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Prices for consumer goods and services rose by an average of 4.3% in-8demchry
2019.
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In January 2019, the average consumer price level for the month increased by 1.5%,
in February by 1.6%, in March by 1.2%.

For comparison:in January 2018, consumer prices for the month increased by 2.7%,
February and March by 1.1% for each month. In general, in Januddgrch 2018, the rise
in prices in the consumer sector of the republic amounted to 4.9%.

Goods on average became more aspe in the first quarter of 2019 by 4.8%, services
- by 2.5%.




Consumer price index in the Republic of Uzbekistan for
goods and services, %
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In January and February of 2019, the prices rose by 1.8% monthly, in March their price
growth was slightly lower (1.2% for the month).

For _comparison:in January 2018, the increase in consumer prices for goods was
greater than in January 2019 (3.0%gainst1.8%). In February and March, goods added to
the price of 1.2% every month. In general, in Jantdgrch 2018, the increase in their
prices amountetb 5.5% (against 4.8% in Januaijarch 2019).

The services for Januaiarch 2019 and 2018 went up in price approximately equally
(respectively 2.5% and 2.6%).
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Analysis of price changes in the context of enlarged product groups in Jahaty
2019 showed that food prices rose more significantly tharfomh products (6.4%gainst
2.8%).

Consumer Price Index for the Republic of Uzbekistan
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In March 2019 compared to March 2018, food products became more expensiv
by 15.3%, norfood products by 10.4%.

For _comparison:in January 2018, the rise in food pricesxd nonfood products,
respectively, amounted to 3.5% and 2.3épruary- 1.1% and 1.3%, March 1.3% and
1.1%. In general, in Januafylarch 2018, food prducts became more expensive by 6.0%,
nonfood products by 4.8%.

Analysis of the structure of the impact of price changes on composite index of the
consumer price index for each month of 2018 showed that food price trends had a
predominant effect, excefpor April and May, when the emphasis shifted towards services,
and also August, when the ratio of influence was equal proportions.
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The dynamics of thempactof price changes by major groups on growth of composite
consumer price index by months is presdrtelow:

Dvnamics of the impact of price changes by major groups
of goods and services on growth of composite CPI in the Republic of
Uzbekistan in percentage points (p.p.)
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The analisysof dynamicsfor the impact of price changds/ major groups of goods
and services on growth of mpositeCPI for each month of the first quarter of 2019 showed
that the peak effect of the rise in food prices for this period was recorded in January
(1.2 percentage points) and in the next two months the impact of price changes on food
in absolute terms, it deeased (in February it was 0.9 pp, in MarcD.6 pp), although it
remained predominant.
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In specific indicators, the share of the impact of rising food prices on the growth of the
composite CPI for the month during JanuaMarch 2019 gradually decreased (January
80.0%, February 55.7%, March 54.3%). The dynamics of the impact of price increases on
nonfood products during this period was uneven (in January it was 13.3%, in February it
increased to 32.9%, in March it decreased to 23.7%). The share of senpeesgradually
increased (from 6.7% in January to 22.0% in March).

Dynamics of the share of the influence of price changes in food products
and paid services for the increase ia tanpositeCPl compared to December of the previous
year, repeated the trend of shtatm changes to the previous month (the share of the
influence of food products decreased from 80.0% to 65.1%, services increased from
6.7% up to 11.6%). The contribuwn of increase in prices for ndaod products
in January amounted to 13.3%, in Februa2®.2%, in March 23.3%.

Dynamics of share of the impact of price changes by major
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Comparing the structure of thmpacton major groups bcomposite CPI growth for
JanuaryMarch 2018 and 2019 by December of the previmes showed that the share of the
influence of price changes on food products increased from 53.1% to 65.1%godon
products decreased from 34.7% to 23.3%, servitresn 12.2% to 11.6%.

The share of the impact of price increases in major
groups of goods and services on the growth of
composite CPI for January-March 2018 and 2019, %
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The averagemonthlyincreasé in consumer prices fdpbod praluctsin JanuaryMarch
2019 was 2.1%.

In the first quarter of 2019, despite the general trend of rising food prices relative
to December 2018 (6.4%), price changes for each month of this period are characterized
by a downward trend in price growth rat&®, if food prices went up on average in January
by 2.8%, in the following months the price increase were 2.0% (February) and 1.5% (March).
During JanuaryMarch 2019, of major groups of food products, the strongest rise in prices for
the month was noteaf fruit and vegetable products, which was quite natural for this time of
year. In January, fruits, vegetables and potatoes went up by 8.3%, Febbya#y0% and
March - by 4.5%. The average monthly rise in prices for goods of this group in the first
guater of this year was 5.6%.

