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REPUBLIC OF UZBEKISTAN
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Consumer Price Index (CPI),
acting as the main indicator of inflation
processes in the consumer sector, it is
one of the key indicators for assessing
the socio-economic state of the
country. It reflects the change in the
cost of a fixed set of goods and
services purchased by the population
for non-productive consumption, with
its structure unchanged.

The set of goods and services for
monitoring changes in consumer
prices includes 420 goods and 90
services. All of them are divided into
three large groups: food and non-food
products, services.

More than 10 thousand retail
outlets and paid service facilities are
inspected monthly, and more than 120
thousand price  quotations are
recorded.

In May 2024, the consolidated CPI
for the month was 102.8%. The
acceleration occurred against the
backdrop of rising tariffs for electricity
and gas for the population.

For January-May 2024, the
consolidated CPI reached 105.5%.

In annual terms (by May 2023),
this figure was recorded at 110.6%.

Non-food products Services

Foodstuffs
positions for positions for
— monitoring ﬁ 90 monitoring

3K} positions for
110 momtormg
prices — prices
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CONSOLIDATED CPI IN COUNTRIES OF THE WORLD

Harmonized CPl in selected EU countries for April 2024,

increase (decrease) in %1 _
CPl in one form or

to the previous month another is calculated in
® o - o m most countries of the world,
® = including neighboring

EU Belgium  Bulgaria Hungary Germany  Greece Ireland Italy countries.

Within the EU, in
addition to national ones,
harmonized CPIs are
published, which are
calculated according to
harmonized definitions and
03 therefore represent a
statistical basis for
international comparisons
of consumer inflation within
the European Union.

Latvia Lithuania Portugal Poland Romania France Sweden  Estonia

by April of the previous year

® (1) () = a

EU Belgium  Bulgaria Hungar{ Germany Italy | n our re p u b | | (o} th e

calculation of the CPI has
been introduced since 1994
with the technical assistance

31 of the IMF. The basis for its

compilation is the

> Methodological  provisions

11 gg, 6 09+ for organizing monitoring of
Latvia Ljthuania Port .Poland Romaniam Fr; e  Sweden Estonia consumer prices (tarlffs) for
- ® 2 - o o a a goods and services and

calculating consumer price
indices (approved in a new
edition by Resolution of the
State Statistics Committee
No. 33 of September 27,
2022 ( https://ib.stat.uz)),

81
) 18s
5,64 52+ which  were  developed
taking into account the
324 .
recommendations of the
04+ 06+ 02+ 05+ n_z%l ‘Manual on the Consumer
— | J— | —

Price Index: Theories and
Practices” (IMF, OECD,
®» (-] o ) e Eurostat, UNECE, World
Bank and ILO).

Consolidated CPI in selected countries for April 2024,
increase in %2

Belarus Kazakhstan Kyrgyzstan Russia Ukraine

# to the previous month ® by April 2023
1) https://ec.europa.eu/eurostat/databrowser/view/PRC_HICP_MANR__custom_3761882/bookmark/table?lang=en&bookmark|
d=4ad27e6f-358a-4a3d-82a0-587d69a833eb

2) Mo AaHHBIM OPMLMATBHBIX CANTOB CTATUCTUYECKUX CrYX6 3TUX CTPaH.
T
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CPI FOR GOODS AND SERVICES

In May 2024, the CPI for goods for the
month was 99.0%, by December 2023 -
101.1%.

In annual terms, this indicator was at the

level of 109.6%.

to the previous month by December of the by May of the previous
previous year year
2020 | 100,1% e 105,5% 114,3%
2021 e 100,4% e 104,8% s 111,6%
2022 e 101,2% s 106,4% e 112,4%
2023 e 100,5% e 104,1% e 110,9%
2024 = 99,0% = 101,1% e 109,6%

SERVICES @ o

The short-term CPI for services in May

2024 was 119.20%.
By December 2023 it reached 120.0%, ;
by May 2023 — 121.0%. _E,',','E::
to the previous month by December of the by May of the previous
previous year year
2020 === 100,8% e 102,9% 113,0%
2021 === 100,7% e 103,9% ——108,5%
2022 === 100,4% —— 102,4% e 106,2%
2023 === 100,5% — 102,1% e 108,6%
2024 115,2% 120,0% 121,0%

According to the approved methodology, price registration is carried out
monthly from the 10th to the 20th. Data collection is organized in such a way that
registration of prices in this time period for each item is carried out once, and the
interval between registrations for adjacent periods is one calendar month. When
calculating the CPI, the influence of assortment and territorial shifts is excluded in

order to identify only inflationary factors.
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CPl FOR MAIN GROUPS OF GOODS AND SERVICES

MAY

to the previous month

FOODSTUFFS

2020 _ 99!8 %
2021 k 100'5 %
2022 [ 1012%

2023 [ 100,5 %
2024 98,0 %

NON-FOOD PRODUCTS

2020 -

2021 -

2022 I e
2023 -

2024 _

1006 %
1004 %
1013%
100,5%
100.3 %

SERVICES

2020 _

2021 _

2022 -

2023 -

224

100.8 %
100,7%
1004 %
100,5 %
119.2%

The short-term CPI
for food products in May
2024 was 98.0%. For non-
food products it reached
100.3%, paid services to
the population — 119.2%.

1025 %
106,7%
101.1%
1053 %
100,0 %

103.0 %
1025 %
1049%
102,7%

1025 %

1025 %
1039 %
1024 %
102.1%

120,0%

1Al

The CPI for January-
May 2024 for food
products was fixed at
100.0%, non-food
products -  102.9%,
services - 120.0%.

by May of the previous
year

MILK

. 1182%
— TM6%
—— T142%
—— T130%
_— 104.2%

e 1094%
. 1082%
_—— 1103%
. 1084%
e 1015%

The CPI for May 2024
in annual terms for food
products was 104.2%, non-
food products - 101.9%,
services - 121.0%.
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CPI EXCLUDING FRUITS AND VEGETABLES

to the previous month

by December of the previous year

by May of the previous year
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Without taking into account changes in prices for fruits and vegetables,
the short-term consolidated CPI for May 2024 amounted to 104.00%.

By the level of December 2023, this indicator was fixed at 106.1%, and
by May 2023 - 111.4%.
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STRUCTURE OF THE CONTRIBUTION OF PRICE CHANGES FOR MAIN GROUPS

TO THE GROWTH OF SHORT-TERM CONSOLIDATED CPI FOR MAY 2024

Contribution to growth, p.p.*

to the previous month

t5959) Foodstuffs
|

é.‘ Non-food products
=u

+0,11..

N
= L
Total +2,8 pn. +3,94 ..

Services

by December 2023
‘%’ Foodstuffs

1
+0,01..
é‘? Non-food products
I
+0,81.
;\ Services

Total +55p.n. +4,64 ...
by May 2023

%L"‘ Foodstuffs
1=
+1,86 1.

=2 Non-food products

+246 ...

Services

+6,28 ...

o
=

Total +10,6 pp.

*) NPOLIEHTHbIE MYHKTbI.
OTKMNOHEHWe CyMMbl BAUSIHWIA OT npupocTta cofHoro UMLL cBs3aHo ¢ OKpyrieHMem AaHHbIX.

In the structure of growth in the short-term CPI for
May 2024, the emphasis of influence predictably shifted
towards price changes for services, which is due to the
introduction of updated tariffs for electricity and gas for
household consumers.

In the structure of the CPI for both January-May 2024
and the annual CPI for May 2024, the impact of changes
in prices and tariffs for services was also predominant,
amounting to, respectively, about 85% and 60% of the
total impact.

