUPS OF GOODS AND SERVICES FOR FEBRUARY

The short-term CPI

for food and non-food

products in February

2024 was 100,2 %. For

paid services to the

population it reached

100,7 %.

The CPI for January-

February 2024 for food

products was fixed at

100,9 %, non-food

products – 100,6 %,

services – 101,6 %.

The CPI for February

2024 in annual terms for

food products was at the

level of 108,7 %, non-food

products – 107,4 %,

services - 109,1 %.
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к предыдущему месяцу
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CPI  EXCLUDING FRUITS AND VEGETABLES

Without taking into account changes in prices for fruits and

vegetables, the short-term consolidated CPI for February 2024 amounted

to 100,20% (versus 100,3 % taking these changes into account).

By the level of December 2023, this indicator was fixed at 100,6 %,

by February 2023 – 108,0 %.

February to previous month
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CONSOLIDATED CPI
ПРОДОВОЛЬСТВЕННЫЕ 

ТОВАРЫ

100,9 % 100,4 % 100,2 % 100,0 % 99,9 %

2020 2021 2022 2023 2024

100,6% 100,6% 100,4 % 100,3 % 100,2 %

2020 2021 2022 2023 2024

FOODSTUFFS

February to December of the previous year

101,3 % 101,3 % 100,6 % 100,3 % 100,0 %

2020 2021 2022 2023 2024

101,0% 101,4% 100,9 % 100,8 % 100,6 %

2020 2021 2022 2023 2024

February to February of the previous year

117,5 % 116,0 % 110,8 % 118,2 % 107,9 %

2020 2021 2022 2023 2024

113,9 % 111,6% 108,6 % 112,9 % 108,0 %

2020 2021 2022 2023 2024



CPI calculation is

carried out on the basis

of two data sources:

1) information on

the structure of

population expenditures

(data from sample

household surveys),

which serves as the

basis for the formation

of specific weights;

2) information on

changes in consumer

prices for a selected

range of territories,

trade and service

items, as well as

representative goods.

The level of average

prices is influenced by

many factors, including

assortment and

territorial shifts. When

calculating the CPI,

their influence is

excluded in order to

identify only inflationary

factors.

STRUCTURE OF THE CONTRIBUTION OF PRICE CHANGES FOR MAIN 

GROUPS TO THE GROWTH OF SHORT-TERM CONSOLIDATED CPI
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Contribution (p.p.*) and its share (%) for February 2024

28,1 %

21,9 %

50,0 %

+0,09 p.p.

+0,07 p.p.

+0,16 п.п.

Foodstuffs Non-food products Services

For information

*) percentage points

to the previous month

by December 2023

The share and

contribution of each

item to the growth of

the composite

indicator are

assessed taking into

account price

changes and the

specific weight of the

item in the structure

of consumer

spending of the

population.

In the structure of growth in the short-term CPI for

February 2024, the emphasis of influence shifted towards

price changes in services, the share of which reached 50,0 %.

The impact of changes in prices for food products was

greatest among the three groups in the structure of growth in

the consolidated CPI both for January-February 2024 and for

February 2024 in annual terms.

40,2 %

21,7 %

38,1 %
+0,39 p.p.

+0,21 p.p.

+0,37 p.p.

by February 2023

46,0 %

28,7 %

25,3 %

+3,84 p.p.

+2,40 p.p.

+2,11 p.p.
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CPI BY SECTION COICOP OF THE REPUBLIC OF UZBEKISTAN 2018

The formation of the CPI is carried out by the Statistics Agency on the basis

of the Classifier of Individual Consumption According to Purpose 2018 (COICOP

Rep. of Uzbekistan 2018), which is based on the UN international standard -

Classification of Individual Consumption According to Purpose (COICOP) 2018.

COICOP Rep. of Uzbekistan 2018 is intended for use in the field

of statistical activities and provides for the grouping of household consumer

expenditures, as well as the aggregation of the CPI into 13 sections.

Healthcare
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ContinuationFebruary to previous month

CPI BY SECTION COICOP OF THE REPUBLIC OF UZBEKISTAN 2018
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In February 2024, the range

of short-term CPI by section

ranged from 99,80% (section VII.

“Insurance and financial

services”) to 101,0 % (section II.

“Alcoholic beverages, tobacco

products”).

Recreation, sports 
and culture

Restaurants 
and hotel services

Insurance 
and financial services

Household goods and services, 
miscellaneous goods and services
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Transport Information and communication
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IX X
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February to December of the previous year

CPI BY SECTION COICOP OF THE REPUBLIC OF UZBEKISTAN 2018, %

The lowest CPI in January-February

2024 was recorded for goods and services in

the field of information and communications

(99,9 %), the highest – in the field of transport

(101,7 %).

I
Food and non-alcoholic drinks

Alcoholic drinks 

and tobacco products

II
Clothes and shoes

III

Housing services, water, 

electricity, gas and other fuels

Household items, appliances 

and routine home maintenance
Healthcare

Transport Information 

and communication

Recreation, 

sports and culture

Educational services
Restaurants 

and hotel services

Insurance 

and financial services

Household goods and 

services, other goods 

and services
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2021

2022

2023

2024

114,7 %

113,1 %

115,4 %

108,2 %

February to February  of the previous year

Food and non-alcoholic drinks
Alcoholic drinks, 

tobacco products

Clothes and shoes Housing services, water, 

electricity, gas and other 

fuels

Household items, appliances 

and routine home maintenance
Healthcare

Transport Information and 

communication
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2021

2022

2023

2024

111,0 %

110,1 %

113,8 %

109,5 %

Recreation, sports 

and culture

2021

2022

2023

2024

106,1 %

111,3 %

103,4 %

103,4 %

CPI BY SECTION COICOP OF THE REPUBLIC OF UZBEKISTAN 2018

February to February of the previous year

Educational services

Restaurants 

and hotel services

Insurance 

and financial services

Household goods and 

services, miscellaneous 

goods and services

Continuation

NOTE: The COICOP classifier of

the Republic of Uzbekistan 2018 has been
introduced into the practice of calculating
the CPI since 2021. For statistical purposes,
to form long-term price indices for 2021, a
retrospective calculation of short-term CPI
for 2020 was carried out in the structure of
the COICOP of the Republic of Uzbekistan
2018. Long-term price indices for 2020 were
not generated due to the lack of a price
comparison base.

