
 

 

 

In January-June 2019, prices for consumer goods and services increased by an average 

of 5.6%.  
 

 

Relative to June 2018, the average price level in the consumer sector of the republic 

increased by 13.6%. 

For comparison: in the first half of 2018, goods and services became more expensive  

by 6.2%, and in comparison with June 2017, the increase in prices amounted to 17.7%. 

An analysis of the dynamics of monthly price fluctuations for the first half of 2018 and 

2019 showed that in the compared periods for January-May there was a characteristic increase 

in the general level of consumer prices for each month with a subsequent decrease in June.  

To a large extent, this is due to seasonal trends and a massive decrease in prices for fruits and 

vegetables. 

 

I. PRICES 
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The percentage change in consumer prices for goods and services relative to December 

of the previous year in the first half of 2018 and 2019 also had a similar trend, however, the 

increase in prices for January-June 2019 was slightly lower than in the same period of 2018 

(5.6% against 6,2%). 

  

The growth dynamics of the composite consumer price index in annual terms  

(month to the corresponding month of the previous year) from January 2018 to June 2019 is 

characterized by a general tendency to a gradual decrease. In particular, the peak value was 

reached in January 2018 (20.1%) with a subsequent decrease to 13.6% in June 2019. 
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It is also important to note that during the first half of 2019, after reaching its minimum 

in January (an increase of 13.0%), the annual consumer price index began to increase 

gradually and was in the range 113.5 - 113.7%. 

Below is the monthly dynamics of the composite consumer price index in annual terms 

over the past year and a half: 

 

In general, in January-June 2019, food products rose by 5.9%, non-food products - by 

5.2%, services - by 5.3%. 

In annual terms (June 2019 compared to June 2018), food products became more 

expensive by 16.3%, non-food products - by 10.9%, services - by 12.9%. 

In June 2019, for a month, food products became cheaper by 1.8%, non-food products 

went up by 0.6%, services - by 0.7%. 

For comparison: the leadership in price growth in general for the first half of 2018 

belonged to services, which during this period became 8.0% more expensive, followed by 

non-food (6.7%) and food products (4.7%). In annual terms, in June 2018, prices for these 

groups of goods and services respectively increased by 12.9%, 17.7% and 19.4%. As for the 

price increase for the last month of the first half of 2018, food products fell by 1.8% in a 

month, non-food products added 0.8%, services - 0.3%. 

Below is a chart reflecting a comparison of consumer price indices for the main groups 

of goods and services in the first half of 2018 and 2019: 
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The leadership in the growth of consumer prices and tariffs relative to the end  

of 2017 belongs to services (an increase over the year and a half by 21.9%), followed by food 

(21.7%) and non-food products (18.3%). 

An analysis of the dynamics of the consumer price index, calculated to the level of 

December 2017, showed that while a relatively smooth and gradual increase in the level is 

typical for changes in the prices of services and non-food products, the price change curve for 

food products is wave-like, which is largely due to seasonal trends for certain groups of goods 

(fruits and vegetables and dairy products, eggs, etc.). 
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A study of the dynamics of the contribution of each enlarged group of goods and 

services to the increase or decrease in the composite consumer price index for the month from 

January to June 2019 showed that, with the exception of April and May, the influence of food 

products prevailed. In April and May of the current year, the effect of price changes on food 

and non-food products was equivalent (in April - by 0.4 percentage points, in May  

- by 0.2 percentage points). 

For comparison: during the first half of 2018, the influence of changes in food prices 

also dominated from January to March and in June, while in April and May the contribution 

of rising tariffs for services prevailed. 

It is important to note that for January-June 2019, there is a tendency to a gradual 

decrease in absolute terms of the impact on the monthly consolidated indicator of price 

changes for food products from January to May 2019 (from 1.2 percentage points  

to 0.2 percentage points). p.) and dominance - in June (-0.9 p.p.). 

The dynamics of the impact of price changes by major groups on the growth of the 

composite consumer price index for the months of 2019 is presented below: 
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Along with this, the contribution of increasing food prices to the growth of the 

composite consumer price index relative to the end of 2018 remains dominant (food products 

- 2.6 pp versus 1.8 pp - non-food products and 1.2 pp . - services). 
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The dynamics of the contribution of price changes in goods and services to the growth 

of the composite consumer price index relative to December of the previous year is 

characterized by a gradual decrease in inflationary pressure on the part of food products  

(the share of influence decreased from 80.0% to 46.6%). The contribution of the increase in 

prices for non-food products in specific terms, by contrast, increased from 13.3% in January 

to 32.6% in June this year. The share of the impact of rising tariffs on services on the growth 

of the consolidated index of the consumer price index increased from 6.7% in January 2019 to 

20.8% in June. 