Below are the monthly price changes for major groups of food products in January
March 2019:

!is defined as the geometric maaercentincrease of the price indices for each month of quarter to the previous
month
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Consumer price index for the main groups of food products
in January-March 2019

to the previous month, %
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In general, over the three months since the beginning of the year, fruit and vegetable
products have risen on average by 17.7%,umhiolg fruits - 21.9%, vegetables 20.5%,
potatoes 1.3%.

Further, degree of price growth relative to December 2018, dairy products (8.1%) and
public catering (8.0%) follow.

Consumer price index in the
Republic of Uzbekistan for majnr P
groups of food products in
January-March 2019
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From the fruits and vegetables, prices for grapes (49.5%), waterm@lbrik),
tomatoes (44.6%), melons (34.1%), cabbage (26, 0%), pears (25.1%), cucumbers (14.6%) and
bananas (14.2%) increased most significantly in the first three months of 2019.
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The consumer price index in the Republic of Uzbekistan for fruits

and vegetables of major group in January-March 2019 as
compared to December of the previous year, %
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In annual terms (March 2019 compared to March 2018), prices for cabbage (3.1 times),
carrots (2.1 times), melons (37.1 %) and watermelons (34.9%), citrus and dried fruits
(17.2% and 17.0%, respectively) increased more than others. Along with this farigadic
(41.6 %), grapes (33.0 %), potatoes (26.2 %), onions (19.0 %) and apples (18.6 %) decreased.

From dairy products in the first quarter of 20d$se significantly more than others
kefir, curdled milk (12.5 %) and fresh milk (11.6 %).
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Consumer price index in the Republic of Uzbekistan for the main
types of dairy products in January-March 2019

by December of the previous year, %
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From the oher observed main types of food products in the first quarter of this year,
rice rose significantly by 5.6 %, wheat flour and beef (except bonelessinimga®).2 %, lamb
i by 1.7 %. In addition, prices for boiled and sesmioked sausage increased by 2®.4nd
10.1 %, butteii by 7.7 %, vermicelli and pastaby 7.9 %, mungdy 7.3 %, live and chilled
fishi by 6.2 %, confectionery by 5.6 %.

The price level in March 2018omparedtithe prices of the corresponding month of
2018 for wheat bread from flouf &irst varietybecame higher by 1.7 times, from flour of the
highestvarietyi by 1.6 times, ricé by 1.6 times, live and chilled fish by 25.7 %, wheat
flour 1 by 14.7 %, alcoholic beveragésby 12.1 %, egg$ by 11.2 %, confectionery by
10.8 %. Pemand beans, on the contrary, became cheaper relative to March 2018 by 9.2 % and
3.9 %, sugar by 4.2 %.
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Consumer price index in the Republic of Uzbekistan for the main
tvpes of foodstuffs for March 2019, %
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Among other observed groups of food products, it is possible to single out the growth
in prices for alcoholic beverages, which in Januderch 29 became more expensive
by 6.0%.

By Decree of the President of the Republic of Uzbekistan on December 26
- DP-4 086 iforecast df main macroeconomic indicators and parameters o
State Budget of the Republic of Uzbekistan for 2019Bamdfet guidelines for 2020
20210 the &excise tax rates on alcoh
increased:

V natural wine- from 6994 to 7700 soums per deciliter (dal);

V cognac- from 73,997 to 92500 soums per dal;

V beer- from 7699 to 9200 soumsral;

V vodka and other alcoholic beveragefsom 67571 to 84500 soums per dal.

According to the annex of decree of the Ministry of Finance and the State Tax
Committee of the Republic of Uzbekistan dated December 24, 20188, 201885, the
following minimum wholesal@ricesand retail pricesvere establishefibr alcohol products *:

(in soums per 1 liter of final goops

The minimum
wholesale selling Minimum retail
Goods sold price of .
: price
manufacturing
companies

Wine 8000 9 600
Cognac 29 000 34 600
Vodkaand other alcoholic beverages 19 400 23 200

* except beer

The average monthly growth in prices for flood products was 0.9% in January
March 2019, compared to December 2018, prices rose by 2.8%.
In annual terms(March 2019 compared to March 2018) prices for -fumd products
increased by an average of 10.4%.

For comparison:in JanuaryMarch 2018, the average monthly increase in consumer
prices was 1.6%.

For the first three months of 2018, prices for goods ofdhisip increased on average
by 4.8%.

