
 

 

 

Prices for consumer goods and services rose by an average of 4.3% in January-March 

2019. 
 

 

 

In January 2019, the average consumer price level for the month increased by 1.5%,  

in February - by 1.6%, in March - by 1.2%. 

For comparison: in January 2018, consumer prices for the month increased by 2.7%, 

February and March - by 1.1% for each month. In general, in January-March 2018, the rise 

in prices in the consumer sector of the republic amounted to 4.9%. 

Goods on average became more expensive in the first quarter of 2019 by 4.8%, services 

- by 2.5%. 

  
 
 

I. PRICES 
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In January and February of 2019, the prices rose by 1.8% monthly,  in March their price 

growth was slightly lower (1.2% for the month). 

For comparison: in January 2018, the increase in consumer prices for goods was 

greater than in January 2019 (3.0%  against 1.8%). In February and March, goods added to 

the price of 1.2% every month. In general, in January-March 2018, the increase in their 

prices amounted to 5.5% (against 4.8% in January-March 2019). 

The services for January-March 2019 and 2018 went up in price approximately equally 

(respectively 2.5% and 2.6%). 
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Analysis of price changes in the context of enlarged product groups in January-March 

2019 showed that food prices rose more significantly than non-food products (6.4% against 

2.8%). 

 

In March 2019 compared to March 2018, food products became more expensive  

by 15.3%, non-food products - by 10.4%. 

For comparison: in January 2018, the rise in food prices and non-food products, 

respectively, amounted to 3.5% and 2.3%, February - 1.1% and 1.3%, March - 1.3% and 

1.1%. In general, in January-March 2018, food products became more expensive by 6.0%, 

non-food products - by 4.8%. 

Analysis of the structure of the impact of price changes on composite index of the 

consumer price index for each month of 2018 showed that food price trends had a 

predominant effect, except for April and May, when the emphasis shifted towards services, 

and also August, when the ratio of influence was equal proportions. 
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The dynamics of the impact of price changes by major groups on growth of composite 

consumer price index by months is presented below: 
 

 

The analisys of dynamics for the impact of price changes by major groups of goods 

and services on growth of composite CPI for each month of the first quarter of 2019 showed 

that the peak effect of the rise in food prices for this period was recorded in January  

(1.2 percentage points) and in the next two months the impact of price changes on food 

in absolute terms, it decreased (in February it was 0.9 pp, in March - 0.6 pp), although it 

remained predominant. 
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In specific indicators, the share of the impact of rising food prices on the growth of the 

composite CPI for the month during January-March 2019 gradually decreased (January - 

80.0%, February - 55.7%, March - 54.3%). The dynamics of the impact of price increases on 

non-food products during this period was uneven (in January it was 13.3%, in February it 

increased to 32.9%, in March it decreased to 23.7%). The share of services impact gradually 

increased (from 6.7% in January to 22.0% in March). 

Dynamics of the share of the influence of price changes in food products 

and paid services for the increase in the composite CPI compared to December of the previous 

year, repeated the trend of short-term changes to the previous month (the share of the 

influence of food products decreased from 80.0% to 65.1%, services increased from  

6.7% up to 11.6%). The contribution of increase in prices for non-food products  

in January amounted to 13.3%, in February - 22.2%, in March - 23.3%. 
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Comparing the structure of the impact on major groups of composite CPI growth for 

January-March 2018 and 2019 by December of the previous year showed that the share of the 

influence of price changes on food products increased from 53.1% to 65.1%, non-food 

products decreased from 34.7% to 23.3%, services - from 12.2% to 11.6%. 

 

 

The average monthly increase
 1

 in consumer prices for food products in January-March 

2019 was 2.1%. 

In the first quarter of 2019, despite the general trend of rising food prices relative  

to December 2018 (6.4%), price changes for each month of this period are characterized  

by a downward trend in price growth rates. So, if food prices went up on average in January 

by 2.8%, in the following months the price increase were 2.0% (February) and 1.5% (March). 

During January-March 2019, of major groups of food products, the strongest rise in prices for 

the month was noted for fruit and vegetable products, which was quite natural for this time of 

year. In January, fruits, vegetables and potatoes went up by 8.3%, February - by 4.0% and 

March - by 4.5%. The average monthly rise in prices for goods of this group in the first 

quarter of this year was 5.6%. 