IX X

XI XII

XIII

2021

2022

2023

2024

107,5 %

109,7 %

113,7 %

109,7 %
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With the exception of sections

II. “Alcoholic drinks and tobacco

products”, IV. “Housing services,

water, electricity, gas and other

fuels” and VII. “Transport”, the

annual CPI for February 2024 in all

sections was lower than the same

indicator for 2023.

2021

2022

2023

2024

117,2 %

114,7 %

121,7 %

120,5 %

2021

2022

2023

2024

104,7 %

99,7 %

104,4 %

103,6 %

Годовой ИПЦ за февраль

2024 года в разрезе разделов

находился в пределах от 99,5 %
(раздел VIII. «Информация

и связь») до 120,50% (раздел

XI. «Рестораны и гостиничное

обслуживание»).



Soft drinks

100,7 %

100,0 %

100,5 %
100,3 %

99,9 %
99,0

100,0

101,0

102,0

2020. 2021 2022 2023 2024

SECTION I. “FOOD AND SOFT DRINKS”

February to previous month

The range of

fluctuations in the

short-term CPI for

February 2024 by

groups of section I.

“Food and non-

alcoholic drinks”

ranged from 99,1 % to

102,5 %.

Short-term CPI

below 100.0% for the

month was recorded in

the groups “Grains and

cereal products”

(99,90%), “Meat

products” (99,7 %),

“Milk, other dairy

products and eggs”

(99,6 %), “Oils and fats”

(99,1 %).

The increase in

prices for fruits and

vegetables is largely

due to the influence of

seasonal factors.

Thus, the short-term

CPI for February 2024

in the group

“Vegetables, tubers

and legumes” reached

102,5 % (a month earlier

– 103,4 %).

Meat productsCereals and 
cereal products

Milk, other dairy 
products and eggs

Fish and other 
seafood

Oils and fats Fruits and nuts

Vegetables, tubers 
and pulses

Sugar, confectionery 
and desserts

Prepared foods and 

other food products
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100,5 %

100,8 %

100,4 %

100,7 %

100,0 %
99,0
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2020. 2021 2022 2023 2024

100,3 %

100,9 %

100,2 %

100,2 %

100,8 %

99,0

100,0

101,0

102,0

2020. 2021 2022 2023 2024

100,2 %

100,4 % 100,4 %

100,2 %

100,6 %

99,0

100,0

101,0

102,0

2020. 2021 2022 2023 2024



100,3%
101,1% 101,0%

100,3% 100,5%

2020 2021 2022 2023 2024

100,3%

101,6%

100,5% 100,3%

101,1%

2020 2021 2022 2023 2024

100,7%
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101,2%

100,2% 100,0%

2020 2021 2022 2023 2024

105,6%
103,2%

108,1%
113,2%

106,0%

2020 2021 2022 2023 2024

107,4%

104,9% 105,1%

102,6% 102,4%

2020 2021 2022 2023 2024

100,8%

102,8%

100,1%
98,9% 98,3%

2020 2021 2022 2023 2024

102,4%

101,3%

99,5%
100,1% 99,9%
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Soft drinks

SECTION I. “FOOD AND SOFT DRINKS”

February to December of the previous year

Meat productsCereals and cereal 
products

Milk, other dairy 
products and eggs

Fish and other 
seafood

Oils and fats Fruits and nuts

Vegetables, tubers 
and cereal pulses

Sugar, confectionery 
and desserts

Prepared foods and 
other food products
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101,1%
100,6%

101,4%
100,5%

99,7%

2020 2021 2022 2023 2024

101,0%
100,3% 100,3%

100,9% 100,5%

2020 2021 2022 2023 2024

102,0% 101,6% 101,2% 101,1%

100,0%

2020 2021 2022 2023 2024

The average price

level for grain crops

and cereal products,

meat and fatty

products in February

2024 was lower than in

December 2023.

The CPI values for

the main groups

included in section I.

“Food and non-

alcoholic drinks” for

January-February

2024 ranged from 98,3

% (group “Oils and

fats”) to 106,0 % (group

“Vegetables” , tubers

and legumes“.

With the exception

of the groups “Ready-

made food and other

food products”, “Non-

alcoholic drinks”, the

CPI value for January-

February 2024 was

lower than the same

indicator for the

corresponding period

in 2023.



SECTION I. “FOOD AND SOFT DRINKS”

February to February of the previous year

Мясная 
продукция

Зерновые культуры 
и крупяные изделия

Рыба и прочие 
морепродукты

Масла и жиры Фрукты и орехи

Овощи, клубнеплоды 
и зернобобовые

Сахар, кондитерские 
изделия и десерты

Готовые пищевые
и прочие продукты 

питания

CONSUMER PRICE INDEX IN THE REPUBLIC OF UZBEKISTAN

Cereals and 

cereal products

Meat products

Fish and other seafood

Oil and fats Fruits and nuts Vegetables, tubers 

and cereal pulses

Sugar, confectionery 

and desserts

Soft drinksPrepared foods 

and other products

Milk, other dairy products 

and eggs

The average price level for oil and fat and vegetable products in

February 2024 remained lower than in the corresponding month of last

year. Fruits and nuts in February 2024, on the contrary, were sold more

expensive than in February 2023.