 
 

For information: as for the structure of the composite consumer price index in annual 

terms, in June 2019, the impact of rising prices for food products amounted to 7.1 percentage 

points, or 52.2%, non-food products - 3.8 percentage points pp, or 27.9%, paid services to the 

population - 2.7 pp, or 19.9%. 
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The average monthly increase
1
 in consumer prices for food products in January-June 

2019 amounted to 1.0%. 

 

 

Despite the fact that, in general, the trend of price changes for food for the first half of 

2019 was manifested in an increase in prices by 5.9%, the dynamics of price changes for each 

month of this period reflects a general slowdown in price growth (from 2.8% in January to 

0.5% - in May this year, with a subsequent decrease in June by 1.8%).  

 

                                                 
1
 defined as an increase in geometric mean value from price indices for each month of the half year to the 

previous month. 



Socio-economic situation of the Republic of Uzbekistan 9 

 

The dynamics of price changes for food relative to December of the previous year has a 

similar trend in the first half of 2018 and 2019: from January to May there is an increase in 

the level of price growth (an increase of 6.6% in May 2018 and 7.9% in May 2019 ) with its 

subsequent decrease to 4.7% in June 2018 and 5.9% in June 2019. 

 

An analysis of the monthly food price trends in annual terms (to the corresponding 

month of the previous year) showed the following: if in the I half of 2018 there was a 

significant decrease in the level of price growth (from 26.8% to 19.4%), then in the same 

period of 2019 the general trend is directed towards growth (from 14.1% to 16.3%). At the 

same time, the level of price growth in absolute terms in January-June 2019 was lower than in 

the corresponding period of 2018. 
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Below are the monthly price changes for the main groups of food products for  

January-June 2019: 
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During the first half of 2019, price fluctuations for fruits and vegetables were the most 

pronounced of the main groups of food products. The peak in the growth of prices for goods 

of this group came in January (8.3%), the decrease in prices was recorded in June (by 10.6%). 

In January, the peak value of price increases for the month was also noted for bakery products 

(2.0%), eggs (1.3%), butter and fats (1.6%), alcoholic beverages (3.7%) and catering (3.4%). 
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In general, over the six months since the beginning of the year, among the food 

products, the leadership in price growth belongs to dairy products (10.1%). Further on the 

increase in prices are alcoholic beverages (8.4%), fruits and vegetables (8.1%), bakery 

products, sugar, tea and other products (5.3%), meat products (5.2%), non-alcoholic 

beverages (4.0%), oil and fats (3.1%) follow prices. Decrease in prices was noted only for 

eggs, which in the first half of the year became cheaper by 5.6%. 

Of dairy products, kefir, sour milk (by 14.6%), fresh milk (by 12.7%) and cream  

(by 12.1%) rose in price more than others in the first half of 2019. 

 
 

For information: relative to June 2018, fresh milk added 25.6%, cream - 22.0%, kefir, 

sour milk - 20.2%, suzma - 19.2%, cottage cheese - 17.1%, hard cheeses - 11.5%, sausage 

and processed - 10.6%, sour cream - 8.6%. 

Of the fruits and vegetables, the most noticeable increase since the beginning of the year 

was on the prices of onions - 2.1 times, pears - 1.4 times, watermelons, melons and carrots - 

1.3 times, bananas and garlic - 17.7%, apples - by 10.8%, beets - by 10.4%. Against this 

background, prices for fresh cucumbers and tomatoes fell - by 84.4% and 57.5%, cabbage - by 

10.1%, potatoes - by 4.2%. 
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In annual terms (June 2019 compared with June 2018), prices for onions (2.3 times), 

carrots (1.8 times), cabbage (1.5 times) increased more than others. beets (by 33.4%), melons 

(by 29.4%), watermelons (by 22.8%) and potatoes (by 22.6%). 

Along with this, apples (by 21.5%), garlic (by 17.2%), and cucumbers (by 16.1%) fell in 

price. 
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In the first half of this year, milk rose significantly - by 12.7% and rice - by 9.7%.  

In addition, a price increase was recorded for mutton - by 4.8%, beef (except boneless meat)  

- by 4.2%, sugar - by 4.0%, flour - by 3.6%. Along with this, during this period, prices for 

eggs decreased by 5.6% and poultry meat (except for chicken legs) - by 3.1%. 

Of the other types of food products observed, live and chilled fish have risen more than 

others since the beginning of the year - by 14.8%, mung bean - by 14.1%, smocked sausage  

- 13.1%, half-smoked sausage - 12.3%, beans - by 10.4%, butter - by 10.2%, confectionery  

- by 7.1%. 