Regarding the corresponding month of 2017, the increase in prices was 19.5%.
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Consumer price index in the Republic of Uzbekistan
for non-food products, %
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During the first quarter of 2019, garments and footwear increased significantly in March
(1.7% and 1.3% respectively), fabrics and yarnd @ousehold textiles in February
(1.8% and 2.1%, respectively). %), recreational and communications equipmalso in
February (5.9% and 9.5%, respectively), personal care product®my March (2.1%).

The dynamics of fuel prices for cars during thisripd was uneven: in January prices
increased by 0.7%, prices in February and March decreased slightly (respectively by 0.1%
and 0.3%).

Prices for tobacco products were stable during Jardargh 2019 and remained at the
level of December 2018.

The rangeof rising prices for building materials ranged from 0.1% January to 0.5%
- in March 2019).

Below is the dynamics of monthly changes in consumer prices for the main groups of
nonfood products in Januaiarch 2019:
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Dynamics of consumer price index in the Republic of Uzbekistan
for major groups of non-food products in January-March 2019

to the previous month, %
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In general, in Januatiylarch 2019, higher than the average value {fo@a products
2.8 % by December 2018), there was an increase in prices for bumkspapers and
magazines (17.0 %), means of communicat{@0.1 %), detergents (8.9 %), cultural goods
(6.6 %), basic household goods and electrical appliances (6.4 %), garments (3.6 %),
household textiles (3.4 %), kitchen utensils and appliances (3.3 %), furniture (2.9 %).
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From March 2018 to March 2019, the most expensive was domestic fuel (1.7 times),
printed products (by 19.4%), fuel for cars (by 18.4%), tobacco products (by 17, 6%,
communications equipment (by 16.2%).

Consumer price index in the Republic of Uzbekistan
/] D for the main groups of non-food products
O for March 2019, %

i e by December by March
2018 2018
Garments 103,6 110,0
Footwear 102,7 108.5
Fabrics and yarn 102,5 108,9
Household textiles 103.4 110,0
Culture goods 106,6 106,5
Construction materials 100,7 106,5
Personal care products 103,1 107,0
Means of communication 110,1 116,2
Tobacco products 100,0 117.6
Fuel for cars 100,3 118.4

Leadership in influencing the increase in consumer price ifmteronfood products
from JanuaryMarch 2019 to December 2018 baysrtogarmentgincrease in pricely 3.6%
and the impact of 0.3 percentage points), detergents and cleaning produetse in prices
for 8.9% and the impact of 0.1 pp) and major household goods and electrical appliances
(increase in priceby 6.4%, the impact of 0.1 pp). In total, due to the increase in prices for
goods of these groups, tltmmpositeCPI in March 2019 by December 2018 increased
by 0.5 percentage points.
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Significant contribution to the increase in composite CPI was alsae rhgdprice
changes orootwear, means of communicatiamd personal care products, due to which the
compositeCPl increased by another 0.2 percentage points.

In the sphere opaid servicesenderedo population the average monthly increase in
the consumeprice index for Januasilarch 2019 was 0.8%.

Dynamics of consumer price index in the Republic of Uzbekistan
for paid services rendered to population, %o
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In March 2019 compared to December 2018, tariffs for paid services rendered to
population on average increased by 2.5%, compared with March-2018verage increased
by 15.7%.

Leading positions increase prices in the first quarter of 2019 by December 2018 were
occupied by recreation services (7.5%), education services (6.8%), and household services
(5.2%).
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According to the degree of influence on the composite CPI, taking into account
the share of each group of services, the leading positions belong to personal services
(impact 0.18 pp), education services (0.12 pp), communications (0.08 pp).
In total, this ensured the growth of the composite CPI for JarMargh of the current year
by 0.38 percentage points (about 69.1% of total impact of services).

Consumer price index in the Republic of
_,/"/ Uzbekistan for certain types of paid services
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Over the three months from the beginning of the year, domestic services have risen
significantly in February (3.5%), passenger transpant January (0.9%), communications,
cultural aml educational institutions in March (respectively 3.9%, 3.2% and 6.2%),
recreation servicesin January (4.2%), medical servicem February (1.1%). Housing and
communal services for this period have not undergone significant changes.
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Consumer price index in the Republic of

Uzbekistan for the main types of paid

services rendered to population in January-

March 2019, %

to the previous month

Services January | February | March
Domestic 101,2 103.,5 100,5
Housing and communal services 100,1 100,1 1003
Passenger transport services 1009 100,2 1000
Communication services 100.1 100,2 103.9
Services of cultural institutions 100.5 100.2 103.2
Education Services 1003 100,2 106,2
Sport services 100.5 101.4 101.3
Recreation services 104,2 101.9 1013
Medical 100,2 101,1 1003

Delayed untilMarch 1, 2019, the increase in cost of education in higher educational

institutions of the country by 10.0%, associated with an increase in size of minimum wage
from November 1, 2018, added 0.11 pp to the first quarter inflation.