For information

The CPI calculation is
carried out on the basis of
two data sources:

1) information about
the structure of population
expenditures (data from
sample surveys of
households), which
serves as the basis for
the formation of specific
weights;

2) information on
changes in consumer
prices for a sample range
of territories, trade and
service items, as well as
representative goods.
The level of average
prices is influenced by
many factors, including
assortment and territorial
shifts. When calculating
the CPI, their influence is
excluded in order to
identify only inflationary
factors.

The share and
contribution  of each
position to the growth of
the summary indicator
are assessed taking into
account price changes
and the relative weight of
the position in the
structure of consumer
spending of the
population.

CONSUMER PRICE INDEX IN THE REPUBLIC OF UZBEKISTAN 7




CPI BY SECTION COICOP RUZ 2018

The formation of the CPI is carried out by the Statistics Agency on the basis
of the Classifier of Individual Consumption According to Purpose 2018 (COICOP
RUz 2018), which is based on the international UN standard - Classification of
Individual Consumption According to Purpose (COICOP) 2018.

COICOP RUz 2018 is intended for use in the field of statistical activities and
provides for the grouping of household consumer expenditures, as well as the

aggregation of the CPI into 13 sections.

2020
2021
2022
2023
2024

2020
2021
2022
2023
2024

2020
2021
2022
2023
2024

May to previous month

72
a Food and non-alcoholic

drinks

3> 9 7%

> 100,9 %
> 1011%
1004 %

3> 078 %

Clothes and shoes

> 100,4 %
3> 100,2 %
> 101,2 %
3> 100,4 %
—>100,3 %

Household items, appliances and
routine home maintenance

> 101,3 %
3> 100,3 %
w2 101,6 %
> 100,9 %
—>>100,4 %

4

2020
2021
2022
2023
2024

2020
2021
2022
2023
2024

g?!

Vi

2020
2021
2022
2023
2024

Alcoholic drinks, tobacco
products

> 100,8 %
3> 100,3 %
> 101,1%
3> 100,9 %
—s>100,8 %

Housing services, water,
electricity, gas and other fuels

> 100,1%
> 100,0 %
> 100,9 %
m—>>100,1%

128,5%
>

Healthcare

> 101,0 %
> 100,6 %
> 101,1%
3> 101,2 %

> 101,2 %
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CPI BY SECTION COICOP RUZ 2018

May to previous month

VI ransport
2020 —s> 997 %

2021 —> 1011%
2022 s> 100,3 %
2023 > 100,3 %
2024 —3>100,2 %

2020
2021
2022
2023
2024

i &
Xl

2020
2021
2022
2023
2024

Recreation, sports
and culture

32> 100,3 %
> 100,2 %
s3> 100,9 %

32> 100,9 %

53> 100,3 %

Restaurants and hotel
services

e >2> 101,0 %

32> 100,4 %
3> 101,9 %
32> 102,8 %

3> 100,6 %

Household goods and services,
miscellaneous goods and services

2> 100,8 %
3> 100,6 %
32> 101,7 %
32> 100,9 %

32> 100,7 %

Continuation

a

bd

Information and
VI

communication

2020 > 100,3 %
2021 —s> 100,1%
2022 s> 100,3 %
2023 33> 100,0 %
2024 —3>100,1%

g =

Educational services

X
2020 e 32> 103,9 %
2021 e 3> 103,8 %

2022  —s>100,3 %
2023  —s> 100,4 %
2024 o s>100,3 %

\ (5. Insurance and financial
services

2020 —s> 1011%
2021 s> 100,1%
2022 —s> 99 8§ Y

2023 s> 100,0 %
2024  —s>100,7 %

In May 2024, the range of
short-term CPI by section was
from 91.80% (section I. “Food and
non-alcoholic drinks”) to 128.9%
(section IV. “Housing services,
water, electricity, gas and others
types of fuel").
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CPI BY SECTIONS CIPC RUz 2018, %

May to December of the previous year

Food and non-alcoholic Alcoholic beverages and Clothes
beverages tobacco products and footwear
| 2020 wem  1077% n, = 1038 Ul 1028«
j2021 mmmm 10685 @) m— 1050« | 1015+
@ 2022 wommm 10184 — 1041+ ‘) s 10404
’ 2023  — 105,2 % » - 1038« h 10184
2024 m— 999 1039« — 1012+

Housing services, water, Household goods, appliances and Healthcare
electricity, gas and other fuels routine home maintenance
v 2020 mumm____ 1016% e w1033« 1058+
ﬁ 12021 mmm  10324% ' | — 1021+ | 1042
)2022 — 1018 % ) — 106,0 « ) s 10984
2023 o 1017 % ) — 1031+ ’ — 1052«
2024 n—139,0 v — 1013 « — M6«
Transport Information Leisure, sports
VII V||| and communication lX and culture
@ 2020 w1014 % . — 1009 Gy w1018
o0 w1038 (VD)) mmm 10124 ) m— 10314
- 2022 wmm 1026 % : = 1016 . 1013«
2023  m— 1027« — 1005 « e 1047
2024 m— 102,6 % 980« — 1029«
Educational services Restaurants and hotel services Insurance and financial
services
X XI Xl
2020 wmm ____ 106,6 % 1059 10124
12021 mmm 1048 | — 1049 | 100,7 %
J/2022 wemm 10094 );_ 108,0 « ) - 1012
’ 2023 mmm 999 ’ - 10184 ’ 1002
2024  pm— 1010« — 1039 = = 1009
Household goods and services,
miscellaneous goods and The lowest CPI for January-May 2024 was
Xl services 039 recorded in SECTION VIIIl. "Information and
Fap, 2020 . 9o S . .
;E \ 001 1026+ Communication" (980 %), the highest - in
= )2022 — 106.1+ SECTION IV. "Housing Services, Water, Electricity,
2023 m— 1044+ Gas and Other Fuels" (139,0 %).
2024 m— 1024 %
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CPI BY SECTIONS KIPC RUz 2018

\EVATNYEVAOf the previous year

4
Food and non-alcoholic *éfm] Alcoholic beverages,
beverages u tobacco products
2021 M5 % 2021 1101%
2022 1140% 2022 1099 %
2023 1126 % 2023 1104%
2024 103.7% 2024 1106 %
I
a | o
2 Clothes and footwear J Hou3|_ng services, water,
ﬁ electricity, gas and other
types of fuel
2021 1070 % 2021 @ 1073 %
2022 108.1% 2022 mmg 1035 %
2023 1071% 2023 109,0 %
2024 1056 % 2024 1M1.2%

|1 IV

Household goods, Healthcare
appliances and routine
home maintenance

2021 1079% M1%
2022 1109 % 1102 %
2023 109.8 % 16,0 %
2024 1058 % 16,3 %

gl

A
Transport @ NHdopmauus n ceasb

2021 121% 2021 | 1035 %
2022 AR 2022 103.3 %
2023 1098 % 2023 100,6 %
2024 , 1150 % 2024 m 913 %

VII
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CPIBY SECTIONS of COICOP RUz 2018

e;\q‘/ culture

s
Leisure, sports and
NS

2021 108,1%
2022 135%
2023 mM6%
2024 1082 %

4
6 Restaurants and hotel
services

1151%
118,0%
e 1233 %
153 %

XI

services, miscellaneous
goods and services

é\‘ Household goods and
gﬁj

2021 mM2%
2022 123 %
2023 122 %
2024 1084 %

The annual CPI for may 2024
by SECTION ranged from 91,3 %
(SECTION VIII. “Information and
Communication”) to 1412 %
(SECTION IV. “Housing Services,
Water, Electricity, Gas and Other
Fuels”).