The following is the annual consumer price index for major food groups: 

 

In terms of the impact of price changes on the growth of the composite indicator for 

each month of the first half of 2019, the leading position is occupied by fruits and vegetables 

(with the exception of May, when the leadership belonged to meat products). From January to 

May, the increase in prices for fruits, vegetables, and potatoes monthly added 0.03-0.67 

percentage points to the combined indicator. In June, a decrease in prices for goods of this 

group contributed to a decrease in the consolidated indicator by 0.86 percentage points. 
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In the structure of the composite consumer price index for June 2019 compared to 

December of the previous year, the leading position is also occupied by fruits and vegetables 

(0.66 percentage points). The following, as the influence decreases, are meat products  

(0.55 percentage points), bakery products (0.43 percentage points) and dairy products  

(0.34 percentage points). 

The average monthly increase in prices for non-food products in January-June 2019 

amounted to 0.9%, compared to December 2018, prices increased by 5.2%. 
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In annual terms (June 2019 relative to June 2018), prices for non-food products 

increased by an average of 10.9%. 

 
 

For comparison: in January-June 2018, the average monthly increase in the consumer 

price index for non-food products amounted to 1.1%. 

In the first six months of 2018, prices for goods of this group increased by an average of 

6.7%. Relative to the corresponding month of 2017, the price increase amounted to 17.7%. 

During the first half of 2019, clothes rose most significantly over the month in March 

(1.7%), shoes - in April (1.4%), fabrics and yarn - in April (2.1%), and household textiles - in 

February (by 2.1%), cultural goods - in February (by 5.9%), building materials - in April  

(by 1.2%), personal hygiene products - in March and April (by 2.1%) ), communications - in 

February (9.5%), fuel for cars - in June (2.1%). Along with this, from February to April of 

this year, fuel for cars monthly decreased in the range of 0.1-0.3%. 

Prices for tobacco products were stable during January-March 2019, in April and May 

they increased by 5.0% and 0.1%, and in June remained unchanged. 

Below is the dynamics of monthly changes in consumer prices for the main groups of 

non-food products for January-June 2019: 
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In general, in January-June 2019, higher than the average group value (non-food 

products - 5.2% compared to December 2018), an increase in prices was recorded for books, 

newspapers and magazines (19.4%), communications (12.0%), detergents and cleaning 

products (11.2%), basic household goods and electrical appliances (8.9%), cultural goods 

(8.8%), fabrics and yarn (7.7%), personal hygiene products (7.2%), agricultural implements 

(7.1%), household textiles (6.4%), threads (6.2%), kitchen utensils and appliances, spare parts 

for cars (6.1%), clothes (5.7%), furniture (5.6%), shoes (5.5%). 

The following infographics show changes in consumer prices relative to December 

2018 for the main groups of non-food products with the largest share: 
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From June 2018 to June 2019, fuel for household needs (1.7 times), printed matter 

(21.0%), matches (19.0%), and communications (17.2%) rose most significantly. , tobacco 

products (by 16.8%), detergents and cleaning products (by 14.8%).  

Consumer price index in the Republic of Uzbekistan 

 for the main groups of non-food products,% 
 

Name June 2019 to June 2018 

  

Clothing 111,3 

Footwear 110,3 

Fabrics and yarn 112,2 

Construction materials 103,9 
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Name June 2019 to June 2018 

  

Furniture 108,3 

Carpets and rugs 110,7 

Household textiles 111,7 

Basic household goods and electrical appliances 112,1 

Kitchen utensils and appliances 108,7 

Detergents and cleaners 114,8 

Fuel for cars 112,0 

Cultural goods 109,5 

Means of communication 117,2 

Books, newspapers and magazines 121,0 

Personal hygiene products 110,2 

Of the main groups of non-food products, the prevailing influence on the composite 

consumer price index for June 2019 compared to the previous month, taking into account the 

specific gravity, was exerted by an increase in fuel prices for automobiles (0.05 percentage 

points), clothes and shoes (a total of 0.06 percentage points). p.), personal hygiene products, 

fabrics and yarn, medicines, jewelry, building materials, household textiles, basic household 

goods and electrical appliances, detergents and cleaners (0.01 p.p. each) 

The contribution of rising prices for clothes and shoes to the growth of the composite 

consumer price index relative to December 2018 amounted to 0.57 percentage points, 

detergents and cleaning products, basic household goods and electrical appliances  

- 0.16 percentage points each, personal hygiene products, building materials - 0.12 percentage 

points each; fuel for automobiles, fabrics and yarn, communications equipment  

- 0.08 percentage points each, medicines, (0.06 percentage points), household textiles, 

furniture, spare parts for cars - at 0.05 percentage points 
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In the field of paid services to the population, the average monthly increase in the 

consumer price index for January-June 2019 amounted to 0.9%. 