The reason for the increa in tariffs for communication services was the increase from

March 1, 2019 of tariffs for certain types of services of Uzbektelecom, established in

accordane with the price list No. 123/ 1
Telecommunications Sexie s 0O .

For information:the subscription fee for city telephone communication increased from

3000 to 5800 soums (1.9 times).

ALi mit

Level s

of

Tar i f

Fromthe other observed types of services, since March 2019, prices for tickets to the
Tashkent zoo have increased significantly §dbyaverage of 56.3%).
The increase in thandustrial producer price index of in JanuaryMarch 2019 was

9.9%, on average for the montB.2%.

For comparison:in JanuaryMarch 2018, the average monthly increase in prices of

producers of industrial goods was 1.4%. In the first three months of 2018, producer prices in

this type of activity increased by 4.4%.
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Industrial producer price index by main types of ecolmmic activity, %

to the previous month
March 2019 to
December 2018

January February March

Industrial activity 1088 1010 1000 1099
Mining and quarrying 1006 1015 985 1006
Coal and lignite mining 1000 1000 1000 1000
Extraction ofcrude oil and 1006 1015 984 1006
natural gas
Other mining activities 99.7 1033 99.3 1024
Manufacturing industry 1114 1010 1004 1130
Food production 1008 1003 1011 1022
Beverage industry 1009 1004 999 1012
Tobacco production 86.1 1000 96.5 830
Textile manufacturing 99.9 1002 99.7 99.8
Manufacture of wearing 1009 1082 1006 1098
apparel
Manufacture of leather and 1002 1079 1030 1114
related products
Manufacture of wooden and
SIS [PUEBIES (B2 1000 1331 1000 1331
furniture), articles oétraw
and materials for weaving
Paper and paper products 1008 1122 1000 1130
Manufacture of coke and 1058 986 989 1032

refined petroleum products
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to the previous month
March 2019 to
December 2018

January February = March

Chemical production 1344 1006 1001 1353
Manufacture of basic
pharmaceutical products and 1000 1042 1012 1055
preparations

Manufacture of rubber and

. 96.4 1009 9838 96.1
plastic products
Manufapturc_—z of other nen 1002 1019 1039 1061
metallic mineral products
Metallurgical industry 1719 1001 1002 1724

Manufacture of fabricated
metal products, except 1145 1001 1001 1147
machinery and equipment

Maanacture of electrical 1000 995 1000 995

equipment

Manufacture of machinery and
equipment not included into 1002 1003 999 1005
other groups

Manufacture of motor vehicles

trailers and serdrailers 1007 1000 1000 1007
ManL_lfacture of other transport 1086 1045 1071 1215
equipment
Furniture manufacture 1010 1000 1000 1010
E::%Crfgﬁ:gn'ir?gs steamandair 1557 9gg 99.8 1048
Water supply, sewage, waste 1005 1000 1000 1005

collection and disposal
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As the infographic data below illustrates, in the period, the main increase in prices in the
mining and quarrying industryccurred in February 2019, whieves largelydue to increase
in prices in the production of crude oil and natural gas (by 1.5% per month) and other
activities of the mining industry (by 3.3% per month).

Producer price index in mining and quarrying
in January-March 2019, %

to the previous month

101.5

J anuary February March

by December of the previous year t0 the corresponding month of the
previous year

212,1 215,3

211.7
102,1 l

January February March January February March

In the first quarter of 2019, natural gas condensate became more expensive
by 4.6%, natural gaproductiond by 0.5%, and crude oil, including oil obtained from
bituminous rocks, by contrast, became 5.6% cheaper.

Since the beginning of the year, prices for extracted raw or untreated sulfur have
increased by 28.5%, limestoneby 20.5%, natural sand by 5.1%, crushed stone
by 2.3%. The enterprises for the extraction of gravel and kaolin reduced the prices for these
products by 17.8% and 6.8%, respectively.
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In March 2019 compared to March 2018, producer prices in the mining and quarrying
industryincreased by 2.1 times, including in the extraction of coal and ligiyel.8 times,
crude oil and natural gas by 2.4 times, other mining activities by 17.2%.
The change in producer prices for manufactured goods in Jaklzach 2019 was
characteded by a peak in prices for the month in January (by 11.4%), with a subsequent
slowdown in the rates of price growth in February and March (the growth in prices for the

month, respectively, by 1.0% and 0.4%).
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