113,4%

107,5%

130,2%

108,8%

2021

2022

2023

2024

117,6%

109,6%

111,0%

108,9%

2021

2022

2023

2024

111,5%

111,8%

111,9%

106,6%

2021

2022

2023

2024

116,8%

109,6%

119,8%

110,8%

2021

2022

2023

2024

129,6%

123,0%

109,5%

89,8%

2021

2022

2023

2024

114,0%

114,7%

92,0%

136,7%

2021

2022

2023

2024

106,3%

128,5%

118,3%

92,3%

2021

2022

2023

2024

114,7%

113,9%

123,5%

108,8%

2021

2022

2023

2024

108,1%

106,8%

110,3%

107,2%

2021

2022

2023

2024

106,8%

108,4%

112,6%

106,1%

2021

2022

2023

2024



99,8%

99,4%

131,3%

by January 2024

by December 2023

by February 2023

Rise and rice chaff

CPI FOR SELECTED FOOD PRODUCTS FOR FEBRUARY

Wheat flour

Raw milk, fresh

Sunflower oil Granulated sugar

CONSUMER PRICE INDEX IN THE REPUBLIC OF UZBEKISTAN

Beef Mutton

Eggs

99,3%

98,8%

99,1%

by January 2024

by December 2023

by February 2023

99,6%

99,4%

109,0%

by January 2024

by December 2023

by February 2023

99,6%

99,4%

108,7%

by January 2024

by December 2023

by February 2023

100,2%

100,8%

112,2%

by January 2024

by December 2023

by February 2023

98,1%

100,5%

111,6%

by January 2024

by December 2023

by February 2023

98,9%

98,0%

82,2%

by January 2024

by December 2023

by February 2023

99,3%

99,0%

110,1%

by January 2024

by December 2023

by February 2023



288,2 %

219,1 %

155,3 %

139,6 %

123,2 %

95,5 %

92,0 %

89,4 %

84,0 %

81,5 %

79,9 %

77,3 %

38,3 %

166,9 %

161,8 %

119,1 %

116,9 %

107,9 %

102,6 %

102,2 %

100,7 %

100,5 %

98,1 %

96,4 %

92,3 %

92,2 %

onion

112,3 %

111,7 %

106,1 %

105,9 %

104,0 %

102,8 %

102,7 %

99,1 %

98,9 %

98,2 %

96,9 %

95,9 %

90,8 %

pomegranate

lemons

CPI FOR SELECTED TYPES OF FRUITS 

AND VEGETABLES FOR FEBRUARY 2024

to the previous month by December of the previous year

by February of the previous year

In February of this year, there

was a decrease in prices for such

types of fruits and vegetables as

potatoes, onions, carrots, cabbage,

oranges, and bananas.

Along with this, prices for fruits

and vegetables such as cucumbers,

bell peppers, eggplants, tomatoes,

etc. have increased.

cabbage

onion

potato

bananas

bell pepper

eggplant

garlic

tomatoes

cucumbers

CONSUMER PRICE INDEX IN THE REPUBLIC OF UZBEKISTAN

carrot

pomegranate

eggplant

bananas

cabbage

carrot

tomatoes

potato

cucumbers

onion

bell pepper

oranges

garlic

lemons

oranges

cucumbers

oranges

eggplant

potato

cabbage

lemons

garlic

bananas

tomatoes

pomegranate

bell pepper

carrot



+0,12 p.p.

+0,01 p.p.

Oils and fats

-0,01 p.p.

+0,01 p.p.

+0,01 p.p.

-0,03 p.p.

-0,02 p.p.

Cereals and cereal products

CONTRIBUTION TO THE GROWTH (DECREASE) IN THE CONSOLIDATED 

CPI PRICE CHANGES FOR MAIN FOOD GROUPS AND SOFT BEVERAGES 

FOR FEBRUARY 2024

CONSUMER PRICE INDEX IN THE REPUBLIC OF UZBEKISTAN

to the previous month Total contribution to the growth of the consolidated 

CPI +0,08 p.p.

Fish and other seafood

Fruits and nuts

Milk, other dairy products and eggs

Vegetables, tubers and cereal pulses

Meat products

In February 2024, the most significant contribution to the growth of the

short-term consolidated CPI among the goods of Section I. “Food and non-

alcoholic drinks” was made by price changes for vegetables, tubers and legumes

(+0,12 p.p.).

The restraining factor was the decline in prices for fat and oil and meat

products, milk, other dairy products and eggs, as well as for grains and cereal

products (total -0,08 p.p.).

Prepared foods and other food products

+0,01 p.p.

Soft drinks

-0,02 p.p.



Fruits and vegetables

-0,03 p.p.

+0,28 p.p.

+0,01 p.p.

+0,02 p.p.

+0,13 p.p.

+0,01 p.p.

-0,01 p.p.

-0,04 p.p.

Cereals and cereal products

CONTRIBUTION TO THE GROWTH (DECREASE) IN THE CONSOLIDATED 

CPI PRICE CHANGES FOR MAIN FOOD GROUPS AND SOFT BEVERAGES 

FOR FEBRUARY 2024

CONSUMER PRICE INDEX IN THE REPUBLIC OF UZBEKISTAN

by December of the previous year Total contribution to the growth 

of the consolidated CPI +0,37 p.p.

Oil and fats

Milk, other dairy products and eggs

Vegetables, tubers and cereal pulses

Meat products

Of the goods included in Section I, changes in prices for fruits and vegetables

influenced the growth of the consolidated CPI for February 2024 to December 2023

more significantly than others (total contribution of +0,41 p.p.). The moderating effect

was exerted by the decline in prices for fat and oil and meat products, as well as for

grain crops and cereal products (total -0,08 p.p.).

The most significant contribution to the increase in the consolidated CPI for

February 2024 in annual terms was made by price changes for meat products, grain

crops and cereal products (+1,60 p.p.). The downward effect was had by a decrease

in prices in the groups “Oils and fats” and “Vegetables, tubers and legumes”, due to

which the consolidated indicator by February 2023 became lower by 0,63 p.p.