Continuation

May to May [ RUENIGCYAINERYEET]

Educational
services
2021 103.8 %
2022 1015 %
2023 103.0%
2024 103,7%

X

Insurance
and financial services

2021 103,59 %
2022 1010%
2023 4 103.2%
2024 104,5%

Xl

NOTE: the 2018 CPI classifier of the
Rep. Uzb. has been implemented in the
practice of calculating the CPI since 2021.
For statistical purposes, to form long-term
price indices for 2021, a retrospective
calculation of short-term CPI for 2020 was
carried out in the 2018 COICOP structure.
Long-term price indices for 2020 have not
been formed due to the lack of a price
comparison base.
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SECTION I. FOOD AND SOFT DRINKS

May to the previous month

a Cereals and grain gz Meat The average price

products products ) ]
O~ level in Section I. "Food
2020 e 102,9% 2020w 100,8% and Soft Drinks" is most
2021 wemem 100,4% 2021 wemsw 100,8% significantly affected by
2022 e 0 1“4,9% 2022 e m 101.0% the seasonal factor.
2023w 100,8% 2023 wemmmmmsw 1019%
2024 wemmm 100,1% 2024w 100,4% The range  of
fluctuations in the short-
@ Fish and other - Milk, other term CPI for may 2024
Q=g seafood | f@ dairy products and eggs in the context of groups
2020 wmmmew 101,9% 2020 s 101,7% in Section | was
2021 wemw 101,1% 2021 e 100,4% between 82,1 % and 1017
2022 wem—— 101,3% 2022w 101,1% %.
2023w 102,0% 2023w 100,7%
2024w 101,0% 2024 w 99,1% The short-term CPI
below 100.0% for the
- { AVA .
l-i Oils and fats ) Fruits and nuts month was recorded In
i the groups "Vegetables,
202 1015 1037 non-vegetables and
-_— 5% 2020 e 109,1% P
021 99.4% 2021 1M'g%legumes (1_32.1 %)", "Milk,
2022 wmmw  102,3% 2022 wm— 103 4% other dairy products
2023w 99,1% 2023 wss—— 102,1% and eggs" (99,1 %), "Oils
2024w 99,3% 2024w 100,5% and fats" (99,3 %)

- . .
M) Vegetables, tubers and sy Sugar, confectionery With the ext?eptlon
o legumes g R and desserts of the groups "Oils and

fats" and "Soft drinks",

2020 wemm 84.1% 2020 e 100,9%
2021 w—92T% 2021w 101.3% the  short-term CI_DI
2022 e 919% 2022 e  102,6% value for may 2024 in
2023 wmmem 94,6% 2023 e 101,8% the remaining groups of
2024 wem 821% 2024w 100,6% Section | was below the
Prepared food .- Soft may 2023 figure.
and other food ﬁ drinks
products
2020 s 101,0% 2020 wemmmew 101,2%
2021 wemm 100,3% 2021 e 100,6%
2022 v 101,3% 2022 wemm——— 101,6%
2023w 1011% 2023w 101,0%
2024 wemm 100,1% 2024w 101,7%
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SECTION I. ‘

FOOD AND SOFT DRINKS

May to December of the previous year

Q‘

Cereals and grain Meat

] products Je products

1,14 1109% 1,14

11 1088% - 1,1 1011%

1,06 104, 1,06 1033 104.1%

0 I 1015% 1009% 02 I "o18% I 1005%
0,98 0,98 -

2020

Fish and other
seafood

2021 2022 2023 2024 2020 2021 2022 2023 2024

. Milk, other dairy products
and eggs

106,8%

2020

"

126,1% 1241%

120,6%
95 2% 96 1% I

2023 2024 2020 2021

W ‘ Vegetables, tubers h Sugar, confectionery and
«AME and legumes | desserts

12.8% 111,2%

1
90 1%

2022 2023 2024

102,7% 103.9% 102,9%

I I I 93.6%
|

2021 2022 2023 2024

107.1% o
105,5% 106,1% 106,1% 1085%

2021 2022 2023 2024

2020

114,2% 0
"3 " 107,2%

2024

105,4% 106,8%

2020 2021 2022 2022 2023

104,1%
99,0%

2020 2024

2020 2021 2021 2022 2023

Soft
drinks

== Prepared food and other food

= products

105,8%

104,9%
103 2% 102,9% I 102,5%

103,1% 103.1% 102,1% 103.1%

2020 2021 2022 2023 2024

104,4%

2020 2021 2022 2023 2024

———/—/— — — @O
CONSUMER PRICE INDEX IN THE REPUBLIC OF UZBEKISTAN

The CPI values for
the main groups
included in SECTION
. "Food and non-
alcoholic  beverages"
for may 2024 ranged
from 90,1%
(vegetables, root crops
and legumes) to 101,2%
(fruits and nuts).

The average price
level for oils and fats
and dairy products in
May 2024 was lower
than in  December
2023.

With the exception
of the groups "Oils and
fats", "Prepared food
and other food
products”, "Non-
alcoholic beverages”,
the CPlI value for
January-May 2024
was lower than the
same indicator for the
corresponding  period
in 2023.

The influence of
the seasonal factor
became decisive for
the CPI value for fruits
and nuts, where the
price increase since
the beginning of the
current year was more
pronounced than in
other SECTION
groups. The saturation
of the market with
vegetable products
from the new harvest
allowed the CPI for
vegetables, tubers and
legumes to decrease
to 90,1%.
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SECTION I. FOOD AND SOFT DRINKS

May to May of the previous year

Cereals and grain Meat
products products
2021 == 106,2% 2021 s 114,5%
2022 = 116,5% 2022 = 110,0%
2023 meeesssmmm 123,9% 2023 e 112,9%
2024 = 106,2% 2024 == 105,3%
Fish and other Milk, other dairy products /L | IZV‘
seafood and eggs
2021 = 110,3% 2021 mmmm 113,1% - /-V/
2022 wemmm 113,0% 2022 mmm 110.9% '
2023 m—112,0% 2023 e—118,0% ~‘ 097
2024w 106.2% 2024 1 1011% .
Oils Fruits Vegetables, tubers and
and fats and nuts legumes
2021 e 151,8% 2021 s 113,0% 2021 o 1154%
2022 m=m 107.1% 2022 memmmm 108,3% 2022 meesssss——— 132,0%
2023 == 98,8% 2023 = 939% 2023 messsssm 111,3%
2024 1 911% 2024 mee——129.3% 2024 1 19.9%
Sugar, confectionery Prepared food Soft
and desserts and other products drinks
2021 oo 115,8% 2021 memmm 106,9% 2021 == 109,6%
2022 mmmmmmmm 118,6% 2022 messmmm 109,5% 2022 = 1116%
2023 messs—— 1217% 2023 mmmmm 108,6% 2023 mmmm 109,8%
2024 == 104,0% 2024 wmmm 106,7% 2024 == 1078%

In May 2024, the annual CPI value for the SECTION | groups fluctuated between
19,9 % (“Vegetables, tubers and legumes”) and 129,3 % (“Fruits and nuts”).