Below are the monthly price changes for major groups of food products in January-

March 2019: 

                                                 
1
 is defined as the geometric mean percent increase of the price indices for each month of quarter to the previous 

month 
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In general, over the three months since the beginning of the year, fruit and vegetable 

products have risen on average by 17.7%, including fruits - 21.9%, vegetables - 20.5%, 

potatoes - 1.3%. 

Further, degree of price growth relative to December 2018, dairy products (8.1%) and 

public catering (8.0%) follow. 

 

 

 

From the fruits and vegetables, prices for grapes (49.5%), watermelons (45.1%), 

tomatoes (44.6%), melons (34.1%), cabbage (26, 0%), pears (25.1%), cucumbers (14.6%) and 

bananas (14.2%) increased most significantly in the first three months of 2019. 
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In annual terms (March 2019 compared to March 2018), prices for cabbage (3.1 times), 

carrots (2.1 times), melons (37.1 %) and watermelons (34.9%), citrus and dried fruits  

(17.2% and 17.0%, respectively) increased more than others. Along with this, prices for garlic 

(41.6 %), grapes (33.0 %), potatoes (26.2 %), onions (19.0 %) and apples (18.6 %) decreased. 

From dairy products in the first quarter of 2019 rose significantly more than others 

kefir, curdled milk (12.5 %) and fresh milk (11.6 %). 
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From the other observed main types of food products in the first quarter of this year, 

rice rose significantly by 5.6 %, wheat flour and beef (except boneless meat) ï by 2.2 %, lamb 

ï by 1.7 %. In addition, prices for boiled and semi-smoked sausage increased by 10.4 % and 

10.1 %, butter ï by 7.7 %, vermicelli and pasta ï by 7.9 %, mung-by 7.3 %, live and chilled 

fish ï by 6.2 %, confectionery ï by 5.6 %. 

The price level in March 2019 compared tithe prices of the corresponding month of 

2018 for wheat bread from flour of first variety became higher by 1.7 times, from flour of the 

highest variety ï by 1.6 times, rice ï by 1.6 times, live and chilled fish ï by 25.7 %, wheat 

flour ï by 14.7 %, alcoholic beverages ï by 12.1 %, eggs ï by 11.2 %, confectionery ï by 

10.8 %. Peas and beans, on the contrary, became cheaper relative to March 2018 by 9.2 % and 

3.9 %, sugar ï by 4.2 %. 
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Among other observed groups of food products, it is possible to single out the growth 

in prices for alcoholic beverages, which in January-March 2019 became more expensive  

by 6.0%. 

 

 

 

 

 

 

 

 

 

 

 

 

 

According to the annex of decree of the Ministry of Finance and the State Tax 

Committee of the Republic of Uzbekistan dated December 24, 2018 ˉ 158, 2018-85, the 

following minimum wholesale prices and retail prices were established for alcohol products *: 
 

(in soums per 1 liter of final goods) 

Goods sold 

The minimum 

wholesale selling 

price of 

manufacturing 

companies 

Minimum retail 

price 

Wine 8 000 9 600 

Cognac 29 000 34 600 

Vodka and other alcoholic beverages 19 400 23 200 

*  except beer 

 

The average monthly growth  in prices for non-food products was 0.9% in January-

March 2019, compared to December 2018, prices rose by 2.8%. 

In annual terms (March 2019 compared to March 2018) prices for non-food products 

increased by an average of 10.4%. 

For comparison: in January-March 2018, the average monthly increase in consumer 

prices was 1.6%. 

For the first three months of 2018, prices for goods of this group increased on average 

by 4.8%. 

Regarding the corresponding month of 2017, the increase in  prices was 19.5%. 