Prepared foods and other food products

Soft drinks



100,6 %

101,0 %

100,9 %

100,7 %

101,2 %

100,4 %

101,0 %

101,4 %

101,3 %

100,9 %

102,0 %

100,8 %

109,3 %

111,6 %

110,6 %

109,4 %

112,8 %

112,4 %

100,0 %
104,9 %

100,5 %

100,7 %

101,0 %

99,5 101,5 103,5 105,5

2020

2021

2022

2023

2024

100,0 %
105,1 %

101,0 %

101,3 %

101,7 %

99,5 101,5 103,5 105,5

2020

2021

2022

2023

2024

Wine

Vodka

Cognac

Beer

Cigarettes

Other tobacco products

CONSUMER PRICE INDEX IN THE REPUBLIC OF UZBEKISTAN

SECTION II. "ALCOHOLIC BEVERAGES, TOBACCO PRODUCTS"

ALCOHOLIC DRINKS

TOBACCO PRODUCTS

February to previous month

February to December of the previous year

CPI for main types for February 2024

In February 2024, fluctuations in

the short-term CPI in Section II.

“Alcoholic beverages, tobacco

products” ranged from 100,40% (other

tobacco products) to 101,20%

(cigarettes).

The CPI for February 2024 to

December 2023 for alcohol and

tobacco products ranged from 100,8 %

(other tobacco products) to 102,0 %

(cigarettes).

The CPI in annual terms ranged

from 109,3 % (wine) to 112,4 % (other

tobacco products).

to the previous month

by December of the previous year

February to February of the previous year

100,8 %
100,9 %

100,5 %

100,1 %

100,9 %

99,5 100,0 100,5 101,0

2020

2021

2022

2023

2024

100,8 %
101,7 %

101,4 %

100,2 %

101,4 %

100,0 100,5 101,0 101,5 102,0

2020

2021

2022

2023

2024

108,9 %

110,1 %

109,7 %

110,9 %

100,0 103,0 106,0 109,0 112,0

2021

2022

2023

2024

117,2 %

107,8 %

110,2 %

112,8 %

99,5 104,5 109,5 114,5 119,5

2021

2022

2023

2024

February to previous month

February to December of the previous year

February to February of the previous year

by February of the previous year



100,4 %

100,3 %

100,1 %

100,4 %

100,5 %

100,9 %

100,4 %

100,5 %

100,4 %

100,7 %

100,6 %

101,6 %

106,3 %

105,8 %

105,4 %

110,9 %

105,6 %

112,2 %

CONSUMER PRICE INDEX IN THE REPUBLIC OF UZBEKISTAN

SECTION III. "CLOTHES AND FOOTWEAR"

CPI for main types 

for February 2024

to the previous month

by December of the previous year

CLOTHES

SHOES

Materials for making clothes

Outerwear

Other clothing items and accessories

Cleaning, mending, tailoring and rental 

of clothes

Boots, shoes and other footwear

Shoe cleaning, repair and rental

Short-term CPI range in February

2024 in Section III. “Clothing and

footwear” ranged from 98,5 % (women's

fur hats) to 101,7 % (men's shoes).

The lower limit of the CPI for

January-February 2024 for goods and

services of section III is fixed at 98,5 %

(women's fur hats), the upper limit is –

101,9 % (handkerchiefs).

The February 2023 CPI for Title III

goods and services ranged from 102,2%

(women's fur hats) to 116,2 % (dry cleaning

services).

100,8 %
100,2 %

100,9 %

99,9 %

100,5 %

99,0 99,5 100,0 100,5 101,0

2020

2021

2022

2023

2024

101,1 %
100,7 %

101,8 %

100,8 %

100,6 %

100,0 100,5 101,0 101,5 102,0

2020

2021

2022

2023

2024

February to previous month

February to December of the previous year

February to February of the previous year

100,9 %
100,3 %

100,7 %

99,9 %

100,3 %

99,0 99,5 100,0 100,5 101,0

2020

2021

2022

2023

2024

101,2 %
100,7 %

101,6 %

100,8 %

100,5 %

100,0 100,5 101,0 101,5 102,0

2020

2021

2022

2023

2024

108,3 %

106,6 %

108,5 %

106,0 %

100,0 103,0 106,0 109,0 112,0

2021

2022

2023

2024

106,3 %

105,8 %

108,5 %

105,7 %

100,0 103,0 106,0 109,0 112,0

2021

2022

2023

2024

February to previous month

February to December of the previous year

February to February of the previous year

by February of the previous year



CPI for main types 

for February 2024

100,0 %

100,3 %

101,5 %

109,4 %

100,0 %

100,0 %

99,6 %

100,7 %

101,6 %

129,2 %

100,0 %

100,0 %

106,3 %

115,0 %

167,6 %

145,8 %

102,2 %

101,1 %

CONSUMER PRICE INDEX IN THE REPUBLIC OF UZBEKISTAN

SECTION IV. "HOUSING SERVICES, WATER, ELECTRICITY, 

GAS AND OTHER FUELS"

*survey organized since 2021

to the previous month

by December of the previous year

Materials for home maintenance and repair

Repair and maintenance services

Cold water supply and sewerage

Garbage collection fee

Electricity fee

Payment for hot water supply

WATER SUPPLY AND OTHER SERVICES RELATED TO 

THE MAINTENANCE OF RESIDENTIAL PREMISES

MAINTENANCE, REPAIR AND SECURITY 

OF RESIDENTIAL PREMISES

ACTUAL RENT FOR HOUSING *

ELECTRICITY, GAS AND OTHER FUELS

In February 2024, an increase in

tariffs for cold water supply and

sewerage services was recorded in the

Tashkent region, which was reflected in

the increase in the short-term CPI in

the republic for this type of service by

1,5 %.

The national average fee for the

removal of household waste in

February 2024 increased by 9,4 %.

The CPI for the services

of mechanics, plumbers, electricians

and painters for the month amounted to

100,3 %.