With the exception of the “Fruits and nuts” group, the annual CPI value in may
2024 was lower than the same indicator for may 2023.
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CPI FOR INDIVIDUAL FOOD PRODUCTS

MAY 2024
&

I : -
= % Rice and rice groats

100,8%
102,0%
108,9%

by april 2024

by december 2023

11

by may 2023

\}
1 Beef with bones

by april 2024 100,7%
by december 2023 100,2%
by may 2023 105.1%

MILK Milk raw, fresh

(H

by april 2024 98,0%
by december 2023 103,1%
by may 2023 106,8%
—
;"-! Sunflower oil
s
“oN
by april 2024 100,8%
by december 2023 98,0%
by may 2023 88,9%

Wheat flour

by april 2024 EEE———— 99 5%,
by december 2023 IEEE—— 99 6%

by may 2023 m—— 105,6%

’
@ Mutton

by april 2024 e 100,8%
by december 2023 I 100,5%

by may 2023 E— 105,2%

g‘ Eggs
-

by april 2024 84 4%
by december 2023 W 73,9%

by may 2023 mmmmmm 89 0%

PN
]
w Granulated sugar

by april 2024 n— 101,1%
by december 2023 IEEE———— 105 3%

by may 2023 E—— 99 1%,

CONSUMER PRICE INDEX IN THE REPUBLIC OF UZBEKISTAN
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CPI' FOR INDIVIDUAL TYPES OF FRUITS AND VEGETABLES

beet
apple

carrot

potato
banana

lemon
onion
garlic
cabbage

tomatoes

eggplants

bell pepper

cucumbers

for May 2024

to the previous month

& 1058%
@ == 1045%
S mmm— 102,6%
% mmmmm 102,0%
() mmmm 945%
*) mmmm 932%
) mmm 854%
s 853%
Q- 819%
<& 651%
o)™ 650%
56,2 %
106%

N
[

& |

by May of the previous year

pomegranate
lemons
garlic

apples

bananas

potato
pumpkin
cucumbers
carrot
eggplants

bell pepper
cabbage

onion

& 2544%

) mmm—— 1437%
) — 135.0%
@ == 1213%
") 1082%
o) 928%
@) mm 800%
&) mm 152%
)@f e N2%
o) = 619%
L)) - §2,8%
@) ™= 561%

)™= 431%

CONSUMER PRICE INDEX IN THE REPUBLIC OF UZBEKISTAN

by December of the previous year

apple @ mmmm  1206%
bell pepper L) 139%
beet Q) m— 1122%
eggplants ¢ mmm 1091%
potato G 107,2%
bananas ") e 106,9%
lemons > mmm 1025 %
carrot S m—1016%
onion ) 816%
pumpkin @)= 860%
cabbage Q@_ 849%
tomatoes 6 aw 831%
cucumbers &) | 319%

In May of this year, a decrease in
prices was noted for such types of fruit
and vegetable products as cucumbers,
bell peppers, onions, eggplants,

cabbage.

Along with this, such fruits and
vegetables as beets, apples, carrots,
etc.

potatoes, have become more

expensive.




CONTRIBUTION TO THE GROWTH (DECREASE) OF THE CONSOLIDATED CPI OF

PRICE CHANGES FOR THE MAIN GROUPS OF FOOD PRODUCTS AND SOFT
DRINKS for May 2024

to the previous month The total contribution to the change in the
consolidated CPIis 0.9 B.p.

-0,81pn.

Vegetables, tubers and legumes

B

-0,02 pp.
Oils and fats
J— -0,18 .

Milk, other dairy products and eggs

+0,01pn.

|
Cereals and grain products

+0,04 pp.
Meat products
+0,01pp.

Fish and other seafood

W@@@@

+0,03 pp.
||
Fruits and nuts

+0,01 .
SUGAR I
~—" Sugar, confectionery and desserts
;é‘ +0,04 p.p.
= I

-

- Soft drinks

Note: The deviation of the sum of the group effects from the total effect of SECTION I is due to rounding of the data.

In May 2024, the seasonal decline in prices for vegetables, root crops and
legumes, milk, other dairy products and eggs (in total -0,99 p.n.), as well as for oil
and fat products (-0,02 p.p.) acted as a restraining factor. The total contribution to the
growth of the short-term consolidated CPI among goods in Section I. "Food and
non-alcoholic beverages" from meat products, fruits and nuts, as well as non-
alcoholic beverages reached +0,11 p.p.).

CONSUMER PRICE INDEX IN THE REPUBLIC OF UZBEKISTAN 18




CONTRIBUTION TO THE GROWTH (DECREASE) OF THE CONSOLIDATED CPI OF

PRICE CHANGES FOR THE MAIN GROUPS OF FOOD PRODUCTS AND SOFT
DRINKS for May 2024

by December of the previous vear The total contribution to the change
in the consolidated CPI is -0.06 p.p.
@) 047 p».
I
Vegetables, tubers and legumes
-0,09 0.
(& =
QOils and fats
= '0.21 n.n.
— ]
v@!

Milk, other dairy products and eggs

+0,08 u».

A =

Cereals and grain products

+0,04 pp.
||

Meat products

? +0,03 oo,
.
4 Pbiba v npoune MopenpoayKThl
+0,40 p».
|

Fruits and nuts

77N +0,08 i
I
SE"'R Sugar, confectionery and desserts
= +0,04 u».
s_flll' |
g Prepared food and other food products
+0,10 o
I

Soft drinks

Of the goods included in SECTION I, the most significant impact on the
growth of the consolidated CPI for May 2024 by December 2023 came from changes
in prices for fruits and nuts (+0,40 p.p.). A noticeable restraining effect was exerted by
a decrease in prices for vegetables, root crops and legumes, milk, dairy products
and eggs (in total 0,74 p.n.).

The most significant contribution to the growth of the consolidated CPI for
may 2024 in annual terms was made by price changes for grain crops and cereal
products, as well as for meat products (in total +1,03 p.p.). A downward effect was
exerted by a decrease in prices in the groups "Oils and fats" and "Vegetables, root
crops and legumes", due to which the consolidated indicator by may 2023 became
lower by 1,16 p.p.
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SECTION II.

ALCOHOLIC BEVERAGES, TOBACCO PRODUCTS

ALCOHOLIC BEVERAGES

May to the previous month

2020 ——— 100,6%
2021 — 100,3 %

2022 ——— 101,3%
2023 e—— 00,9 %
2024 —— 100,4%

995 1000 1005 1010 1015

May to December of the previous year

2020 ——— 1 1%

2021 S—— 104,2 %
2022 e——— 04,2 %
2023 e—— 1036 %
2024 S—————— 1[]3,6%

1000 101,0 1020 1030 1040 1050
May to May of the previous year

2021 ————— 1091Y%
2022 e——— 1104 %
2023 —— “(]'4 %

2024 —— 09,6 %
100,0 103,0 1060 109,0 1120

TOBACCO PRODUCTS

May to the previous month

2020 101,3%

2021 === 1003 %
2022 w—100,] %
2023 e 100,8 %

2024 ——— 1013 %

100,0 100,5 101,0 101,5

May to December of the previous year

2020 E————— 1 8%
2021 ——— 06,9 %
2022 = 1037%

2023 —104,3 %

2024 w1044 %

1000 1020 104,0 106,0 108,0
May to May of the previous year

2021 —————————— 112,1%
2022 e—— 1087 %
2023 —— "0,5%

2024 e—— 1129 %

100,0 105,0 110,0 1150

CPI for main types
for May 2024

100,3 %
103,5 % 1092%
100,3;/53 6%
1 110,0%
Cognac
100’31%'2 8%
7 1082%
1014%
j037% 109,0%
Cigarettes
S 1018 00,
% f 1126 %
Mpouune TabayHble n3genus
D
¥ i m3%

® tothe previous month
by December of the previous year
® by May of the previous year

In May 2024, short-term CPI
fluctuations in Section II. "Alcoholic
beverages, tobacco products”

ranged from 100,3 % (spirits and
liqueurs) to 101,6 % (cigarettes).
The CPI for may 2024 to

December 2023 for alcohol and
tobacco products ranged from

1024% (other tobacco products) to
109,0% (cigarettes).

The CPI in annual terms
fluctuated from 108,2 % (cognac) to
112,6 % (cigarettes).
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SECTION III.