 

By Decree of the President of the Republic of Uzbekistan on December 26, 2018  

 ̄DP-4086 ñOn the forecast of main macroeconomic indicators and parameters of the 

State Budget of the Republic of Uzbekistan for 2019 and Budget guidelines for 2020ï

2021ò the excise tax rates on alcoholic beverages produced in the Republic were 

increased: 

V natural wine - from 6994 to 7700 soums per deciliter (dal); 

V cognac - from 73,997 to 92500 soums per dal; 

V beer - from 7699 to 9200 soums per dal; 

V vodka and other alcoholic beverages - from 67571 to 84500 soums per dal. 
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During the first quarter of 2019, garments and footwear increased significantly in March 

(1.7% and 1.3% respectively), fabrics and yarn, and household textiles - in February  

(1.8% and 2.1%, respectively). %), recreational and communications equipment ð also in 

February (5.9% and 9.5%, respectively), personal care products ð in March (2.1%). 

The dynamics of fuel prices for cars during this period was uneven: in January prices 

increased by 0.7%, prices in February and March decreased slightly (respectively by 0.1% 

and 0.3%). 

Prices for tobacco products were stable during January-March 2019 and remained at the 

level of December 2018. 

The range of rising prices for building materials ranged from 0.1% - in January to 0.5% 

- in March 2019). 

Below is the dynamics of monthly changes in consumer prices for the main groups of 

non-food products in January-March 2019: 
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In general, in January-March 2019, higher than the average value (non-food products ï 

2.8 % by December 2018), there was an increase in prices for books, newspapers and 

magazines (17.0 %), means of communication (10.1 %), detergents (8.9 %), cultural goods 

(6.6 %), basic household goods and electrical appliances (6.4 %), garments (3.6 %), 

household textiles (3.4 %), kitchen utensils and appliances (3.3 %), furniture (2.9 %). 
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From March 2018 to March 2019, the most expensive was domestic fuel (1.7 times), 

printed products (by 19.4%), fuel for cars (by 18.4%), tobacco products (by 17, 6%), 

communications equipment (by 16.2%). 

 

 

Leadership in influencing the increase in consumer price index for non-food products 

from January-March 2019 to December 2018 belongs to garments (increase in  prices by 3.6% 

and the impact of 0.3 percentage points), detergents and cleaning products (increase in  prices 

for 8.9% and the impact of 0.1 pp) and major household goods and electrical appliances 

(increase in  prices by 6.4%, the impact of 0.1 pp). In total, due to the increase in prices for 

goods of these groups, the composite CPI in March 2019 by December 2018 increased  

by 0.5 percentage points. 



16 Socio-economic situation of the Republic of Uzbekistan  

 

Significant contribution to the increase in composite CPI was also made by price 

changes on footwear, means of communication and personal care products, due to which the 

composite CPI increased by another 0.2 percentage points. 

In the sphere of paid services rendered to population, the average monthly increase in 

the consumer price index for January-March 2019 was 0.8%. 

 
 

In March 2019 compared to December 2018, tariffs for paid services rendered to 

population on average increased by 2.5%, compared with March 2018 - on average increased 

by 15.7%. 

Leading positions increase in prices in the first quarter of 2019 by December 2018 were 

occupied by recreation services (7.5%), education services (6.8%), and household services 

(5.2%). 
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According to the degree of influence on the composite CPI, taking into account  

the share of each group of services, the leading positions belong to personal services  

(impact 0.18 pp), education services (0.12 pp), communications (0.08 pp).  

In total, this ensured the growth of the composite CPI for January-March of the current year 

by 0.38 percentage points (about 69.1% of total impact of services). 

 

Over the three months from the beginning of the year, domestic services have risen 

significantly in February (3.5%), passenger transport - in January (0.9%), communications, 

cultural and educational institutions - in March (respectively 3.9%, 3.2% and 6.2%), 

recreation services - in January (4.2%), medical services - in February (1.1%). Housing and 

communal services for this period have not undergone significant changes. 
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Delayed until March 1, 2019, the increase in cost of education in higher educational 

institutions of the country by 10.0%, associated with an increase in size of minimum wage 

from November 1, 2018, added 0.11 pp to the first quarter inflation. 

The reason for the increase in tariffs for communication services was the increase from 

March 1, 2019 of tariffs for certain types of services of Uzbektelecom, established in 

accordance with the price list No. 125-1/1 ñLimit Levels of Tariffs for Universal 

Telecommunications Servicesò. 

For information: the subscription fee for city telephone communication increased from 

3000 to 5800 soums (1.9 times). 