In June 2019, relative to December 2018, tariffs for paid services to the population on 

average increased by 5.3%, compared with June 2018 - by 12.9%. 

 

 

For the period that has elapsed since the beginning of 2019, tariffs have increased most 

significantly in the month in March (1.2%) and May (1.5%). 

A comparison of the growth of tariffs for January-June 2018 and 2019 showed that in 

2018 they increased more (8.0% versus 5.3%), which was determined by the increase in 

tariffs in the housing and communal sector in April and May 2018 (per month by 9.3% and 

2.3%, respectively). 
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The leading positions in the growth of prices in the first half of 2019 by December  

2018 are the services of preschool educational institutions (20.5 %), household services  

(10.0 %) and recreation (9.5 %).  

 

For information: on the basis of the decree of The President of the Republic of 

Uzbekistan dated December 26, 2018 №PP-4086 "On the forecast of the main 

macroeconomic indicators and parameters of the State budget of the Republic of Uzbekistan 

for 2019 and budget targets for 2020-2021", from May 1, 2019, the size of the parental fee for 

the maintenance of children in preschool educational institutions financed from the State 

budget was increased. On average, the cost of services of preschool institutions in the 

Republic increased by 20.5 %, which led to an increase in inflation for the month by 0.21 PP.  
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Since March 1, 2019, the cost of education in higher education institutions of the 

country has been increased by 10.0%, which is due to the delayed effect of increasing the 

minimum wage from November 2018. 

The reason for the increase in tariffs for communication services was the increase from 

March 1, 2019 of tariffs for certain types of services of JSC “Uzbektelecom”, established in 

accordance with price list №125-1 / 1 “Marginal tariff levels for universal telecommunication 

services”. 

For information: the subscription fee for city telephone communication increased from 

3,000 to 5,800 soums (1.9 times). 

According to the degree of influence on the consolidated CPI for the month, price 

changes for consumer services occupy stably high positions. The exception was March, when 

the main inflationary pressure was exerted by the increase in tariffs for communication 

services and passenger transport, as well as an increase in the cost of paid higher education, 

and in May, when the influence of an increase in the cost of services of preschool educational 

institutions prevailed. 

 
 

Of the observed types of services by the impact on the growth of the composite 

consumer price index in June 2019 relative to December 2018, household services  

(0.35 percentage points), services of preschool educational institutions (0.21 percentage 

points) occupy the leading positions also passenger transport and communications  

(0.20 percentage points). 
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In relation to June 2018, the most significant was an increase in the cost of education 

services by 22.8%, fees for the maintenance of children in preschool educational institutions - 

by 18.7%, and the cost of services of sports institutions - by 18.0%. In addition, household 

services became more expensive in annual terms by 16.0%, housing and communal services - 

by 12.9%, leisure services - by 11.9%, medical - by 10.3%, passenger transport - by 9, 9%, 

cultural institutions - by 9.1%, communications - by 4.8%. 

The increase in the producer price index of industrial goods in January-June 2019 

amounted to 9.4%, on average for the month - 1.5%. 

For comparison: in January-June 2018, the average monthly increase in producer 

prices of industrial goods amounted to 1.9%. For the first six months of 2018, producer prices 

in this type of activity increased by 11.7%. 
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In June 2019 relative to June 2018, the average price level in industrial production 

increased by 36.7%. At the same time, the dynamics of industrial producer price indices  

in annual terms in the first half of 2019 is characterized by a decrease from 149.2% in January 

to 136.7% in June of the current year. 

 

Industrial producer price indices by main types of economic activity,% 
 

 to the previous month  
June 2019 to 

December 2018 
April May June 

     

Industrial activity  98,7 100,8 100,1 109,4 

Mining and quarrying 94,6 103,6 101,1 99,6 

Coal and Lignite Mining 100,0 100,0 100,0 100,0 

Crude oil and natural gas 

production 94,4 103,6 101,1 99,4 
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 to the previous month  
June 2019 to 

December 2018 
April May June 

     