CLOTHES AND SHOES

CLOTHES

May to the previous month

2020 w— 10045
2021 e 100,3 %

2022 e—— 1011Y%
2023 e 100,5 %
2024 wemm 100,3 %

100,0 100,5 101,0 101,5

May to December of the previous year

2020 =T 102,9%
2021 e 1016 %

2022 ————————— 1039 %
2023 = 1019 Y%
2024 w1012 %

1000 101,0 1020 1030 1040

May to May of the previous year

2021 = 107,3 %

2022 e 1082 %
2023 = 107,2 %

2024 m— 1057 %

1000 103,0 1060 109,0 1120

May to the previous month

2020 == 1002 %
2021 == 100,2 %

2022 e——— 1013 %
2023 = 1004 %
2024 == 100,2 %

1000 1005 1010 1015
May to December of the previous year

2020 T—— 102,3%
2021 e 1014%

2022 e———— 04,6 %
2023 — 1017 %
2024 wemm 101,0%

100,0 101,0 102,0 103,0 104,0 1050

May to May of the previous year

2021 e— 105,8 %

2022 e 108 %
2023 e 106,95 %
2024 —— 1052%

100,0 1030 1060 109,0 1120

-
CONSUMER PRICE INDEX IN THE REPUBLIC OF UZBEKISTAN

CPI for main types
for May 2024

Materials for making clothes

100,1%
!' 105,6 %

Outerwear

- 1003 %
A Boma

Other clothing items and accessories
- 100,2 %

105,5 %
Cleaning, repair, sewing and clothing rental

Boots, shoes and other footwear

‘ - 100,2 %
0
- 1051%

Shoe cleaning, repair and rental
%?! - 1012 % .
~— M3%

@ to the previous month
® by December of the previous year

® by May of the previous year

The range of the short-term CPI in
May 2024 from section Ill. "Clothing and

footwear" was in the range from 91,1%
(Girls' T-shirts) to 101,2 % (shoe repair).
The lower Ilimit of the CPI for

January-May 2024 for goods and
services of section Il was recorded at

98,1 % (women's fur hats), the upper limit
-104,7% (boys' T-shirts).

The CPI by May 2023 for goods and
services of section Ill was in the range

from 1018 % (Girls' T-shirts) to 1134 %
(dry cleaning services).
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SECTION IV.

to the previous

month

HOUSING SERVICES, WATER, ELECTRICITY, GAS

May

by December

of the previous year

ACTUAL RENT FOR HOUSING"

2020

2021 == 1001% = 101,0%

2022 wem1006% ==1016%

2023 ===1002%  =100,8 %

2024 w1012y =—1023%
MAINTENANCE, REPAIR AND

SECURITY OF RESIDENTIAL PREMISES

2020
2021
2022
2023
2024

m 101,6 %
mmm 100,0 %
m 101,3 %
00,2 %
09 9 o,

m 103,9 %
m 102,9 %
s 105,0 %
m——104,5 %
m— 991%

AND OTHER FUEL

by May
of the previous year

= 109.4 %
e 123,1 %
e 109,0 %

e 111,3 %
e 109,0 %
e 111,9 %
03,0 %

WATER SUPPLY AND OTHER SERVICES RELATED T0
THE MAINTENANCE OF RESIDENTIAL PREMISES

2020 === 100,0 % = 100,95 %
2021 = 100,0 % 1316 %
2022 === 1001% m 101,3 %
2023 ===m1008 % m 101,7%
2024 Q14 9% 1322 9%
ELECTRICITY, GAS
AND OTHER TYPES OF FUEL
2020 === 100,0 % = 100,0 %
2021 w=mm 100,0 % == 100,0 %
2022 ==m100,0% = 100,1%
2023 ==m100,0 % == 100,0 %
2024 =163 6% =——1G39 ¢,

e 144,3 %
== 102,1%
==102,9 %
e 179,8 %

== 100,1%

== 100,1%
==100,0 %
167 4 %

CPI for main types
for may 2024

Materials for home maintenance and repair

Vo s
Y (9 1005%
Home repair and maintenance services
100,5%
102,5%
143 %
Hot water supply

101,0 %

1136%
136%

Service charges in

i

s,
Electricity bill
' 1(%7 lll';A:n
311

Payment for network gas

Payment for liquefied gas

LR

@ tothe previous month
by December of the previous year
(1] by May of the previous year

229,0%

5384

I3 0@ B (@) &

[Q)
(E)o

Since may 2024, based on the Resolution
of the Cabinet of Ministers of the Republic of
Uzbekistan dated April 16, 2024 "On additional
measures to introduce market mechanisms in
the fuel and energy complex of the country”,
updated differentiated tariffs for electricity and
gas consumption for the population have been
put into effect. The CPI for may 2024 for these
types of services was formed taking into
account international practice based on the
share of subscribers in each consumption
category. The price of liquefied gas for
household needs, according to the same
document, was increased from may of this
year to 1600 soums per 1 kg.

The approval of the minimum fees for
services in apartment buildings affected the
amount of the CPI for this type of service. At
the same time, the increase in fees mainly
affected those management companies where
its size was below the established minimum.

e
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SECTION V.

HOUSEHOLD GOODS, HOUSEHOLD APPLIANCES AND

CURRENT HOME MAINTENANCE

to the previous

month

May

by December

of the previous year

FURNITURE AND HOUSEHOLD ITEMS

VT
2020 == 1003 % 1013 % D i %IM,!'J %
2021 == 100,2% 1027 % w1070 % _
2022 === 1016% m——105,6 % 1096 % Large household appliances
2023 ==100,3 % m102,6 % 1077 % ®‘ 1004 %n
2024 — — F
1003 % 1011% 105,0% 9 — 011% o
TEXTILE PRODUCTS USED IN HOUSEHOLD Small “°“591h&';‘;;op"a“°es
& r no
2020 e 1004% e 1027% 1000% 1945
2021 == 100,2 % m 1015% 1072 % Repair, installation and rental of
2022 e 102,1% (6,6 %  — 1111 — h°useh°'dﬁi’£"33:,}°es
2023 ==1004% 1030 % w1092 % @1 . "1022%
2024 ==100,2 % ===00,9 % 1045 % @ ; 1109 %
Kitchen utensils and household items
HOUSEHOLD APPLIANCES == 100,2 %
== 1004 %
(¢ ' 104,.1%
2020 === 1007 % = 102,0 % _
2021 == 100,2% m— 102,8 % m— 107,0 % Household detergents and cleaning products
2022 e 101,1% s 104,4 % s 110,8 % i 1007%
2023 ==1004% m102,5 % 18,0 % @’ - 1015%
2024 ==100,4% e 101,6 % ] 06,5 % J 1059%
Non-motorized tools
GLASSWARE, CUTLERY, AND i - 100350
HOUSEHOLD UTENSILS il 1013 %
2021 _1}1%152 . _11312418 ; 1069
2021 == 13 % — 9% — ,9 % .
2022 w1009 e 104.3 % e 108.9 % @ to the previous month
2023 ==1004 % 102, % s 107,8 % by December of the previous year
2024 ==1004% m101,1% 05,5 %
@ by May of the previous year
TOOLS AND DEVICES
USED IN HOUSEHOLD AND GARDENING
2020 0124 1029¢ The short-term CPI for may
2021 = 110'?1,:':% — 1(1]%41;4, — }gg;% 2024 from SECTION V.
2022 e 101,1% m—1049%  w—108,]% "Household goods, appliances
2023 wem1008% ~ we—q022% ~ —1080% 9o PP
2024 ==1001% 1018 % 106, 5 % and routine home

by May

of the previous year

|

CPI for main types
for May 2024

Finishing fabrics and curtains

maintenance" was in the range
from 99,0 % (frying pans) to
1019 % (carpet and rug
cleaning services).

GOODS AND SERVICES USED IN CONNECTION
WITH HOUSEHOLD MANAGEMENT

2020 w— 1035 % w— 1074 %

2021 == 100,9% mm 103,7 % 1104 %
2022 w1019 % 1079 %  — 1131
2023 ==100,8 % e 104,1% e 114,0 %
2024 ===100,7% e 101,6 % (6,8 %

e
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SECTION VI.