The CPI for January-February

2024 for goods and services of section

IV ranged from 97,2 % (cement) to 129,2

% (garbage collection fees), annual -

from 97,2 % (glass) to 167,6 % (cold water

supply and sewerage).

by February of the previous year

to the previous 
month

by December 
of the previous year

by February 
of the previous year

February

100,2 %

100,0 %

100,0 %

100,2 %

2020
2021
2022
2023
2024

100,2 %

100,5 %

100,1 %

100,5 %

109,2 %

124,2 %

107,9 %

100,8 %

101,0 %

100,5 %

100,0 %

100,0 %

2020
2021
2022
2023
2024

100,8 %

101,4 %

100,9 %

100,5 %

99,8 %

113,0 %

106,3 %

111,5 %

108,0 %

100,2 %

100,1 %

100,1 %

100,0 %

104,4 %

2020
2021
2022
2023
2024

100,2 %

130,8 %

101,1 %

100,0 %

110,7 %

143,8 %

102,5 %

101,0 %

149,7 %

100,0 %

100,0 %

100,0 %

100,0 %

100,0 %

2020
2021
2022
2023
2024

100,0 %

100,0 %

100,1 %

100,0 %

100,0 %

100,1 %

100,1 %

100,0 %

101,0 %



100,3 %

101,0 %

99,5 %

100,1 %

100,1 %

99,7 %

99,8 %

100,5 %

101,0 %

99,7 %

101,0 %

100,1 %

99,7 %

100,3 %

105,6 %

106,5 %

105,0 %

113,3 %

106,5 %

107,9 %

107,5 %

Small household appliances

CONSUMER PRICE INDEX IN THE REPUBLIC OF UZBEKISTAN

SECTION V. “HOUSEHOLD ITEMS, HOUSEHOLD APPLIANCES 
AND ROUTINE HOME MAINTENANCE”

TOOLS AND DEVICES USED IN HOUSEHOLD AND GARDENING

GLASSWARE, CUTLERY AND HOUSEHOLD UTENSILS

TEXTILES USED IN HOUSEHOLDS

APPLIANCES

GOODS AND SERVICES USED 

IN CONNECTION WITH HOUSEHOLDING

FURNITURE AND HOUSEHOLD ITEMS

The short-term CPI in

February 2024 in Section

V. “Household Goods,

Appliances and Routine Home

Maintenance” ranged from 97,6

% (glassware) to 102,8 % (large

kitchen appliances).

to the previous month

by December of the previous year

Finishing fabrics and curtains

Large household appliances

Repair, installation and rental 
of household appliances

Kitchen utensils and household items

Household detergents and cleaning products

Non-motorized tools

to the previous 
month

by December 
of the previous year

CPI for main types 

for February 2024
by February 

of the previous year

February

100,4 %

100,8 %

100,6 %

100,1 %

100,2 %

2020
2021
2022
2023
2024

100,5 %

101,2 %

101,6 %

100,7 %

100,4 %

106,2 %

106,9 %

110,0 %

106,2 %

100,6 %

100,5 %

100,7 %

100,3 %

100,2 %

2020
2021
2022
2023
2024

101 %

100,7 %

101,7 %

101,1 %

100,4 %

108,1 %

106,9 %

112,3 %

106,0 %

100,5 %

100,7 %

100,5 %

100,3 %

100,5 %

2020
2021
2022
2023
2024

100,7 %

101,1 %

101,1 %

100,8 %

100,8 %

106,6 %

109,1 %

109,7 %

107,5 %

100,7 %

100,5 %

100,6 %

100,2 %

99,7 %

2020
2021
2022
2023
2024

101,0 %

100,7 %

101,0 %

100,6 %

99,8 %

107,5 %

106,7 %

109,3 %

106,2 %

100,8 %

100,6 %

100,6 %

99,4 %

99,8 %

2020
2021
2022
2023
2024

100,9 %

100,9 %

101,2 %

99,8 %

100,3 %

106,9 %

106,5 %

108,9 %

107,5 %

100,6 %

100,5 %

101,0 %

100,3 %

99,8 %

2020
2021
2022
2023
2024

100,8 %

101,3 %

102,0 %

100,8 %

100,0 %

114,9 %

109,5 %

116,8 %

108,4 %

by February of the previous year



100,8 %

100,1 %

99,8 %

101,0 %

100,7 %

101,0 %

101,7 %

100,4 %

100,1 %

101,1 %

100,0 %

101,4 %

111,3 %

96,8 %

108,2 %

110,4 %

105,1 %

111,4 %

Dental services

Medical devices for personal use

CONSUMER PRICE INDEX IN THE REPUBLIC OF UZBEKISTAN

SECTION VI. "HEALTH CARE"

CPI for main types 

for February 2024

MEDICINES AND MEDICAL PRODUCTS

OUTPATIENT TREATMENT SERVICES

HOSPITAL TREATMENT SERVICES

OTHER HEALTH SERVICES

Range of fluctuations in the

short-term CPI for goods and

services included in Section VI.

“Healthcare”, in February 2024

ranged from 99,3 % (syringes) to

101,4 % (therapeutic massage).

The CPI for January-February

2024 was in the range from 99,50%

(syringes) to 102,5 % (antibiotics).

The lower limit of the CPI in

annual terms for February 2024 for

goods and services of section III is

fixed at 96,8 % medical masks and

gloves), the upper limit is – 112,7 %

(antibiotics).

to the previous month

by December of the previous year

Medicines

Preventative protective devices

Medical laboratory services

Diagnostic Imaging Services

to the previous 
month

by December 
of the previous year

by February 
of the previous year

February

100,2 %

100,2 %

100,7 %

100,3 %

100,8 %

2020
2021
2022
2023
2024

100,4 %

100,8 %

101,5 %

101,1 %

101,6 %

113,8 %

107,9 %

117,2 %

110,2 %

100,2 %

101,0 %

100,3 %

100,7 %

101,1 %

2020
2021
2022
2023
2024

100,8 %

101,5 %

102,1 %

102,4 %

101,2 %

114,3 %

109,7 %

117,1 %

110,4 %

100,0 %

103,4 %

100,6 %

100,8 %

100,4 %

2020
2021
2022
2023
2024

100,5 %

104,4 %

101,6 %

100,8 %

100,6 %

111,5 %

107,6 %

107,5 %

109,2 %

100,7 %

102,4 %

100,7 %

100,6 %

100,8 %

2020
2021
2022
2023
2024

101,0 %

103,9 %

102,5 %

101,7 %

100,5 %

117,1 %

109,8 %

117,2 %

106,8 %

by February of the previous year



101,1 % 101,4 % 100,0 %

104,6 % 106,3 %
100,0 %

123,3 %

115,7 %
120,5 %

101,0 % 99,7 % 98,5 %

101,8 % 100,1 %
99,3 %

112,9 %

131,8 %

109,5 %
110,1 %

117,0 %

110,4 %

116,8 %

to the previous month

CONSUMER PRICE INDEX IN THE REPUBLIC OF UZBEKISTAN

SECTION VII. "TRANSPORT"