Other mining activities 100,1 105,4 100,5 108,4 

Manufacturing industry 99,5 100,2 99,9 112,6 

Food production 100,1 100,6 100,1 103,1 

Beverage production 100,6 100,2 100,5 102,4 

Tobacco production 114,5 100,0 100,0 95,1 

Textile manufacturing 99,8 100,1 100,2 100,0 

Manufacture of 

wearing apparel 99,6 100,4 99,8 109,6 

Manufacture of leather and 

related products 100,0 100,0 100,0 111,4 

Manufacture of wooden and 

cork products (except 

furniture), articles of straw 

and plaiting materials 100,0 100,0 100,0 133,1 

Production of paper and paper 

products 100,0 100,0 99,3 112,2 

Production of coke and oil 

products 99,7 100,6 98,6 102,1 

Chemical production  95,9 99,6 100,1 129,3 

Manufacture of basic 

pharmaceutical products and 

preparations 106,3 104,6 93,7 109,9 

Manufacture of rubber and 

plastic products 100,0 100,0 99,7 95,8 
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 to the previous month  
June 2019 to 

December 2018 
April May June 

     

Manufacture of other non-

metallic mineral products 103,8 98,7 98,6 107,2 

Metallurgical industry 98,1 100,5 100,7 171,1 

Manufacture of fabricated 

metal products, except 

machinery and equipment 100,1 100,1 100,0 114,8 

Manufacture of electrical 

equipment 100,0 100,0 100,0 99,5 

Manufacture of machinery and 

equipment not included in 

other groups 100,0 101,3 100,1 101,9 

Manufacture of motor vehicles, 

trailers and semi-trailers 100,0 100,0 100,0 100,7 

Manufacture of other transport 

equipment 100,0 100,0 100,0 121,5 

Furniture production 93,7 100,0 100,0 94,6 

Electricity, gas, steam and air 

conditioning 99,9 100,9 99,0 104,5 

Water supply, Sewerage, 

waste collection and 

disposal 100,0 100,0 100,0 100,5 

 

As illustrated by the infographic below, the dynamics of producer prices in mining and 

quarrying was uneven during the period under review. The main price increases occurred in 

February (1.5 %), may (3.6 %) and June (1.1 %). In March and April, on the contrary, 

producer prices in this type of activity decreased by 1.5 % and 5.4 %, which is largely due to 

a decrease in prices in the production of crude oil and natural gas (in March – by 1.6 % and 

April – by 5.6 % per month). 
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During the first half of this year, crude oil, including oil derived from bituminous rocks, 

became cheaper by 3.8 %, natural gas in the gaseous state – by 0.6 %, gravel – by 13.6 %, 

crude or crude sulfur – by 12.8 %, kaolin – by 6.8 %.  Natural gas condensate during this 

period became more expensive by 6.0 %, limestone – by 20.5 %, granite, Sandstone and other 

stone for monuments, decoration or construction – by 17.8 %, crushed stone – by 15.1 %, 

natural sand – by 5.5 %. 

In annual terms (June 2019 to June 2018), producer prices for crude oil produced, 

including oil derived from bituminous rocks, increased by 84.5 %, natural gas condensate  

– by 98.1 %, natural gas in the gaseous state – by 2.4 times, limestone – by 27.3 %, crushed 

stone – by 19.8 %. At the same time, the price level of gravel producers decreased by 12.1 %, 

kaolin – by 6.8 %, crude or crude sulfur – by 12.8% during this period. 

In General, in January-June 2019, prices in the mining industry and quarrying decreased 

by 0.4 %. Including in the production of crude oil and natural gas prices fell by 0.6 %, in other 

activities of the mining industry – increased by 8.4 %, and in the production of coal and 

lignite – remained unchanged. 

Relative to June 2018, producer prices in the mining industry and quarrying increased 

2.0 times, including in the production of crude oil and natural gas – 2.4 times, in other 

activities of the mining industry – by 12.4 %, and in the production of coal and lignite  

– remained at the level of June 2018. 
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The change in producer prices for manufacturing products in January-June 2019  

is characterized by a peak in price growth for the month of January (11.4 %), followed  

by a slowdown in price growth in February and March (price growth for the month, 

respectively, by 1.0 % and 0.4 %), a decrease in prices in April and June (0.5 % and 0.1 %) 

and a slight increase in may (0.2 %). 

Since the beginning of 2019, the prices of producers in this type of activity increased by 

12.6 %. 

The level of prices in the manufacturing industry at the end of the first half of 2019 

compared to June of the previous year, increased by 32.4 %. 
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The three leaders in price growth for January-June 2019 in the manufacturing industry 

included the following activities: metallurgical industry (price increase by 71.1 %), 

production of wood and cork products, except furniture (by 33.1 %), production of chemical 

products (by 29.3 %). 

Prices for the products of the metallurgical industry increased significantly in January 

2019 (by 71.9 %) in subsequent months, monthly growth of prices in this kind of activity was 

in the range of from 0.1 % to 0.7 %, with the exception of April, when it was registered  

a decrease in prices of 1.9 %. 

Manufacturers of wooden products (except furniture) significantly increased prices for 

their products in February (by 33.1%), while in the remaining months of the first half of the 

year the price level was stable. 