HEALTHCARE

to the previous

month of the previous year

MEDICINES AND MEDICAL
PRODUCTS

2020 == 10159  =— 1072%

2021 wemmm 10049%  =— 103,2%

2022 w1019y — =——1068%

2023 =mm1014 9% 06,0 %

2024 ===m1013% e 115,1%

May

by December

by May

of the previous year

e 109,1%
s 110,9 %
e 116,8 %
e 119,1%

OUTPATIENT TREATMENT SERVICES

2020
2021
2022
2023
2024

m 100,3 %
= 100,7 %
w1017 %
m100,9 %
w1013 %

m 105,1%
w 103,6 %
e 105,0 %
103,53 %
me106,4 %

m— 111,9 %
e 110,5 %
e 117,3 %
e 112,7 %

INPATIENT TREATMENT SERVICES

2020 =emm 10019 = 1011%
2021 =emm 10109  — 107,8%
2022 e 10119% w1035 %
2023 ===m1009% w1043 %
2024 we=m10019 ~ =———1041%
OTHER HEALTHCARE
SERVICES
2020 === 1008  m— 1055%
2021 = 1008%  =— 1065 %
2022 wem1013c  =—1047Y%
2023 ===m((Q9c ~— =——1028%
2024 w=m00,8 % m107,3 %

1144 %
m106,2 %
m 109,1%
09,2 %

1095 %
e 115,9 %
m——112,8 %

CPI for main types
for May 2024

Medicines

T
@ =
,’ _—m % 1185°%

Preventive and protective devices

102.4%
101,7 %

Medical devices
for personal use

1120 %

Dental services

- 101 7:/35,3 %
ﬁ Y 1135%

Medical laboratory services

1010 %
J i, g,
Diagnostic imaging services
-100 A% 1073 %
— J T 1M133%

@ to the previous month
® by December of the previous year
® by May of the previous year

The short-term CPI range for
goods and services included in
SECTION VI for may of the
current year was 100,1 % (inpatient
treatment and rehabilitation
services) - 1021 % (bandages and
similar dressings).

The lower limit of the CPI for
January-May 2024 for goods and
services of SECTION VI was fixed
at 1013 % (assistive products for
vision), the upper limit - 11,2 %
(antibiotics).

The annual CPI for May 2024
was in the range of 109,0-120,3 %.

-
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TRANSPORT

SECTION VII.
May
to the previous by December by May
month of the previous year of the previous year
PURCHASE OF VEHICLES
2020 = 100,2 % w1074 %
2021 = 100,1% = 100,5% = 1017%
2022 =1002 % m 108,1% 1088 %
2023 =100,0 % m1013 % m=102,1%
2024 w=100,1% 1013 % m=103,2 %
OPERATION OF PERSONAL VEHICLES
2020 = 9827 = 991y
2021 == 1014% = 103,1% m 114,6 %
2022 =100,9% = 1014 % e 118,0 %
2023 m999y, m=1019% = 105,1%
2024 m999¢v m=1024 % e 118,6 %
PASSENGER TRANSPORT SERVICES
2020 == 1012% == 102,2 %
2021 = 100,9 % == 1034 % m 112,7%
2022 m 994y == 102,4 % w1054 %
2023 =100,8 % = 104,4 % 17,7 %
2024 =100,6 % m=103,5 % m— 114,5 %
GOODS TRANSPORTATION SERVICES
2020 = 100,8 % mm 104,95 %
2021 = 100,6 % == 102,59 % mm 107,7%
2022 =100,6 % = 101,2% mmm 106,7 %
2023 =100,3 % =100,3 % e 116,9 %
2024 =100,9 % mm104,7 % m—115,9 %

CPI for main types
for May 2024

Fuel by type
1219%
122,2%
1159 %
1031%
1,9 %
I 99,§%u 100,0 [
B @ @&
Petrol Propane Methane
Passenger transport
1403 %
107504 10dR % 1098%

1015 %
1018 % 1004 % 101 6%
J 'R "'
—
B &= A
A= S

Railway Auto-road Air

@ to the previous month
@ by December of the previous year
) by May of the previous year

The cost of rail transport
services increased in May 2024 due
to an increase in ticket prices for
long-distance trains by an average
of 2,1%. in the republic.

Air  travel on monitored
international routes became more
expensive by an average of 18 %,
over the month, domestic ones - by
11 %, which is due to the volatility of
the national currency.

CONSUMER PRICE INDEX IN THE REPUBLIC OF UZBEKISTAN
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SECTION VIII.

INFORMATION AND COMMUNICATION

INFORMATION
AND COMMUNICATION
EQUIPMENT

May to the previous month

2020 e—— 100,6 %
2021 e 100,3 %
2022 e 1008 %
2023 =— 9§,

2024 — 100,4%

May to December of the previous year

2020 m—— 1019 %
2021 ———— 102'5 %
2022 —— 104,0%
2023 = 100,8 %

2024 — 100’3 %

May to May of the previous year

2021 106,8 %
2022 107,9%
2023 E———— 103,5 %

2024 w1002 %

SERVICES IN THE FIELD OF
INFORMATIZATION

May to the previous month

2020 100,1%
2021 100,0 %
2022 100,1%
2023 100,1%
2024 100.1%

May to December of the previous year

2020 = 100,6 %
2021 = 100 A%
2022 w—100,3 %
2023 ——100,3 %
2024 w=m Q]2

May to May of the previous year

2021 =—— 101,5%
2022 ——— 100,8%
2023 === 089y,

2024 == 96,2 %

-
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CPI for main types
for May 2024

Mobile telephone equipment

1004%
100.8%
99,8 %

31

KomnbioTepbl, HOYTOYKM W NNIaHLWETbI

Periphery equipment
99,8 %
s
L 103.2%

Equipment for receiving, recording,
reproducing sound and images
1004 %

994 %
984%

Subscription fee for fixed line communication
100,0 %
100,0 %

/,/‘/ M

1150%

Mobile communication services
100,0 %

%

)

919%
Integrated Telecommunication Services

101.1%
102,6 %
1051%

B
L

Repair of equipment
100.8 %
102,71 %

BN

121%

® tothe previous month
® by December of the previous year
® by May of the previous year

The level of prices and tariffs for the
population in the sphere of information and
communication did not undergo significant
changes during may 2024. Fluctuations in the
short-term CPI for goods and services of
SECTION VIII were within the range from
998% (peripheral equipment and its
consumables) to 101,1% (complex
telecommunication services).
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SECTION IX.

RECREATION, SPORT AND CULTURE

to the previous

May

by December

month of the previous year
GARDENING PRODUCTS,
PETS
2020 == 1012% m 104,0 %
2021 ==m 1007 % mm 102,6 %
2022 wemm 98 2¢, m104,8 %
2023 wm 9919, 03,6 %
2024 = Q)1 1013 %

RECREATION ORGANIZATION SERVICES

2020
2021
2022
2023
2024

mm 100,1%
= 100,1%
mm100,8 %
1023 %
m100,1%

= 100,9 %
w1034 %
m102,8 %
w1047 %
1022 %

CULTURAL EVENTS ORGANIZATION
SERVICES

2020
2021
2022
2023
2024

= 100,0 %
= 100,1%
w1009 %
w1014 %
e 101,1%

m 101,0 %
= 103,8 %
w1039 %
mmmm 106,1%
(4,6 %

by May

of the previous year

= 107,1%
mmm106,2 %
w1090 %
m]06,0 %

w1074 %
m 110,1%
m— 1111%
w1079 %

= 108,9 %
110,95 %
1135 %
m—112,5 %

NEWSPAPERS, BOOKS AND STATIONERY

2020
2021
2022
2023
2024

= 1010 %
= 100,3 %
99 8 v
mm100,1%
= 09 6 %

m 104,5 %
m 102,9 %
e 121,2 %
w1036 %
1018 %

e 108,9 %
e 128,0 %
e 111,0 %
e 103,6 %

ORGANIZATION OF COMPREHENSIVE RECREATION

2020 = 1006% =— 1021%
2021 wemm 1002%  =— 1022%
2022 ==m100,0% = 101,1%
2023 =—=1005% m—1172Y%
2024 ==m10049 — =——104,0%
OTHER LEISURE PRODUCTS

2020 == 100,2 % = 101,8 %
2021 == 1004 % m 1014 %
2022 ==m 10129 m104,2 %
2023 ==m100,2 % 01,7 %
2024 ===1004% mm101,6 %

-
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= 103,0 %
w1038 %
m—129,3 %
s 111,0 %

106,48 %
m109,2 %
mm107,6 %
(05,4 %

CPI for main types
for may 2024

Services of culture and recreation parks

1000%
. 10564199,

Sports Events Organization Services

v‘f\ . mqn%%m%

Services provided by cinemas

100,0%
- . 103.8% 110 79,

Services providedoby theatres

¢ B g

Services provided by concert halls

s

106,3 % 18.1%
Services provided by museums

Q . o %'"‘ill'ﬁ%

Services provided by zoos

et -100,0 % 1154 %

hil : 1210%
. Stationery and drawing materials

1 .