CPI for main types 

for February 2024

PURCHASE OF VEHICLES

GOODS TRANSPORTATION SERVICES

OPERATION OF PERSONAL VEHICLES

PASSENGER TRANSPORT SERVICES

Petrol Propane Methane

Motor road Railway Air

Fuel by type

Passenger transport

Gasoline became more
expensive in all regions in February
2024. The range of short-term CPI
for it was 100,1-104,6 %. The short-
term CPI for propane in February
2024 on average across the
republic reached 101,4 %.

The cost of rail and air transport
services for passengers decreased
by 0,3 % and 1,5 %, over the month,
due to the volatility of the national
currency.

by December of the previous year

to the previous 
month

by December 
of the previous year

by February 
of the previous year

February

100,0 %

100,1 %

100,1 %

101,1 %

99,9 %

2020

2021

2022

2023

2024

100,0 %

100,1 %

100,2 %

101,2 %

101,1 %

108,9 %

101,1 %

110,0 %

103,1 %

100,4 %

101,6 %

99,1 %

102,5 %

100,6 %

2020

2021

2022

2023

2024

100,4 %

102,3 %

97,8 %

103,2 %

102,1 %

99,8 %

100,5 %

101,1 %

101,9 %

100,5 %

2020

2021

2022

2023

2024

100,3 %

101,1 %

101,5 %

102,9 %

101,3 %

112,3 %

106,8 %

117,1 %

113,7 %

100,4 %

101,0 %

100,4 %

100,5 %

101,0 %

2020

2021

2022

2023

2024

100,6 %

101,2 %

100,9 %

100,7 %

101,2 %

110,4 %

107,7 %

117,0 %

112,2 %

by February of the previous year

110,1 %

117,0 %

110,4 %

116,8 %



100,2 %

100,1 %

99,8 %

98,7 %

100,0 %

100,0 %

100,5 %

100,6 %

100,3 %

100,1 %

99,9 %

98,5 %

100,0 %

100,0 %

101,3 %

100,8 %

105,4 %

101,0 %

104,9 %

97,8 %

115,0 %

96,1 %

104,0 %

114,7 %
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SECTION VIII. "INFORMATION AND COMMUNICATION"

CPI for main types 

for February 2024

to the previous month

by December of the previous year

INFORMATION AND 

COMMUNICATION EQUIPMENT

SERVICES IN THE FIELD 

OF INFORMATION

Computers, laptops and tablets

Periphery equipment

Mobile services

Comprehensive telecommunications services

Equipment for receiving, recording, 
reproducing sound and images

Repair of equipment

The implementation of various

promotions in order to stimulate demand

was reflected in the value of the short-

term CPI for such types of goods as

televisions (CPI 98,5 %) and peripheral

equipment (99,8 %).

Landline telephone equipment

Subscription fee for landline communication

100,1 %

100,2 %

100,0 %

100,0 %

100,0 %

2020
2021
2022
2023
2024

100,1 %

100,3 %

100,1 %

100,1 %

100,1 %

2020
2021
2022
2023
2024

February to previous month

February to December of the previous year

February by February of the previous year

100,4 %

100,6 %

100,3 %

100,3 %

99,6 %

2020
2021
2022
2023
2024

100,6 %

100,9 %

100,7 %

100,4 %

99,5 %

2020
2021
2022
2023
2024

106,1 %

106,2 %

106,5 %

99,8 %

2021
2022
2023
2024

101,8 %

100,8 %

98,9 %

99,2 %

2021
2022
2023
2024

February to previous month

February to December of the previous year

February by February of the previous year

by February of the previous year



101,7 %

100,3 %

102,7 %

100,6 %

100,0 %

101,3 %

100,0 %

99,7 %

101,2 %

105,2 %

100,8 %

102,7 %

102,7 %

100,9 %

105,0 %

100,0 %

99,7 %

101,2 %

113,8 %

112,3 %

115,3 %

102,7 %

124,4 %

112,7 %

134,7 %

102,6 %

126,7 %

CONSUMER PRICE INDEX IN THE REPUBLIC OF UZBEKISTAN

SECTION IX. "RECREATION, SPORTS AND CULTURE"

CPI for main types 

for February 2024

NEWSPAPERS, BOOKS AND STATIONERY

OTHER LEISURE GOODS

RECREATION SERVICES

SERVICES FOR ORGANIZING CULTURAL EVENTS

ORGANIZATION OF COMPLEX RECREATION

GARDENING PRODUCTS, PETS

In February 2024, the short-

term CPI in section IX was 98,4 %

(A4 paper) – 102,70% (services

provided by movie theaters).

The upper limit of the CPI for

January-February 2024 in this

section reached 126,7 % (monthly

magazine), the lower limit – 97,7

% (A4 paper).

The CPI in annual terms

fluctuated between 92,6 % (A4

paper) – 134,7 % (zoo services).