The peak of price growth for the month for chemical products was also registered in 

January – by 34.4 %, followed by a price increase in February – by 0.6 %, March and  

June – by 0.1 % and a decrease in prices in April and May – by 4.1% and 0.4%, respectively. 
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Analysis of price changes for January-June 2019 in the context of the main activities 

showed that in the metallurgical industry, the price index was formed under the influence of 

the rise in the cost of production of basic precious and non-ferrous metals (price increase by 

2.1 times), including gold untreated (semi-processed) or in the form of powder – 2.1 times, 

silver untreated (semi-processed) or in the form of powder – 1.4 times, zinc untreated – 2.0 %. 

Along with this, the production of copper became cheaper by 3.2 %, iron, steel and ferroalloys 

– by 2.9 %, molybdenum and its products – by 0.8 %. 

In the production of wooden and cork products (except furniture) significantly increased 

the price of wooden doors, their boxes and thresholds (for the first half of this year 2.1 times). 

In the production of chemical products, the growth of producer prices in January-June of 

the current year registered to the following products: polyethylene having a specific gravity 

not less than 0.94, in primary forms – in 3.2 times, technical sulfur – and 2.1-fold, sulfuric 

acid – 38.2 %, of disodium carbonate – 35.6 %, ethyl alcohol and other denaturated alcohols  

– by 34.3 %, sulfur sublimed, precipitated or colloidal– by 27.8 %, soap and organic 

surfactants in pieces, sticks and similar forms (except soap) – 20.5 %, mineral or chemical 

fertilizers containing nitrogen and phosphorus, – by 14.5 %.  

 

 

 

 

 

 

According to the Resolution of the Cabinet of Ministers of the Republic of 

Uzbekistan dated March 30, 2018 №249 "On measures for further improvement of 

Antimonopoly regulation in commodity markets", technical sulfur and polyethylene in 

primary forms are excluded from the list of goods, the prices of which are subject to state 

regulation. 
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Against this background, there was a decrease in producer prices for formaldehyde – by 

33.9 %, polyethylene with a specific weight of less than 0.94 in primary forms – by 22.3 %, 

matches – by 8.5 %, non-denatured ethyl alcohol – by 4.2 %. 

A significant increase in prices in the first half of 2019 was also noted in the production 

of other transport equipment, where prices for railway cars and their parts, track equipment 

and its parts increased by an average of 26.0 %. 

Below is the price index for certain types of production of other non-metallic products 

for January-June 2019: 

 

Prices of ethyl denatured alcohol and other alcohols have increased since January 

2019 on the basis of the Declaration of the Ministry of Finance of the Republic of 

Uzbekistan №05-02-22-16-Uz-1-2019.  

According to Annex №2 to the Cabinet of Ministers resolution №249 of 30 March 

2018, ethyl alcohol is included in the list of socially significant and strategic types of 

goods (services), the prices (tariffs) for which are subject to state regulation. 
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In the production of finished metal products, in addition to machinery and equipment, 

producer prices increased by 14.8 %, including the construction of metal structures and 

products – by 26.1 %, welding electrodes – by 1.1 %. 

In January 2019, manufacturers of paper and paper products on average increased prices 

by 0.8 %, in February – by 12.2 %, in June – decreased by 0.7 %, and in General for January-

June 2019, the increase in prices in this activity amounted to 12.2 %. Boxes, boxes and 

cartons made of corrugated paper and cardboard became more expensive for the half-year by 

29.7 %, cellulose (weight) from other fibrous materials (except wood), on the contrary, 

became cheaper by 1.0 %. 

The dynamics of monthly changes in prices in the production of coke and petroleum 

products is characterized by their significant growth in January this year (by 5.8 %) and a 

subsequent decline in February, March, April and June (respectively, by 1.4 %, 1.1 %, 0.3 % 

and 1.4 %). 
 

 

 

 

 

 

 

 

 

 

 

 

 

 
 

On the basis of the Decree of the President of the Republic of Uzbekistan dated 

December 29, 2018 №PP-4088 "On measures to further support the basic sectors of 

the economy in the conditions of increasing tariffs for natural gas and electricity" 
canceled the order according to which the accrued amount of excise tax on petroleum 

products until January 1, 2020 remain at the disposal of refineries of JSC 

"Uzneftproduct" with the target direction of funds to Finance the import of 

hydrocarbons and maintenance of loans attracted for this purpose, as well as to cover 

the negative exchange rate difference, emerging due to changes in the exchange rate of 

the national currency. 