99,6 %
) B Wb o
Tourist trip

. 10043‘.4'0 I)411,“ %

@ to the previous month
® by December of the previous year
® by May of the previous year

In may 2024, the short-term CPI
range of Section IX was 96,4 % (fresh
flowers) — 103,6 % (services provided
by concert halls).

The upper limit of the CPI for
January-may 2024 in this section
reached 126,71 % (monthly magazine),
the lower limit — 94,2 % (A4 paper).

The annualized CPI fluctuated
within the range of 90,0 % (A4 paper)
—1210% (zoo ticket fees).



SECTION X.

EDUCATIONAL SERVICES

to the previous

month

May

by December
of the previous year of the previous year

PRESCHOOL AND PRIMARY
EDUCATION
2020 mmm 11520, —— 1152%
2021 memm 1128% == 1131%
2022 ==m100,0 % 1002 %
2023 m=m100,1% = 979
2024 mmm100,3 % 1016 %
HIGHER EDUCATION
2020 == 100,0 % m 105,2 %
2021 mmm 100,0 % mmm 100,0 %
2022 ==m100,0 % mm 100,0 %
2023 ==m100,0 % mm 100,1%
2024 mmm100,0 % mm100,0 %

EDUCATION NOT SUBDIVISION
BY LEVEL

2020
2021
2022
2023
2024

mm 100,2 %
w1007 %
1010 %
1012 %
m100,7 %

= 1015%
103,38 %
1030 %
= 1017%
mm102,8 %

by May

m— 113,1%
== 100,5 %

= 98,6 %
1023 %

m 959%
m— 109,8 %
1023 %
mm100,1%

mmm 108,7%
1115 %
1085 %

1109 %

CPI for main types
for May 2024

Services of State PSO

100,0 %
Eﬂ 100,0%
< 100,0%

Private PEO Services*

A 1011%
= 106,1%
L 1095%
Education in non-state
universities
100,0%
a 100,0%
100,6 %
Tutoring services
® 100,6 %
I;! 103,0%
mM2%
Training in educational
courses
S 100,9 %
=5 1024 %
& L 110,5%

@ to the previous month
® by December of the previous year
® by May of the previous year

In the field of education,
price increases in may 2024
were noted for the services of
private PEOs in Tashkent and
the Jizzakh region, tutors in the
Kashkadarya and Khorezm
regions, language and similar
courses in the Khorezm region
and the Republic of
Karakalpakstan.

*) pre-school educational organizations
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SECTION XI. RESTAURANTS AND HOTEL SERVICES

CPI for main types
FOOD AND BEVERAGE SERVICES for May 2034

May to previous month

Cafe
2020 == 1011%
2021 wemm 1004 %
2022 = 102,0%

1009 %
103.2 %
0,
2023 w— 103,0 % 141%

2024 wemmm  100,7% Canteens, cafeterias
and snack bars

%
»

%

. . 100,6 %
May to December of the previous year "“g; 103,0 %
b 151%
0

ggg? [r— 1}'%5:%5%/" Hotels, hotel and

2022 1080°% similar services

2023 = 1072 % " 99,9 %

2024 — 103.1% jangl 121%

) 1180%

May to may of the previous year Recreation centers

o ¥ 100,0 %
2021 e— 1149 % \€<\ - 1156%
2022 e 1187 % 1M115%

2023 Eeeeessssssssssss—— 1233 %
2024 eeeesssssssssss 1153 %

® tothe previous month

HOTEL SERVICE by December of the previous year
® by May of the previous year

May to the previous month

2020 w1003 % The short-term CPI for food and

2021 w9999, beverage services in May 2024

2022 s 100,7% 0 i

2023 1016 % ranged from 1003 % (cafeteria

2024 == 1000% services) to 1013 % (fast food
services).

May to December of the previous year
The CPI for may 2024 to the

ggg? [ — 1“31"131%5% previous month for accommodation
2022 e— 108,61';4.'4 services ranged from 100,0 % (leisure
2023 .

2024  —— 113,'3;: center services) to 999 % (hotels,

hotel and similar services).
May to May of the previous year

2021 eee———— 1179 %
2022 meeesss——— 1114 %

2023 mee—————— 12295 Y%
2024 m————— 1176 %

-
CONSUMER PRICE INDEX IN THE REPUBLIC OF UZBEKISTAN 29




SECTION XII.

INSURANCE AND FINANCIAL SERVICES

INSURANCE CPI for main types for
May 2024
May to previous month
gggg — 11%%%7; Services of banking institutions
2022w 100,0% [ BANK_ 103,2%
2023 wemm  100,0 % me 1025 %
2024 wemm 100,0 % _[ﬁ] E 1106%
May to December of the previous year
Money Transfer Fee
2020 e 100,0 % 2 1004%
2021 w1000 % [ = 102.9%
2022 100.0% ﬁ/ y 0
2023 e 100,0 % - 2%
2024 = 100,0 %

Fee for money transfer via electronic

May to May of the previous year payment systems

2 100,0 %

201w 1000% Lgh 991%
2022 wmm  100,0% = 106,1%
2023 wmm  100,0 %
2024 wm  100,0%

@ to the previous month

by December of the previous year
FINANGIAL SERVICES ) by May of the previous year

May to previous month In May of this year, the average

price level in the insurance sector

2020 w— 1019 % did not change.

2021 e 100,2 %
2022 === Q96
2023 === 100,0%

In the financial sector, price
2024 w— 100,9 %

fluctuations were recorded only for
banking services, where the CPI for

the month was 103.2%, and for

May to December of the previous year

2020 =— 102,1%
2021 e 1014%
2022 e 102,6 %

2023 w=mm 1003 %
2024 e 1013 %

May to May of the previous year

2021 o= 106,2 %
2022 s 102,0%
2023 e 1065 %

2024 oess———— 1071%

money transfer services (100, %).
The key factors were the volatility of
the national currency and changes
in the tariff policy of a number of
banks regarding the issue of Humo
plastic cards.
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SECTION XIII.