From the other observed types of services, since March 2019, prices for tickets to the 

Tashkent zoo have increased significantly (by an average of 56.3%). 

The increase in the industrial producer price index of in January-March 2019 was 

9.9%, on average for the month - 3.2%. 

For comparison: in January-March 2018, the average monthly increase in prices of 

producers of industrial goods was 1.4%. In the first three months of 2018, producer prices in 

this type of activity increased by 4.4%. 
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Industrial producer price index by main types of economic activity, % 
 

 to the previous month 

March 2019 to 

December 2018 
January February March 

     

Industrial activity  108.8 101.0 100.0 109.9 

Mining and quarrying  100.6 101.5 98.5 100.6 

Coal and lignite mining 100.0 100.0 100.0 100.0 

Extraction of crude oil and 

natural gas 
100.6 101.5 98.4 100.6 

Other mining activities 99.7 103.3 99.3 102.4 

Manufacturing industry  111.4 101.0 100.4 113.0 

Food production 100.8 100.3 101.1 102.2 

Beverage industry 100.9 100.4 99.9 101.2 

Tobacco production 86.1 100.0 96.5 83.0 

Textile manufacturing  99.9 100.2 99.7 99.8 

Manufacture of wearing 

apparel 
100.9 108.2 100.6 109.8 

Manufacture of leather and 

related products 
100.2 107.9 103.0 111.4 

Manufacture of wooden and 

cork products (except 

furniture), articles of straw 

and materials for weaving 

100.0 133.1 100.0 133.1 

Paper and paper products 100.8 112.2 100.0 113.0 

Manufacture of coke and 

refined petroleum products 
105.8 98.6 98.9 103.2 
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 to the previous month 

March 2019 to 

December 2018 
January February March 

     

Chemical production 134.4 100.6 100.1 135.3 

Manufacture of basic 

pharmaceutical products and 

preparations 

100.0 104.2 101.2 105.5 

Manufacture of rubber and 

plastic products 
96.4 100.9 98.8 96.1 

Manufacture of other non-

metallic mineral products 
100.2 101.9 103.9 106.1 

Metallurgical industry 171.9 100.1 100.2 172.4 

Manufacture of fabricated 

metal products, except 

machinery and equipment 

114.5 100.1 100.1 114.7 

Manufacture of electrical 

equipment 
100.0 99.5 100.0 99.5 

Manufacture of machinery and 

equipment not included into 

other groups 

100.2 100.3 99.9 100.5 

Manufacture of motor vehicles, 

trailers and semi-trailers 
100.7 100.0 100.0 100.7 

Manufacture of other transport 

equipment 
108.6 104.5 107.1 121.5 

Furniture manufacture 101.0 100.0 100.0 101.0 

Electricity , gas, steam and air  

conditioning 
106.1 99.0 99.8 104.8 

Water supply, sewage, waste 

collection and disposal 
100.5 100.0 100.0 100.5 
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As the infographic data below illustrates, in the period, the main increase in prices in the 

mining and quarrying industry occurred in February 2019, which was largely due to increase 

in prices in the production of crude oil and natural gas (by 1.5% per month) and other 

activities of the mining industry (by 3.3% per month). 

 

In the first quarter of 2019, natural gas condensate became more expensive  

by 4.6%, natural gas production ð by 0.5%, and crude oil, including oil obtained from 

bituminous rocks, by contrast, became 5.6% cheaper. 

Since the beginning of the year, prices for extracted raw or untreated sulfur have 

increased by 28.5%, limestone - by 20.5%, natural sand - by 5.1%, crushed stone -  

by 2.3%. The enterprises for the extraction of gravel and kaolin reduced the prices for these 

products by 17.8% and 6.8%, respectively. 
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In March 2019 compared to March 2018, producer prices in the mining and quarrying 

industry increased by 2.1 times, including in the extraction of coal and lignite - by 1.8 times, 

crude oil and natural gas - by 2.4 times, other mining activities - by 17.2%. 

The change in producer prices for manufactured goods in January-March 2019 was 

characterized by a peak in prices for the month in January (by 11.4%), with a subsequent 

slowdown in the rates of price growth in February and March (the growth in prices for the 

month, respectively, by 1.0% and 0.4%). 