According to the resolution, the excise tax rates were reduced by an order of 

magnitude. 
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Resolution of the President of the Republic of Uzbekistan dated December 26, 2018 

№PP-4086 "On the forecast of the main macroeconomic indicators and parameters of the 

State budget of the Republic of Uzbekistan for 2019 and budget targets for 2020-2021" 

approved the following excise tax rates on petroleum products produced in the Republic: 

Name 

Excise tax rate in soums per ton 

prior to the adoption 

of №PP-4088 and 

№PP-4086 

according to 

№PP-4088 and 

№PP-4086 

Petroleum products:   

gasoline AI-80 321 430 32 143 

gasoline AI-91, AI-92, AI-93 353 430 35 343 

gasoline AI-95 408 890 40 889 

diesel fuel 273 400 27 340 

diesel fuel eco 284 250 28 425 

aviation gasoline 50 580 5 058 

engine oil for diesel or carburetor (injection) 

engines 207 000 20 700 
 

For information: when forming the producer price index, according to the 

recommendations of international standards and the national methodology, prices for 

products manufactured in the country are recorded without VAT and excise taxes. With the 

selling price of enterprises remaining, the indicated reduction in excise tax rates entailed an 

increase in prices of industrial producers in January of this year. 

The decline in prices for certain oil products in the following months of 2019 was 

caused by the current situation at the exchange trading. 

In general, for the first half of this year, producer prices of aviation gasoline increased 

by 55.9%, jet fuel such as kerosene - by 19.9%, kerosene - 17.8%, oil bitumen - 16.3%, oil 

lubricants, heavy oil distillates not included in other groups - by 9.4%, motor fuel - by 5.7%. 

At the same time, a decrease in producer prices was noted in the production of liquefied 

propane and butane - by 7.1%, diesel fuel - by 6.6%, other average oil distillation products, 

and medium-sized oil distillates - by 2.0%. 

Against the background of a general increase in prices in industrial production, in 

certain types of activity their decrease was recorded. In particular, in January-June 2019, 

prices in the production of tobacco products were on average reduced by 4.9%, rubber and 

plastic products - by 4.2%, electrical equipment - by 0.5%, in printing and reproduction of 

recorded materials - by 4.7%. 
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The decrease in prices in the production of rubber and plastic products, electrical 

equipment is associated with cost reduction in the acquisition of raw materials and price 

trends at exchange trading. Cost reduction in printing and related services is associated with a 

change in the circulation of products. 

The decrease in producer prices of tobacco products in January by 13.9% and March by 

3.5% was caused by the introduction of updated excise tax rates on cigarettes and cigarettes 

produced in the republic. 

 

 

 

 

 

 

 

 

 

 

 

 

Based on the Decree of the President of the Republic of Uzbekistan 

dated December 26, 2018 №PP-4086 “On the forecast of the main macroeconomic 

indicators and parameters of the State Budget of the Republic of Uzbekistan for 2019 

and budget guidelines for 2020-2021” the excise tax rate for 2019 on manufactured 

cigarettes (with or without filter) and cigarettes is 117 900 sum / 1000 pieces. 

According to paragraph “9-b” of the above resolution, from March 1, 2019, a 

combined excise tax rate for cigarettes produced in the Republic of Uzbekistan was 

introduced, providing, along with a fixed rate, the introduction of an ad valorem rate of 

4% of the cost of goods sold by the manufacturer, not including excise tax and value 

added tax. 

Also, in accordance with the said resolution, from July 1, 2019, the approved rates 

for alcohol and tobacco products were additionally increased to 20%. 



Socio-economic situation of the Republic of Uzbekistan 37 

 

For information: when forming the producer price index, according to the 

recommendations of international standards and the national methodology, prices for 

products manufactured in the country are recorded without VAT and excise taxes. With the 

selling price of enterprises remaining, the indicated increase in excise tax rates entailed a 

reduction in the prices of tobacco producers. 

The price index for electricity, gas, steam and air conditioning in June 2019 compared to 

December 2018 amounted to 104.5%, in June 2018 - 131.4%. 

 

 

The price level in the production of electricity and gas from underground coal 

gasification in the first half of this year remained at the level of the end of 2018. 

Thermal energy production became 1.7 times more expensive, services for the 

distribution of gaseous fuels through pipelines, on the contrary, became 8.1% cheaper. 
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In annual terms, compared with June 2018, prices for electricity and heat produced 

increased by 37.4% and 60.8%, respectively, and underground coal gasification  

gas - by 2.2 times.  

The dynamics of producer prices in water supply, sewage, collection and disposal of 

waste was relatively stable, the increase in prices for the I half of this year amounted to only 

0.5%. 

 

Services for the treatment and distribution of water through water pipelines have risen in 

price since the beginning of the year by 1.0%, disposal, transportation of wastewater and their 

treatment - by 1.3%. 