HOUSEHOLD GOODS AND SERVICES, VARIOUS

GOODS AND SERVICES

to the previous

month

HOUSEHOLD GOODS AND SERVICES

2020
2021
2022
2023
2024

= 1012 %
mm 100,7%
= 102,0 %
mm100,9 %
m100,6 %

May

by December of the
previous year

w104, %
m 104,8 %
1074 %
mm104,6 %
1024 %

OTHER ITEMS FOR PERSONAL USE

2020
2021
2022
2023
2024

= 100,1%
== 100,2 %
101,59 %
m100,8 %
mm101,6 %

OTHER SERVICES

2020
2021
2022
2023
2024

CONSUMER PRICE INDEX IN THE REPUBLIC OF UZBEKISTAN

= 100,1%
= 100,1%
== 1004 %
m105,0 %
mm1001%

mm 102,6 %
mm 1019%
104,22 %
w1027 %
m=102,9 %

m 103,0 %
m— 110,2 %
w1015 %
1072 %
m=100.3 %

by May of the
previous year

1124 %
1142 %
— 115,2 %
m109,0 %

1083 %
m 108,5 %
08,5 %
1079 %

1113 %
m109,0 %
== 990%
05,2 %

_‘W
g

CPI for main types
for May 2024

Electrical appliances for
personal use
100,1%

1023 %
1076 %

Other devices and personal

S
I

1004 %

1015 %
106,0 %

«Q
o
o
Q.
»

Hairdressing services

100.9 %
1046 %

Watch repair

100,1%
101,1%

]

1094 %

Photocopying services
100,2 %

1012 %
106,6 %

A\

@ to the previous month
® by December of the previous year

& by May of the previous year

In May 2024, the short-term
CPI for goods and services
included in Section XlllI ranged

from 99.90% (toothbrushes) to

103.6% (wedding rings made of
precious metals).

The CPI for May 2024 to
December 2023 in this section

fluctuated between 96.8% and
109.9%, and by May 2023, it
ranged from 100.8% to 122.4%.

1144 %
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CONTRIBUTION TO THE GROWTH (DECREASE) OF THE CONSOLIDATED CPI OF PRICE

CHANGES BY SECTIONS OF THE RU 2018 COICOP FOR MAY 2024

The share and contribution of each item (section, group, specific product or service)
to the change in the summary indicator are assessed taking into account price changes and
item weights in the structure of population expenditure.

Price index weights - are values involved in the formation of the price index, with
the help of which:

the value of each specific element in the totality of the observed phenomenon is
characterized:;

initially incommensurable primary elements are reduced to a commensurable form;

sequential aggregation of commensurable elements is carried out at all stages of
the applied classification and the total value of the change in prices of the phenomenon
under study is found.

Contribution to the change in the consolidatet KeRINGIEHENTIONTN, p.p. +2'8 n.n.

s -0,90pp.
_ A significant
Food and non-alcoholic beverages tibut o th wih
contribution to the gro
ijd +0,01p.n.
éém e of the short-term
Alcoholic beverages, tobacco products consolidated indicator in
+0,03 p.n. may 2024 was made by

price changes in housing

Clothes and footwear . L.
services, water, electn(:lty,

+3,42 p..
B I gas and other types of fuel
Housing services, water, electricity, gas and other fuels ("‘3,42 PR.). Next come
- +0,03 pp. goods and services in the
[0 _ _ _ field of healthcare,
Household goods, appliances and routine home maintenance
household goods and
[\ +0.07 pn. services miscellaneous
N4 e ’ .
Healthcare goods and services,
=y +0,02 pp. clothing and footwear,
— household items,
Transport :
household appliances and
+0,01pp. . :
N routine  maintenance of
Information and communication housing (total contribution
\@ +0,01pp. to the growth +0,17p.p.).
N=
WS
Leisure, sports and culture ..
001 A restraining factor was
+ . .
< ] Sl a decrease in prices for
-y .
Educational services food and non-alcoholic
+0,01pp. beverages, due to which

@

the consolidated CPI for
the month became lower
by 0,90 p.p.

Restaurants and hotel services

+0,04 pp.

|
rlﬂllﬂ

Household goods and services, miscellaneous goods and services

-——/— 0000000000000
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CONTRIBUTION TO THE GROWTH (DECREASE) OF THE CONSOLIDATED CPI OF PRICE
CHANGES BY SECTIONS OF THE RUz 2018 COICOP FOR JANUARY-MAY 2024

Contribution to the change in the consolidated CPI, p.p.

ﬁ Food and non-alcoholic beverages I “0.06 0.
Lid v’ +0,03 pn.
=ém Alcoholic beverages, tobacco products I
v +01py.
g Clothes and footwear -
%4,20 DD,
ﬁ Housing services, water, electricity, gas and
other fuels
. Household goods, appliances and routine V+0,08 n.n.
r” home maintenance i
V40,65 .
'v‘ Healthcare I
) V+0.25 D
==  Transport [
7-0,06 1.
Q Information and communication |
\ @ v +0,05 pa.
§%s  Leisure, sports and culture !
v'+0,03 no.
-"‘.. Educational services I
v +0,07 .
*@1 Restaurants and hotel services I
v +
.. & Household goods and services, B 011ps.
éﬂ miscellaneous goods and services

The contribution of price changes for housing services, water, electricity, gas and
other types of fuel to the growth of the consolidated CPI for May 2024 to December 2023
reached 4,20 P.B, or more than 19 % of the total impact of observed goods and services.
The restraining factor was the decrease in prices for food and non-alcoholic beverages, as
well as in the information and communication sector (in total 0,12 P.I.). The impact of
other sections was less significant.
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METADATA AND EXPLANATORY MATERIALS

. The formation of the CPI is carried out in accordance with national models developed on
©) the basis of international quality management models (GSIM, GSBPM, GAMSO).

. The consumer set of goods and services for price monitoring and CPI calculation is a
representative sample of groups of goods and services most frequently consumed by the
population, which is uniform for all regions of the republic. This set is formed by the Statistics
Agency on the basis of the Classifier of Individual Consumption by Purpose (COICOP), as well
as information on the structure of household consumer spending, and remains unchanged
throughout the year.

. The criterion for inclusion in the set of new goods and services is their share in the total
consumer spending of the population. New goods and services are included in the set in cases
where their share is not less than 0.1% of the total consumer spending of the population.

. Price information is collected in Nukus, Tashkent, regional centers and, selectively, in
cities and district centers selected taking into account their representativeness in reflecting the
socio-economic, geographical position of the regions and the level of saturation of the
= consumer market with goods and services. To ensure representativeness, all available
N" statistical and other data are analyzed (trade turnover and its structure, as well as the volume of
market services provided in the regional context, population, distance between cities and

districts, distance from the center of the region, etc.).

. Monitoring of prices and tariffs for goods and services is carried out selectively both in
stationary objects of trade and services (in clothing, mixed and food markets, shops, hyper-,

(T supermarkets, etc.), and in mobile trade (tents, kiosks, etc.). The choice of objects is carried out
on the basis of representativeness criteria.

. The price registration schedule is designed to take into account the time required for
o000 data processing and compilation and is based on the timeframes recommended by the
§§ Extended General Data Dissemination System (e-GDDS) and the Data Release Calendar.

living, since it does not take into account changes in the structure of current consumption of the

republic's population.

. When forming the CPI, short-term price jumps not related to inflation factors are not
‘ taken into account. For example, a sharp one-day increase in taxi prices in bad weather

EI;[LI . It is important to note that the CPI is solely an indicator of price changes, not the cost of
/

conditions with a subsequent decrease in prices, as well as other similar short-term jumps
related to abnormal fluctuations in demand or supply in the market. This is due to the fact that
the assessment of inflation processes should cover general trends in price changes over the
analyzed period.

. If a price change occurred after the approved registration period (after the 20th day of
the month), it is reflected in the following month.

. CPI inflation is a general indicator of price changes on average across the country. The
cost of individual goods and services can change quite significantly, but if the share of these
@DA purchases in the basket is small, this will have little effect on inflation.

< I Personal inflation is an increase in the general level of prices for goods in the consumer
basket of an individual household. The need to consider personal inflation is due to the fact that
the individual consumer basket may differ from the average consumer basket used by
statistical authorities, and therefore the value of personal inflation may have a different meaning
for each household.

@

Price Statistics Department Metadata is available at:

Tel.: +99871 202-80-36, 202-81-74 https://stat.uz/files/350/METAMALUMOTLARru/1935/--.pdf 34