to the previous month

by December of the previous year

Services of cultural and recreation parks

Services for organizing sporting events

Services provided by cinemas

Services provided by theaters

Services provided by concert halls

Services provided by museums

Services provided by zoos

Stationery and drawing materials

Tourist trip

to the previous 
month

by December 
of the previous year

by February 
of the previous year

February

100,3 %

101,5 %

100,4 %

100,2 %

100,5 %

2020
2021
2022
2023
2024

100,5 %

102,1 %

101,2 %

100,6 %

101,6 %

106,5 %

109,7 %

108,4 %

111,7 %

100,1 %

101,8 %

101,1 %

101,2 %

100,6 %

2020
2021
2022
2023
2024

100,5 %

101,9 %

102,6 %

102,3 %

101,3 %

107,4 %

111,1 %

110,8 %

113,0 %

100,9 %

100,3 %

100,7 %

100,2 %

100,0 %

2020
2021
2022
2023
2024

101 %

100,6 %

101,3 %

100,5 %

100,1 %

106,4 %

107,0 %

109,3 %

105,2 %

100,5 %

100,5 %

100,5 %

100,3 %

99,7 %

2020
2021
2022
2023
2024

103,2 %

102,1 %

103,3 %

102,7 %

102,3 %

109,4 %

109,9 %

129,0 %

105,1 %

100,3 %

102,0 %

101,0 %

100,8 %

101,2 %

2020
2021
2022
2023
2024

100,3 %

102,2 %

100,4 %

101,6 %

102,5 %

110,5 %

105,9 %

107,7 %

109,5 %

99,8 %

100,4 %

100,0 %

100,0 %

101,2 %

2020
2021
2022
2023
2024

99,9 %

101,8 %

100,0 %

100,0 %

101,2 %

105,0 %

103,1 %

108,0 %

126,7 %

by February of the previous year



100,0 %

102,1 %

100,0 %

101,1 %

100,3 %

100,0 %

104,1 %

100,0 %

102,0 %

100,8 %

100,0 %

107,5 %

101,0 %

110,4 %

109,7 %

CONSUMER PRICE INDEX IN THE REPUBLIC OF UZBEKISTAN

SECTION X. “EDUCATIONAL SERVICES”

CPI for main types 

for February 2024

to the previous month

by December of the previous year

EDUCATION NOT DIVIDED BY LEVEL

PRESCHOOL AND PRIMARY EDUCATION

HIGHER EDUCATION

Services of state preschool 
educational organizations *

Studying at non-state universities

Tutoring services

Services of private preschool 

educational organizations *

Educational courses

Since February 2024, in

Jizzakh, Samarkand,

Surkhandarya regions and

Tashkent city, an increase in fees

for children attending private

preschool institutions included in

the sample price survey has been

recorded. The range of short-term

CPI in these regions for this type

of service was 101,6 % - 110,1 %.

*) preschool educational organizations

100,0 %

100,1 %

100,0 %

97,9 %

100,5 %

2020

2021

2022

2023

2024

100,0 %

100,1 %

100,2 %

97,9 %

101,0 %

to the previous 
month

by December 
of the previous year

by February 
of the previous year

February

100,0 %

100,0 %

100,0 %

100,0 %

100,0 %

2020

2021

2022

2023

2024

100,0 %

100,0 %

100,0 %

100,0 %

100,0 %

100,8 %

109,8 %

102,2 %

100,2 %

100,3 %

101,7 %

100,7 %

100,6 %

100,8 %

2020

2021

2022

2023

2024

100,5 %

102,1 %

101,2 %

101,2 %

101,5 %

107,9 %

111,5 %

109,8 %

110,2 %

by February of the previous year

115,3 %

113,5 %

98,7 %

101,8 %



100,4 %

100,3 %

100,7 %

100,0 %

100,9 %

101,0 %

111,6 %

114,6 %

120,3 %

121,0 %

121,2 %

119,4 %

CONSUMER PRICE INDEX IN THE REPUBLIC OF UZBEKISTAN

SECTION XI. "RESTAURANTS AND HOTEL SERVICE"

CPI for main types 

for February 2024

to the previous month

by December of the previous year

HOTEL SERVICE

The short-term CPI in the food

service sector in February 2024

fluctuated between 100,3 % - 100,40%.

The cost of staying in hotels has

increased since February of this year

in the Samarkand and Tashkent

regions, as well as in the capital of the

republic. The value of short-term CPI

in these regions was in the range

of 100,5 % - 102,3 %. The national

average CPI for hotel services for the

month was 100,7 %.

Recreation centers

Cafe

Canteens, cafeterias and snack 
bars

Hotels, hospitality and similar services

FOOD AND BEVERAGE SERVICES

100,3 %

102,0 %

100,5 %

101,4 %

100,4 %

100,0 100,6 101,2 101,8 102,4

2020
2021
2022
2023
2024

107,6 %

110,7 %

107,2 %

110,8 %

113,1 %

100,0 103,0 106,0 109,0 112,0 115,0

2020
2021
2022
2023
2024

February to previous month

February to December of the previous year

February by February of the previous year

100,4 %

101,0 %

100,4 %

100,1 %

100,4 %

100,0 100,3 100,6 100,9 101,2

2020
2021
2022
2023
2024

100,9 %

101,9 %

102,3 %

100,2 %

101,0 %

100,0 100,7 101,4 102,1 102,8

2020
2021
2022
2023
2024

117,4 %

115,2 %

121,7 %

120,7 %

100,0 106,0 112,0 118,0 124,0

2021
2022
2023
2024

118,3 %

110,8 %

120,7 %

120,2 %

100,0 106,0 112,0 118,0 124,0

2021
2022
2023
2024

February to previous month

February to December of the previous year

February by February of the previous year

by February of the previous year



100,0 %

100,0 %

100,0 %

100,0 %

100,0 %

99,0 99,5 100,0 100,5 101,0 101,5 102,0

2020
2021
2022
2023
2024

98,3 %

100,7 %

100,0 %

99,6 %

101,0 %

99,1 %

107,5 %

109,9 %

106,1 %

CONSUMER PRICE INDEX IN THE REPUBLIC OF UZBEKISTAN

SECTION XII. "INSURANCE AND FINANCIAL SERVICES"

CPI for main types 

for February 2024

to the previous month

by December of the previous year

FINANCIAL SERVICES

INSURANCE

Among financial services, a

decrease in prices in February 2024

was noted for the services of banking

institutions, which is due to a decrease

in the fees for updating bank cards

issued by Hamkorbank JSCB.

The short-term CPI for money

transfer services through banks in

February 2024 was 100,7 %.

Insurance services did not

undergo tariff changes in February

of this year.