At the end of the first half of 2019, the price level for services for the treatment and 

distribution of water through pipelines was higher by 20.5% compared to June 2018, and by 

17.1% for the disposal, transportation and treatment of wastewater. 
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Explanation of statistical indicators  

The Consumer Price Index (CPI) – is one of the most important indicators of inflation 

in the consumer sector, which measures the total change in the cost of a fixed set of goods and 

services purchased by the average consumer, i.e. characterizes the change in the total amount 

of consumer spending in a certain period of time with a constant amount of consumed goods 

and services. 

The CPI averages the movement of prices for the whole variety of goods and services 

throughout the country.  

The calculation of the CPI is based on the database: 

 on changes in prices obtained by registering prices and tariffs in the consumer market 

at the place of sale of goods and services 

 on the structure of actual consumer spending of the population.  

Surveillance is carried out in all regions of the country in trade and service 

organizations, as well as in clothing, mixed and food markets. The registration of prices and 

tariffs for the formation of the CPI is carried out from the 10th to the 20th day of each month. 

The consumer set, on the basis of which the CPI is calculated, is a single sample for all 

regions of the country for a sample of the groups of goods and services most commonly 

consumed by the population. It consists of 386 items of goods and services, of which food 

products - 112 items, non-food products - 206 items and services - 68 items. 

The calculation of the consolidated CPI is carried out according to the modified 

Laspeyres formula, using the weights of the base period. As weights in the calculation of the 

CPI, consumer expenditures of the population obtained as a result of a household survey on 

household spending on goods and services are used.  

Price – the expression of the value of the goods in monetary units of a certain currency 

(national or international) per quantitative unit of goods. 

Comparable price (price quotation) – the price registered in the same object of trade 

or in the sphere of paid services for the same or similar in quality product (service, type of 

product). 

Registration price - the number of monetary units paid for a particular type of product, 

product or service, quality, terms of sale and a period of time for which are clearly defined 

 Price registration – is a method of collecting information on prices for goods 

(services) included in the formed sets of goods (services) -representatives in the consumer 

sector. 

Price level – an indicator that characterizes the state of prices for a certain period of 

time, in a certain territory, by the totality of goods and marketable species with similar 

consumer properties. Assessment of the price level is one of the stages in the statistical study 

of prices. 

Average price – is a generalizing characteristic for the prices of a homogeneous product 

group, varying in time or space. In statistical practice, there are different ways of calculating 

average prices, the choice of which depends on the availability of initial information and the 

method of collecting it. 



40 Socio-economic situation of the Republic of Uzbekistan 

 

Seasonality - repeating changes that may be caused by the change of seasons, the period 

of ripening of cereals, vegetables and fruits and their processing, the performance of certain 

works, as well as with customs, traditions, holidays, etc. 

Weights of the price index – the values involved in the formation of the price index, 

with the help of which: 

 a) the significance of each specific element in the total totality of the observed 

phenomenon is characterized; 

b) initially incommensurable primary elements are reduced to a commensurate form; 

c) sequential aggregation of commensurate elements is carried out at all stages of the 

applied classification and the general value of the change in the prices of the phenomenon 

under study is found. 

Individual price index – reflects the change in prices of one element of the studied 

population (a specific product, service) and is used to characterize an individual phenomenon. 

Aggregated (composite) price index – is a relative indicator that characterizes the 

change in the price level for a particular subgroup, group or phenomenon under study as a 

whole and is formed on the basis of individual price indices.  

The Industrial Producer Price Index (PPI) – is one of the key indicators of 

inflationary processes in industrial production, which characterizes the change in prices of 

domestic (domestic) manufacturers of industrial goods over time with a constant structure of 

production. 

PPI is compiled on an annually updated sample of representative products and 

enterprises based on two data sets: 

 information on prices for goods produced by industrial enterprises of the republic 

provided by enterprises included in the selective circle in accordance with the approved form 

of state statistical reporting; 

 information on the value of output of industrial enterprises. 

Surveillance covers enterprises with the main economic activity related to sections  

B “Mining and quarrying”, C “Manufacturing industry”, D “Power supply, gas supply, steam 

and air conditioning”, E “Water supply; Sewerage, waste collection and disposal ”in 

accordance with the National Classification of Economic Activities (OKED-2), approved by 

the resolution of the Uzstandard Agency dated 01.28.2011 №05-268. 

Producer price – represents the unit price of manufactured industrial products at the 

time of their exit from the "gate" of the enterprise, excluding VAT, excise taxes, other indirect 

taxes, trade, sales margins, transportation and other costs associated with the movement of 

products from producer to buyer. 

 