Banking services

Money transfer fees

Fee for transferring money through 
electronic payment systems

100,0 %

101,4 %

100,0 %

100,1 %

99,8 %

99,0 99,6 100,2 100,8 101,4 102,0

2020
2021
2022
2023
2024

100 %

101,4 %

100 %

100,2 %

100 %

99,0 99,5 100,0 100,5 101,0 101,5 102,0

2020
2021
2022
2023
2024

February to previous month

February to December of the previous year

February by February of the previous year

100,0 %

100,0 %

100,0 %

100,0 %

100,0 %

99,0 99,7 100,4 101,1 101,8

2020
2021
2022
2023
2024

100,0 %

100,0 %

100,0 %

100,0 %

99,0 99,5 100,0 100,5 101,0 101,5 102,0

2021
2022
2023
2024

108,3 %

99,5 %

109,1 %

105,9 %

99,0 101,0 103,0 105,0 107,0 109,0 111,0

2021
2022
2023
2024

February to previous month

February to December of the previous year

February by February of the previous year

by February of the previous year



101,3 %

99,8 %

100,8 %

100,3 %

100,0 %

101,3 %

100,1 %

101,6 %

100,5 %

100,3 %

107,9 %

107,2 %

114,9 %

111,4 %

112,3 %
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SECTION XIII. "HOUSEHOLD GOODS AND SERVICES, 

MISCELLANEOUS GOODS AND SERVICES"

CPI for main types 

for February 2024

to the previous month

by December of the previous year

HOUSEHOLD GOODS AND SERVICES

OTHER ITEMS FOR PERSONAL USE

OTHER SERVICES

In February 2024, the value of

short-term CPI for goods and

services included in Section XIII

ranged from 96,60% (foam, gel,

shaving cream) to 101,4 % (baby

diapers).

The CPI for February 2024 by

December 2023 in this section

ranged from 96,7 % to 102,1 %, by

February 2023 – from 102,3 % to

121,2 %.

Personal electrical appliances

Hairdressing services

Watch repair

Funeral services

Other devices 
and personal goods

101,1 %

101,4 %

101,0 %

100,8 %

100,1 %

2020

2021

2022

2023

2024

101,6 %

102,3 %

102,0 %

101,9 %

100,6 %

to the previous 
month

by December 
of the previous year

by February 
of the previous year

February

100,7 %

100,5 %

100,4 %

100,4 %

100,2 %

2020

2021

2022

2023

2024

101,5 %

100,7 %

100,9 %

100,7 %

100,4 %

102,5 %

105,2 %

100,1 %

100,1 %

100,0 %

2020

2021

2022

2023

2024

102,6 %

105,2 %

100,2 %

100,3 %

100,1 %

106,6 %

112,8 %

93,8 %

112,3 %

by February of the previous year

112,8 %

111,2 %

118,0 %

109,9 %

108,2 %

106,3 %

109,8 %

107,4 %



Contribution to the change in the consolidated CPI for the month, p.p.

+0,01 p.p.

+0,08 p.p.

+0,03 p.p.

+0,08 p.p.

+0,04 p.p.

+0,01 p.p.

+0,01 p.p.

+0,04 p.p.

+0,01 p.p.

Household items, appliances and routine home maintenance

Healthcare

Transport

Recreation, sports and culture

Educational services

CONTRIBUTION TO THE GROWTH (DECREASE) OF THE CONSOLIDATED CPI PRICE 

CHANGES BY SECTIONS OF COICOP REP. OF UZBEKISTAN 2018 FOR FEBRUARY 2024

The share and contribution of each position (section, group, specific product or
service) to the change in the summary indicator is assessed taking into account price
changes and weights of the position in the structure of household expenditures.

Price index weights are the quantities involved in the formation of the price index,
with the help of which:

• the significance of each specific element in the totality of the observed phenomenon is
characterized;

• initially incommensurable primary elements are reduced to a commensurable form;

• sequential aggregation of commensurate elements is carried out at all stages of the
applied classification and the general value of the change in prices of the phenomenon
being studied is found.

+0,32 p.p.

A significant

contribution to the increase

in the short-term composite

indicator in February 2024

was made by price

changes in food and non-

alcoholic drinks, which

accounted for half of the

total impact.

Price changes in the

“Transport” and

“Healthcare” sections

increased the summary

indicator for the month by

0,08 p.p. (25 % of the total

impact).

Due to the increase in

prices for clothing and

footwear, the short-term

composite indicator in

February of this year

increased by another 0,03

p.p., which amounted to

about 9,4 % of the total

impact.

The impact of price

changes in other sections

was less significant.

Restaurants and hotel services

+0,01 p.p.

CONSUMER PRICE INDEX IN THE REPUBLIC OF UZBEKISTAN

Food and non-alcoholic drinks

Alcoholic drinks, tobacco products

Clothes and shoes

Housing services, water, electricity, gas and other fuels



Alcoholic drinks, tobacco products

Contribution to changes in the consolidated CPI, p.p.

CONTRIBUTION TO THE GROWTH (DECREASE) OF THE CONSOLIDATED 

CPI PRICE CHANGES BY SECTIONS OF COICOP REP. OF UZBEKISTAN 2018 

FOR JANUARY-FEBRUARY 2024

+0,97 p.p.

+0,37 p.p.

Food and non-alcoholic drinks

+0,01 p.p.

Clothes and shoes

+0,05 p.p.

Housing services, water, electricity, gas and 
other fuels

+0,19 p.p.

Household items, appliances and routine 
home maintenance

+0,02 p.p.

Healthcare

+0,07 p.p.

Transport
+0,16 p.p.

Recreation, sports and culture
+0,02 p.p.

Educational services
+0,02 p.p.

Restaurants and hotel services
+0,04 p.p.

Household goods and services, 
miscellaneous goods and services

+0,02 p.p.

The contribution of price changes for food and non-alcoholic drinks to the

growth of the consolidated CPI for February 2024 by December 2023 reached

0,37 p.p., or 38,1 % of the total impact of the observed goods and services. The

influence of other sections was less significant.

In the structure of the annual consolidated CPI for February 2024, over 40 %
were due to price changes in Section I. “Food and non-alcoholic drinks.”

Department of Price Statistics
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